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[eed  Public  Relations  Programs 

Public  Has  Neither  Accurate  Facts  Nor  Sound 
Opinions  About  Newspapers  .  .  .  Press  Should 
Start  Building  Holding-Walls  of  Good-Will 


By  KALMAN  B.  DRUCK 

EDITOR,  ADVERTISING  ALMANAC  SERVICES,  INC.,  NEW  YORK  CITY 


CURRENT  CONTROVERSY  shows 
forcefully  and  clearly  how  greatly 
newspapers  need  planned  public  rela¬ 
tions  programs  for  themselves.  Why 
they  have  not  instituted  such  programs 
before  this  is  difficult  to  understand 
in  view  of  the  natural  advantages  they 
enjoy  over  other  types  of  business, 
mny  of  which  have  these  programs. 
HurJc  a  moment  about  these  facts — 

1.  Many  businesses  which  are  do¬ 
ing  outstanding  public  relations  jobs 
ire  doing  them  under  the  guidance  of 
ex-newspapermen. 

2.  These  public  relations  programs 
ind  a  great  part  of  their  expression 
Amigh  newspapers — both  in  paid  and 
MVS  space. 

Pnblic  li  Net  Informed 

3.  While  the  newspaper  is  in  the 
koiness  of  presenting  facts  and  opin- 
kms,  the  public  at  large  seems  to  have 
Mither  accurate  facts  nor  sound  opin- 
ioas  about  newspapers.  The  average 
reader  may  know  his  local  publisher 
or  editor,  it  is  true.  But  it  cannot  be 
■id  that  he  really  knows  his  local 
stwtpaper. 

i  Newspapers  have  long  stressed 
the  economic  and  social  values  of  ad- 
yet  have  done  nothing  to 
•treis  the  economic  and  social  values 
of  the  newspapers  which  make  that 
advertising  possible. 

5.  Industry — in  putting  public  re¬ 
lations  programs  into  operation — 
dresses  "public  service.”  This  is  an 
■reportant  talking  point.  If  this  is 
hue  of  industry,  it  is  certainly  even 
true  of  the  newspap>er,  for  what 
b  more  in  the  public  interest  than  a 
oawspaper  that  is  eagerly  read  every 
oay  by  the  public? 

••waapapers  Conid  Have  Head  Start 

There  are  many  other  odd  angles. 
“Ut  thew  serve  to  show  why  news- 
Papore,  individually  and  collectively, 
^d  have  a  head  start  on  all  other 
Wtoesses  in  conducting  a  public  re- 
^ns  program  for  itself.  The  meth- 
and  techniques  are  rapidly  devel- 
*Pmg  and  it  is  possible  to  get  many 
Kttters  from  businesses  now  doing 
d^c  relations  work. 

far  as  is  now  known  a  good  of- 
Is  still  the  strongest  defensive, 
bil't'  prepare  against  the  possi- 
recurrences  of  waves  of 
it  would  seem  advisable  for 
~'J^pei  s  to  start  building  holding- 
SL?  good  will. 

about  newspaper  people — 
dv  Editor  &  Publisher — 

L  *  fbose  who  read  them  a  more 
sympathetic  picture  of  news- 
tod  the  people  who  make  them 
Yet  the  only  time  the  gen- 
public  ever  hears  of  a  newspaper- 
s  Work  on  the  paper  is  when  they 
j  his  obituary! 


Newspaper  ads  in  greater  and  great¬ 
er  number  are  being  published  which 
show  a  picture  of  a  department-store 
clerk  or  an  automobile  worker  or 
some  other  human  being  in  some  other 
business.  Yet  in  several  thousand 
newspaper  promotion  ads  we’ve  seen 
during  the  past  few  years,  never  once 
has  a  newspaper  paid  tribute  to  its 
typesetters  or  pressmen  or  other 
workers!  Can  you  recall  any  news¬ 
paper  ad  picturing,  for  example,  a 


IV/iat  do  you  Think 
of  the  Paper  You  Take  ? 


New  ^^’nrld•Tefe|(^•m 


N.  Y.  World-Telegram  page  asking  readers 
what  they  think  of  the  paper, 

compositor  and  telling  what  his  job 
is  and  how  it  helps  make  a  better 
newspaper? 

The  few  newspapers  that  have  done 
consistent  self-promotional  jobs  have 
done  them  mainly  along  the  lines  of 
playing  up  their  individual  features. 
Seldom  indeed  has  a  newspaper  done 
anything  to  educate  its  readers  on  its 
value  to  the  community.  Think  over 
the  newspaper  promotion  you've  seen 
and  see  if  that  isn’t  true! 

Don't  Know  Mechanics  of  Newspapers 

It  is  axiomatic  that  people  distrust 
that  which  they  don’t  understand. 
Even  in  small  communities,  it  is  safe 
to  say  that  many  people  have  never 
been  through  their  local  newspaper 
plant.  They’ve  never  learned  even 
the  simple  mechanics  of  the  newspa¬ 
per — how  it’s  edited,  put  toegther, 
printed,  circulated. 

Not  understanding  the  mechanics, 
is  it  any  wonder  that  they  don’t  have 
much  of  an  understanding  of  the 
broader  problems  of  ethics — of  free 
speech  and  outspoken  criticism  which 
constantly  confront  the  newspaper? 
Probably,  if  people  understood  the 
inner  workings  of  their  newspaper, 
they  would  not  be  such  willing  lis¬ 


teners  to  those  whose  criticisms  are 
unfounded  or  exaggerated  all  out  of 
proportion  to  their  true  value. 

Within  the  last  few  months,  many 
department  stores  and  specialty  shops 
throughout  the  country  have  started 
public  relations  campaigns  for  them¬ 
selves.  They  are  running  photographs 
of  behind-the-scenes  events  in  the 
store.  They  are  running  idverlise- 
ments  which  point  out  the  value  of 
the  store  to  the  community — the  num¬ 
ber  of  people  in  various  industries  and 
occupations  for  whom  it  helps  in.nke 
work;  the  fair  treatment  its  employes 
receive;  the  side-by-side  growth  of 
the  store  and  its  city;  the  many  special 
services  it  provides  for  the  benefit  of 
its  customers.  This  public  relations, 
good-will-building  material  is  'oeing 
carried  by  newspapers.  Newspapers 
should  take  the  cue  for  themselves! 

Problem  li  Sevan-Fold 

Stores  conceive  of  their  public  re¬ 
lations  problem  as  seven-fold.  That 
is,  it  concerns  relationships  between 
each  store  and  seven  different  publics; 

1.  The  community  public,  includ¬ 
ing  many  individual  groups,  each  of 
which  demands  special  consideration 
(clubs,  churches,  civic  organizations). 

2.  The  government  public,  includ¬ 
ing  local,  state,  and  national  legisla¬ 
tors,  governing  agencies. 

3.  The  customer  public,  consisting 
of  present  customers  and  potential 
customers. 

4.  The  employe  public,  including 
present  and  potential  employes  of  all 
types. 

5.  The  resource  public,  or  the  sup¬ 
plier  public,  including  manufacturers, 
jobbers,  and  others  who  provide  it 
with  its  materials  and  goods. 

6.  The  competitor  public,  including 
every  attraction  which  competes  with 
it  for  the  customer’s  dollar. 

7.  The  management  and  investing 
public,  including  stockholders,  own¬ 
ers’  families,  owners,  etc. 

The  newspapers’  publics  break  down 
into  approximately  the  same  classifica¬ 
tions.  And,  when  broken  down,  they 
present  a  clearer  picture  of  the  job  of 
good-will  building  each  newspaper 
has  to  do. 

"I  Have  No  Problems” 

The  publisher  or  editor  may  say,  “I 
have  been  dealing  with  all  these 
groups  for  a  good  many  years.  I’ve 
been  getting  along  all  right  with  them. 
I  have  no  outstanding  problems.  I 
don’t  need  public  relations  in  my 
plant.”  If  he  does  say  this,  he  is  in 
effect  saying  that  he  is  not  interested 
in  advanced  methods  of  dealing  with 
these  groups  in  the  simplest  and  most 
effective  and  beneficial  manner.  There 
is  no  newspaper  publisher  in  the  land 


Milwaukee  Journal  page  emphasizing  the 
fact  that  it  aims  to  print  something  for 
everybody  in  a  normal  American  home. 

who  can  afford  to  take  that  attitude. 
In  the  face  of  problems  and  dealings 
with  every  one  of  those  publics,  he 
must  have  the  utmost  tact,  experience 
and  facility,  no  matter  what  size  his 
newspaper. 

Public  relations,  then,  for  a  news¬ 
paper  is  a  method  of  management 
which  would  seek  out,  and  eliminate 
friction  between  any  of  these  “pub¬ 
lics.”  Further  than  that,  it  would  de¬ 
termine  the  good  points  in  the  paper’s 
relations  with  each  of  the  publics  and 
make  them  even  better.  It  would  then 
make  sure  that  everyone  knew  about 
its  virtues. 

What  techniques  has  industry 
worked  out  for  better  public  relations 
that  newspapers  should  know  about? 

Remember,  first  of  all,  that  ex¬ 
newspapermen  are  a  main  force  in 
this  movement.  That  is  because  they, 
of  all  people,  have  the  best  under¬ 
standing  of  public  opinion,  of  what 
people  think,  why  they  think  it,  and 
what  can  be  done  to  make  them  think 
differently  if  necessary.  The  aver¬ 
age  reporter,  editor,  or  publisher  has 
his  stethoscope  constantly  on  the  pub¬ 
lic’s  heart.  He  is  skilled  in  the  tech¬ 
nique  of  determining  public  opinion. 

Need  to  Educate  Employes 

Industry  is  bettering  its  own  in¬ 
ternal  relations,  particularly  its  em¬ 
ploye-public  relations.  It  is  trying  to 
educate  all  its  employes  as  to  the 
social  and  economic  values  of  their 
work,  their  plant,  their  industry  as  a 
whole.  Newspapers  can  follow  suit  by 
seeking  to  educate  all  employes — 
especially  in  the  manner  in  which  the 
newspaper  is  put  together  and  pub¬ 
lished.  In  small  newspapers,  of  course, 
there  is  usually  not  this  lack  of  knowl¬ 
edge.  But  in  larger  plants  ask  a  news¬ 
boy  or  a  printer  about  other  phases  of 
the  pap)er’s  operation  and  see  how 
much  he  knows! 

The  second  great  public  is  the  cus¬ 
tomer,  or  the  subscriber-public,  in  the 
case  of  the  newspaper.  There  is  no 
reason  why  this  group  cannot  be 
reached  through  the  newspaper’s  own 
pages,  through  speakers  in  the  com¬ 
munity,  through  the  local  schools, 
through  women’s  clubs,  ?ivic  groups, 
etc.  Surely  there  are  newsy  features 
and  subjects  for  advertisements  that 
would  do  much  to  humanize  the  news¬ 
paper  and  its  employes  to  the  cus- 
{Continued  on  page  30) 
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Editor  Is  Beaten  in  Plot 
To  Halt  Drive  on  Gaming 


Ewald  of  Mobile  Press-Register,  Lured 
House  and  Blackjacked,  Later  Resigns  But 
Campaign  Continues  .  . .  U.  S.  Arrests  4 


Into 


MOBILE,  Ala.,  March  1 — One  of  its 
editors  slugged  and  blackjacked  in 
a  brazen  and  bold  attempt  at  intimi¬ 
dation,  the  Press-Register  today  was 
in  the  midst  of  a  concerted  editorial 
campaign  to  rid  Mobile  of  the  lottery 
evil. 

The  executive  editor,  Henry  P. 
Ewald,  who  resigned  that  position  last 
Saturday,  was  lured  into  a  trap  on 
the  night  of  Feb.  14  and  mauled  by  a 
group  of  men  in  an  effort  to  muffle 
the  newspapers’  criticism  of  the  fact 
that  lotteries  were  draining  Mobile’s 
poorer  population  of  their  money. 

U.  S.  Directs  Probe 
Last  night,  with  the  Federal  Gov¬ 
ernment  directing  the  investigation, 
four  persons,  including  Sam  B.  Powe, 
a  politician  and  gambler,  were  under 
arrest  in  connection  with  the  Ewald 
assault.  George  McKenzie,  a  radio 
service  man,  and  his  wife,  Marion, 
are  held  in  $5,000  bonds  each.  Powe 
is  being  held  under  $10,000  bail  for 
preliminary  hearing  March  8.  The 
fourth  person.  Pete  Crolich,  a  saloon 
operator,  surrendered  and  is  under 
$7,500  bail. 

U.  S.  Attorney  Francis  H.  Inge  said 
the  prisoners  were  arrested  under 
section  51,  title  18  of  the  United  States 
code. 

“It  is  charged  that  the  prisoners 
conspired  with  others  to  intimidate 
or  interfere  with  Henry  P.  Ewald  in 
the  execution  of  civil  rights,  namely 
the  right  of  free  speech  and  free 
press,”  Inge  said.  Inge  alleged  that 
Ewald  was  lured  into  the  McKenzie 
woman’s  home,  photographed  in  a 
compromising  ptosition,  and  then 
beaten  with  blackjacks  and  a  pistol 
butt.  The  district  attorney  declared 
the  editor  was  then  threatened  with 
“exposure”  unless  he  discontinued  his 
crusade. 

Ewald  left  Mobile  with  his  family 
a  few  days  after  resigning.  He  had 
directed  the  campaign  against  the 
numbers  game,  and,  in  one  editorial, 
wrote: 

“The  only  apparent  reason  nothing 
is  done  against  the  gamblers  is  that 
the  gamblers  have  a  great  deal  of  the 
political  power  and  are  generous  con¬ 
tributors  to  election  funds  and  are 
energetic  workers  at  election  times.” 

Attack  Fails  to  Silence  Him 
In  numerous  other  editorials  on  the 
subject  Ewald  contended  the  “higher 
up”  operators  of  lotteries  were  in 
such  good  standing  politically  they 
enjoyed  a  right-of-way  in  their  ne¬ 
farious  business.  He  had  made  at¬ 
tempts  to  have  city  commissioners 
enact  more  stringent  ordinances  to 
wipo  out  the  games,  but  the  com¬ 
missioners  were  silent  to  his  editor¬ 
ial’s  plea. 

Lured  to  a  house  on  the  night  of 
Feb.  14,  Ewald  was  brutally  attacked 
with  blackjacks,  and  the  butt  of  a 
pistol.  His  head  and  face  bore  deep 
bniises  from  the  assault. 

Powe  is  accused  of  being  one  of  the 
ringleaders  in  the  plot.  Even  the 
attack,  however,  failed  to  silence 
Ewald’s  pen  and  up  to  the  time  he 
resigned  he  contended  the  games  were 
depriving  the  ix)or  of  the  city  of  their 
livelihood  and  should  be  eradicted. 
The  day  after  he  resigned  the  Mobile 
Press,  stressing  the  future  editorial 
p>olicy  of  that  afternoon  publication 


and  the  morning  paper,  the  Mobile 
Register,  said  the  Press  -  Register 
would  continue  its  fight  on  lotteries, 
notwithstanding  “blackmailer  politi¬ 
cal  pressure  to  make  it  desist.” 

Mora  Arrests  Expected 
Federal  intervention  in  the  case 
became  known  Monday  afternoon 
when  Attorney  Inge  announced  the 
arrest  of  the  McKenzies  and  said  ad¬ 
ditional  porsons  would  be  apprehen¬ 
ded.  More  persons  are  exp)ected  to  be 
rounded  up  before  the  federal  agents 
conclude  their  campaign. 

When  Powe  surrendered  yesterday 
afternoon  and  was  given  a  preliminary 
hearing,  he  entered  a  not  guilty  plea. 
One  of  his  attorneys,  D.  R.  Coley, 
argued  for  a  reduction  in  the  $10,000 
bond  and  Attorney  Inge  answered  him 
with  the  remark; 

“With  10  years  staring  a  man  in  the 
face  $10,000  is  not  too  high  for  his 
bond.  All  I’m  interested  in  is  being 
sure  that  Sam  Powe  remains  in 
Mobile.” 

Commissioner  Alex  Howard,  re¬ 
fusing  to  lower  the  bail,  said; 

“After  glancing  at  the  charge  of 
attempting  to  interfere  with  the  rights 
of  the  Press-Register  in  publication  of 
the  truth  about  rackets,  such  a  charge 
is  of  such  serious  magnitude  it  justi¬ 
fies  such  a  bond.” 

Crolich,  the  saloon  operator  who 
surrendered  to  federal  authorities  this 
afternoon  on  a  charge  of  participating 
in  the  plot  to  intimidate  Ewald,  en¬ 
tered  a  not  guilty  plea.  The  charge 
against  Crolich  was  the  same  as  in 
other  cases. 

U.  S.  to  Seek  Maximum  Penalty 

What  the  government  expjects  to 
prove  against  the  defendants  was 
brought  out  during  Crolich’s  arraign¬ 
ment.  District  Attorney  Inge  recom¬ 
mended  the  $7,500  bond  and  said  he 
intended  to  show  Crolich  participated 
in  the  attack  on  Ewald  in  a  different 
manner  than  that  of  the  McKenzies. 
The  maximum  penalty  is  $5,000  fine 
and  10  years  imprisonment. 

Asked  by  Commissioner  Howaid 
what  he  expected  to  show,  Inge  re¬ 
plied;  “I  expect  to  show  he  took  part 
in  the  scheme,  went  to  the  place,  laid 
the  scheme,  beat  Ewald  and  was 
armed  at  the  time.” 

Attorney  Coley  wanted  to  know 
from  Inge  whether  he  believed  Cro- 


EDITOR  &  PUBLISHER 
CALENDAR 

March  5  —  Oklahoma  Press 
Assn.,  circulation  managers’  de¬ 
partment,  spring  meeting,  Hotel 
Biltmore,  Oklahoma  City. 

March  10-11 — Texas  Newspa- 
pjer  Publishers  Assn.,  semi-an¬ 
nual  meeting,  Beaumont,  Texas. 

March  17 — Advertising  Wom¬ 
en  of  New  York,  27th  annual 
dinner  dance.  Hotel  Biltmore, 
New  York. 

March  20  —  Inter-State  Cir¬ 
culation  Managers  Assn.,  semi¬ 
annual  convention.  Hotel  York- 
towne,  York,  Pa. 

March  21-22  —  Central  States 
Circulation  Managers’  Assn., 
spring  meeting.  Palmer  House, 
Chicago. 


mit  blackmail  or  political  pressure  to 
make  it  desist  from  this  campoaign. 

Henry  Philip  Ewald  has  been  «- 
ecutive  editor  of  the  Press-Regu^ 
since  its  first  issue  on  April  15, 1929 
A  native  of  Louisville,  he  join^  the 
Courier- Journal  there  in  1916,  then 
served  overseas  11  months  in  the 
naval  aviation  service.  After  the 
World  War  he  worked  on  the  Louj- 
ville  Herald  Post  as  sports  editor  aaj 
city  editor,  joined  the  AssocLy 
Press  in  1925  and  was  the  AP's  souu. 
ern  division  feature  editor  until  ae 
went  to  Mobile  in  1929.  The  Ewui 
have  one  son. 


Rival  Dailies 
Unite  Forces 
In  Reform  Drive 


lich  took  part  in  the  beating  admin¬ 
istered  Ewald.  “I  certainly  do,”  Inge 
declared. 

Crolich  has  long  been  associated 
with  Powe  in  piolitics. 

After  the  attack,  Ewald  refused  to 
make  a  statement  for  publication  to 
Press-Register’s  attorneys,  R.  B. 
Chandler,  publisher,  or  private  de¬ 
tectives  hired  by  the  newspapers,  ex¬ 
cept  to  say  he  has  been  “framed.” 

Co-operating  with  private  detectives 
and  authorities,  no  story  on  the  attack 
was  printed  by  the  Mobile  dailies 
until  federal  authorities  announced 
the  first  arrests. 

Ewald’s  present  whereabouts  are 
unknown  even  to  closest  friends. 

Paper  "Speaks  Plainly" 

Mr.  Chandler,  today  appointed 
George  Cox.  Jr.,  executive  editor  and 
Don  Greenwood  as  managing  editor. 
Cox,  32,  has  been  in  the  newspaper 
business  for  about  18  years,  serving 
in  various  capacities.  Greenwood,  32, 
has  been  a  newspaperman  for  10  years. 

The  attack  has  failed  to  muffle  the 
Press-Register’s  editorial  campaign 
against  the  numbers  game.  The  con¬ 
tinued  policy  of  the  newspapers  was 
mentioned  in  an  editorial  published 
the  day  after  Ewald’s  resignation.  It 
said  in  part: 

“Let’s  speak  plainly.  The  Press- 
Register  believes  certain  well-known 
leaders  who  run  the  lottery  racket  in 
Mobile  have  as  great,  or  greater  voice, 
in  controlling  the  affairs  of  this  city 
than  those  who  make  their  living  by 
banking,  baking  bread  or  other  lawful 
and  honorable  pursuits.  It  is  for  this 
reason  that  these  newspapers  believe 
it  is  important  that  these  leaders  of 
rackets  be  wiped  out  if  Mobile's  poli¬ 
tics  and  administration  of  city  gov¬ 
ernment  are  to  ever  become  open  and 
above  board. 

“The  Press-Register  will  not 
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The  two  newspapers  of  Augusa. 
Ga.,  normally  bitter  journalistic  rivals, 
have  united  in  a  campaign  for  govern¬ 
ment  reform  and  less  domination  of 
municipal  activities  by  a  strong  poh- 
ical  machine. 

So  close  has  been  the  co-operation 
that  recently  the  Chronicle  pub¬ 
lished  on  its  front  page  an  editorial 
written  by  Millwee  Owens,  editor  of 
the  Herald.  The  Chronicle,  a  morn¬ 
ing  paper,  printed  the  editorial  before 
it  was  published  in  the  afternoon 
Herald  of  the  same  day,  a  new  de¬ 
parture  in  journalism  in  this  area. 
See  "Eye  to  Eye"  Co-operate 
Three  developments  in  city  admin¬ 
istrative  policies  resulted  in  both 
newspapers  seeing  “eye-to-eye”  for 
the  first  time  in  many  years; 

1.  The  abolishment  of  a  “business 
man”  hospital  board,  of  which  Wil¬ 
liam  S.  Morris,  publisher  of  the 
Chronicle  was  a  member,  because 
trustees  fired  a  brother-in-law  of  the 
city’s  political  boss. 

2.  Adoption  by  the  board  of  edu¬ 
cation  of  a  “gag  rule”  requiring  tlat 
all  school  news  be  approved  by  its 
president  before  publication. 

3.  The  need  for  financial  retrench¬ 
ment  to  keep  the  city  from  bank- 
ruptcy. 

The  combined  campaign  of  bom 
newspapers,  which  resulted  in  pubac 
support  from  civic  clubs  and  business 
and  professional  leaders,  brought  the 
following  results: 

Drive  Brings  Results 
The  city  council  asked  the  state 
legislature  to  pass  a  charter  amend 
ment  setting  up  a  hospital  board  free 
from  political  pressure. 

The  grand  jury  recommended 
“gag  rule”  be  rescinded  and  meE- 
bers  of  the  board  of  education  have 
indicated  this  will  be  done  at  then 
next  meeting. 

The  city  finance  committee  is  ci¬ 
ting  this  year’s  expenditures  s®- 
ciently  to  reduce  a  fifth  of  the  citv  s 
million  dollar  floating  debt. 

A  secret  Citizens  Good  GovemmeE 
Committee  has  been  organized  to  E- 
vestigate  a  rumored  “pay  off  ’  systf® 
and  any  other  reports  of  malpractte 
A  movement  has  been  started  to 
change  the  mayor-council  form  0 
government  to  a  commission-c . 
manger  plan. 

Stories  on  the  campaign  for  beh® 
government  have  been 
Sam  Moss,  managing  editor,  and  ^ 
Swisher,  city  hall  reporter,  for 
Herald;  and  R.  L.  M.  Parks, 
aging  editor,  Harry  Gage,  city  of 
reporter,  and  Norman  Chalker, 
covers  the  courthouse  and  board 
education,  for  the  Chronicle. 
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Resistance  to  Newspaper  Ads 
Analyzed  by  Kelly-Smith  Co. 


Position  Most  Important  Service  Dailies  Can 
Render,  Say  67%  of  Those  Quizzed  .  .  .  "Press 
Ads  Must  Be  Sold,  Not  Defended,"  Says  Miller 
By  ROBERT  U.  BROWN 


;usuL 
ivals. 
ren- 
m  of 
will- 

atior. 

pub' 

toriai 

or  of 

lorn- 

efore 

noon 

r  do' 

•ea. 

ft 

Imb- 
both 
”  for 

siness 
Wil- 
the 
cause 
)f  the 

edu- 
'  that 
jy  its 

ench- 

bank- 

both 
public 
isiness 
ht  the 


state 
Tiend- 
d  free 

k1  the 
men 
i  have 
,  their 

s  cut- 
suS- 
■  cit)' 

■nmetit 
to  iu- 
syste® 
•actire 
ted  to 
rm 
)n-cty 

better 
en  by 
id  Bob 
or  6* 
man- 
y 

r  ,  *bo 
^  of 


.newspaper  advertising  needs  to 
be  sold,  not  defended,”  was  the 
.onclusion  this  week  of  Frank  Miller, 
president  of  the  Kelly-Smith  Com- 
jany,  newspaper  representatives,  who 
has  recently  completed  tabulating  re¬ 
sults  of  a  questionnaire  he  addressed 
a  <75  agency  space  buyers  on  the 
subject  of  newspaper  advertising,  the 
resistance  to  it,  what  is  good  and 
vhat  could  be  improved  in  regard  to 
1 

Mr.  Miller’s  questionnaire  had  a 
It*,  return,  representing  advertising 
agencies  which  place  approximately 
70^1  of  the  national  advertising  busi¬ 
ness  in  the  country.  The  results  in¬ 
dicated  a  favorable  attitude  to  news¬ 
paper  advertising  on  the  part  of  many 
agency  space  buyers,  and  an  over- 
i^lming  number  voted  that  service 
rendered  by  newspapers  to  advertis¬ 
ers  is  comparable  to  that  offered  by 
other  media  and  sometimes  better, 
foiitlon  on  Important  Sarvico 
More  than  67%  of  the  replies  said 
position  of  the  national  advertising 
copy  is  the  most  important  service 
possible  for  a  newspaper  to  render. 
There  was  no  great  general  re¬ 
sistance  to  newspaper  advertising  re¬ 
ported  that  could  not  be  corrected 
by  the  publishers,  Mr.  Miller  thought, 
rhich  would  be  a  great  step  toward 
stopping  the  downward  trend  of  news¬ 
paper  linage. 

In  explanation  of  the  reason  for  his 
survey,  Mr.  Miller  revealed  that 
during  the  peak  year  of  1929,  news¬ 
papers  measured  by  Media  Records 
earned  338,874,538  lines  of  general, 
national  advertising.  This  figure 
iropped  to  247,155,491  lines,  or  25%, 
luring  the  year  1937. 

“Along  came  1938  and  the  figures 
ust  released  show  another  decrease 
snd  a  loss  for  the  past  11  years  with 
1  figure  of  191,948,193  lines,  or  a  drop 
d  over  the  year  1929. 

‘These  figures  are  naturally  alarm- 
•stg.  and  newspaper  representatives, 
advertising  agencies  and  newspaper 
publishers  should  give  the  subject 
^uch  time,  thought,  attention  and 
di^y  if  the  situation  is  to  be  remedied 
^d  the  losses  stopped.” 

^Mitien  on  Resistance  to  Newspapers 
Keynote  of  the  questionnaire  was 
luestion  two:  ‘‘Would  you  feel  free 
•0  advise  us  the  resistance,  if  any, 


‘‘It  would  help  materially  if  the  ad¬ 
vertising  agencies  would  give  more 
thought  to  requesting  position  and  lo¬ 
cation.  There  are  other  good  positions 
in  a  newspaper  outside  of  pages  two 
or  three.  A  space  buyer  should  look 
over  the  various  items  and  determine 


Frank  Miller 

reader  value,  which  he  can  readily  as¬ 
certain  from  the  Gallup  Survey  and 
other  surveys,  and  give  each  indivi¬ 
dual  order  special  consideration.  All 
orders  should  not  read  alike — the 
request  should  be  made  after  a  study 
of  a  week’s  file  of  the  newspaper. 

‘‘Newspaper  publishers  generally 
will  be  happy  to  work  with  the  ad¬ 
vertising  agencies  in  an  effort  to  im¬ 
prove  service,  bat  when  all  orders 
request  same  position  and  location. 


it  is  of  course  impossible  to  grant 
the  request. 

“The  newspaper  publisher  has  a 
problem  with  the  increased  costs  of 
production  and  consideration  must  be 
given  to  this  angle,”  Mr.  Miller  said. 

Question  number  one  read:  “Next  to 
good  printing,  in  what  order  do  you 
consider  the  following  services  im¬ 
portant;  position,  location,  window 
displays,  dealer  surveys,  consumer 
surveys,  mention  of  your  client’s  pro¬ 
ducts  in  local  merchant’s  advertising, 
broadsides,  letters  to  the  trade,  posters 
on  newspaper  trucks  or  tieup  copy.” 

The  returns  showed  that  67.7% 
stated  position  was  the  most  impor¬ 
tant,  wtih  location  only  17.5% — a  total 
of  85%  of  the  space  buyers  interested 
primarily  in  position  and  location  of 
their  copy. 

Tie-up  copy  rated  6.7%,  mentions 
in  local  merchants’  advertising  re¬ 
ceived  4.3%  and  window  displays  1.8%. 

Mr.  Miller  urged  that  publishers 
not  only  give  more  attention  to  the 
subject  of  position  and  location,  but 
that  advertising  agencies,  on  the  other 
hand,  study  each  individual  situation 
rather  than  make  a  blanket  request. 

In  answer  to  the  question,  “Is  the 
service  rendered  by  a  newspaper  com¬ 
parable  to  that  offered  by  other 
media?”  80.1%  answered  “yes”  and 
19.9%  “no”.  Of  the  80.1%  who  said 
newspaper  service  is  “as  good”  as  that 
offered  by  any  other  form  of  media, 
32%  said  it  was  far  better.  Of  the 
group  believing  newspapers  do  not  do 
a  good  job,  only  a  very  few  rated 
radio  or  magazines  higher. 

The  concluding  questions  asked  how 
newspapers  can  better  serve  the  space 
buyers.  Mr.  Miller  presented  the 
following  general  answers  received; 

“Develop  research  and  data  in  com¬ 
parison  to  other  media. 


N.  r.  POST'S  BOOKS  OPENED  TO  5TRA5SBURGER 

SUPREME  COURT  JUSTICE  BERNARD  L.  Shientag,  New  York,  March  1 
granted  the  application  of  Ralph  Beaver  Strassburger,  publisher  of  the 
Norristown  (Pa.)  Times-Herald,  to  inspect  the  records  and  books  of  the 
New  York  Post,  of  which  he  is  a  large  stockholder  and  a  director,  but  denied 
Mr.  Strassburger’s  petition  to  p>ermit  his  own  accountant  to  join  him  in  the 
inspection.  Justice  Shientag’s  decision,  handed  down  in  New  York  County 
Supreme  Court,  follows;  “The  right  of  a  director  personally  to  insjject  the 
books  and  records  of  a  corporation  is  absolute  and  because  such  corporate 
records  very  often  are  intricate  and  complicated,  an  accountant  may  aid  the 
;our  contact  men  meet  with  in  sellii^g’  director  in  his  investigation.  The  accoimtant,  however,  may  not  be  adverse 
'OUT  clients  on  the  wisdom  of  news-  or  hostile  to  the  corporation.  The  refusal  by  the  corporation  to  permit  the 
!®Per  advertising — not  necessarily  as  inspection  by  the  accountants  designated  by  the  director  was  not  unreason- 
‘Ae  only  form  of  advertising,  but  able.  The  court  gave  the  party  to  their  action  an  opportunity  to  agree  upon 
with  other  media?”  a  certified  public  accountant.  This  they  have  been  unable  to  do.  No  account- 

•  percent  of  the  replies  re-  ant  other  than  the  one  properly  objected  to  by  the  corporation  has  been 

^rted  there  was  no  resistance  to  suggested  by  the  petitioner.  The  court  therefore  designates  Haskins  &  Sells, 
advertising.  The  balance  certified  public  accountants,  to  assist  the  director  in  the  inspection  sought.  The 
0  shnu/oH  various  reasons —  examination  of  the  books  shall  proceed  with  reasonable  dispatch.”  Haskins  & 

Sells  is  a  New  York  firm.  The  Post  did  not  oppose  an  audit  by  Mr.  Strass¬ 
burger,  but  did  object  to  his  efforts  to  have  an  audit  made  by  his  own  account¬ 
ing  firm. 


showed  — 

^  cost  of  space,  lack  of  success 
■ones,  preference  for  magazines,  few 
‘Cceptable  surveys  and  lack  of  news- 
appropriations. 

ist/  explained:  “The  chief  re- 
to  newspaper  advertising  is 
•ini  poor  position  service  on  na 


lonal 


accounts  in  newspapers,  and  as 


$300,000  GREYHOUND  CAMPAIGN  FOR  FAIRS 

COPY  WILL  BREAK  April  1  in  about  2.000  newspapers  as  part  of  the  special 
$300,000  campaign  the  Greyhound  Management  Co.,  Cleveland,  is  to  con¬ 
duct  to  attract  visitors  to  both  of  the  large  Fairs  to  use  bus  transportation. 

- -  „.  „o  Advertising  expenditures  for  1939  including  the  Fair  campaign  will  be 

•lienU  appropriations  from  apportioned  as  follows:  newspapers  receiving  approximately  60%,  and 

magazines  40%.  Beaumont  &  Hohman  is  the  Greyhound  agency. 


J^j®®9uence  has  become  a  definite 
^*“6  to  agencies  in  their  efforts  to 


“More  general  sales  effort  for  news¬ 
papers  as  a  mediiun. 

“Make  reliable  dealer  and  consumer 
surveys  at  regular  intervals. 

“Present  each  newspaper  as  an 
essential  service  to  a  community. 

“Necessity  for  professional  job  in 
promotion,  rather  than  amateurish  job. 

“A  carefuly  study  of  your  own 
market  and  its  relation  to  the  parti¬ 
cular  national  account.” 

With  the  facts  revealed  by  the  sur¬ 
vey,  much  can  be  accomplished  to 
break  down  some  of  the  resistance 
towards  newspaper  advertising,  it  was 
felt.  Mr.  Miller  has  arranged  a  meet¬ 
ing  with  the  Bureau  of  Advertising 
of  the  American  Newspaper  Publishers 
Association  to  discuss  the  findings  of 
the  survey. 

■ 

"Pressure  Groups" 
Seen  as  Greatest 
Menace  to  Press 

J.  S.  Knight  Replies  to 
Senator's  Query  on 
Threat  of  Censorship 

The  greatest  menace  to  a  free  press 
today  comes  not  from  Washington  but 
from  local  “pressure  groups”  in  each 
community  which  have  no  hesitancy 
whatsoever  in  telling  the  editor  pre¬ 
cisely  how  his  newspaper  should  be 
run,  John  S.  Knight,  publisher  of  the 
Akron  Beacon-Journal  and  the  Miami 
Herald,  wrote  this  week  to  U.  S.  Sen¬ 
ator  Styles  Bridges  of  New  Hamp¬ 
shire. 

Mr.  Knight’s  statement  was  con¬ 
tained  in  a  lengthy  letter,  dated  Feb. 
27,  replying  to  one  Senator  Bridges 
had  sent  him  asking  the  publisher’s 
views  on  the  threat  in  this  country 
today  of  newspaper  and  radio  cen¬ 
sorship. 

Concerned  Over  Press  Attacks 

“I  am  deeply  concerned  over  at¬ 
tacks  on,  and  allusions  to,  the  char¬ 
acter  of  the  American  newspaper,” 
the  Senator  had  written.  “If  legisla¬ 
tion  is  proposed,  steps  must  be  taken 
to  counteract  it.  Do  you  believe  the 
rights  of  freedom  of  speech  guaran¬ 
teed  under  the  Constitution  offer  the 
American  press  and  radio  sufficient 
protection?” 

The  publisher  replied  that  the  solu¬ 
tion  to  any  threat  to  a  free  press, 
government  or  otherwise,  lies  entirely 
within  the  province  of  the  individual 
editor  or  publisher,  “and  is  restricted 
only  by  the  limits  of  his  courage.” 

Mr.  Knight  said  the  rights  of  free¬ 
dom  of  speech  guaranteed  under  the 
Constitution  offer  the  American  press 
and  radio  ample  and  sufficient  pro¬ 
tection.  Legislative  steps  to  regulate 
a  constitutional  right,  already  guar¬ 
anteed,  would  prove  wholly  unneces¬ 
sary  and  superfluous,  he  added. 

“Should  the  time  ever  come,  God 
forbid,  when  our  constitutional  rights 
can  be  trampled  underfoot  by  a  ruth¬ 
less  and  power-drunk  majority,  mere 
legislative  measures  designed  to 
check  such  a  catastrophe  would  hardly 
be  worth  the  paper  upon  which  they 
were  written,”  his  letter  concluded. 


BUTTERFIELD  TO  PHILA. 

Charles  Wertenbaker,  who  has  had 
many  years  experience  with  Time  and 
Fortune,  took  over  the  press  section  of 
Time  this  week.  Roger  Butterfield, 
who  has  been  editing  press  since  last 
October,  is  reopening  Time’s  Phila¬ 
delphia  bureau  and  will  be  available 
for  special  writing  and  research  assign¬ 
ments.  Both  are  contributing  editors 
of  the  magazine. 


EDITOR  &  PUBLISHEF 

Ed  Stanley  Plans 
Evening  Daily 
In  New  York  City 

Former  AP  Picture  Chief 
Experimenting  with  New 
Size,  New  Methods 


Sulzberger  Flays 
Irresponsible  Press 

A  responsible  press  is  the  life-blood 
of  our  democratic  system,  Arthur 
Hays  Sulzberger,  publisher.  New  York 
Times,  declared  in  an  address  Feb. 
26  before  the  twelfth  edition  of  the 
Rollins  College  animated  magazine 
editorial  conference  at  Winter  Park. 
Fla. 

Flaying  the  irresponsible  press,  he 
pointed  out  that  “as  a  publisher  took 
on  the  mantle  of  objectivity,  he  ac¬ 
cepted  the  obligation  to  be  impartial  in 
his  news  columns.” 

“The  newspaper  that  is  dishonest  is 
one  that  cloaks  a  bias  under  an  air  of 
objectivity  and,  while  wearing  an  im¬ 
personal  mien,  emphasizes  and  distorts 
the  news  to  suit  its  editorial  purpose,” 
he  continued. 

The  New  York  publisher’s  remarks 
were  made  in  an  “editorial”  high¬ 
lighting  the  animated  magazine.  Con¬ 
tributors  read  their  works  to  6,000 
“subscribers.”  Dr.  Hamilton  Holt, 
president  of  Rollins,  is  “editor”  of 
the  unique  “publication.” 


NLRB  Man  Suspended 
As  Story  Bares  “Bias” 


An  evening  newspaper  using  nev 
printing  techniques  and  liberal  color 
may  make  its  debut  in  New  York 

-  before  the  end 

of  the  year  if 
research  prob¬ 
lems  of  produc¬ 
tion  and  distri¬ 
bution  can  be 
solved  by  ther. 
Edward  Stanle; 
stated  thL- 
week. 

Gravure  or  off¬ 
set  seem  the  in¬ 
dicated  printinj 
method,  but  Mr 
Stanley  would 
not  confirm  this 
Though  reluctant  to  talk,  he  indi- 

^  _  cated  that  innovations  in  the  use  of 

CLOSES  COAST  OEHCES  pictures,  type  and  news  organizatior. 

Coast  offices  of  the  John  W.  Cullen  are  being  considered. 

Co.,  representatives,  in  Los  Angeles  “We’re  still  in  the  designing  stage, 
and  San  Francisco  were  closed  re-  he  said,  “and  financial  and  other  de¬ 
cently.  At  the  same  time  Roger  Geis-  tails  are  being  worked  out.”  Nothinf 


Edward  Stanley 


months,  he  added. 

Backed  by  New  York  Group 

He  said  he  was  commissioned  by 
“a  New  York  group”  to  survey  th« 
field  for  the  projected  publicatior. 
Since  his  resignation  Oct.  1  as  head 
of  the  Associated  Press  Photo  Service 
and  its  Wirephoto  transmission  system, 
he  has  been  conducting  experiments 
on  the  new  evening  daily.  At  that 
time  he  opened  offices  in  the  Salmon 
Tower  building,  11  West  42nd  St. 
New  York,  where  he  is  located  on  the 
28th  floor  under  the  title  Publications 
Research  Inc. 

Harry  C.  Cushing,  a  New  York 
broker,  is  handling  the  financial  de¬ 
tails,  he  said,  and  John  Wharton,  New 
York  attorney,  is  corporation  counsel 

Experiments  for  the  paper’s  format 
now  are  under  way.  "Ihe  finished 
product  may  be  somewhere  between  a 
regular-size  eight-column  paper  and  a 
tabloid. 

“This  isn’t  a  dilettante  project  by 
any  means.”  he  pointed  out  to  E.  &  P 
“It’s  a  serious  and  sober  business 
undertaking.” 

No  hiring  will  be  done  before  finan¬ 
cial  arrangements  are  completed,  hf 
said.  Tentative  plans  call  for  a  .smal. 
staff  of  experts. 

Mr.  Stanley’s  confirmation  of  Im 
venture  this  week  is  his  first  definite 
discussion  of  his  projected  newspaper 
in  New  York.  Rumors  that  he  was 
working  on  such  an  undertaking  have 
been  current  since  his  resignation,  bu' 
could  not  be  confirmed. 

“I  can’t  say  that  the  thing  will  jell, 
he  cautioned.  But  he  was  inclined  tc 
be  optimistic,  admitting  the  hope  tlw 
the  publication  would  make  its  initia. 
appearance  this  year. 

Won't  Name  Associates 

“We’re  not  hurrying  it,  though.”  he 
continued.  “We’ve  been  trying  on  hat< 
for  the  last  six  months,  and  at  the 
moment  we  have  enough  funds  fo" 
another  year  of  experimentation. 

He  declined  to  name  his  editoria 
associates  or  others  who  are  active  m 
the  experiments. 

He  said  there  are  “about  50  tenta¬ 
tive  titles  lined  up”  for  the  new  pape' 
and  that  he  liked  a  specific  one.  Whict 
one  that  is  could  not  be  learned. 

“The  paper,  if  and  when  it  appeal 
will  be  scrupulously  non-partisan, 
he  said. 


Aged  by  Two  Years  at  Front, 
Matthews  Tells  of  Spain  War 


N.  Y.  Times  Correspondent  Escaped  Death 
Twice  . . .  Doubts  Franco  Attack  on  Madrid 
Sees  "New  Munich"  Over  Rebel  Victory 
By  STEPHEN  J.  MONCHAK 


BECAUSE  of  an  acute  shortage  of  disadvantage. 

food  supplies  and  raw  materials,  the  war  the 
Madrid  may  be  able  to  hold  out  for  running  .  . 

another  month  or  two,  but  no  longer,  but  for  the  last  year-and-a-half,  the 
Herbert  L.  Matthews,  New  York  Spaniards  did  the  work  themselves. 
Times  war  correspondent  with  the  We  soon  found  out  that  the  only  way 
Spanish  Government  forces  asserted  to  learn  what  was  going  on  was  to 
in  an  interview  with  Editor  &  Pub-  visit  the  fronts  ourselves,  though.” 

USHER  this  week.  All  dispatches  to  the  Times  were 

"They've  got  good  fortifications  and  first  telephoned  to  Paris,  from  where 
enough  fighting  men,  but  raw  materi-  they  are  sent  on  to  New  York  via  press 
als,  up  to  now,  the  greatest  factor  con-  wireless.  Madrid,  Barcelona  and 
tributing  to  their  defeat,  are  not  avail-  Valencia  were  the  embarkation  points 
able  and  they  won’t  last  very  long  for  government  news,  he  said, 
without  them,  he  said.  Matthews  re-  Matthews  linked  the  lack  ot  in- 
tumed  to  the  U.  S.  Feb.  21,  having  formation  from  government  sources 
covered  the  war  for  his  paper  since  jhg  death  in  January  1938,  of  Ed- 
November,  1936. 

Doubts  Franco  Assault 

He  doubted,  however,  that  General  ^■|||||||■■|■|■  ^^|||||||||||^ 

Franco,  the  Rebel  commander,  would  ^ 

try  a  direct  assault  against  the  city.  \ 

"He's  learned  his  lesson  in  the  past,” 
the  veteran  correspondent  said.  “It 

was  an  expensive  lesson.  Madrid's  wS 

been  able  to  hold  out  since  the  begin- 

ning  of  the  war  only  because  of  its 

heavy  fortifications  and  its  excellent 

system  of  trenches,  fairly  deep, 

against  which  Franco  can't  make  any 

progress." 

When  he  left  Madrid,  he  said,  there - 

were  between  40,000  and  50,000  people  "War  is  hell"  and  these  pictures  of  Herbert 
in  the  city  who  thought  they  would  L.  Matthews,  New  York  Times  correspond- 
be  shot  if  Franco  occupied  it.  either  ent  in  Spain  for  more  than  two  years  prove 
by  capture  or  surrender.  General  Sherman's  assertion.  The  photos, 

“These  people  believe  that  if  they  taken  in  1936  and  this  week,  show  how  his 
are  to  be  liquidated  they  might  as  experiences  aged  him. 

well  die  fighting.  Anyway  you  look  „ 

at  it  it’s  a  losing  cause.”  ^  Neil,  Jr..  Associated  Press  war 

The  Loyalists  still  have  munitions  correspondent  and  two  cither  news- 
plants  in  Saguento.  Cartagena  and  papermen  when  a  bomb  exploded 
Madrid,  but  the  output  of  these  can  against  the  automobile  in  which  they 
hardly  supply  the  government’s  army  sitting  m  Ca^ete,  a  town  three 

of  almost  500,000  men.  he  stated.  But  behind  the  Rebel  lines, 

even  with  this  lack  of  arms  he  be-  “If  the  government  would  have  given 
lieves  the  government  can  hold  out  ‘^em  the  proper  information  before 
against  a  direct  Franco  attack.  permitting  them  to  proceeci  to  Teruel, 

'There  will  be  a  very  critical  situ-  it  wouldn  t  have  happened,  he  said, 
ation  in  Europe,  a  second  Munich,  ■‘Th'-'y  were  misled  becau^  the  gov- 
sometime  this  year,  as  the  result  of  t?rnmenl  .^id  it  did  not  know  what 
the  war,''  Matthews  asserted  “I  be-  the  situation  was  in  that  sector.  That 
lieve  Hitler  and  Mussolini  will  use  ‘“^n  was  being  shelled  and  it  was  the 
Spain  as  a  club  over  France  in  the  L.oyal>st’s  business  to  have  informed 
Italian  demands  for  Tunisia  and  ‘I'®  correspondents  to  that  effect. 
Corsica.  It  will  be  a  very  strong  They  certainly  wouldn’t  have  parked 
threat  because  they  can  use  Franco,  where  they  did  if  they  had  known 
a  Rome-Berlin  axis  partner,  as  the  that  town  was  under  bombardment." 
third  frontier  attack  medium.”  War  Hat  Aged  Him 

Liberal  Government  Centort  Matthews  has  changed  considerably 

On  the  whole,  he  said,  government  1036.  when  he  returned  from 

censorship  of  his  dispatches  was  very  covering  the  Italian  invasion  of  Ethi- 
hberal.  He  doubted  that  there  has  ‘*P‘a-  With  the  Italian  troops  he  was 
ever  been  any  war  in  which  a  news-  decorated  with  the  Italian  cross  lor 
Peperman  had  such  freedom  to  move  military  merit  by  Viceroy  Pietro 
on  the  front,  where  he  spent  much  of  Badoglio  in  Addis  Ababa.  The  war 
time.  It  was  always  possible  to  correspondent  has  aged.  This  prob- 
indicate  very  clearly  just  what  the  ^I’ly  b®  attributed  to  his  experi- 
military  situation  was  for  the  govern-  ®nces  dodging  steel  on  the  Spani.sh 
n>ent  side.  There  were  no  handouts,  front, 
no  propaganda  and  no  help  from  the  |i"®s  oti  his  face,  and  his  hair,  grey 
?oveminent  in  covering  the  stories,  i*^  spots,  is  thinning  above  the  fore- 
1^0  only  information  correspondents  head.  Over  six  feet  in  height,  he  looks 
?ot  was  in  communiques.  Lssued  ir-  gaunt  and  very  tired, 
regularly.  He  attributed  this  to  the  In  conversation  he  is  slow  and 
tricing  nature  of  the  Spaniards.  studied.  Often  he  stares  into  space 
,  The  government  side  of  the  Span-  thoughtfully,  as  he  did  when  he  dis- 
‘sh  War  was  the  most  pathetic  case  of  cussed  the  death  of  his  close  friend 
propaganda  direction  I  have 
Wy  life,”  he  .said.  "Ti.,.!. 
problems  seemed  to  be  their  greatest 


some  foreigners  mentally  both.  Matthews  was  in  the  the  time  in  France,  where 

their  Propaganda  Bureau  Teruel  sector  when  the  tragedy  oc-  wjas  assigned  for  a  few  mor 

curred  and  he  narrowly  escaped  death  after  the  Ethiopian  war 
himself  there.  he  went  to  Spain.  Mrs.  Ma 

A  cigar  stub  he  had  lit  at  the  start  the  children  took  up  reside 
of  the  interview  soon  went  out  and  he  York  last  winter, 
made  no  attempt  to  relight  it  during  A  graduate  of  Columbia 
the  conversation,  even  though  he  New  York,  Matthews  a 

held  an  unlit  match  in  his  other  hand,  worked  for  the  Times.  H( 

We  talked  for  an  hour.  business  department  in  1£ 

Hemingway  Saved  His  Life  various  capacities  then 

In  one  of  his  reflective  moments  he  the  editorial  departmer 
revealed  an  unpublicized  story  about  ™ 

an  incident  in  which  Ernest  Heming-  '  II,  cluef  European 

way.  newspaperman  and  author,  saved  5^^  j 

the  lives  of  a  group  of  newspaper-  s*gvied  abroad  in  1931.  < 

men,  including  himself,  and  two  Nassau  March 

Spanish  Loyalist  soldiers  in  November,  no  ^her  immediatt 

1938.  while  the  group  was  in  a  row-  thiims  the  Times  may  .seni 
boat  crossing  the  Ebro  River.  Europe.  ^ 

“Hemingway,  Vincent  Sheean,  — 

Henry  Buckley  of  the  London  Daily  flOUlTS  uXGlTip 
Telegraph  and  Bob  Capa,  photogra-  _  _  w  i 

pher  for  Life  magazine,  myself,  and  x  OIT  FlTOSS  AlSB 
the  two  sol  fiers  were  in  the  boat.”  he 

related.  “The  darned  thing  was  old  TV^qI-Y 

and  leaked  a  lot.  There  was  a  strong  * 

current  running.  Washington,  March  2— 

“We  had  cro.ssed  over  the  Ebro  to  reporters,  writers  ijind  cl 
look  around.  Getting  to  the  other  who  are  piaid  not  less  th 
side  the  .soldiers  had  difficulty  keep-  year  on  an  annual  basis, 
ing  the  current  from  carrying  us  down  vacations  with  pay  and 
to  a  bridgehead  spanning  the  river,  without  deduction  from  sa 
But  we  got  there  all  right.  be  exempt  from  the  maxii 

“Coming  back,  though,  we  ran  into  provision  of  the  Labor  Sti 
trouble.  The  current,  aided  by  a  strong  under  a  bill  introduced 
wind,  carried  us  more  and  more  tow-  Repre.sentative  Albert  The 
ard  the  bridgehead.  The  soldiers,  each  ton,  Texas  a  Democrat, 
using  an  oar,  couldn't  cope  with  the  “A  law  designed  to  end 
situation.  Hemingway,  a  powerful  and  child  labor  has  no  log; 
man,  saw  the  danger  we  were  in.  tion  to  reporters,  and  I  d 
He  grabbed  a  spare  oar,  manipulat-  Congress  contemplated  tl 
ing  it  on  the  left  side  and  through  made  s-ubject  to  limita 
.sheer  brute  strength  pulled  us  out  of  hours  which  do  not  fit  ii 
the  predicament.  If  he  hadn’t  we  duties  and  which  Washir 
surely  would  have  been  dashed  spondents  tell  me  they  d( 
against  the  bridgehead,  thrown  in  the  .said  Representative  Thon 
water  and  drowned.  It  was  winter  Andrews  Shunt  Amei 

and  we  all  had  heavy  overcoats  and  ^  former  Texas  distri 
other  clothes  on.  All  of  us  corres-  Thomas  said  he  drew  tl 
pondents  had  to  run  similar  risks  talking  with  “newspaper 
several  times  during  the  war.  eluding  members  of  the  C 

The  greatest  danger  correspond-  press  galleries.  He  recei 
ents  with  the  LoyalLst  armies  had  to  couragement  from  Chairn 
face  was  that  the  Government  troops  Norton  of  the  House  Lai 
were  always  retreating,  leaving  their  tee  or  Administrator  Eli 
lines  wide  open,  and  correspondents  drews.  Both  fear  that 
in  the  front  tines  were  always  liable  act  to  amendment  migF 
to  capture.  “When  you  advance  you  avalanche  of  proposed  c 
know  where  you’re  going.”  he  said.  Mrs.  Norton  suggested 
“you  know  your  objective.  In  re-  of  the  Thomas  bill  migh 
treating  along  a  wide  front,  one  side  plished  by  administrativi 
may  hold,  another  may  collapse,  and  Andrews. 

"  it’s  difficult  to  gage  the  resistance.”  The  Texas  Congressma 

'  Had  to  Mev*  Fa.t  «  conviction  that. 

,  .  ,  ,  ^  ,  ol  law,  reporters  are  no 

He  added  the  Spanish  war  was  jj,e  Wage-Hour  act  regal 

.  _ h  much  more  difficult  to  cover  than  the  f.,tp  amendment. 

Today,  at  .39,  there  are  deep  Abyssinian  conflict.  In  the  latter,  the  ■ 

■  ■  '  .  Italians  met  little  or  no  resistance.  In  NEW  FINCH  PAT] 

Spain,  the  war  was  bitterly  fought  on  ^  ^ 

both  sides,  calling  for  rapid  movement  ip.^^ntor  who  has  been  a 
by  the  correspondents.  And,  of  course,  y.  S.  patents  on  hi; 
there  always  was  the  threat  of  air  system.  March  2  gran 
bombardment,  artillery  barrages,  and  ^  simplified 

machine  gun  and  rifle  fire  the  last  scanning  system.”  The 
two  constituting  the  most  danger.  ^er  2.149,136  relates  to  a  ; 

ever  seen  Ed  Neil.  There  is  a  troubled  look  in  Author  of  “Two  Wars  and  More  to  tern  and  more  particular 

'Their  language  his  eyes.  The  two  years  and  three  Come, "  published  in  1936,  dealing  drive  mechanism  for  the 

-  -1-  „ - 1  months  he  spent  in  Spain  has  left  a  with  the  Ethiopian  war  and  the  early  riage  of  a  telepicturc  uni 
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EDITOR  &  PUBLISHER 


Hanson  Reasserts 
Newspapers 
Are  Intrastate 

By  Dropping  Interstate 
Service,  Publishers  Can 
Save  Money.  Brief  Says 

Washington.  D.  C.,  March  1 — News¬ 
paper  distribution  is  essentially  an  in¬ 
trastate  function  and  publishers  would 
actually  save  money  by  striking  from 
their  lists  the  2'^i  of  subscribers  re¬ 


sizes  the  fact  that  the  delivery  is  es- 

sentially  intrastate.  UklanOma  IM©WS 

Attention  was  invited  to  the  Lan-  ^  J  J  * 

sing  State  Journal  decision  wherein  ouspendea  m 

a  Circuit  Court  rules  the  federal  stat- 

ute  was  not  applicable  to  newsboy  1 

pursuits.  The  Children’s  Bureau  de-  '^KianOmU  ^1 
dined  to  intervene  in  that  case,  an-  an  n  i  j  c  i 

nouncing  that  the  Solicitor  had  ^11  Heleased  hmpio 

advised  against  it.  Hanson  asked  that  Scripps-Howard  P.f 

the  Solicitor’s  opinion  now  be  set  out  Dismissal  Pay 

for  public  examination.  It  has  never  ^ 

been  made  public  in  full.  32  yeai 

School  Co-operation  Cited  lication  in  Oklahoma  City, 


Oklahoma  City 

All  Released  Employes  of 
Scripps-Howard  P.M.  Doily 
Get  Dismissal  Pay 


quiring  interstate  service,  Elisha  Han-  or  carriers  wnose  outsiae  worK 

son,  counsel  for  American  Newspaper  interfere  with  their  school- 


Deen  maae  puDiic  in  luii.  After  more  than  32  years  of  pub- 

School  Co-operation  Cited  lication  in  Oklahoma  City,  the  Okla~  Employes  Affected 

Publishers  have  always  co-operated  honia  News  suspended  publication  The  total  number  of  employes  in  the 
with  school  authorities  in  the  selec-  Feb.  24  with  the  final  home  edition  editorial,  business  office,  advertising, 
tion  of  carriers  whose  outside  work  which  came  off  the  presses  at  12:45  circulation  and  mechanical  depart- 


Oklahoma  News  employes.  All  re¬ 
leased  employes  will  be  given  dis¬ 
missal  pay.  The  local  managers  of 
the  Oklahoma  News — Messrs.  Lee 
Hills,  editors,  and  Charles  L.  Nichol¬ 
son,  business  manager — retain  their 
connection  with  Scripps  -  Howard 
Newspapers.” 

Editorial  and  business  department 
employes,  it  was  understood,  will  be 
given  severance  pay  to  be  based  on 
the  length  of  service  of  each  individ¬ 
ual. 

200  Employes  Affected 

The  total  number  of  employes  in  the 


ments  was  estimated  to  be  slightly  less 


son,  counsel  lur  i^ewsucipti  - -  -  ----  --  --  •  .  oaa  ^^4.  .j-  ^  at.  . 

Publishers  Association,  declared  in  a  said  Hanson.  He  estimatea  the  News  of  the  suspension  came  with-  than  2U0,  not  including  the  carrier 

hripf  Qiihmittpd  fodav  to  the  Chil-  time  required  for  newspaper  delivery  out  warning  to  200  employes  of  the  boys.  Average  circulations  of  the 
dren's  Bureau  U  S  ^  Denartment  of  at  an  average  of  less  than  an  hour  Scripps-Howard  evening  newspaper.  News  have  been  31,597  daily  and  34,- 
Labor.  -  •  •  -  throughout  the  country.  The  decision,  according  to  a  formal  248  Sunday. 

Thf>  2.1  natfp  doriiment  settine  forth  ^^id  not  more  than  four  hours  for  statement  by  the  management,  Fourteen  of  32  editorial  department 
the  legal  support  for  his  contention  street  corner  sale.  ascribed  the  suspension  to  continued  employes  had  been  definitely  placed 

that  tL  federal  government  cannot  .  The  brief  concludes  with  the  asser-  Ws  for  many  ye^s  a^^^  ILm  S 


a  e  e  era  go  while  nublishers  have  vol-  viction  that  two  afternoon  newspapers  them  members  of  the  Scripps-Howard 

unir%  f,x  oYagehea^h  can  not  be  operand  profitably  to  Okla-  chain  36  houy  alter  Ute  News  tut- 

newsboys,  will  be  suppiemeniea  laier  _  j _  .  ,  , _  'Tha.  bended,  according  tn  Mr  Hilic  -n,:. 


by  a  factual  study  on  carriers.  Han-  requirement,  and  school  attendance 
son  advised  Miss  Katharine  F.  Len-  for  carriers,  they  do  not  concede  it  is 
root  chief  of  the  Bureau.  within  the  power  of  the  federal  gov- 

ernment  to  regulate  an  intrastate  pur- 
1700  Hove  Lei*  Thou  l-o  .  ®  , 

'  _  L  It  u  employment  that  is  not 

Approximately  one-half  the  ®  carried  on  “in  or  about  an  establish- 

in  the  Union  are  examined  separa  e  y  producing  goods  for  commerce.” 


requirement,  and  school  attendance  boma  City.  The  Daily  Dklalioman  pended,  according  to  Mr.  Hills.  Hus 
for  carriers,  they  do  not  concede  it  is  and  Dklalioma  City  Times,  morning  unusual  situation  was  brought  about 
within  the  power  of  the  federal  gov-  and  evening,  respectively,  are  pub-  by  the  joint  efforts  of  Scripps-Howard 
ernment  to  regulate  an  intrastate  pur-  fished  by  the  Oklahoma  Publish-  executives  and  the  Oklahoma  City 
suit,  nor  an  emoloyment  that  is  not  Company,  headed  by  E.  K.  Gay-  pa^r  s  ^ecutive^  he  Mid. 
y<arrioH  nn  “in  nr  ahniif  an  nQtaKUcKi-  lord.  Ermc  Hill  and  Glen  R.  Bayless,  re- 


ent  producing  goods  tor  commerce. 
The  brief  was  submitted  in  be- 


Sixth  Paper  to  Leave  Chain 


Approximately  one-half  the  states  j.arr’ied  on  “in  or  about  an  establUh-  lord.  Ernie  Hill  and  Glen  R.  Bayless  re¬ 
in  the  Union  are  examined  separa  e  y  producing  goods  for  commerce.”  Sixth  Paper  to  Leave  Chain  porters,  have  already  joined  Okla- 

as  to  their  intrastate  and  ‘"forstate  submitted  in  be-  Most  recent  change  in  the  Scripps- 

deliveries  as  a  preliminary  to  the  ^  cording  to  Debs  Myers,  bureau  man- 

statement:  If  it  be  ^  groups.  when  the  A/cron  Tinies-Press  was  ac-  Fran.-is  TiKa».  • 

by  sending  a  single  copy  o  i  P  «  •  "  w  i  quired  by  the  Akron  Beacon- Journal.  Kansas  Citv  will ’ ho  t  f  .il” 

cation  across  state  fines,  a  daily  news-  Pj-^gg  SoCietV  AppOCls  Other  changes  include  the  suspension  Sralboma^  CiTJ  h^f 
paper  thereby  engages  m  connmerce  *  News-Bee,  ^g.  2,  h  ^ 

within  the  meaning  of  fius  Act,  then  f  qI  SuppOlt  1938  a^d  the  sale  of  the  Buffalo  Times  the  next  ^ 

a  further  analysis  of  the  reports  to  Qeorge  Lyons  and  E.  L.  Gaines  on  u  ‘ 

the  Audit  Bureau  of  letin,  official  organ  of  the  American  July  22,  1938.  In  July,  1936,  the  g^jd  *  ^  larger  staff,  Myers 

demonstrates  that  more  than  ,  o  p^ess  Society,  will  contain  the  second  Youngstoion  Telegram  was  sold  to  the  lUamoo  of  o*h  -  ni  i  l 

the  2.140  daily  newspapers  m  the  U.  S.  ^  g  Youngstown  Vindicator.  In  March,  * 

could  remove  themselves  from  the  man.  executive  secretarv.  to  news-  1Q34  tho  R/iIfimnrc  Pn_«/  urac  cnlrl  nitcly  pldccd  will  b€ 


as  to  uieir  imrastave  “""‘"VC  The  brief  was  submitted  in  be-  Most  recent  change  in  the  Scripps-  ^  tT k  ^  u 

deliveries  as  a  Preb^mary  to  the  ^  cording  to  Debs  Myers,  bureau 

statement:  If  it  be  con  en  groups.  when  the  A/croit  Tinies-Press  was  ac-  Francis  TiKan 

by  sending  a  single  copy  o  i  P  «  •  "  w  i  quired  by  the  Akron  Beacon- Journal.  Kansas  Titv  will  KA  t  f*"^' 

“•r  to  Press  Society  Appeals  other  ch^gej  toclude  oklehcS,  CtTy  btilu  0^^. 


paper  thereby  engages  in  commerce  _  _ 

within  the  meaning  of  this  Act,  then  foi  SuppOrt 

a  further  analysis  of  the  reports  to  March  issue 


The  March  issue  of  the  APS  Bul- 


Names  of  other  News  employes  who 
have  been  definitely  placed  will  be 


could  remove  themselves  irom  executive  secretary,  to  news-  1934.  the  Baltimore  Post  was  sold  to  rcvVal^H  wiiKin  ^  .  a 

field  of  commerce  by  strikmg  fro  room  employes  throughout  the  coun-  W.  R.  Hearst’s  News  to  become  the  .•  ® 

their  circulation  lists  less  than  2%  of  ^^^ing  support  for  the  aims  of  News-Post.  exwutives  under  which  they 


their  subscribers.  They  could  do  so  organization  as  well  as  increased 

at  a  real  saving,  from  a  financial  membership. 


at  a  real  saving,  irom  a  iiiidiiv-iai  membership.  letter  sent  Feb.  24  to  Edgar  T.  Bell, 

viewpoint,  to  themselves,  wholly  **'^*^”  In  this  statement  Mr.  Eastman  de-  Oklahoman  and  Times  business  man- 
spective  of  the  provisions  of  the  Act  dares  that  membership  in  the  society  ager,  said  “the  owners  of  the  Okla- 


Lee' Hills,  editor  of  the  News,  in  a  ^^^rtnnil^  f° 

tier  sent  Feb.  24  to  Edgar  T.  Bell,  to  be  informed  first, 

klahoman  and  Times  business  man-  Rival  Paper  Payi  Tribute 

;er,  said  “the  owners  of  the  Okla-  ^  front  page  editorial  in  the  Daily 


here  considered.”  calls  for  the  sacrifice  of  time  and  homa  News  feel  it  is  sound  business  Oklahoman  Feb.  25  said  in  part:  “You 

More  than  1,700  daily  newspapers,  effort  as  well  as  a  little  money  in  as  well  as  good  journalism,  to  retire  quarrel  with  a  friend,  you  may 

the  attorney  added,  could  do  so  by  unselfish  service  to  the  profession,  to  from  a  field  which  offers  no  hope  for  compete  vigorously  with  him,  but 
striking  out  less  than  19f  of  their  sub-  fellow  workers  and  to  the  general  Ijetterment — and  to  concentrate  time  when  disaster  overtakes  a  comrade, 
scribers.  ;nost  of  them  less  than  one-  public.  Material  benefits,  it  is  ex-  and  effort  and  investment  on  those  Y^u  fly  to  his  defense.  With  the  Okla- 
half  of  I  t.  plained,  wifi  result  only  indirectly,  as  properties  within  the  Scripps-Howard  fioma  News  gone,  we  feel  an  empti- 

Exploins  Carrier  Operatians  a  strong,  united  membership  applies  concern  which  occupy  the  more  fa-  uess  as  real  as  if  a  human  being  with 

In  nractice  the  brief  declared,  pub-  itself  to  the  task  of  keeping  the  chan-  vorable  fields  for  expansion  and  whom  we  had  labored  for  many  years 
lishere  either  sell  all  of  their  copies  nels  of  news  free  and  clear  and  away  growth.  untimely  death. 

wholesalerc  and  have  no  dealings  from  political  control;  and  to  that  of  Mr.  Hills  added  that  “every  effort  .  ‘  The  trend  of  the  times,  with  its 
°  th  the  carriers-  or  sell  direct  to  solving  the  problem  of  “self-security”  will  be  made  to  find  places  elsewhere  increasing  cost  of  newsprint,  ma- 
'•  s  Under  the  latter  system,  for  afi  news-room  workers.  in  the  Scripps-Howard  concern  for  terials  and  labor  costs  and  taxes,  made 


earners,  unaer  me  lanci 
Hanson  continued,  the  boy  is  in  busi- 

C'u  1“  decist™  “  PATMAN  CHAIN  TAX  MAY  DIE  IN  COMMITTEE  '■"6’ur‘scrip^:Xward  ca„tomp.my 

held  by  nutnero^  rourt  aeemons  WASHINGTON,  D.  C.  Feb.  27-Frankly  described  by  Its  author,  Representa-  was  clean  competition,  a  small  unit  in 

well  fiy  ^  Revenue  He  buys  f*''®  Wright  Patman  of  Texas,  as  “a  bill  to  tax  chain  stores  out  of  ex-  a  vast  chain  operation,  as  fresh,  fear- 
reau  o  n  ®rna  wholesale  rate  istence,”  H.  R.  1  may  remain  pigeonholed  in  ways  and  means  committee  i®ss,  alert  and  progressive  as  any 

the  rate  and  his  without  being  accorded  hearings.  Should  it  reach  the  floor  of  Congress,  lighthouse  that  flew  the  Scripps 

The  difference  between  what  there  is  little  prospect  of  its  enactment,  say  its  opponents  who  .include  chain  beam  from  its  masthead.  We  are 

he^navs  for  the  papers  and  what  he  store  operators,  farmer  and  consumer  groups,  and  a  large  part  of  the  Ameri-  ‘o  see  it  quit  the 

fnr  them  They  do  no  work  can  Federation  of  Labor  membership.  Patman  proposes  a  tax  on  interstate  "Tt/, 
whatsoever  in  or  about  the  plant  chains,  graduating  upward  sharply  as  the  number  of  outlets  increases.  Two .  n  Oklahoma 

which  produces  the  newspapers  at  years  after  enactment,  a  “super  tax"  would  become  effective,  multiplying  the  t  ’ 

ni^ht  .  .  .  first  lew  bv  the  number  of  state.s  in  which  the  ch.in  h,.cin««  president  and  business  manager;  Jack 


the  burden  of  another  publication  too 
heavy  to  continue. 

“Our  Scripps-Howard  contemporary 
was  clean  competition,  a  small  unit  in 
a  vast  chain  operation,  as  fresh,  fear- 


any  time  during  the  day  or  night.  .  .  . 
In  a  vast  majority  of  cities  in  the  U.  S. 
the  boys  who  deliver  never  go  near 


first  levy  by  the  number  of  states  in  which  the  chain  does  business. 

75  PER  CENT  INCREASE  IN  ADS  BY  AIRLINES 


Lockhart,  managing  editor;  Sanford 
L.  Cooper,  city  editor;  Jim  Hopkins, 
sports  editor;  C.  V.  Little,  movie 


the  plant  vvhere  the  CHICAGO,  MARCH  1 — Advertising  plans  of  United  Air  Lines  for  the  current  critic  and  news  editor;  Glenn  Morri- 

produced.  In  ^^ITUnhlirqtiori  increases  in  newspaper  and  magazine  linage,  Robert  E.  circulation  manager;  Carl  F. 

they  do  go  to  the  othce  p  Johnson,  director  of  advertising,  told  Editor  &  Publisher  here  today.  The  com-  Bcuoy,  advertising  manager;  W.  S. 

and  pick  up  t  P  P  „  ,  •  pany  will  also  participate  in  the  joint  airline  industry  advertising  program,  lovelock,  national  advertising,  and 

dne.^0  o7handfing  good!  for  inter-  said.  Including  the  joint  program.  United  will  spend  approximately  15%  ^^ppas,  classified  man- 

state  commerce  thTy  merely  call  for  more  m  newspapers  and  magazines  this  year  than  in  1938,  Mr.  Johnson  stated. 

number  of’  papers  they  require  The  newspaper  program  embraces  48  dailies  in  21  cities.  N.  W.  Ayer  &  Sons.  _ 

for  that  day’s  delivery  and  when  these  Inc.,  Chicago,  handles  the  United  account.  lOINS  HEARST  PAPERS 

are  counted  out  and  handed  to  them  J.  V.  Connolly,  general  manager  of 

they  go  about  their  work’  FAIRFIELD  CHICAGO  NEWS  BUSINESS  MANAGER  the  Hearst  Newspapers,  announced 

Bureau  Withaut  Au*hari4y  CHICAGO,  Feb.  27— Appointment  of  Herbert  L.  Fairfield  as  Chicago  Daily  that  R.  P.  Davidson,  for- 

It  must  be  conceded,  Hanson  argued,  News  business  manager  to  succeed  the  late  Dempster  MacMurphy,  was  *r 

that  unless  the  minor  is  employed  “in  announced  here  today.  Mr.  Fairfield  joined  the  Daily  News  as  general  ioined  thT  T 

or  about  an  establishment  producing  traffic  manager  in  1937.  Previously  for  nine  years  he  was  general  traffic  partment  of  th<>  *^Tfni7a- 

Roods.”  the  Children  s  Bureau  is  manager  of  Hearst  publications.  Prior  to  1929,  Mr.  Fairfield,  a  native  of  Chi-  Uon.  He  will  do  spedT  adTSS 
without  authority  under  the  wage-  cago,  was  mail,  baggage  and  express  traffic  manager  for  the  Illinois  Central  assignments  for  the  general  manaee- 
hour  law.  Additionally,  he  empha-  System.  general  nidn-s 
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fOR  MARCH  4,  1939 

Maury  Asks  Guild  to  Oust 
Its  National  Leaders 

New  York  News  Editorial  Writer  Says  Hard- 
Headed  Men  Are  Needed  Now,  Not 
"Emotionalists"  .  .  .  Cites  World  Reaction 


breaking  a  silence  of  seven 

months  on  guild  affairs,  Reuben 
llaury,  New  York  Daily  News  edi¬ 
torial  writer  and  a  frequent  critic  of 
the  national  executives  of  the  Amer¬ 
ican  Newspaper  Guild,  this  week  again 
urged  members  of  that  labor  union  to 
instruct  the  delegates  to  the  next  guild 
convention  to  decline  re-election  of 
Heywood  Broun,  ANG  president;  Jon¬ 
athan  Eddy,  ANG  executive  vice- 
president.  and  Victor  Pasche,  ANG 
secretary-treasurer,  as  the  organiza¬ 
tion’s  national  managers. 

Mr.  Maury’s  plea  for  a  change  in  the 
guild’s  national  leadership  was  con¬ 
tained  in  a  letter,  dated  Feb.  27,  copies 
of  which  were  sent  to  Editor  &  Pub- 
usher;  Neio  York  Times;  Guild  Re¬ 
porter,  the  union’s  official  organ; 
Messrs.  Broun,  Eddy,  Pasche,  Robert 
B.  Buck,  Westbrook  Pegler,  and  Henry 
F.  Pringle. 

Cites  World  Reaction 

A  guild  member  in  good  standing, 
Mr.  Maury  long  has  called  for  such 
action.  His  last  letter  on  July  26, 
sent  direct  to  the  guild  organ,  calling 
for  new  leadership,  also  contained  his 
announcement  that,  barring  accidents 
and  acts  of  God,  this  is  the  last  of  this 
string  of  letters.” 

Although  he  does  not  refer  to  his 
July  statement  in  his  latest  letter,  the 
reason  he  enters  this  plea  at  this  time, 
he  writes,  is  that  “reaction  is  setting 
in,  all  over  the  world,  against  the 
radicalism  of  a  decade  or  so,”  and 
that  “for  the  guild,  as  well  as  other 
labor  organizations,  this  means  that 
there  will  be  more  co-operating  and 
compromising  with  employers  AND 
general  public,  or  it  will  be  the  worse 
for  said  labor  organizations.” 

Mr.  Maury’s  letter,  in  full,  follows: 
‘To  EnnoR  &  Publisher:  I  move  that 
the  various  guild  units  instruct  the 
delegates  to  the  next  guild  convention 
to  decline  re-election  of  Messrs.  Hey¬ 
wood  Broun,  Jonathan  Eddy  and  Vic¬ 
tor  Pasche  as  the  organization’s  na¬ 
tional  managers. 

“Reasons  for  a  change  in  guild  na¬ 
tional  management  appear  to  me  to 
Have  become  urgent  in  recent  weeks. 
Some  of  these  reasons  are:  enactment 
of  the  drastic  Oregon  State  Labor  Law 
by  a  majority  of  Oregon’s  voters  .  .  . 
the  President’s  call  for  a  CIO-AFL 
peace  parley  .  .  .  Harry  Hopkins’  re¬ 
quest  that  labor  be  more  co-operative 
iu  the  Administration’s  drive  for 
more  jobs  in  private  employment 
•  •  ■  the  resurgence  of  the  Republican 
^urty  .  .  .  the  Loyalists’  loss  of  the 
Spanish  civil  war  .  .  .  the  fading  of 
Russia  into  the  background  of  Euro- 
Psun  politics. 

“In  short,  I  think  a  reaction  is  set- 
^ug  in,  all  over  the  world,  against 
radicalism  of  the  last  decade  or  so. 
For  the  guild,  as  well  as  for  other 
labor  organizations,  I  think  this 
means  that  there  will  be  more  co¬ 
operating  and  compromising  with  em- 
Woyers  AND  general  public,  or  it  will 
w  the  worse  for  said  labor  organiza¬ 
tions.  It  is  a  matter  of  adjusting  to 
changing  times,  or  of  being  bopped 
m  the  nose  by  a  Fate  which  has  no 
sympathy  for  non-adjusters. 

‘Though  the  courage  and  whatnot 
oi  Messrs.  Broun,  Eddy  and  Pasche 
®re  unquestioned,  they  seem  temper¬ 


amentally  unfit  to  manage  the  guild 
through  this  period  of  change.  There 
is  nobody  so  conservative  as  a  hide¬ 
bound  radical,  as  someone  remarked; 
and  these  gentlemen,  I  fear,  are  hide¬ 
bound  radicals. 

Sees  Leadership's  Usefulness  Ended 

“Their  ingrained  creed  appears  to  be 
that  all  bosses  are  devils  and  all  work¬ 
ers  angels.  Men  who  think  that  way 
are  valuable  in  the  organization  and 
upbuilding  phase  of  a  reform  group, 
but  their  usefulness  is  unfortunately 
not  longlived.  I  seem  to  hear  the 
gong  bonging  for  Messrs.  Broun,  Eddy 
and  Pasche,  and  for  a  change  to  mod¬ 
erate,  liberal,  realistic  guild  leader¬ 
ship. 

“Lest  anyone  suspect  me  of  am¬ 
bitions  in  this  matter,  let  me  say  that 
I  would  not  have  a  guild  executive  job 
of  any  description  on  a  silver  salver. 
Too  many  headaches.  I  am  merely 
tired  of  having  an  organization  to 
which  I  have  the  honor  to  belong  led 
by  emotionalists  when  that  organiza¬ 
tion  needs  hardheaded  leaders  if  any 
organization  ever  did. 

“So  I  think  it  would  be  smart  for 
the  next  convention  to  give  these  gen¬ 
tlemen  their  walking  papers,  the 
heartfelt  thanks  of  the  guild  for  what 
they  have  done  up  to  now,  and  may¬ 
hap  even  an  appropriately  inscribed 
gold  watch  apiece,  assuming  our 
rather  anemic  national  treasury  will 
stand  such  a  strain. 

“Respectfully, 

“Reuben  Maury, 
“ANG  Card  No.  3-7123.” 

WINCHELL  SUED 

A  suit  for  $100,000  damages,  alleg¬ 
ing  libel,  was  filed  against  Walter 
Winchell,  newspaper  columnist,  and 
the  New  York  Daily  Mirror,  Inc.,  in 
Federal  Court,  New  York,  March  1 
by  Mrs.  Eddie  Maude  Peabody,  wife 
of  Eddie  Peabody,  a  theatrical  per¬ 
former  and  musician.  The  complaint, 
filed  by  the  law  firm  of  Wilzin  & 
Halperin,  alleges  that  plaintiff  lives 
in  Riverside,  Cal.,  and  that  she  was 
married  to  Eddie  Peabody  on  March 
27,  1924,  and  that  they  have  always 
been  known  to  be  living  in  harmony. 
The  complaint  charges  that  on  last 
Dec.  5  an  item  was  published  in  Win- 
chell’s  column  in  the  New  York  Mirror 
stating,  “Eddie  Peabody's  divorcing 
wife,  ten  years  his  senior,  is  also  his 
aunt.”  No  answer  has  been  filed  to  the 
complaint  as  yet. 

"SPECIALS"  NAMED 

The  following  special  representa¬ 
tives  have  been  named:  Thomas  F, 
Clarke  Co.,  Inc.,  Vincennes  (Ind.)  Post, 
George  T.  Hopewell,  Lawrence  (Mass.) 
Sunday  Sun;  Frost,  Landis  Co.,  Inc., 
Lisbon  (O.)  Journal  effective  Sept.  1 
and  the  Nowata  (Okla.)  Star,  effec¬ 
tive  March  1.  Effective  March  1,  the 
Clarksville  (Tenn.)  Leaf-Chronicle 
appointed  the  Mid-South  Dailies 
group  as  its  representatives. 

RESTORES  COL.  RULES 

The  Council  Bluffs  (la.)  Nonpareil 
which  went  streamlined  in  its  make 
up  about  a  year  ago,  including  the 
omission  of  the  column  rules  is 
now  appearing  with  the  column  rules. 


Injured  Photog  Gets  New  Chattanooga 
Bingo  Raid  Photos  t 

Jack  Hackethorn,  Detroit  Free  Press  *  irXIl  AjOaSeS 
staff  photographer,  went  out  on  a  .  -  -  _  ^  » 

routine  assignment  in  Detroit  one  night  JNeV^S  lOT  XU  X  eOTS 
last  week  and  returned  a  hero  with 

G,  F.  Milton,  President, 
Among  Incorporators  .  .  . 
Move  Bolsters  Resources 

The  Chattanooga  News.  Inc.,  has 
leased  from  the  Chattanooga  News  Co., 
for  a  period  of  10  years,  beginning 
March  1,  the  Chattanooga  Neics.  its 
plant,  franchises,  services  and  other 
assets  now  used  in  the  publication 
and  the  operation  of  its  business,  ac¬ 
cording  to  a  statement  issued  Feb.  28 
by  George  Fort  Milton,  president  and 
general  manager.  The  daily  observed 
its  50th  anniversary  last  July. 

The  incorporators  of  the  Chatta¬ 
nooga  News,  Inc.,  are  Mr.  Milton,  Sam 
J.  McAllester  and  James  J.  Lynch. 
The  names  of  the  other  stockholders 
in  the  leasing  company  have  not  been 
made  public. 

Judge  Joins  Company 
For  several  weeks  there  have  been 
rumors  of  the  leasing  of  the  Chatta¬ 
nooga  News  to  an  incorporated  group. 
Among  the  names  most  frequently 
mentioned  was  that  of  County  Judge 
Will  Cummings.  Asked  Feb.  28  about 
his  participation  in  the  deal.  Judge 
Cummings  said:  “I  have  joined  sev¬ 
eral  other  Chattanooga  gentlemen  in 
investing  in  this  new  company.” 

When  asked  for  a  list  of  the  inves¬ 
tors  in  the  Chattanooga  News,  Inc., 
Mr.  Milton  stated  he  was  not  pre¬ 
pared  to  make  it  public.  Asked  if  the 
names  would  be  printed  when  state¬ 
ment  of  circulation  is  printed  in  ac¬ 
cordance  with  government  require¬ 
ments.  Mr.  Milton  replied  that  what¬ 
ever  the  law  required  would  be  done. 

Mr.  Milton’s  formal  statement  on 
the  transaction  said: 

“The  lease  involves  no  change  in 
the  management  or  the  policy  of  the 
paper.  The  Chattanooga  News,  Inc., 
is  assuming  and  becoming  responsible 
for  the  current  operating  contracts 
and  obligations  of  the  Chattanooga 
News  Co. 

''R«*ourc«f  Strengthened'' 

“Associated  in  the  Chattanooga 
News,  Inc.,  as  preferred  stockholders 
are  a  number  of  outstanding  Chatta¬ 
nooga  citizens,  including  liberals  and 
conservatives,  Republicans  and  Dem¬ 
ocrats,  who  regard  the  News  as  a 
great  community  builder  and  com¬ 
munity  newspaper,  and  are  co-oper¬ 
ating  in  the  paper’s  plans  to  improve 
the  service  it  seeks  to  render  to  Chat¬ 
tanooga  and  the  Tennessee  valley. 

“Under  the  new  corporation,  and 
with  strengthened  financial  resources, 
the  Chattanooga  News  will  continue 
its  work  as  a  community  builder.” 

A  charter  of  incorporation,  author¬ 
izing  the  issuance  of  500  shares  of 
conunon  stock  with  no  par  value  and 
2.000  shares  of  preferred  stock  with 
a  par  value  of  $100  per  share,  was 
issued  in  Nashville  Feb.  28  to  the 
Chattanooga  News,  Inc.,  by  Secretary 
A.  B.  Broadbent. 

The  charter  was  issued  upon  appli¬ 
cation  of  George  Fort  Milton,  Judge 
J.  J.  Lynch  and  Sam  J.  McAllester. 

The  charter  authorizes  the  corpora¬ 
tion  to  “buy,  sell,  lease  and/or  operate 
newspapers,  radio  stations,  news  agen¬ 
cies,  information,  amusements  or  ad¬ 
vertising.”  The  fact  the  charter  au¬ 
thorizes  the  company  to  operate  a 
radio  station  gave  rise  to  the  belief 
that  Radio  Station  WAPO,  in  Chatta¬ 
nooga,  may  be  involved  in  the 
deal.  It  is  understood  that  Judge 
Cummings  is  one  of  the  principal 
owners  of  Station  WAPO. 


Jack  Hackethorn 

his  name  and  picture  prominently  dis¬ 
played  on  the  front  page  of  his  paper. 

The  assignment  was  a  police  raid  on 
a  bingo  party  at  the  Moose  Temple, 
Detroit,  attended  by  more  than  2,000 
persons.  Police,  who  are  actively  en¬ 
gaged  these  days  in  a  gambling  clean¬ 
up  in  Detroit,  were  accompanied  by 
Hackethorn  and  a  reporter,  John 
Wagner.  Sight  of  the  police  infuriated 
the  bingo  players,  most  of  whom  were 
women,  and  a  riot  ensued.  Large 
carboard  bingo  cards,  12  by  14  inches 
and  about  an  eighth  of  an  inch  thick, 
were  hurled  through  the  air  in  clus¬ 
ters  by  the  players. 

One  of  the  cards  struck  Hackethom’s 
left  eye,  cutting  the  comer  of  the 
eyelid  and  causing  a  blood  clot  to 
form  behind  the  eyeball.  Suffering 
pain  and  unable  to  open  his  eye,  Hac¬ 
kethorn  nevertheless  remained  at  his 
post  and  snapped  several  pictures  of 
the  riot  before  returning  to  the  office. 
Later,  at  a  hospital,  doctors  said  his 
injury  was  serious. 

The  Free  Press  used  a  six- column 
page  one  layout  of  Hackethom’s  pic¬ 
tures. 

■ 

Horsey  of  U.P.  Stricken 
After  Long  Quake  Duty 

Clem  J.  Randau,  United  Press  vice- 
president  and  business  manager  now 
on  a  South  American  tour,  related  in  a 
letter  to  his  New  York  office  last  week 
how  William  L.  F.  Horsey,  UP’s  San¬ 
tiago  correspondent  who  left  his  fever- 
stricken  wife  and  two  small  children 
to  cover  the  Jan.  24  earthquake  in 
Chile  (see  E.  &  P.,  Feb.  11,  page  8), 
had  collapsed  from  exhaustion  at  her 
hospital  bedside  recently.  Horsey  had 
spent  72  hours  on  his  feet  after  the 
earthquake  and  then  kept  vigil  at 
his  wife’s  side  until  she  passed  the 
crisis  of  an  attack  of  paratyphus  fever. 

“My  wife  is  still  seriously  ill  after 
31  days  of  high  fever,”  Mr.  Horsey 
wrote  Editor  &  Publisher  on  Fe’o.  18. 
“My  children  also  went  sick  for  a 
time  but  with  minor  complaints,  and 
to  add  to  my  woes,  our  cook  walked 
out  on  us  suddenly  and  up  to  now 
we  have  been  unable  to  replace  her. 
When  Clem  Randau  gets  up  there  he 
can  tell  you  of  the  troubles  I’ve  had.” 

Horsey  related  that  after  he  fainted 
from  exhaustion  at  his  wife’s  bedside 
“the  doctor  lugged  me  out  quickly 
so  she  could  not  see  me,  and  stuck  an 
injection  in  me  and  made  me  go  home 
to  bed.” 

■ 

400  ATTEND  SKI  SCHOOL 

With  close  to  400  students  regis¬ 
tered,  the  Seattle  (Wash.)  Times  has 
launched  mass  ski  instructions  for 
high  school  youngsters. 
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Agency  Examines 
Group  Plan  of 
Presentation 

Lord  &  Thomas  and  Client 
Executives  Hear  Each 
Medium's  Story 

An  innovation  at  Lord  &  Thomas 
advertising  agency  is  the  group  plan 
of  media  presentation,  whereby  agen¬ 
cy  and  client  executives  hold  a  three- 
day  joint  conference  to  hear  presenta¬ 
tions  of  magazine  representatives.  The 
plan,  which  has  not  been  formally 
adopted,  but  is  viewed  with  favor  by 
the  agency  on  certain  types  of  na¬ 
tional  accounts,  is  confined  primarily 
to  the  magazine  field. 

First  used  by  Lord  &  Thomas  on  the 
Frigidaire  account,  the  group  plan  was 
designed  to  save  time  and  money  for 
all  concerned.  Such  an  arrangement, 
according  to  H.  R.  VanGunten,  space 
buyer  in  the  Chicago  office  of  the 
agency,  saves  the  client  and  agent  con¬ 
siderable  time  preparatory  to  making 
magazine  schedules.  Its  primary  value 
is  elimination  of  confusion  caused  by 
repetition  of  individual  solicitations 
scattered  over  a  period  of  time,  it  was 
pointed  out. 

One-Half  Hour  Per  Publication 

Each  publication  is  allotted  one-half 
hour  to  tell  its  story  under  the  group 
presentation  set-up.  Both  the  client 
and  agency  executives  hear  the  story 
first  hand.  Publications  are  grouped 
according  to  monthlies,  semi-month¬ 
lies  and  weeklies.  Each  magazine  is 
notified  in  advance  as  to  its  time  of 
appearance  before  the  media  com¬ 
mittee. 

The  group  plan  of  media  presenta¬ 
tion  is  best  suited  for  magazines,  in 
the  opinion  of  Mr.  VanGunten,  who 
recently  explained  the  procedure  at 
a  conference  of  L  &  T  media  men  in 
New  York.  To  date  the  plan  has  not 
been  used  extensively  for  newspapers, 
he  said.  Such  a  plan  has,  however, 
been  tried  experimentally  where  the 
question  of  morning  vs.  evening  pa¬ 
pers  was  involved  in  a  particular 
region. 

TTiose  attending  the  New  York  con¬ 
ference  were  J.  O.  Bauer,  New  York; 
McCulloch  Campbell,  San  Francisco; 
Harwin  T.  Mann.  Los  Angeles;  and 
Mr.  VanGunten.  Departmental  op¬ 
erating  problems,  media  and  market 
analysis  methods,  and  publication 
trends  were  other  subjects  of  discus¬ 
sion. 


IN  NEW  QUARTERS 

Needham  and  Grohmann.  Inc.,  New 
York  agency,  moves  its  offices  March 
4  from  500  Fifth  Avenue  to  larger 
space  at  630  Fifth  Ave.,  International 
Building,  Rockefeller  Center.  Hart¬ 
man  &  Pettingell,  Inc.,  is  now  located 
in  its  new  and  larger  quarters  at  50 
Rockefeller  Plaza.  The  firm  was  for¬ 
merly  at  444  MadLson  Ave. 


URGES  AD  CAMPAIGN 

To  stimulate  the  New  England  fish¬ 
ing  industry’  and  aid  the  industry  in 
other  parts  of  the  country,  Edward  H. 
Cooley,  business  manager  of  the  Mas¬ 
sachusetts  Fisheries’  Association,  at 
the  group’s  annual  meeting  in  Bos¬ 
ton,  Feb.  16,  urged  a  $250,000  adver¬ 
tising  program  for  New  England  for 
at  least  one  year. 


Newspaper  Ad  Cost 
One-Half  of  Magazines 

Asserting  the  cost  of  newspaper  ad¬ 
vertising  space  is  one-half  the  cost 
of  magazine  space  for  a  comparable 
amount  of  circulation.  Carl  H.  Sund- 
berg,  research  director  of  the  Bran¬ 
ham  Company,  explained  the  place  of 
newspapers  in  modern  business  in  a 
talk  before  the  Northwestern  Uni¬ 
versity  Advertising  Club.  Feb.  24. 

“If  business  accepts  the  concept  that 
the  way  to  make  money  is  to  develop 
markets  where  goods  can  be  and  are 
sold,  then  profits  can  be  made  if  ad¬ 
vertising  is  concentrated  in  those  mar¬ 
kets,”  declared  Mr.  Sundberg. 

Emphasizing  the  flexibility  of  news¬ 
paper  advertising.  Mr.  Sundberg 
stated: 

“I  favor  the  increasing  of  advertis¬ 
ing  appropriations,  increasing  them 
step  by  step  as  sales  are  increased  and 
sales  will  be  increased  if  good.s  are 
made  available  in  as  many  stores  as 
possible  and  if  advertising  then  fol¬ 
lows  to  speed  up  the  sale  of  good.  .  .  . 

If  you  scatter  your  shot  over  a  wide 
area,  regardless  of  your  distribution, 
your  advertising  dollar  does  not  havt 
the  chance  to  do  the  work  it  could  do 
if  it  were  concentrated  where  it  would 
have  a  chance  to  do  its  work." 

■ 

Baby  Powder  Ads  in 
1 1  Roto  Sections 

Addition  of  the  rotogravure  sections 
of  11  eastern  and  middle  western 
newspapers  to  Johnson  &  Johnson’s 
Baby  Powder  1939  advertising  list  of 
23  women’s  magazines  was  announced 
this  week  by  I.  W.  Hoff,  director  of  the 
Baby  Products  Division,  J.&J.  The 
newspapers  will  carry  two  advertise¬ 
ments  a  month  beginning  in  April  and 
continuing  through  September. 

Mr.  Hoff  was  emphatic  in  his  belief 
in  rotogravure  advertising  stating: 
“Thousands  of  women  in  those  cities 
who  read  newspapers  but  do  not  read 
magazines — particularly  in  the  income 
group  under  $1,000 — ^will  be  reached 
by  the  rotogravure  advertising. 

“Tests  have  been  shown  that  news¬ 
paper  rotogravure  advertising  added 
to  magazine  advertising  more  than 
doubles  the  magazine  coverage  alone 
of  the  hard-to-reach  under  $1,000  in¬ 
come  group,  and  almost  completely 
covers  the  immense  $1,000  to  $2,000 
income  class. 

“Furthermore,  newspaper  rotogra¬ 
vure  advertising  delivers  an  impor¬ 
tant  plus  coverage  of  the  families  in 
the  higher  income  brackets." 

■ 

N.  Y.  PORT  ADS  URGED 

A  campaign  to  promote  through  ad¬ 
vertising  and  publicity  the  develop¬ 
ment  of  the  Port  of  New  York  is  to 
be  launched  by  the  Foreign  Commerce 
Club  of  New  York.  David  T.  Lamond, 
chairman  of  the  committee  handling 
arrangements  for  the  Port  of  New 
York  dinner  to  be  held  March  23  at 
the  Hotel  Astor,  opening  the  campaign, 
stated  this  week  that  rival  Atlantic 
Coast  ports  were  increasing  efforts  to 
divert  trade  from  New  York  and  were 
succeeding  in  many  instances. 

■ 

NEW  ANA  MEMBER 

Caterpillar  Tractor  Co.,  Peoria.  Ill., 
has  been  elected  to  membership  in  the 
Association  of  National  Advertisers, 
Inc.,  according  to  an  announcement 
made  by  that  organization.  Gerald  M. 
Walker  will  represent  the  company  in 
the  ANA. 


Campaigns  and  Accounts 

PARK  &  TILFORD  DISTILLERS. 

INC.,  has  scheduled  its  largest  cam¬ 
paign  since  repeal  for  its  domestic 
whiskies.  More  than  80%  of  the  ap¬ 
propriation  will  go  to  daily  newspa¬ 
pers  in  key  cities  throughout  the  coun¬ 
try.  Large  copy  on  Private  Stock,  Re¬ 
serve,  Kentucky  Bred.  Four  X  and 
Jim  Greer  will  run  at  weekly  and  bi¬ 
weekly  intervals  in  June.  Charles  M. 
Storm  Co.,  Inc.,  is  the  agency. 

Acker.  Merrill  &  Condict  Co.,  has 
named  Huber  Hoge  &  Sons  to  direct 
advertising  for  its  wines  and  liquors. 

Roosevelt  Hotel.  Pittsburgh,  has 
named  Ketchum,  MacLeod  &  Grove, 
Inc..  Pittsburgh  agency  to  direct  its 
advertising  and  publicity.  Newspa¬ 
pers,  direct  mail  and  billboards  will 
be  u.sed. 

American  Houses.  Inc.,  has  ap¬ 
pointed  J.  M.  Mathes.  A  large  con¬ 
sumer  advertising  campaign  featuring 
pre-fabricated  houses  is  being  planned. 

Califor.ma  Packing  Co.  will  use 
color  pages  in  the  American  Weekly 
and  Thin  Week  and  magazine  copy 
to  present  its  canned  foods  in  a  cam¬ 
paign  starting  March  10.  McCann- 
Erickson,  Inc.,  San  Francisco,  is  hand¬ 
ling  the  account. 

Lancendorf  United  Bakeries  is  using 
newspapers,  outdoor  posters  and  radio 
announcements  in  California  to  intro¬ 
duce  Wheato-Nuts,  a  new  cereal.  Leon 
Livingston.  San  Francisco  agency,  is 
releasing  the  copy. 

Wm.  Gretz  Brewing  Co..  Philadel¬ 
phia,  account  was  placed  as  of  Feb.  15 
with  Geare-Marston.  Inc. 

Newspapers,  magazines,  trade  papers 
and  direct  mail  will  be  used  by  Uni¬ 
versal  Television  System,  Kansas 
City,  in  its  campaign  being  handled  by 
the  Barrens  Agency,  Kansas  City. 

The  account  of  Linco  Products  Co., 
Chicago,  is  now  being  placed  by 
Gourfain-Cobb  Advertising  Agency, 
Chicago. 

An  extensive  list  of  newspapers  is 
being  used  on  Dr.  Caldwell  Co.,  Inc., 
(Syrup  of  Pepsin)  by  Benton  & 
Bowles,  Chicago. 

Gilbert  A.  Coopier  of  A.  S.  Cooper  & 
Sons,  Hamilton,  Bermuda,  this  week 
announced  appointment  of  Needham 
&  Grohmann,  Inc.,  New  York,  to  han¬ 
dle  their  advertising. 

N.  Y.  ADMEN  ORGANIZE 

William  J.  Enright  of  the  New  York 
Times  was  elected  president  of  the 
newly  organized  Advertising  News 
Writers  Club  Feb.  23.  The  group  is 
composed  of  representatives  of  New 
York  newspapers  and  trade  journals. 
Other  officers  are:  Lawrence  M. 
Hughes  New  York  Sun,  vice-president; 
David  Munro,  Space  &  Times,  secre¬ 
tary-treasurer.  The  board  of  directors 
is  comprised  of:  Harvey  E.  Runner, 
Herald  Tribune;  Philip  Salisbury, 
Sales  Management:  Walter  L.  McCain. 
Advertising  Age:  and  Benn  Hall,  Radio 
Daily.  Herbert  L.  Stephen.  Printers' 
Ink,  was  elected  chairman  in  charge 
of  arrangements  for  a  “gridiron”  show 
to  be  staged  in  June. 

LEININGER  TO  KELLOGG 

William  P.  Leininger  has  been 
named  sales  promotion  manager  of 
Kellogg  Company,  Battle  Creek, 
Mich.  He  was  previously  engaged  in 
a  similar  capacity  by  Bendix  Home 
Appliance  Corporation  and  was  form¬ 
erly  vice-president  of  United  Statr*; 
Advertising  Company. 


Cadillac  Dealers 
Prefer 

Newspaper  Ads 

Nationwide  Poll  Reveals 
Choice  .  .  . 

Large  Spring  Campaign 

A  nationwide  poll  of  Cadillac-La- 
Salle  distributors  and  dealers  on  media 
preferences  has  placed  newspapers  at 
the  top  of  the  list,  Frank  J.  Denney, 
advertising  manager  of  the  Cadillac 
Motor  Car  Division  announced  last 
week. 

Results  are  based  on  returns  from  a 
questionnaire  mailed  shortly  after  the 
first  of  the  year,  Mr.  Denney  said,  and 
show  newspapers  the  first  choice  for 
advertising  expenditure  by  73%  of 
all  voters. 

"Tliis  majority  is  not  wholly  un¬ 
expected.”  he  declared,  “since  past 
experience  has  given  newspapers  a 
high  ranking.  It  is.  however,  the  most 
recent  substantiation  for  our  opinion 
that  newspapers  must  be  considered 
the  backbone  of  any  car  advertising 
budget.” 

As  a  result  of  the  questionnaire,  Mr. 
Denney  said,  the  Cadillac  spring  ad¬ 
vertising  campaign  in  newspapers  will 
be  one  of  the  most  extensive  and  ela¬ 
borate  in  history. 

Examination  of  the  Cadillac  poll 
discloses  78%  of  distributors  made 
newspapers  their  first  choice,  while 
dealers  registered  a  slightly  lower  71 
per  cent,  it  was  said. 

Among  Advertising  Folk 

P.  K.  THOMAJAN,  recently  affiliated 
with  the  Motion  Pictures’  Greatest 
Year  campaign,  has  been  appointed 
copy  chief  of  the  Blackstone  Co.  New 
York  agency,  effective  immediately. 

C.  L.  Menser  has  resigned  as  pro¬ 
gram  manager  of  the  NBC  central 
division  to  become  manager  of  the 
Chicago  office  of  Gardner  Advertis¬ 
ing  Co.,  effective  March  1. 

R.  H.  Palenske,  account  executive. 
Chicago  office  of  Ruthrauff  &  Ryan. 
Inc.,  has  been  honored  by  the  selec¬ 
tion  of  two  of  his  etchings  to  hang  in 
the  permanent  print  collection  in  the 
Library  of  Congress  at  Washington, 
D.  C. 

Elmer  Mau  has  been  appointed  ad¬ 
vertising  manager  of  National  Brand 
Stores,  Chicago,  to  succeed  Carl  F 
Kraatz,  who  has  joined  Cudahy  Pack¬ 
ing  Co.,  Chicago,  as  advertising  and 
sales  promotion  manager. 

Earle  J.  Freeman  has  resigned  as 
vice-president  of  the  Kellogg  Co.  and 
the  Kellogg  Sales  Co.,  Battle  Creek. 
Mich.,  effective  at  once.  He  has  been 
with  the  Kellogg  Co.  for  nearly  24 
years — serving  as  advertising  manager 
from  1925  until  early  in  1938  and  since 
that  time  has  been  in  charge  of  mer¬ 
chandising  and  field  promotion. 

Lynn  B.  Clarke,  for  the  last  six 
years  account  executive  of  Kenyon  4 
Elckhardt,  Inc.,  has  resigned  to  join 
the  executive  staff  of  Donahue  &  Coe. 
Inc. 

Don  Benner  has  been  appointed 
marketing  service  manager  of  FortuM 
effective  March  1.  Benner  was  head 
of  media  and  research  with  Ketchum. 
MacLeod  and  Grove,  Inc.,  of  Pitts* 
burgh,  for  eight  years  before  joining 
the  McGraw-Hill  Publishing  Co- 
(Continned  on  page  18) 
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Advertising  Gets 
Tribute  from 
Grocers'  "Parade 


The  ADVERTISING  SURVEY 

By  WARREN  L.  BASSETT 


McKesson-Robbins  Ad  Job  Well  Done 


ON  JAN.  7  it  was  stated  in  this  space  chine  that  converts  radio  waves  into  rarade  ot  rrogress 

that  newspaper  advertising  had  been  print  on  paper  before  your  eyes—  Acknowledges  Port  of 

given  a  spectacular  job  of  pulling  brings  you  hot  news  flashes  on  a  Advertisinci 

chestnuts  out  of  a  very  hot  fire.  ticker  newspaper.”  ^ 

We  referred  to  the  advertising  Readers  were  invited  to  see  a  dem-  With  140,000  retail  grocery  outlets 
placed  by  McKesson  &  Robbins  drug  onstration  machine  in  operation  at  participating  and  the  250  members 
firm  in  66  newspapers  in  the  64  cities  Macy’s.  Station  WOR,  Newark,  is  the  of  the  Associated  Grocery  Manufac- 

^  turers  Association  backing  the  drive 
1  wholeheartedly,  there  is  a  great  op- 
§  portunity  for  the  development  of  local 
5  linage  by  the  newspapers  of  the  coim- 

5  try  in  the  AGMA’s  ‘‘Parade  of  Prog- 
;  ress”  scheduled  for  April  6  through 
j  May  6. 

6  The  “Parade”  in  itself  will  be  a 
;  tribute  to  advertising  as  an  instru- 
:  ment  to  progress.  A  recent  AGMA 
g  release  stated  that  the  members  are 
;  making  one  of  the  keynotes  of  their 
5  “Parade”  a  tribute  to  the  part  adver- 
j  tising  has  played  in  the  distribution 
;  of  grocery  products. 

;  Paul  S.  Willis,  president  of  the 
:  AGMA,  declared,  “It  would  have  been 
;  impossible  to  have  come  so  far  with¬ 
out  the  help  of  advertising.” 

Advertising  Built  Markets 
“Scientific  research  revolutionized 
manufacturing.  Transportation  prog¬ 
ress  vastly  extended  distribution.  But 
it  was  advertising — constant,  ever-in¬ 
creasing,  informative  advertising  — ■ 
that  built  the  market  for  the  new 
products.” 

The  AGMA  membership  manufac¬ 
tures  approximately  90%  of  the  ad- 
i  vertised  grocery  brands.  According 
I  to  Mr.  Willis,  “they  are  going  forward 
I  with  elaborate  plans  for  participation 
I  in  the  Parade. 

I  “Many  will  do  this  in  their  regu¬ 
larly-scheduled  advertising;  others 
are  increasing  their  schedules  in  order 
to  more  effectively  tell  their  story  of 
progress.  Some  manufacturers  will 
devote  part  of  their  radio  time  to  the 
theme;  others  plan  to  use  effective 
spot  announcements.” 

With  this  type  of  national  promo- 
tion  of  the  advertised  brands  the  local 
newspaper  advertising  manager  would 
be  passing  up  a  great  opportunity  if 
he  would  not  sell  the  local  merchants 
bo  on  tieing-in  with  the  scheme,  AGMA 
Lst  officials  believe. 

According  to  Mrs.  Zola  Vincent, 
b-  assistant  to  Mr.  Willis  and  director 
for  the  Parade,  800  to  1,000  special 


firm  in  66  newspapers  in  the  64  cities  Macy’: 

in  which  the  firm  has  wholesale  affi-  . 

liates  or  outlets.  The  copy  was  de-  | 

10  signed  to  salvage  for  the  company  as  | 

much  as  possible  of  the  public  and  3 
^  business  good  will  it  enjoyed  before  : 

■‘"'’I  the  Coster-Musica  revelations.  Drug  ;  j 

Ir  ,  j  publications  were  also  used. 

Well  Done 

should  receive  increased  appropria-  | 
tions  from  all  advertisers  in  view  of  | 

■■  don't,  who  is  there  to  raise  a  critical  | 

- -  voice?”  i 

One  of  5,000  "iron  salesmen"  used  by  Los  It  seems  that  the  job  was  done  in  j 
Angeles  News  in  offering  newspaper  rack  bang-up  style,  judging  from  the  report  i 

card  merchandising  service.  of  January  sales  just  issued  by  Me-  | 

Kesson  &  Robbins.  In  1939  sales  were 

tional  advertisers  whose  copy  appears  §12.070.120  as  compared  with  $12,132,-  | 
in  the  Los  Angeles  Dailij  News  and  357  j,^  7933  ^  remarkable  showing  i 

Erening  News.  considering  the  nationwide  public- 

An  innovation  in  Los  Angeles,  the  j^y  given  to  the  Coster-Musica  scan- 
5.000  “iron  salesmen”  recently  ap-  jjgj 

peared  on  as  many  street  corners  with  -j^^t  the  advertising  played  a  big 
a  message  in  behalf  of  Welch  s  Grape  p^^j.t  helping  the  company  maintain 
Juice.  The  number  of  persons  passing  {jg  position  in  the  industry  was  ad- 
the  5,000  rack  card  locations  is  esti-  fitted  this  week  by  William  J.  War- 
mated  to  be  in  excess  of  25,000,000  dall,  trustee  of  the  firm, 
weekly,  ^irteen  hundred  of  the  advertising.” 

racks  are  located  directly  in  front  of  ^  Publisher, 

reu,  grocery  outlets.  interesting.  First  it  stimulated  j 

Only  national  advertisers,  whose  ®  .  _ i 

produk  fall  within  the  food  and  anS 

u  u  1  c  1-..  U1  was  attested  to  by  many  letters  and  1___ 

hou^hold  classifications  are  eligible  branch  offices  and 

or  thB  type  of  merchandising  service  wholesale  houses.  Second  it  backed  I 

by  Je^s  Angeles  News.  Advertisers  ^  ^ 

must  also  meet  minimum  linage  re-  _ .  .  «  u  j  ..1 _ 1..  ■ 

quirements  in  advertising  perform-  m  ^  ^  ^  t  ^  provir 

an™  «  I  t  f  supported  McKesson  to  the  extent  of 

anre  to  qualify  for  the  service.  .  .  .  .  ,  .  At 

Hal  F.  Lindley,  national  advertising  ^  ^  f  *1,  •  appea 

marwger  of  the  News,  explained  newspapers  to  anno^ce  their  con- 

to  Editor  &  Publisher  this  plan  of  f 

extra  merchandising  service  “is  far  the  reliability  of  its  products. 

superior  to  outmoded,  hackneyed  H  ^ 

methods  of  such  as  broadsides,  trade  *  °  understand  Cost 

Daners  “  clearly  that  the  fictitious  operations 

^  of  former  officers  of  the  corporation  ,  ' 

had  in  nowise  affected  the  essential 

VISION"  IN  GRAVURE  services  of  the  company.  what 

"Vision,”  a  new  Sunday  supplement  “The  inspiration  for  much  of  the 
in  tabloid  gravure  and  color-gravure,  local  newspaper  advertisng  done  by  ^  ® 

will  make  its  appearance  some  time  groups  of  druggists  came  from  the  • 

after  April  30.  Forty  newspaper  pub-  trade  magazine  Drug  Topics  which 

lishers  who  have  signed  temporary  early  in  the  Coster-  Musica  case  took  1 
agreements  for  using  the  supplement  a  constructive  attitude  in  the  inter-  . 
are  to  meet  at  a  luncheon  and  con-  ests  of  the  drug  industry  as  a  whole. 
ference  at  the  Waldorf-Astoria,  New  “Newspaper  advertising  has  played  ,  '  , 


Agency  office  moved  Facsimile  Set  Advertised  markets,  tl 

J  Netherlands  office  of  the  WHAT  IS  BELIEVED  to  be  the  first  lation  and 
/iValter  Thompson  Company  has  newspaper  advertisement  for  radio  or  by  a  rel 
moved  to  Amsterdam  from  The  facsimile  receiving  sets  yet  placed  ap-  NBC,  wh 
where  it  has  been  situated  for  peared  in  New  York  newspapers  sending  tel 
•  ®  10  years,  it  was  announced  Tuesday  sponsored  by  the  R.  H.  Macy  ited  numb( 

New  York  Thursday.  Advertising  department  store.  Priced  at  $79.50,  metropolitz 
^^igns  for  1939  are  being  released  these  new  devices  for  receiving  continued 
Amsterdam  for  the  following  pictures  and  print  are  manufactured  ent  while 
P^ufacturers:  Coca  -  Cola,  Kaffee  by  Crosley  Radio  Corporation  under  rebuilt,  Mr 
^®llu8g  Company,  Kraft-Phenix  a  license  from  W.  G.  H.  Finch,  New  lisher.  T 
Corporation,  Scott’s  Emulsion  York  radio  expert.  which  has 

®na  J.  B.  Williams  Company.  The  ad  copy  said,  in  part:  “A  ma-  by  Radio  < 


* 
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EDITOR  &  PUBLISHER 


Kla 


W  orld-T  elegram 
Prints  3  Pages 
Of  Criticism 


(lictaturial  press.  If  you  will  publish  this  I 
will  not  only  be  stunned,  but  1  will  have  to 
wipe  out  many  of  my  own  prejudices  and  re¬ 
tract  some  of  my  own  accusations.” 

“There  never  was  and  never  will  be  a  news- 


WLW  LOSES  APPEAL 

Washington,  D.  C.,  March  1 — The 
U.  S.  Court  of  Appeals  has  denied  the 
application  of  Crosley  Radio  Corp. 


paper  that  you  can  t  criticize  once  in  a  while  for  a  stay  of  the  Federal  Communica¬ 
tor  their  articles,  but  after  buying  your  paper  Commission  order  requiring 

every  day  for  twelve  years,  1  have  always  ..  titt  nr  a  •  ^  caa  aaa 

found  your  editorials  to  be  honest,  frank  and  Station  WLW  to  Cease  using  500,000 


Hearst  Guilds 
Meet  in  Chicago 
To  Aid  Strikers 


500  Letters  Answer  Editorial  i.berai  an.i  not  taken  from  any  other  sources.”  watts  power.  Unless  the  case  is  car- 


inviting  Opinions 
After  Ickes'  Blasts 


‘I  have  been  and  still  am  a  constant  reader  ried  to  the  Supreme  Court  of  the 


he  fair  in  treating  the  issues  of  the  <lay.  Al- 
The  New  York  World-Telegram  was  though  there  were  times  that  I  did  not  agree 


of  the  Xew  Voik  World-Telegram,  .ind  in  my  United  States  “super  power,”  which 
bumble  opinion  I  have  always  found  you  to  has  been  Used  experimentally  by 


Thirteen  Units  Adopt 
Nine-Point  Program  for 
Co-ordinated  Effort 


to  devote  three  full  pages  Saturday,  «''h  your  editors,  I  h.ave  always  found  that 
.  t  the  dilTerenee  of  opinion  was  lair.  1  do  not 

March  4  to  scores  ot  letters  Horn  ,  ,  .■  ,  . 

iviciie.li  1,  lei  wv-e/ie-o  lie  leve  that  Mr.  lekes  relerred  to  your  paper 


WLW  will  cease  to  exist,  and  that  sta-  i.  o  v. 

tion  will  drop  to  50,000  watts.  Chicago,  March  2--Representatives 

■  of  13  Hearst  units  of  the  American 

Don  V  Newspaper  Guild,  meeting  here  today, 

JLyc?liy  unanimously  adopted  a  nine-point 

j-w  resolution  calling  for  national  co- 

lOt  to  UOStrOV  ordinated  effort  of  all  Hearst  guild 

units  in  support  of  the  local  guild 
iVlOnninn  strike  against  the  Chicago  Euentng 

llCrwa  American  and  Chicago  Herald  &  Ei- 

Minneapolis  Papers  Reply  ^^nthT’  entering  the  fourth 

to  Suit  Alleging  Conspiracy  “Delegates  consider  such  an  intensi- 
With  ITU  on  Wages  program  to  be  of  vital  importance 

to  every  guild  local”  stated  the  reso- 
Answers  were  filed  recently  by  lution,  “because  they  are  convinced 


readers  discussing  their  opinions  of 
the  Scripps-Howard  daily  in  the  light 
of  Harold  L.  Ickes’  criticisms  of  the 
press  in  general. 


ill  !iis  criticism  of  the  American  jiress.” 

**1  like  the  New  York  WorUl-Telegrani — its 
get-up — the  (lifl’erent  points  of  view  expressed 
hv  some  of  its  writers.  I  feel  it  assists  the 


Approximately  500  letters  were  re-  i" /I'inking  fa.rly.  Your  paper 

ceived.  Two  hundred  and  fifty  of  ,  ,,  -  i  i  •  i 


these  came  in  Feb.  16  in  response  to 


“As  for  editorial  policy  in  major  issues,  pub¬ 
lishers  in  large  cities  have  a  tendency  to  favor 


the  daily’s  invitation  of  criticism,  no  .anything  th.at  they  think  will  iiromote  national 
holds  barred,  in  an  editorial  “You  are  prosiKrity.  Sm.aller  paper  owners  are  likely 


the  Judge,”  which  appeared  Feb.  15.  to  boost  wh;.t  boks  like  regron.al  prosperity. 


This  editorial  said  in  part: 

Answers  Evenly  Divided 

“Tossing  in  again  on  the  subject  of 
Mr.  Ickes  and  the  press:  We  think  the 
answer  to  such  a  discussion  shouldn’t 
be  handed  down  either  by  Mr.  Ickes, 
who  is  in  politics,  or  by  owners,  edi¬ 
tors,  reporters  or  others  who  are  en¬ 
gaged  in  newspaper  making,  but  by 
the  reader.  That’s  you. 

“What  do  you  think  of  the  paper 
you  take?  Do  you  think  it  is  edi¬ 
torially  honest  and  tries  to  be  accurate 
in  its  news  handling?  What  is  your 
opinion  of  the  paper  you  are  reading 
right  now?  We  invite  you  to  write 
and  say.  Your  opinion  will  be  help- 


They  are  u  icenary.  (Jeiieral  prosperity  aids 
circulation  and  advertising.*’ 


Dailies  Deny 
Plot  to  Destroy 
Shopping  News 


Minneapolis  Papers  Reply 
to  Suit  Alleging  Conspiracy 
With  ITU  on  Wages 


Radio  Pushes 
Fight  for 
Gallery  Seats 


three  Minneapolis  newspapers,  of-  that  the  vicious  nationwide  anti- 
ficials  of  the  three  papers,  and  10  guild  drive  which  was  dramatized  ir. 
members  of  Minneapolis  Typograph-  the  Chicago  strike  constitutes  a  seri- 


ical  Union  No.  42  to  a  suit  launched  ous,  immediate  threat  to  the  welfare 


Senate  Rules  Committee 
Considering  Separate 
Facilities  lor  Aircasters 


by  the  Minneapolis  Shopping  News  and  the  future  of  the  entire  Hearst 
charging  a  conspiracy  to  destroy  guild  membership  and  that  of  everj’ 
the  weekly  advertising  throwaway,  other  unit  of  the  ANG.” 

The  Shopping  News  suit  demands  Nine-Point  Program 

damages  of  $16,739.59  on^  two  actions.  The  nine-point  program  adopted  by 
All  allegations  listed  in  the  com-  jjjg  delecates  includes  the  resolution 


Nine-Point  Program 

The  nine-point  program  adopted  by 
the  delegates  includes  the  resolution 


plaint  are  denied  by  individual  counsel  that  Hearst  units  take  the  lead  in 
for  the  defendants.  establishing  strike  support  commit- 

Secret  Agreement 


tees;  that  the  guild  avail  itself  to  “a 


Washington  D.  C.  Feb.  28 _ Sen-  action  was  filed  following  the  fuller  extent”  of  the  labor  movement. 


arate  gallery  facilities  for  radio  news  Shopping  News’  termination  in  Janu-  including  CIO  and  AFL  imits;  that 


ful  and  will  aid  in  making  the  paper  reporters  is  being  considered  by  the  ary  of  wage  negotiations  with  the  first  responsibility  for  financing  the 


Senate  Rules  Committee  after  news-  typographical  union  and  removal  of  strike  rests  with  the  guild  member- 


According  to  Jack  Foster,  assistant  paper  correspondents  complained  they  the  paper  s  printing  to  St.  Paul. 


to  Lee  B.  Wood,  executive  editor,  the  should  not  be  expected  to  “mother” 
answers  were  “pretty  evenly  divided.”  their  competitors. 


It  charges  that  the  Minneapolis 
Journal,  Minneapolis  Tribune,  Min- 


ship  through  prompt  payment  of  as¬ 
sessments. 

Continued  advertising  and  circula- 


Answers  were  broken  down  as  fol-  Fulton  Lewis,  Jr.,  Mutual  Broadcast-  Star,  business  managers  of  the  tion  “pressure  campaigns”  were  ad- 


267o;  untavorable  WItn  commenaa-  whpn  bp  wae  rpfiicpH  uiiioii  I>cdic  Jiieiiiucis,  icis  ui  ncdisi  iieguuduuiis  wiux  uk 

tion,  17%;  indefinite  or  neural.  10%.  admission  to  the  galleries,  now  re-  ^  agreement  to  guild  the  conference  urged  all  umts 

Mr.  Foster  pointed  out  Thursday,  otrioted  to  rpnrp^ntativp.!  of  dailv  Shopping  News  to  pay  the  not  to  approve  any  contract  which 

when  Editor  &  Publisher  went  to  npwenanprs  ^  ^  P®y  mechanical  might  injure  the  position  of  the  Chi- 


press,  that  the  foregoing  percentages 
were  merely  tentative  and  might 
change  slightly  before  final  tabulation. 


newspapers. 

Golloriot  Crowdod  Now 

Sitting  as  a  sub-committee,  Feb.  24, 


Space  on  the  three  pages  was  pro  Senator  Guy  Gillette  of  Iowa,  an- 


employes  as  is  paid  mechanical  em-  cago  Guild. 

ployes  of  the  daily  papers.  The  Hearst  chain  conference  opened 

The  advertising  weekly  alleges  that  here  Wednesday  with  representatives 
the  newspapers  and  the  union  about  present  from  12  Hearst  guild  units 


rated  to  the  conflicting  viewpoints  uounced  he  was  convinced  radio  is  Dec.  10,  1935  arranged  secretly  to  In  addition,  three  members  of  the 
under  the  percentages  represented,  so  entitled  to  gallery  accommodations,  suspend  negotiations  on  a  proposed  ANG  international  executive  board 


an  accurate  cross-section  of  reader  ^kat  he  does  not  feel  the  facilities  contract  and  wage  scale  until  the  were  in  attendance.  Representing  the 


opinion  would  be  represented  in  the  ^Le  press  should  be  thrown  open.  union  assured  the  publishers  a  con-  latter  group  were  Jonathan  Eddy 


80  to  100  letters  selected  for  publica-  Alfred  Flynn  of  the  Wall  Street  tract  was  negotiated  with  the  Shop-  ANG  executive  vice-president;  Julius 


tion,  Mr.  Wood  told  EIditor  &  Pub-  Journal,  chairman  of  the  reporters’  ping  News  which  would  be  the  same  in  Klyman,  St.  Louis  Post-Dispatch,  vice 


LisHER.  Mr.  Foster  said  the  letters  had  standing  committee,  raised  the  objec-  all  particulars  as  that  entered  into  by  president;  and  Victor  Pasche,  secre- 

not  been  edited  to  cut  out  any  points  tions  that  the  galleries  are  crowded,  the  daily  publishers.  The  Shopping  tary-treasurer. 

of  criticism.  The  letters  were  assem-  and  that  the  newspapermen  should  not  News  and  Minneapolis  Typographical  Philip  M.  Connelly,  A 
bled  by  a  staff  of  typists  under  ihe  be  required  to  “take  broadcasters  un-  Union  signed  a  contract  Feb.  6,  1937.  ident  and  Los  Angeles  1 
direction  of  Mr.  Foster,  Francis  Me-  der  their  wing.”  The  suit  contends  the  Shopping  unit  representative,  wa; 

Gehee  and  Lee  Tracy,  promotion  m.an-  Mr.  Lewis,  supported  by  Neville  should  pay  only  the  mechanical  man  of  the  conference, 

ager.  Promotion  ads  were  used  Feb.  Miller,  president  of  National  Associa-  union’s  job  shop  rates  instead  of  the  Having  been  denied 
28,  on  the  editorial,  and  March  2  and  of  Broadcasters,  argued  that  the  higher  daily  newspaper  rates.  remove  contempt  of 

3,  on  the  forthcoming  letter  pages.  additions  to  membership  would  be  few,  ITU  Antwort  Charge  from  Superior  Court 

Excorptt  from  LoHort  and  that  some  commentators  represent  In  a  public  statement,  the  typo-  court,  the  guild  this 


?ws  and  Minneapolis  Typographical  Philip  M.  Connelly,  ANG  vice-pres- 
nion  signed  a  contract  Feb.  6,  1937.  ident  and  Los  Angeles  Herald-Express 
The  suit  contends  the  Shopping  unit  representative,  was  chosen  chair- 


3,  on  the  forthcoming  letter  pages. 

Excorpft  from  LoHort 


ITU  Antwort  Chorgo 

In  a  public  statement,  the  typo- 


Having  been  denied  its  petition  to 
remove  contempt  of  court  charges 
from  Superior  Court  to  the  Federal 
court,  the  guild  this  week  filed  a 


A  few  excerpts  from  the  readers’  hundreds  of  stations — Mr.  Lewis,  for  graphical  local  announced:  “The  'Ty-  transcript  of^  the  temporary  injunc- 


letters  follow: 


instance,  108  outlets.  They  charged  pographical  Union  is  not  interested  tion  proceedings  with  U.  S.  District 


{.icu,” thereby'*  t^ing^'aclvantage’ of  their  free-  Associated  Press  has  80  gallery  ness.  It  would  be  economic  and  busi-  to  disiniss  the  bill  and  dis^lve  Ae 


way  of  distorting  overcrowding,  if  any,  to  the  fact  in  driving  any  employer  out  of  busi-  Judge  Michael  Igoe,  asking  the  cour^ 


dom,  and  any  one  they  do  not  happen  to  like  members,  the  New  York  Times  has  18,  ness  suicide  for  us  to  eliminate  any  injunction  granted  by  Superior  Judge 


(as  for  instance,  our  President).  Our  new's-  and  the  Washington  Evening  Star  has  fair  employer. 


papers  wouldn’t  dare  submit  to  a  Congressional 
investigation!  They  might  have  to  become  fair 
as  well  as  free.  Well — you  asked  for  it.” 


G.  C.  Niemeyer. 


The  union  also  pointed  out  that  j  ii/i  **  m  nuccc 

When  Mr.  Flynn  pointed  out  that  before  the  Shopping  News  purchased  FUFt  LIKES  U.  S.  PRESS 


“I  have  observed  that  your  opinions  are 


many  radio  news  programs  are  spon-  its  own  plant,  “every  resource  in  man  Washington,  March  2  — The  nev 


arbitrarily  controlled  by  party  lines,  and  that  sored  by  commercial  organizations,  Power  and  machinery  was  provided  Pope,  Pius  XII,  has  a  large  acquain- 


your  conclusions  are  drawn  apparently  with  Mr.  Miller  rejoined  that  two  press  as-  the  largest  newspaper  plant  in  tance  among  American  newspapermer 

great  fairness  and  after  fine  consideration”  - -  — _ai -  •  -.j — • .^..k1teh« 


sociations  now  gather  news  in  the  Minneapolis  to  assist  the  publisher  in  and  is  an  ardent  admirer  of  publish- 


“If  you  must  crusade,  why  not  try  to  abolish  galleries  and  sell  it  to  broadcasting  producing  his  Shopping  News  and  that  ing  methods  practiced  in  the  U.  S 
igotry  and  intolerance,  continually,  instead  of  rnmnaniec  .situation  nrpvailpd  for  spvpral  vpars  Durintr  his  irioit  ehic  miintl' 


bigotry  and  intolerance,  continually,  instead  of 
ever  so  often.  Kxpose  hypocrisy,  even  as  you 
would  expose  graft.” 

“In  the  past  few  months  I  have  sent  the 
World-Telegram  several  letters  which  were  ig¬ 
nored.  I  expected  this,  because  the  views  ex- 


PROGRESS  EDITION 


Running  104  pages  in  five  sections,  P'ng  News  from  succeeding. 


situation  prevailed  for  several  years.  During  his  1936  visit  to  this  countr; 
during  which  time  the  newspaper  the  then  Cardinal  Pacelli  came  t( 
publishers  easily  could  have  taken  the  Washington  and  on  October  22  wat 
other  avenue  and  prevented  the  Shop-  the  speaker  at  a  luncheon  of  the  Na¬ 


tional  Press  Club — the  tall,  frail,  sof 


pressed  were  contrary  to  the  p<>litic.il  views  the  Spokane  (Wash.)  Spokesman-  The  Shopping  News’  suit  came  after  spoken  prelate  devoted  his  entire 
of  your  editors  and  therefore  opposed  to  the  Review  recently  issued  the  fourth  in  it  broke  off  negotiations  for  a  new  speech  to  observations  on  the  aleri- 
I^cy'shlfdT’[heore7ic,diy!^^^^^^^  its  series  of  progress  editions  present-  co^ract  with  the  typographical  union,  ness  of  American  reporters  and  the 

even  support  and  uphold  socialism  or  com-  pictonally  and  Statistically  the  The  Shopping  News  is  currently  fairness  with  which  he  had  found 


even  support  and  uphold  socialism  or  com 


The  Shopping  News  is  currently  fairness  with  which  he  had  found 


miinism.  I!ut  do  they?  They  do  not.  There-  story  of  1938  in  the  Inland  Empire  puyiug  its  printers  the  same  rates  to  public  questions  treated  in  newspa- 


fore  our  press  is  no  more  free  than  is  the  of  the  Pacific  Northwest. 


which  it  objected  in  its  suit. 


pels  here. 


JU  Adv«Ttlsed"in 


Che  (EbeningB  uUctin 


than  is  indicated  by  large  circulation  alone. 

The  figures  on  this  page,  from  disinterested 
research(*  ),  definitely  indicate  the  greater  value 
of  circulation  secured  solely  on  reading  interest 
and  editorial  merit. 

Of  the  many  millions  of  copies  of  The 
Bulletin  that  have  gone  out  from  the  presses 
to  this  great,  home-loving  people,  not  a  single 
copy  has  been  bought  as  a  result  of  a  premium, 
prize  or  subscriber  contest. 

The  Bulletin’s  circulation — all  net  cash  paid 
— is  Philadelphia  circulation:  94.6%  in  the 
retail  trading  area. 

Consult  your  advertising  agency  about  the 
advantages  of  circulation  gained  without 
prizes,  premiums  or  subscriber  contests.  Learn 
how,  with  I'he  Kvening  Bulletin  alone,  you 
can  reach  more  homes  within  Philadelphia 
than  with  any  other  newspaper,  morning  or 
evening,  daily  or  Sunday — and  do  so  at  one  of 
the  lowest  costs  per  reader  anywhere ! 

•From  rccf  tit  surveys  by  Ross  Federal  kesrarrh  Coryoration. 


section  of  Philadelphia,  shows  these  results: 

6,791  customers  named  The  Bulletin 
2,291  customers  named  newspaper  No.  2 
1,921  customers  named  newspaper  No.  3 
1,218  customers  named  newspaper  No.  4 

In  ten  moving-picture  houses  in  various 
UKations  in  Philadelphia,  people  were  asked, 
"In  which  one  newspaper  are  you  most  likely 
to  see  an  advertisement  of  this  theatre*’’  Again 
results  emphasize  The  Bulletin’s  readership: 

1,372  theatreqoers  named  The  Bulletin 
402  theatregoers  named  newspaper  No.  2 
353  theatregoers  named  newspaper  No.  3 
335  theatregoers  named  newspaper  No.  4 

I'his  study  shows  how  much  more  effective 
advertising  can  be  in  a  newspaper  zW///  HOT II 
circulation  leadership  .I\D  thorouf/h  reader 
interest  and  confidence — a  newspaper  so  care¬ 
fully  read  that  advertising  in  its  pages  often 
gets  attention  and  action  considerably  greater 


In  Philadelphia,  when  a  check  is  made  of 
newspaper  reader  attention,  reader  interest, 
response  (such  as  advertisers  are  interested  in ) — 
MORE  results  arc  produced  by  The 
Bulletin  per  copy  of  the  newspaper. 

Philadelphia  housewives,  shopping  in  some 
forty  grocery  stores  and  food  markets  in 
different  parts  of  the  city,  were  asked,  "In 
Khicli  one  newspaper  are  you  most  likely  to 
f'lok  for  food  advertisements f  ”  Their  answers 
show  interest  in  advertising  appearing  in  The 
Bulletin  many  times  greater  than  is  accounted 
for  simply  by  The  Bulletin’s  larger  circulation 
among  Philadelphia  daily  newspapers: 

5<406  housewives  named  The  Bulletin 
1)195  housewives  named  newspaper  No.  2 
980  housewives  named  newspaper  No.  3 
933  housewives  named  newspaper  No.  4 

A  similar  question,  asked  of  people  making 
purchases  in  66  drug  stores,  representing  every 
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EDITOR  &  PUBLISHER 


World-Telegram 
Prints  3  Pages 
Of  Criticism 

500  Letters  Answer  Editorial 
Inviting  Opinions 
After  Ickes'  Blasts 

The  New  York  World-Telegram  was 
to  devote  three  full  pages  Saturday, 
March  4.  to  scores  of  letters  from 
readers  discussing  their  opinions  of 
the  Scripps-Howard  daily  in  the  light 
of  Harold  L.  Ickes’  criticisms  of  the 
press  in  general. 

Approximately  500  letters  were  re¬ 
ceived.  Two  hundred  and  fifty  of 
these  came  in  Feb.  16  in  response  to 
the  daily’s  invitation  of  criticism,  no 
holds  barred,  in  an  editorial  “You  are 
the  Judge,”  which  appeared  Feb.  15. 
This  editorial  said  in  part; 

Answers  Evenly  Divided 
‘‘Tossing  in  again  on  the  subject  of 
Mr.  Ickes  and  the  press:  We  think  the 
answer  to  such  a  discussion  shouldn’t 
be  handed  down  either  by  Mr.  Ickes, 
who  is  in  politics,  or  by  owners,  edi¬ 
tors,  reporters  or  others  who  are  en¬ 
gaged  in  newspaper  making,  but  by 
the  reader.  That’s  you. 

‘‘What  do  you  think  of  the  paper 
you  take?  Do  you  think  it  is  edi¬ 
torially  honest  and  tries  to  be  accurate 
in  its  news  handling?  What  is  your 
opinion  of  the  paper  you  are  reading 
right  now?  We  invite  you  to  write 
and  say.  Your  opinion  will  be  help¬ 
ful  and  will  aid  in  making  the  paper 
better.” 

According  to  Jack  Foster,  assistant 
to  Lee  B.  Wood,  executive  editor,  the 
answers  were  ‘‘pretty  evenly  divided.” 
Answers  were  broken  down  as  fol¬ 
lows:  Favorable,  29%;  favorable  with 
minor  criticism,  18%;  unfavorable, 
26%;  unfavorable  with  commenda¬ 
tion,  17%;  indefinite  or  neutral,  10%. 
Mr.  Foster  pointed  out  Thursday, 
when  Editor  &  Publisher  went  to 
press,  that  the  foregoing  percentages 
were  merely  tentative  and  might 
change  slightly  before  final  tabulation. 

Space  on  the  three  pages  was  pro 
rated  to  the  conflicting  viewpoints 
under  the  percentages  represented,  so 
an  accurate  cross-section  of  reader 
opinion  would  be  represented  in  the 
80  to  100  letters  selected  for  publica¬ 
tion,  Mr.  Wood  told  Editor  &  Pub¬ 
lisher.  Mr.  Foster  said  the  letters  had 
not  been  edited  to  cut  out  any  points 
of  criticism.  The  letters  were  assem¬ 
bled  by  a  staff  of  typists  under  ihe 
direction  of  Mr.  Foster,  Francis  Mc- 
Gehee  and  Lee  Tracy,  promotion  man¬ 
ager.  Promotion  ads  were  used  Feb. 
28,  on  the  editorial,  and  Marc'n  2  and 
3,  on  the  forthcoming  letter  pages. 

Excerpts  from  Letters 
A  few  excerpts  from  the  readers’ 
letters  follow: 

“Our  new■sp,^pt^^  h;ive  a  way  of  ilistortinu 
facts,  thereby  taking  arlvantage  of  their  free¬ 
dom,  and  any  one  they  do  not  happen  to  like 
(as  for  instance,  our  President).  Our  new's- 
papers  wouldn’t  dare  submit  to  a  Congressional 
investigation!  They  might  have  to  become  fair 
as  well  as  free.  Well — you  asked  for  it.” 

‘‘I  have  observed  that  your  opinions  are  not 
arbitrarily  controlled  by  party  lines,  and  that 
your  conclusions  are  drawn  apparently  with 
great  fairness  and  after  fine  consideration.” 

“If  you  must  crusade,  why  not  try  to  abolish 
bigotry  and  intolerance,  continually,  instead  of 
ever  so  often.  Kxpose  hypiKrisy,  even  as  you 
would  expose  graft.” 

“In  the  past  few  months  I  have  sent  the 
World-Telegram  several  letters  which  were  ig¬ 
nored.  1  expected  this,  because  the  views  ex¬ 
pressed  were  contrary  to  the  laditical  views 
of  your  editors  and  therefore  opposed  to  the 
policy  of  your  paj>er.  NewspajK-rs  in  a  democ- 
r.'icy  should,  theoretically,  puldish  letters  which 
even  support  and  uphold  Sfjci.dism  or  com¬ 
munism.  Hut  do  they  '  They  do  not.  There¬ 
fore  our  press  is  no  more  free  than  is  the 


dictatorial  press.  If  you  will  publish  this  I 
will  not  only  be  stunned,  but  1  will  have  to 
wipe  out  many  of  my  own  prejudices  and  re¬ 
tract  some  of  my  own  accusations.” 

"There  never  was  and  never  will  be  a  news¬ 
paper  that  you  can’t  criticize  once  in  a  while 
for  their  articles,  but  after  buying  your  paper 
e\ery  day  for  twelve  years,  I  have  always 
found  your  editorials  to  be  honest,  frank  and 
liberal  and  not  taken  from  any  other  sources.” 

“I  have  been  and  still  am  a  constant  reader 
of  the  Xcw  Vork  World-Telegram,  and  in  my 
humble  opinion  I  have  always  found  you  to 
be  fair  in  treating  the  issues  of  the  day.  Al¬ 
though  there  were  times  that  I  did  not  agree 
with  your  editors,  I  have  always  found  that 
the  ililTcrence  of  opinion  was  fair.  1  do  not 
lielitvc  that  -Mr.  Ickes  referred  to  your  paper 
in  his  criticism  of  the  .\merican  press.” 

’■1  like  the  New  Vork  Worbl-Telegrani — its 
get-ui) — the  different  points  of  view  expressed 
by  some  of  its  writers.  I  feel  it  assists  the 
average  reader  in  thinking  fairly.  Your  paper 
is  progressive  and  is  not  one-sided.” 

“.\s  for  editorial  policy  in  major  issues,  pub¬ 
lishers  in  l.irge  cities  have  a  tendency  to  favcir 
•anything  that  they  think  will  iiromote  national 
prosiH'rity.  Smaller  paper  owners  are  likely 
to  boost  what  looks  like  reg'on.al  prosperity. 
Tliey  are  mercenary.  Ceneral  prosperity  aids 
circulation  and  advertising.” 

■ 

Radio  Pushes 
Fight  for 
Gallery  Seats 

Senate  Rules  Committee 

Considering  Separate 

Facilities  for  Air  casters 

Washington,  D.  C.,  Feb.  28 — Sep¬ 
arate  gallery  facilities  for  radio  news 
reporters  is  being  considered  by  the 
Senate  Rules  Committee  after  news¬ 
paper  correspondents  complained  they 
should  not  be  expected  to  “mother” 
their  competitors. 

Fulton  Lewis,  Jr.,  Mutual  Broadcast¬ 
ing  System  nightly  commentator  on 
Washington  happenings,  appealed  to 
the  committee  when  he  was  refused 
admission  to  the  galleries,  now  re¬ 
stricted  to  representatives  of  daily 
newspapers. 

Galleries  Crowded  Now 

Sitting  as  a  sub-committee,  Feb.  24, 
Senator  Guy  Gillette  of  Iowa,  an¬ 
nounced  he  was  convinced  radio  is 
entitled  to  gallery  accommodations, 
but  that  he  does  not  feel  the  facilities 
of  the  press  should  be  thrown  open. 

Alfred  Flynn  of  the  Wall  Street 
Journal,  chairman  of  the  reporters’ 
standing  committee,  raised  the  objec¬ 
tions  that  the  galleries  are  crowded, 
and  that  the  newspapermen  should  not 
be  required  to  “take  broadcasters  un¬ 
der  their  wing.” 

Mr.  Lewis,  supported  by  Neville 
Miller,  president  of  National  Associa¬ 
tion  of  Broadcasters,  argued  that  the 
additions  to  membership  would  be  few, 
and  that  some  commentators  represent 
hundreds  of  stations — Mr.  Lewis,  for 
instance,  108  outlets.  They  charged 
the  overcrowding,  if  any,  to  the  fact 
that  Associated  Press  has  80  gallery 
members,  the  New  York  Times  has  18, 
and  the  Washington  Evening  Star  has 
14. 

When  Mr.  Flynn  pointed  out  that 
many  radio  news  programs  are  spon¬ 
sored  by  commercial  organizations, 
Mr.  Miller  rejoined  that  two  press  as¬ 
sociations  now  gather  news  in  the 
galleries  and  sell  it  to  broadcasting 
companies. 

■ 

PROGRESS  EDITION 

Running  104  pages  in  five  sections, 
the  Spokane  (Wash.)  Spokesman- 
Review  recently  issued  the  fourth  in 
its  series  of  progress  editions  present¬ 
ing  pictorially  and  statistically  the 
story  of  1938  in  the  Inland  Empire 
of  the  Pacific  Northwest. 


WLW  LOSES  APPEAL 

Washington,  D.  C.,  March  1 — The 
U.  S.  Court  of  Appeals  has  denied  the 
application  of  Crosley  Radio  Corp. 
for  a  stay  of  the  Federal  Communica¬ 
tions  Commission  order  requiring 
Station  WLW  to  cease  using  500,000 
watts  power.  Unless  the  case  is  car¬ 
ried  to  the  Supreme  Court  of  the 
United  States  “super  power,”  which 
has  been  used  experimentally  by 
WLW  will  cease  to  exist,  and  that  sta¬ 
tion  will  drop  to  50,000  watts. 

■ 

Dailies  Deny 
Plot  to  Destroy 
Shopping  News 

Minneapolis  Papers  Reply 
to  Suit  Alleging  Conspiracy 
With  ITU  on  Wages 

Answers  were  filed  recently  by 
three  Minneapolis  newspapers,  of¬ 
ficials  of  the  three  papers,  and  10 
members  of  Minneapolis  Typograph¬ 
ical  Union  No.  42  to  a  suit  launched 
by  the  Minneapolis  Shopping  News 
charging  a  conspiracy  to  destroy 
the  weekly  advertising  throwaway. 
The  Shopping  News  suit  demands 
damages  of  $16,739.59  on  two  actions. 

All  allegations  listed  in  the  com¬ 
plaint  are  denied  by  individual  counsel 
for  the  defendants. 

Secret  Agreement 
The  action  was  filed  following  the 
Shopping  News’  termination  in  Janu¬ 
ary  of  wage  negotiations  with  the 
typographical  union  and  removal  of 
the  paper’s  printing  to  St.  Paul. 

It  charges  that  the  Minneapolis 
Journal,  Minneapolis  Tribune,  Min¬ 
neapolis  Star,  business  managers  of  the 
three  papers  and  the  advertising  di¬ 
rector  of  the  Tribune,  together  with 
the  imion  scale  committee  members, 
entered  into  a  secret  agreement  to 
force  the  Shopping  News  to  pay  the 
same  rate  of  pay  to  its  mechanical 
employes  as  is  paid  mechanical  em¬ 
ployes  of  the  daily  papers. 

The  advertising  weekly  alleges  that 
the  newspapers  and  the  union  about 
Dec.  10,  1935  arranged  secretly  to 
suspend  negotiations  on  a  proposed 
contract  and  wage  scale  imtil  the 
union  assured  the  publishers  a  con¬ 
tract  was  negotiated  with  the  Shop¬ 
ping  News  which  would  be  the  same  in 
all  particulars  as  that  entered  into  by 
the  daily  publishers.  The  Shopping 
News  and  Minneapolis  Typographical 
Union  signed  a  contract  Feb.  6,  1937. 

The  suit  contends  the  Shopping 
News  should  pay  only  the  mechanical 
union’s  job  shop  rates  instead  of  the 
higher  daily  newspaper  rates. 

ITU  Answer*  Chorgn 
In  a  public  statement,  the  typo¬ 
graphical  local  announced:  “The  Ty¬ 
pographical  Union  is  not  interested 
in  driving  any  employer  out  of  busi¬ 
ness.  It  would  be  economic  and  busi¬ 
ness  suicide  for  us  to  eliminate  any 
fair  employer.” 

The  union  also  pointed  out  that 
before  the  Shopping  News  purchased 
its  own  plant,  “every  resource  in  man 
power  and  machinery  was  provided 
by  the  largest  newspaper  plant  in 
Minneapolis  to  assist  the  publisher  in 
producing  his  Shopping  News  and  that 
situation  prevailed  for  several  years, 
during  which  time  the  newspaper 
publishers  easily  could  have  taken  the 
other  avenue  and  prevented  the  Shop¬ 
ping  News  from  succeeding.” 

The  Shopping  News’  suit  came  after 
ic  broke  off  negotiations  for  a  new 
contract  with  the  typographical  union. 

The  Shopping  News  is  currently 
paying  its  printers  the  same  rates  to 
which  it  objected  in  its  suit. 


Hearst  Guilds 
Meet  in  Chicago 
To  Aid  Strikers 

Thirteen  Units  Adopt 
Nine-Point  Program  ior 
Co-ordinated  Eiiort 

Chicago,  March  2— Representatives 
of  13  Hearst  units  of  the  American 
Newspaper  Guild,  meeting  here  today, 
unanimously  adopted  a  nine-point 
resolution  calling  for  national  co¬ 
ordinated  effort  of  all  Hearst  guild 
units  in  support  of  the  local  guild 
strike  against  the  Chicago  Euening 
American  and  Chicago  Herald  &  Ex¬ 
aminer,  now  entering  the  fourth 
month. 

“Delegates  consider  such  an  intensi¬ 
fied  program  to  be  of  vital  importance 
to  every  guild  local”  stated  the  reso¬ 
lution,  “because  they  are  convinced 
that  the  vicious  nationwide  anti¬ 
guild  drive  which  was  dramatized  ir. 
the  Chicago  strike  constitutes  a  seri¬ 
ous,  immediate  threat  to  the  welfare 
and  the  future  of  the  entire  Hearst 
guild  membership  and  that  of  every 
other  unit  of  the  ANG.” 

Nine-Point  Program 
The  nine-point  program  adopted  by 
the  delegates  includes  the  resolution 
that  Hearst  units  take  the  lead  in 
establishing  strike  support  conunit- 
tees;  that  the  guild  avail  itself  to  “a 
fuller  extent”  of  the  labor  movement, 
including  CIO  and  AFL  imits;  that 
first  responsibility  for  financing  the 
strike  rests  with  the  guild  member¬ 
ship  through  prompt  payment  of  as¬ 
sessments. 

Continued  advertising  and  circula¬ 
tion  “pressure  campaigns”  were  ad¬ 
vocated,  including  nationwide  picket¬ 
ing  of  designated  advertisers.  In  mat¬ 
ters  of  Hearst  negotiations  with  the 
guild,  the  conference  urged  all  units 
not  to  approve  any  contract  which 
might  injure  the  position  of  the  CHii- 
cago  Guild. 

The  Hearst  chain  conference  openec 
here  Wednesday  with  representative- 
present  from  12  Hearst  guild  units 
In  addition,  three  members  of  the 
ANG  international  executive  board 
were  in  attendance.  Representing  the 
latter  group  were  Jonathan  Eddy 
ANG  executive  vice-president;  Julius 
Klyman,  St.  Louis  Post-Dispatch,  vice- 
president;  and  Victor  Pasche,  secre¬ 
tary-treasurer. 

Philip  M.  Connelly,  ANG  vice-pres¬ 
ident  and  Los  Angeles  Herald-Express 
unit  representative,  was  chosen  chair¬ 
man  of  the  conference. 

Having  been  denied  its  petition  to 
remove  contempt  of  court  charges 
from  Superior  Court  to  the  Federal 
court,  the  guild  this  week  filed  s 
transcript  of  the  temporary  injunc¬ 
tion  proceedings  with  U.  S.  Distric: 
Judge  Michael  Igoe,  asking  the  court 
to  dismiss  the  bill  and  dissolve  the 
injunction  granted  by  Superior  Judge 
G.  C.  Niemeyer. 

POPE  UKES  U.  S.  PRESS 

Washington,  March  2  —  The  new 
Pope,  Pius  XII,  has  a  large  acquain¬ 
tance  among  American  newspapermer 
and  is  an  ardent  admirer  of  publish¬ 
ing  methods  practiced  in  the  U.  S 
During  his  1936  visit  to  this  countr} 
the  then  Cardinal  Pacelli  came  t( 
Washington  and  on  October  22  wa: 
the  speaker  at  a  luncheon  of  the  Na¬ 
tional  Press  Club — the  tall,  frail,  soft 
spoken  prelate  devoted  his  entirf 
.speech  to  observations  on  the  alert¬ 
ness  of  American  reporters  and  the 
fairness  with  which  he  had  fouwi 
public  questions  treated  in  newspa¬ 
pers  here. 
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Witch  for  VALUES 
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than  is  indicated  by  large  circulation  alone. 

The  figures  on  this  page,  from  disinterested 
research (*  I,  definitely  indicate  the  greater  value 
of  circulation  secured  solely  on  reading  interest 
and  editorial  merit. 

Of  the  many  millions  of  copies  of  The 
Bulletin  that  have  gone  out  from  the  presses 
to  this  great,  home-loving  people,  not  a  single 
copy  has  been  bought  as  a  result  of  a  premium, 
prize  or  subscriber  contest. 

The  Bulletin’s  circulation — all  net  cash  paid 
— is  Philadelphia  circulation:  94.6/0  in  the 
retail  trading  area. 

Consult  \our  advertising  agency  about  the 
advantages  of  circulation  gained  without 
prizes,  premiums  or  subscriber  contests.  Learn 
how.  with  riic  Kvening  Bulletin  alone,  you 
can  reach  more  homes  within  Philadelphia 
than  with  any  other  newspaper,  morning  or 
evening,  daily  or  Sunday — and  do  so  at  one  of 
the  lowest  costs  per  reader  anywhere! 

•f'row  revrnt  surreyH  by  Ross  Federal  kesearch  Corporation. 
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EDITOR  <5y  PUBLISHER 


Baltimore  Hearst 
Papers  Sign  with 
Editorial  Group 


New  Contract  with  News 
Union  Provides  No  Pay 
Increases  .  .  .  Boys  Aided 


ADDITIONS  AND  CORRECTIONS  TO  DATA  IN 
1939  INTERNATIONAL  YEAR  BOOK 


Page  18 

SACRAMENTO  UNION  —  Change 
Sunday  circulation  to  23.982. 

SAN  DIEGO — Population  according 
to  1930  Census  was  147,999.  Local 
|K)stal  estimate.  July  1.  1938,  was 
227,290. 


Page  110 

53— FROST  -  LANDIS  COMPANY, 
INC. — Change  Detroit  Office  man¬ 
ager’s  name  from  James  J.  Higgins 
to  Roy  Buell,  General  Motors  Build¬ 
ing. 

Page  111 


Negotiations  between  the  manage¬ 
ment  of  the  Baltimore  News-Post  and 
the  Baltimore  Sunday  American, 
Hearst-owned,  and  the  News  Union 
of  Baltimore,  unaffiliated  union  repre¬ 
senting  nearly  all  of  the  two  paper's’ 
editorial  employes,  were  concluded 
last  week  with  the  signing  of  a  re¬ 
vised  contract. 

No  salary  increases  were  included, 
but  the  management  granted  added 
compensation  in  cash  for  staff  mem¬ 
bers  called  in  to  work  on  extras,  and 
in  addition  gave  the  employes  the 
right  to  choose  betwen  cash  com¬ 
pensation  or  time  off  in  the  event  the 
employe  is  called  upon  to  work  more 
than  44  hours  per  week.  The  man¬ 
agement  also  agreed  to  grant  prefer¬ 
ence  to  certain  copy  boys  and  appren¬ 
tices  in  the  filling  of  vacancies  on  the 
reporter ial  or  photographic  staffs. 

Copy  Boys'  School 
During  the  last  year  the  union  has 
conducted  a  school  for  ambitious  copy 
boys  and  apprentices  who  sought  to 
become  reporters  or  photographers. 
Boys  heard  talks  by  staff  members  on 
various  phases  of  the  newspaper  busi¬ 
ness,  later  worked  with  reporters  in 
police  districts  and  with  special  as¬ 
signment  men  and  photographers  in 
covering  news  stories.  Under  the  new 
contract  the  management  has  agreed 
that  boys  who  complete  the  training 
course  should  be  given  first  try  at  jobs 
in  a  higher  bracket. 

The  new  contract,  effective  April  11. 
was  signed  for  the  management  by 
C.  Dorsey  Warfield,  publisher  of  the 
News-Post  and  Sunday  American,  and 
W.  M.  Baskervill,  managing  editor, 
and  for  the  union  by  James  C.  Mulli- 
kin,  president,  and  Ralph  Sybert, 
Malcolm  Ben  Rivkin,  Thomas  Regan. 
Edward  Ballard,  Andrew  Kirkpatrick 
and  J.  M.  Loughborough,  the  negotiat¬ 
ing  committee. 

This  contract  is  the  second  that  the 
union  has  negotiated  since  its  forma¬ 
tion  in  December,  1937.  Last  year’s 
contract  established  classified  wage 
scales,  provided  for  the  five-day  week 
and  otherwise  set  up  standards  for 
the  protection  and  advancement  of  the 
employes. 

■ 

FILES  CONTRACT  SUIT 

Asserting  that  an  advertising  con¬ 
tract  was  unlawfully  repudiated,  the 
Arcadia  (Cal.)  Daily  Tribune,  filed 
suit  in  Los  Angeles  Superior  Court 
last  week  for  $4,846.80  from  M-M 
Foods.  Inc.,  market  operators.  The 
sum  represents  the  cost  of  unused 
contracted-for  space,  and  the  balance 
of  payments  due  on  space  already 
used. 


NEWSPAPER 

Valuations  jor  all  purffoses 
Accounting  •  Taxes  •  Systems 


Hodeiipyl, 

Van  Benthiiysen,  Henry  &  Co. 

70  Pine  St  reel*  New  Y4»rk 


Page  24 

DAYTONA  BEACH  SUN  RECORD 
Substitute  A.B.C.  circulation  fig¬ 
ures  for  six  months  ending  Septem¬ 
ber  30.  1938.  Evening,  .3.698 ;  Sunday 
3.712. 

Page  26 

ALBANY  HERALD — Insert  name  of 
J.  A.  Davis  as  vice-president  and 
business  manager. 

Page  56 

FREMONT  TRIBUNE— Change  na¬ 
tional  rate  to  .05.  Owner — Fremont 
Printing  and  Publishing  Company; 
Editor  and  Managing  Editor — Her¬ 
bert  S.  Putnam;  Business  Manager — 
Dean  S.  Lesher;  National  Advertis¬ 
ing  Manager — George  Marck. 

Page  58 

ELIZABETH  JOURNAL  —  Change 
initials  of  Circulation  Manager  to 
W.  L.  Good. 

Page  62 

NEW  ROCHELLE  STANDARD 
STAR — Circulation  is  A.B.C.  audit 
for  one  year  ending  March  31,  1938, 
10.865. 

Page  64 

ROME  SENTINEL — Change  national 
rate  to  .06. 

Page  76 

SEMINOLE  PRODUCER— A.B.C. 
circulation  figures  are  for  the  six 
months  period  ending  September  30. 
1938. 

Page  79 

HARRISBURG  PATRIOT  AND 
NEWS — Patriot  (m)  News  (e). 
Change  spelling  of  Sports  Editor  on 
News  to  Clyde  Shue;  Classified  Ad¬ 
vertising  Manager  to  J.  D.  Heikes. 
Page  80 

LANCASTER — Population  according 
to  1930  Census  was  59.949;  A.B.C. 
City  Zone  105,421. 

Page  82 

SAYRE  TIMES — Change  Editor  to 
H.  C.  Yingling;  City  Editor  to  H.  C. 
Yingling;  Advertising  Manager  to 
Francis  P.  McCormick. 

Page  84 

WILLIAMSPORT  GRIT  —  Change 
line  rate  to  10. 

Page  98 

BECKLEY  POST-HERALD  and 
RALEIGH  REGISTER— Change  na¬ 
tional  rate  to  .07. 


OJhJU  Wjejdlc’i 

PLUS  SIGNS 

IN  RHODE  ISLAND 


January,  1939  vs.  1938 

New  Pass.  Car  Registr’ns: 
1,698  -rl26%!  2nd  only  to 
Jan.  ’37. 

Total  Pass.  Car  Reg’ns:  -^7%! 

A  Record!  3  cars  per  4  families. 

+ 

Dept.  Store  Instal.  Sales: 
-f-10%.  Total  Net  Sales:  -i-2%. 

Life  Insurance  Sales:  -r58%! 
Highest  January  since  1930! 

Providence  Journal-Bulletin 

fiamuulMf  lUm  Sn^land'4  fMond  £a*^ul  tlUutU 
REP'S  CIm.  H.  E.Ur  C..,  I«t,  N..  VoA,  Clwaso,  Bom., 
AltoMa  —  R.  J.  Co.,  Son  Froncitca,  Loa  Am.Ui 


110— NOEE.  ROTHENBURG  & 
JANN,  INC.— New  York  office  10 
East  40th  Street. 

Page  120 

DAILY  NEWSPAPER  CORRESPON¬ 
DENTS  IN  NEW  YORK— Insert 
name  of  L.  L.  Stevenson.  Detroit 
News. 

Page  134 

MOBILE  PRESS  REGISTER— Trans¬ 
pose  names  Press  and  Register. 

Page  151 

KLX— OAKLAND.  CALIF.— Owned 
by  Tribune  Publishing  Company, 
1,000  watts.  880  kilocycles.  Full 
time. 

Page  164 

Insert  under  Cooking  Schools — 
Homemakers’  Cooking  School  Ser¬ 
vice,  National  Live  Stock  and  Meat 
Board,  407  So.  Dearborn  Street, 
Chicago,  Laura  E.  Weilepp,  Director. 
Page  170 

JOSEPH  ELLNER  COMPANY  — 
Change  initials  to  B.  D.  Seldin  (6) 
S.  H.  Ellner  (3). 

Page  192 

PHILADELPHIA  AFRO-AMERI¬ 
CAN — Circulation  is  A.B.C.  12,410. 

Page  193 

FORT  WAYNE  NEWS  SENTINEL— 
Circulation  should  be  61,655. 

CORRECTION 

In  the  listing  of  Newspaper  Adver¬ 
tising  Representatives  in  the  1939  In¬ 
ternational  Year  Book,  James  J.  Hig¬ 
gins  was  named  as  the  Detroit  man¬ 
ager  of  the  Frost-Landis  Co.  We  are 
informed  by  that  company  that  Roy 
Buell,  General  Motors  Bldg.,  is  its 
Detroit  manager. 


/r’s  no  fun 

.  .  .  breaking  in  a  new  man 
for  a  job,  but  the  task  con  be 
made  easier  if  on  employer 
con  be  sure  he  has  hired  a 
man  who  is  thoroughly  fitted 
through  personal  background, 
training  and  experience. 

The  employer  calling  on  The 
Personnel  Bureau  is  not 
swamped  with  applications 
and  recommendations. 

From  its  carefully  investi¬ 
gated  records  of  hundreds  of 
men  The  Persoimel  Bureau 
will  recommend  only  regis¬ 
trants  who  are  really  qualified 
and  interested  more  than  just 
for  the  sake  of  another  job. 

The  next  time  you  must  fill 
■  a  vacancy  or  add  a  man  to 
your  editorial  staff — whether 
newspaper,  magazine,  tech¬ 
nical  publication,  syndicate, 
press  association  or  radio — 
write,  wire  or  call 

The  Personnel  Bureau 
of  Sigma  Delta  Chi 

James  C.  Kiper,  Director 

35  East  Wockar  Drive,  Chicago,  III. 


"GIVE  THIS 
CARTOONIST 
A  DOLLAR- 


A  Little  Extra  Space  in  Overcrowded  Iti!; 


- SAID  TONY 

CHIAVARINI,  .showinn 
the  Herb  lock  cartoon 
above  to  B.  B.  Powell 
managing  editor  of  the 
Scranton  (Pa.)  Tribunt 
Tony  knew  that  Herbloci 
knew  what  was  going  oi 
in  Tony’s  native  Italy. 


TONY’S  DOLLAR  went  to 
charity,  but  here  is 
another  evidence  of  Her 
block’s  great  appeal  to  th: 
average  reader.  He  coir 
bines  shrewd  politici 
analysis  and  satire,  wit: 
refreshing  humor. 


R  MARCH  4,  1939 


15 


The  American 
Newspaper 

AWelcome  Guest 

in 

30,000,000 

Homes 


It  happens  millions  of  times  every  day.  In  every 
corner  of  the  land,  discriminating  readers  elect 
their  favorite  newspaper  simply  hy  depositing 
pennies,  nickels  and  dimes;  and  they  keep  re-elect¬ 
ing  it,  year  in  and  year  out.  It’s  as  much  a  part  of 
their  lives  as  the  blessed  sunshine. 


It  is  an  unfailinn  voluntary  mass  acclamation. 
unequaled  in  all  the  annals  of  civilized  society; 
and  I  nited  States  Government  (Census  figures  for 
1937  attest  the  fact  that  the  .American  people  paid 
that  year  $287,508,458  for  the  privilege  of  reading 
American  newspapers. 


(Mal>  III  ihr  uImim-  pace  viili  lie  m‘iiI  iin  reqiie-l  lii  ne>t>paper>  <le<>irinc  In  liiiilil  liieal  pri‘>lice.  \ 
The  eaptioii  under  drawiiic  mav  lie  rhancc‘d  to  Miil  loeal  need>.  Send  eheek  I'lir  SI. 23  to  eo^er  I 

eo.«l.  Addreni^  KDITOK  &  I’l  RLISIIKR,  1700  Tinle^  Riiildinc.  -t2nd  and  RrnadKav,  INew  York  ('ifv.  J 
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EDITOR  &  PUBLISHER 


Printers'  Strike 
Talked  for 
N.  Y.  Press 


Executive  Council  Sanction 
Sought  After  Fruitless 
Seven-Month  Negotiations 


Strike  by  2,300  members  of  New 
York  Local  No.  6,  International 
Typographical  Union,  threatened  25 
metropolitan  newspapers  this  week 
when  after  more  than  seven  months 
of  negotiations  publishers  would  not 
agree  to  a  shorter  work-week,  aboli¬ 
tion  of  the  stagger  system  and  vaca- 


^kott  “T&kei 


UTTERLY  FRANK  is  the  Washington 
reporter  who  sent  to  his  editor  the 
following  explanation  of  how  he  came 
to  miss  an  important  story: 

“Your  telegram  on  this  story  sug¬ 
gested,  at  two  points,  that  an  explana¬ 
tion  of  our  failure  to  carry  the  story 
is  in  order. 

“The  answer  is  painfully  obvious, 
and  by  no  means  a  novel  one.  It 
appears  that  I  am  virtually  alone  in 
my  lack  of  amazement  at  it.  I  was, 
as  has  every  other  reporter  been 
many,  many  times — scooped.” 


trees  one  night  and  as  he  stood  and 
gazed  there  came  over  him  a  vague, 
half-wistful  feeling  of  immorality  and 
he  said  to  himself.  'What  if  some  of  us 
at  least  should  be  permitted  to  go  on 
still  farther?’  And  he  became  excited 
about  it  and  went  into  the  house  and 
jotted  down  that  day  as  a  memorable 
one.  He  said,  T  have  not  had  such  a 
feeling  for  many  years.’  ” 

■ 

DURING  A  QUIZ  session  on  news¬ 
papers  Paul  R.  Leake,  publisher, 
Woodland  (Cal.)  Democrat,  was 
asked: 

“If  you  privately  knew  the  world 
were  coming  to  an  end  tomorrow, 
what  would  be  the  theme  of  your 
today’s  editorial?” 

“Who  Cares?,”  was  the  prompt  reply. 


Flash:  The  Lazy  Dog  Jumps  . . . 

BST1*.6 


MICK  MOM  roi  orftt  TW  i*rr  u:o(Tt>o  cc  nstiK 

QUICK  MOM  rot  junru  ovn  tm£  lazy  m:k  cc  tuti« 

QUICK  MOM  rot  Jims  OtfCI  m  lazy  QOCS  UZH  cc  rOTK 

QUICK  MOM  rot  junra*  ovtn  tns  lazy  ooc*s  sack  cc  tcstikc 

QUICK  MOM  TME  LAZY  P0C*S  BACK  C6  TEni« 

QUICK  LAM.^*S  BACK  UIOCTOO  CS  Ttni!« 

I  ttuin  'illWN  56  njTiae 

1  aviCK  UCrfl/roi  U:636Tn»  66  115X166 


lUlCX  HOWt  roi  JUKnsgM>H6  UXV  &0C*S  M:6  U5«KT6M  66  Tt5Tl66 
CUICK  MOW  FOX  JWVU  MU  TKC  UIX  KK'X  MCK  165656TIM  66  TUIIt« 

QUICK  QXOKN  rOX  JUtVtQ  OKU  THt  UIT  BOC'S  UCK  165636X6X6  66  XXXXlK 

QUICK  MOWN  XOX  JUMPCO  QVXX  THI  UIT  l»6*S  BOCK  III.XOTUO  66  XCIXllQ 

QUICK  MOWN  XOX  JUNBXB  OVXB  THI  LKIT  BK'S  BACK  tllKXATIXO  66  XXXXW 


tions  with  pay.  When  it  wa'j  reported 
at  the  last  meeting  of  the  Big  Six  that 
no  concessions  had  been  nr.ade  by  the 
publishers,  members  voted  900  to  7 
to  urge  the  ITU  Executive  Council  to 
sanction  a  strike  vote. 

Working  Under  Expired  Controct 

The  meeting  approved  two  resolu¬ 
tions.  One  requested  that  the  ITU 
president,  Claude  Baker,  officially 
bring  to  the  attention  of  the  Execu¬ 
tive  Council  the  existing  deadlock, 
after  it  had  been  learned  that  Mr. 
Baker  could  not  come  to  New  York 
as  he  was  in  Albany,  N.  Y.,  on  busi¬ 
ness.  The  second  requested  permis¬ 
sion  for  a  strike  vote. 


A  PROUD  PARENT  recently  called 
up  the  society  editor  of  the  “Elm 
City  Clarion,”  a  locally-written  col¬ 
umn  in  the  New  Haven  Daily  Register, 
and  reported  the  birth  of  twins.  The 
girl  on  the  phone  didn’t  quite  catch 
the  message. 

“Will  you  repeat  that?”  she  asked. 
“Not  if  I  can  help  it,”  was  the  quick 
reply. 

■ 

READERS  of  the  Michigan  City  (Ind.) 

Dispatch  were  puzzled  when  the 
following  head  and  story  appeared 
on  the  front  page  Feb.  18,  but  they 
were  soon  enlightened: 


THE  Tucson  (Ariz.)  Daily  Citizen  thus 
headlined  a  page  one  fire  story: 
ALL  HOPE  GONE  FOR 

EIGHT  DEAD  IN  FIRE 
The  unhappy  copy  desk  man  re¬ 
putedly  found  a  brief  note  from  the 
publisher  next  morning:  “What,  no 
faith  in  a  hereafter?” 

■ 

CONGRESSMAN  DIES  possesses  the 
most  misleading  headline  name  of 
the  generation.  Out  of  the  myriad 
heads  which  have  puzzled  readers 
these  from  Boston  Post  and  Worcester 
Gazette,  respectively,  seem  to  stand 
near  the  top: 


Hen  Tbey  Are.  Lively  m  Life  mA  T»k 


"BROWN  FOX"  IN  ACTION 

After  unnumbered  years  of  jumping  across 
the  lazy  dog's  back  on  typewriter  keys  and 
wire  service  printers,  the  quick  brown  fox 
was  caught  in  action  last  week  by  an  alert 
newspaperman.  The  above  illustration,  super¬ 
imposed  on  copy  carrying  the  famous  test¬ 
ing  line,  was  used  in  the  Oklahoma  City 
Times  last  week  with  a  feature  story  on  the 
overworked  newspaper  animal  team,  writ¬ 
ten  by  Don  Robinson.  Fictitious  printer 
attendants  estimated,  respectively,  that  the 
quickie  fox  had  jumped  14,238,321  times 
in  1939  to  date,  and  132,000,000  times 
since  one  wire  service  was  organized.  It 
is  possible,  it  was  said,  that  the  animal  team 


At  present  the  typographical  work¬ 
ers  are  working  under  a  contract 
which  expired  Jime  30,  1938.  They 
will  continue  to  do  so  until  a  new 
contract  is  signed,  in  the  event  no 
strike  is  called. 

The  abolition  of  the  stagger  sys¬ 
tem,  the  union  contends,  would  re¬ 
lieve  the  tmemployment  problem,  and 
that  publishers  could  arrange  to  in¬ 
crease  or  decrease  the  number  of 
printers  according  to  work  demands. 
The  publishers,  on  the  other  hand,  feel 
that  variable  starting  times  are  neces¬ 
sary  inasmuch  as  newspaper  shops 
must  be  operated  more  than  eight 
hours  daily. 

The  other  demands  remain  bargain¬ 
ing  issues.  The  present  contract  calls 
for  pay  ranging  from  $56.15  to  $61.17 
for  a  work-week  ranging  from  37(4 
hours  to  35  hours,  the  higher  pay  being 
for  the  morning  workers.  When  ne¬ 
gotiations  were  first  imdertaken  the 
union  asked  for  a  34-hour-week  at 
pay  ranging  from  $57.30  to  $62.70. 
Publishers  rejected  the  proposal,  of¬ 
fering  a  flat  increase  of  $2  a  week. 
The  union  woukj  not  agree  to  this. 

The  union’s  first  negotiating  com¬ 
mittee  was  disbanded  and  a  new  group 
has  met  with  the  publishers  twice,  the 
last  time  on  Feb.  8.  No  date  for  an¬ 
other  session  has  been  set. 

■ 

3  R6xT  MEN  PROMOTED 

The  promotion  of  three  members  of 
Des  Moines  Register  and  Tribune 
circulation  agency  staff  has  been  an¬ 
nounced.  H.  E.  Deacon,  agency  super¬ 
intendent  in  Southern  Iowa,  has  been 
named  assistant  in  the  agency  depart¬ 
ment  at  the  home  office.  Wendell 
Walker,  Newton,  la.,  suceeds  Deacon 
and  Kenneth  Kiefer,  agency  manager 
at  Creston,  la.,  succeeds  Walker.  J.  J. 
O'Connor  replaces  Kiefer  at  Creston. 
■ 

WIN  MOVIE  QUIZ  PRIZES 

Among  movie  quiz  prize  winners  in 
the  New  York  area  were  Miss  Birdie 
Jackson,  secretary  to  T.  O.  Davidson, 
manager  of  United  Feature  Syndicate's 
comic  magazine  group,  and  Miss 
Miriam  Lundy,  editorial  employe  of 
the  New  York  Daily  News  and  presi¬ 
dent  of  the  New  York  Newspaper¬ 
women's  Club.  Miss  Jackson  received 
$1,000  and  Miss  Lundy  $500. 


Don&t  Blanc  FricI 

If  Papir  App'^^ars 
Odd  Tlies  £v(iiin" 

If  im  tonigft&s  News*Dispaath  you 
find  storees  loockimg  like  thes.  do  net 
criticize  two  harsshly.. 

Linotype  Operator  Fred  Arnd  and 
Mrs.  Arnd,  nee  Katherine  Brown.  302 
E.  Fifth,  became  parents  of  a  son  at 
St.  Anthony  hospital  this  morning. 

■ 

EDITORS  UNABLE  to  cope  so  forth¬ 
rightly  with  situations  such  as  this 
can  get  a  vicarious  kick  out  of  the 
Riddle  (Ore.)  South  Umpqua  News’ 
front-page  treatment  of  the  following: 

ANOTHER  BIRTHDAY 

A  lady  here  had  a  birthday  Monday, 
but  as  she  refused  to  tell  me  her  age — 
in  fact,  practically  insulted  me  when 
I  asked  her,  telling  me  it  was  none 
of  my  business — I  have  decided  not 
to  mention  the  matter  at  all.  That’ll 
make  her  mad,  I  betcha. 

■ 

INTERESTING  REPORT  of  a  Sunday 

sermon  published  in  the  Morgan¬ 
town  (W.  Va.)  Dominion-News. 

“Thomas  Carlyle  went  out  under  the 


DIES  OUT  OF  DANGER 

AFTER  OPERA'nON 
DIES  IN  FINE  SHAPE 

FOLLOWING  OPERA'nON 

■ 

Editor  &  Publisher  will  pay  $2  for  each 
‘'Short  Take”  accepted  and  published.  Those 
not  used  will  not  be  returned. 


may  be  supplanted  by  “Now  is  the  time, 
etc.,"  but  that  doesn't  hit  all  the  letters 
of  the  alphabet. 

COLOR  SECTION 

The  San  Francisco  Chronicle  ap¬ 
peared  Feb.  26  with  a  16-page  Sunday 
colorgravure  section. 


BOOTH  NEWSPAPERS 


Grand  Rapids  Press 
Flint  Journal 
Saginaw  News 


Bay  City  Times 
Jackson  Citizen  Patriot 


Muskegon  Chronicl* 
Kalamazoo  Gazette 
.•\nn  .4rbor  News 


A  LETTER  or  telephone  call  t* 
either  of  our  national  offices  wil 
bring  you  complete  information  on  at 
important  new  service  to  our  adver¬ 
tisers  ...  a  service  which  agencie- 
and  their  clients  consider  more  im¬ 
portant  than  any  other  similar  effort 
in  recent  years. 

Merchandising  is  too  general  a  term 
for  the  service  we  speak  of.  It  slarteii 
with  that  but  it  now  includes  a  mneb 
more  tangible,  practical  and  prodac- 
live  method  of  dealer  service  than 
would  be  possible  through  any  con¬ 
ventional  merchandising  plan. 

It  increases  tie-ups  and  encourage 
better  display  of  advertised  product; 

It  helps  the  dealer  get  more  out  d 
the  advertising  and  it  sells  the  dealer 
on  the  advertising  the  manufacture: 
does  for  him.  It  inereases  the  sale  ol 
newspaper  advertised  merchandise,  aui 
lowers  the  advertising  cost  per  unit.  1 
makes  the  Booth  Michigan  Newspaper 
Market,  which  accounts  for  appro*' 
mately  40%  of  Michigan’s  retai 
potential,  one  of  America’s  truly  oo: 
standing  sales  opportunities.  For  com 
plete  information,  write  or  call  I-  ^ 
Klein,  50  E.  42n<l  Street.  New  Yon 
or  John  E.  Lutz,  435  N.  Michigan 
.\venue,  Chicago. 


AN  IMPORTANT 
NEW  SERVICE 
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To 


R  MARCH  4,  1939 


Here’s  The  True  Picture  In 


[Americans  No»  1  Market  | 


Washington,  D.  C. 

According  to  the  most  reliable  sources  the  volume  of  Department  Store 
sales  in  Washington,  D.  (].,  for  1938  amounted  to 

$56,472,000.00 

To  Produce  This  Business 

THE  STAR  carried  6,233,132  lines  of  Department  Store  advertising 

Or  41 .7% 

of  ALL  Department  Store  advertising  done  in  ALL  five  Washington 
newspapers  during  1938. 

The  very  definite  VOLUME  and  (CHARACTER  of  THE  STAR’S  circulation, 
WHICH  SPELL  RESULTS — was  the  determining  factor  in  the  selection  of 
mediums. 

Regular  subscribers  to  The  Star  in  the  city  and  suburbs  have  IISCREASED 
approximately  10^000^  Daily  and  Sunday^  during  the  past  year. 

An  Associated  Press  Newspaper 
M^**^her  Metropolitan  Sunday  Newspapers 
North  American  Newspaper  Alliance 


New  York  Office 
DAN  A.  CARROLL 
HOE.  42nd  Sf. 


With  Sunday  Morning  Edition 

WASHINGTON,  D.  C. 


Chicago  Office 
J.  E.  LUTZ 

Tribune  Tower 
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EDITOR  &  PUBLISHEr 


George  P.  Simon 


Briton  Soys  Ad 
Sales  Analysis 
Difficult  There 

Simon,  London  Daily  Tele¬ 
graph,  Thinks  Our  Prob¬ 
lems  Not  Like  Theirs 

In  England  it  is  virtually  impossible 
to  assess  mathematically  the  total 
amount  of  piurchasing  power  vested  in 

_  the  readers  of 

one  newspaper 
as  compared 
with  that  pos- 
s  e  s  s  e  d  by  the 
readers  of  an¬ 
other,  George  P. 
Simon,  a  d  v  e  r  - 
tisement  direc¬ 
tor,  London 
II  Daily  Telegraph 
and  Morning 
Post,  said  in  an 
interview  with 
Editor  &  Pub¬ 
lisher  recently. 
"The  foolish  nearly  always  out¬ 
number  the  wise,  and  therefore  papers 
with  a  lower  circulation  may  well 
offer  the  advertisers  far  better  bar¬ 
gains  in  space,  even  though  their  ‘cost- 
per-inch-per-thousand’  may  seem 
high,”  he  said  while  discussing  .salient 
features  of  the  English  press,  as  it  af¬ 
fects  advertisers. 

Representing  Lord  Comrote 
Mr.  Simon,  who  is  representing  in 
this  country  Lord  Camrose,  proprie¬ 
tor  of  the  Daily  Telegraph,  which  this 
spring  will  publish  two  special  edi¬ 
tions  dedicated  to  this  country,  ar¬ 
rived  with  Mrs.  Simon  in  New  York, 
aboard  the  Queen  Mary  Feb.  9.  They 
will  return  to  England  March  10.  This 
is  Mr.  Simon’s  first  visit  to  America. 

Before  returning,  however,  Mr. 
Simon  will  visit  the  West  Coast  on  a 
“good-will”  tour  to  study  conditions 
in  the  newspaper  and  advertising 
fields.  Incidentally,  he  is  helping 
Harold  Fish,  Daily  Telegraph  Supple¬ 
ment  organizer,  in  promotion  of  the 
two  special  editions  in  this  country. 
The  first  edition,  Mr.  Simon  explained, 
will  be  published  at  the  end  of  April. 
It  will  be  a  16-page  supplement,  reg¬ 
ular  size,  titled  “Industrial  America.” 
and  will  commemorate  the  visit  of  the 
King  and  Queen  to  this  country.  Mr. 
Fish  will  join  the  advertisement  di¬ 
rector  on  the  West  Coast  trip. 

In  his  discussion  of  advertising 
analysis,  Mr.  Simon,  who  has  been 
advertisement  director  of  the  Lord 
Camrose  paper  since  1929,  said:  “I 
think,  that  you  here  make  far  more 
use  of  analysis,  calculation  and  re¬ 


search  than  we  do.”  He  pointed  out 
that  both  in  geographical  conditions 
and  in  national  characteristics  the 
English  press  deals  with  factors  that 
do  not  obtain  in  the  U.  S. 

Relates  Paper's  Circulation  Rise 
Mr.  Simon  said  the  circulation  of 
of  the  Daily  Telegraph  has  risen 
from  approximately  100,000  to 
three-quarters  of  a  million  copies 
daily  in  nine  years.  No  artificial  in¬ 
ducements  were  employed  to  bring 
about  this  growth,  he  added.  Term¬ 
ing  his  paper  “a  class  circulation” 
paper,  he  attributed  the  growth  to 
“the  sobering  tendencies  of  European 
events  on  the  British  public,”  and 
"the  sober  and  steady  view  which  we 
have  given  them.” 

Mr.  Simon,  who  was  shot  down  be¬ 
hind  the  German  lines  while  serving 
with  the  British  Air  Force  during  the 
World  War,  is  chairman  of  the  Edu¬ 
cation  Committee  of  the  Advertising 
Association  of  Great  Britain.  He 
addressed  the  Association  of  Adver¬ 
tising  Men  in  New  York  Feb.  16.  A 
graduate  of  Cambridge  University, 
with  an  M.A.  from  that  school,  Mr. 
Simon  first  entered  newspaj>er  work 
as  a  reporter  for  the  Hnll  Eastern 
Morning  News.  When  the  Berry 
brothers  purchased  the  SotUh  Wales 
News  &  Echo,  of  which  he  was  adver¬ 
tisement  manager  and  general  man- 
agter.  he  was  appointed  to  his  present 
post. 

■ 

CHAIN  STORE  BILL 

A  chain  store  tax  bill  to  impose 
graduated  levies  from  $10  to  $1,500  a 
store  was  reported  out  favorably  by 
the  Oklahoma  house  revenue  and  tax¬ 
ation  committee  Feb.  23.  climaxing 
three  days  of  hearings.  The  bill 
sent  to  the  house  calendar  was  a  sub¬ 
stitute  for  the  original  measure  intro- 
duc-ed  by  George  Miskovsky,  Okla¬ 
homa  county.  It  differed  from  the  old 
bill  in  exempting  lumber  companies, 
filling  stations,  lunch  and  magazine 
stands  operated  by  railroads  and  bus 
companies,  newspaper  circulation 
branch  offices  and  individually-owned 
stores  in  chains. 

■ 

OFFERS  COPY-TESTING 

Mark  Wiseman,  director  of  the 
Laboratory  for  Advertising  Analysis, 
joined  L.  M.  Clark,  Inc.,  New  York, 
this  week  as  vice-president.  The 
move  is  announced  as  joining  the 
Clark  readership  surveys  with  the 
Wiseman  interpretive  analysis  work. 

TO  ADVERTISE  COTTON 

The  National  Cotton  Council  at  its 
permanent  organization  meeting  in 
Dallas  recently  laid  plans  for  a 
$250,000  nation-wide  advertising  and 
educational  campaign  “to  save  cotton.” 


Among  Advertising  Folk 

continued  from  page  10 


where  he  was  recently  promotion  and 
research  manager  of  Business  Week. 

Barton  A.  Stebbins,  president  of 
Logan  &  Stebbins.  Los  Angeles  agency, 
announces  the  affiliation  of  three  new 
account  executives:  John  L.  Rogers, 
formerly  associated  in  an  executive 
capacity  with  Pedlar  &  Ryan.  H.  W. 
Kastor  &  Sons,  the  Charles  Daniel 
Frey  Co.,  and  Donahue  and  Coe,  Inc.; 
William  Arnold,  formerly  with  Ruth- 
rauff  &  Ryan,  Inc.,  and  J.  Sterling 
Getchell,  Inc.,  and  Harold  H.  Patter¬ 
son,  former  advertising  manager  of 
the  Forest  Lawn  Memorial-Park  Assn, 
and  the  California  Walnut  Growers 
A.ssn.,  also  for  many  years  with  the 
Williams.  Lawrence  and  Cresmer  Co., 
special  representatives. 

Edward  F.  Castello,  formerly  pro¬ 
duction  manager  of  Saks-Fifth  Ave¬ 
nue  and  the  R.  H.  Macy  Co.,  has 
joined  Willard  B.  Golovin.  Inc. 

Theodore  N.  Mendl,  has  joined  the 
production  staff  of  Leo  Burnett  Co., 
Inc.,  Chicago.  He  was  formerly  with 
Brook  &  Son.s'  Co.,  and  the  Rankin 
Advertising  Co. 

L.  H.  Brownholtz  retuiTied  recently 
to  the  Chicago  office  of  O’Mara  & 
Orinsbee.  publishers’  representative, 
following  a  trip  to  Honolulu,  Hawaii. 
His  visit  to  Honolulu  was  in  keeping 
with  his  firm’s  policy  of  sending  a 
representative  each  year  to  the  islands 
in  behalf  of  the  Honolulu  Star-Bulle¬ 
tin. 

Harry  M.  Coleman,  formerly  with 
Hearst  Magazines.  Inc.,  as  publicity 
and  pi'omotion  writer,  has  Oeen  ap¬ 


pointed  publicity  director  of  Havs 
MacFarland  &  Co..  Chicago  agen«, 
effective  March  1. 

James  Brager,  formerly  production 
manager  of  Brown  and  Tarcher.  has 
joined  Hirshon-Garfield.  Inc.,  in  a 
.similar  capacity. 

John  E.  Gross  has  resigned  from 
General  Outdoor  Advertising  Co.  to 
join  Newby,  Peron  &  Flitcraft,  Inc., 
Chicago  agency,  as  director  of  outdcxir 
advertising. 

■ 

Big  Chain  Ad  Drive 
In  Pennsylvania 

Beginning  March  2,  45  leading  chan, 
store  operators  in  Pennsylvania  be¬ 
gan  a  heavy  promotional  campaign  ir. 
Pennsylvania  for  products  manufac¬ 
tured  or  produced  in  that  state.  The 
campaign  which  will  continue  through 
March  11  will  make  heavy  use  of 
newspaper  advertising. 

It  was  learned  that  practically  every 
chain  involved  pledged  to  double  ifc 
regular  campaigns  in  the  mediurm 
normally  us^  and  in  several  case^ 
operators  intended  to  quadruple  their 
linage.  Independent  operators  wen 
invited  to  participate  in  the  drive 

Chairman  of  the  operating  com¬ 
mittee  for  the  drive  is  Fred  W.  John¬ 
son.  vice-president  of  American  Stores 
Included  in  the  list  of  participating 
chains  are  the  Great  Atlantic  L 
Pacific  Tea  Company,  J.  C.  Murphy 
Co.,  Melville  Shoe  Corp.,  Sears  Roe¬ 
buck.  J.  C.  Penney  Co.,  Liggetts 
Stores,  and  United  Cigar-Whelan 

The  drive  slogan  is  “Pennsylvanit 
Days  for  Pennsylvania  Prosperity”  and 
was  patterned  after  the  New  England 
drive  of  last  fall  which  resulted  in  a 
$12,000,000  sales  increase  with  only 
nine  large  operators  participating 


THE  EDITORIAL  QUALITY  WHICH 
BUILDS  DEEPEST  INTEREST 
AMONG  READERS  PRODUCES 
HIGHEST  RETURNS  FOR 
ADVERTISERS 

•  The  Tribune  hos  more  circolo- 
tion,  doily  ond  Sunday,  than  any 
other  Chicago  newspaper. 

9  Advertisers  place  more  linage 
in  the  Tribune  than  in  any  other 
Chicago  newspaper. 

(Ebicago  ^Tribune 


The  Cleveland 
2-for-1  Market 
ilsf)  Greater  Cleveland 
(2nd)  26  adjacent  counties 

BOTH  covered  at 
ONE  low  cost 

by  the 

CLEVELAND  PUIN  DEALER 

ClevelmnJ’t  /feme  Newspaper 


The  Equipment  and  Supplies  oi  a 

COMPLETE  NEWSPAPER 
PLANT  FOR  SALE 

(In  whole  —  or  in  part) 


K.xam/tles  of  what  is  available: 

Composing  Room:  New  Model  G4-4SM  Intertype,  IC 
Linotypes;  Ludlows,  Elrods,  saws,  makeup  tables 
trucks,  proof  presses,  etc 

Press  Room:  Two  5-deck  Goss  straight-line  single 
width  presses,  23  9/16"  cutoff,  complete  with  blankets 
rollers  and  60  h.p.  a.c.  drives.  These  presses  printec 
a  Daily  and  Sunday  Newspaper,  including  4-color 
comics  and  magazines,  up  until  February  24,  1939 

Stereotype:  Pony  Autoplate,  23  9/16"  cutoff.  Chases 
metal  pots  and  pumps,  flat  and  curved  casting  boxes 
flat  and  curved  routers. 

Office  Equipment:  Desks,  typewriters,  files,  calculotinc 
machines,  fans. 

Photographic  Equipment:  Cameras,  enlargers,  tlasr. 
guns,  etc. 


For  Complete  List  or  Prices  Address: 

W.  I.  Campbell, 

Oklahoma  News, 

Grand  Avenue 


Oklahoma  City,  Okla. 


{.411  ttfferings  .subjtu't  to  prittr  Salei 


OP  MARCH  4,  1939 


The  Chicago  Tribune  declared  that  “his  name  is  better  known 
than  that  of  any  living  writer  of  editorials.’’ 


Thomas  W.  Lawson  wrote  “I  would  rather  own  his  God-driven 
pen  than  Rockefeller’s  and  Morgan’s  combined  fortunes.’’ 


Sir  Arthur  Pearson,  the  English  newspaper  magnate,  considered 

him  “the  greatest  thought-molder  of  our  day.’’ 

The  Pittsburgh  Press  cited  him  as  “one  of  the  most  brilliant  of 
living  writers.’’ 

The  London  “Academy"  said  “As  a  figure,  as  a  personality,  a 
force,  he  has  no  living  rival.’’ 

The  New  Orleans  Times- Picayune  judged  /tim  “perhaps  the 
greatest  individual  force  in  shaping  world  thought  currents.’’ 

Edgar  Beecher  Bronson,  the  African  explorer,  maintained  “for 
lucidity,  triphammer  vigor,  and  virility  of  epigram  he  has  no 
equal  among  the  writers  of  English  of  his  time.” 

And  Sir  Gilbert  Parker,  the  novelist,  ranked  him  with  Kipling 
and  Browning. 
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“These  are  trying  days  for  Amir 
life.  Come  out  of  your  retirement 
hope  and  the  reveille  for  deadenedlai 
you  are  the  one  man  who  can  tur 


tic 


Again,  as  in  1916  (quoting  from  King  Features  pres& 

through  an  epoch  of  universal  readjustments.  NIr 
optimistic  interpretative  pen — for  the  expressicpf 
machine  and  able  to  explain  simply  and  vividly  fv 
and  our  works.” 


Otis  F.  Wood,  Chairman 
( See  preceding  page  ) 


Otis  F.  Wood  Newspaper  Syndit 


H.  R.  Kaufman,  President 


Francis  J.  Kau^ 


rer 


for  march  4,  1939 


IK 


ricans  now  in  early  and  middle 
and  sound  the  recall  to  vanishing 
mbition.  With  all  my  soul,  I  believe 
the  tide.” —  J.  G.  Harbord 

'ate  announces  the  early  resumption  of 


Kaufmans 

rORIALS 

Sunday  newspaper  feature  ever  published. 

tion  of  the  Kaufman  editorial),  “Civilization  is  passing 
T  before  has  America  felt  greater  need  for  his 
)f  a  mind  trained  in  the  workings  of  the  world 
k  these  bewildering  changes  affect  our  welfare 


T  Inc.,  250  Park  Ave.,  New  York 


William  Carlisle,  Vice-President 


Clyde  S.  Thompson,  Secretary 
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IS  LABOR  A  COMMODITY? 

IN  HE('EN'r  (lisciissions  U‘t\vet*n  the  nianafii*- 

nu'iit  of  Time.  liie..  aii«l  representatives  of  the 
Guild  unit  on  Time,  the  cpiestion  arose  as  to  the 
“satisfaetory”  work  of  an  employe.  The  ffiiild 
repre.sentatives  thought  it  strangle  that  prior  to 
the  manafiement’s  e(»nehi.sion  that  the  man’s  work 
was  not  .sati.sfactory.  no  intimation  of  that  had 
l>een  given  to  him. 

The  affair  eame  to  the  attention  of  Henry  Luce. 
j)re,sident  of  the  eompany,  and  brought  forth  a 
memorandum  wliieh  .seems  to  us  to  express 
thoughts  that  must  pass  through  the  minds  of  all 
in  jotirnalism.  In  part,  Mr.  Lm-e  wrote: 

"Manag(‘ment  is  often  tempted  in  a  |M‘r.sonnel 
problem  to  take  a  'fish  or  eut-bait’  attitude — i.e.. 
settle  a  man’s  worth  (to  ns)  once  and  for  all  by 
giving  him  a  big  rai.se  with  the  idea  of  firing  him 
if  he  doesn't  prove  worth  it.  Though  this  sounds 
like  a  g<K)d,  clear-cut  metluKl,  my  experience  tells 
me  it  .sounds  a  great  deal  lietter  than  it  actually  is. 
While  it  is  true  that  we  have  fu.ssed  with  many 
(H-ople  who  were  just  never  destined  to  l)e  of  great 
value  here,  it  is  also  true  that  a  great  many  of 
our  mo.st  u.seful  people  would  not  l>e  here,  if  we 
had  adopted  a  more  decisive  attitude  towanl  then) 
at  various  times  in  their  careers  here. 

“If  ‘lab«)r’  were  (for  us)  a  commodity,  if  labor 
c-oidd  lx‘  bought  by  standard  weight  and  measure 
and  pric'e,  the  job  of  management  would  b<*  no 
more  difficult  than  a  rather  simple  cross-word 
puzzle.  .\nd  .so  it  may  l>e  in  .some  .scientific  brave 
new  world.  Meanwhile,  I  ho|)e  the  guild  will 
not  lend  itself  t))  a  'labor-i.s-a-comnuMhty’  atti¬ 
tude. 

“All  kinds  of  consideration  enter  into  a  true 
estimate  of  a  man's  or  woman’s  value  to  tin- 
comitany.  Some  nn-n  are  uninspired  but  reliable. 
Some  men  are  unr«‘liable  but  have  their  brilliant 
moments.  Some  men  work  well  in  a  team.  Sonn- 
tin'll  are  gcMid  individual  jierformers.  but  are  just 
liHi  much  of  a  nui.sance  in  a  team.  Some  men 
aren't  very  g<M>d  today  but  did  giKnl  work  a  year 
ago;  others  who  are  not  pulling  their  weight  nev- 
erthele.ss  ‘show  promise.’  You  have  been  talking 
a  lot  alxnit  'exiK'riein'e.'  Well,  .sometimes  we  want 
ex|M*rieuc«‘  and  .sometimes  experieno'  is  merely  an 
obsiructiou  and  we  want  'new  blcMMl."  One  man 
will  work  well  for  this  Imi.ss  and  badly  under 
another.  Endle.ss  are  the  varieties  of  cousidera- 
liou  which  enter  into  our  estimates  of  the  nseful- 
in'ss  of  various  jieople.” 

.Mr.  Luc«‘'.s  problem  is  that  of  every  editorial 
riMim  alaive  the  one  or  two-man  h'vel.  IVople 
who  write  stuff  for  juiblic  print  cannot  la-  w«‘ighed 
in  the  .saiiu'  .scales  with  tho.se  who  put  written 
words  into  .slugs  or  plates  or  turn  them  out  on 
cylinder  pre.s.ses.  .Ml  have  vital  jobs  to  do. 
All  have  human  rights  which  employers  mnsl 
res|H*<'t. 

Editoriiil  «'ompetency.  however.  I'annot  la-  es 
lablisht'd  once  and  for  all  as  t-an  rc(|nisiic  skill 
on  a  compo.sing  machine  or  a  press.  Mechanical 
a)lroitne.s.s  is  .seldom  lost  la'fore  aid  age;  it  varii-s 
little  from  day  to  day,  or  year  to  year  over  long 
|a‘ri(als.  Mechanical  work  requires  little  imagina¬ 
tion.  comparatively  litth-  mental  t«‘nsion.  Edi¬ 
torial  w«>rk  demands  lK)th,  and  m-ilher  can  Iw 
wholly  <'ov«'rerl  in  a  «'ontract  providing  wagi' 
minima,  with  automatic  (M'riodical  increases.  a)i<l 
guarding  against  .separation  from  the  payroll  at 
tiu'  einl  of  the  u.seful  period. 

The  guild  cannot  regard  its  wage  contracts  as 
c«'menting  men  into  jobs  at  fixed  pa.\  ratt-s.  If  it 
d<K'.s.  it  will  sign  progrcssix cly  fi'wcr  contracts, 
•lonrnalism  to  Im'  healtlix  must  be  flexible.  ImiIIi 
in  management  and  in  staff,  and  nlireasotiable. 
inflexible  restraining  Iwinds  arc  no  i:<MMl  for  eitin'r. 


I  A  L 


.And  blessed  be  thy  advice,  and  blessed  be  thou, 
which  has  kept  me  this  day  from  coming  to  shed 
blood,  and  from  avenging  myself  with  mine  own 
hand.  I.  Samuel  :33. 


COME  OUT  OF  THE  TRENCHES! 

.\T  THE  RISK  of  Iteing  told  to  go  way  back 

and  .sit  down,  we  would  like  to  make  the  simple 
plea  to  new.spaper  .sjtecial  writers  and  columni.sts. 
radio  commentators  and  news  exiterts,  (terspiring 
propagandi.sts  and  jaw-weary  |)oliticians,  to  come 
out  of  the  trenches  for  a  little  while  and  droj) 
back  to  a  rest  camp. 

It  has  been  a  bitter  battle  ever  since  tin' 
.Munich  pact,  and  we  have  followed  nearly  everv 
word  of  it  with  the  indignation  and  revulsion 
which,  no  doubt,  almost  every  .American  feels. 

Blit  spring  is  drawing  near,  and  we  are  grow¬ 
ing  a  litth'  tired  emotionally.  The  dii'tators  an- 
still  there  and  the  dennx'racies  .still  stand.  Tin' 
kickoff  ma.v  imt  take  plac'*'  until  after  tin-  fall 
practice  .sea.son. 

Until  it  (hx's  we  ho|M'  to  give  our  eyes  and  ears 

litth'  rest.  We  may  m-ed  ’em  later. 

HELP  WHEN  IT'S  NEEDED 

I’hu'e;  Melbourne.  Victoria.  Australia. 

Time:  January  8-1.5,  19.‘{9. 

The  Suinlay  after  New  Year’s  Day  dawned  hot 
in  MellKiurne.  Monda.v  was  ccxiler.  down  to  7ti 
degrees.  Tne.sday  set  a  IH'W  heat  record  of  I  H..5 
•  h'grees  in  tin-  «'ity.  up  to  117  degrees  in  tin' 
f'onntry  where  the  sun’s  blistering  rays  found 
no  ('(Miling  obstac'les.  .And  with  Tuesday  canu' 
tin'  news  of  bush  fires  in  the  wcmmIoI  hills  that 
Innl  already  cost  the  lives  of  two  fore.st  rangers. 
By  the  einl  of  the  wi*ek  .Australia — and  tin- 
worhl — knew  that  at  Ica.st  6(>  men.  women  ainl 
('hihh'ii  hail  |)erished  in  the  flames,  more  than 
l.tHMt  houses.  tO  mills  and  hundreds  of  .sc'IkhiIs. 
c'lniri'lies.  and  public  buildings  had  been  de.stroyed. 
'I'he  loss  in  timln'r  was  estimated  at  $.5,909,000. 
that  of  private  |)ro|H'rty  at  half  that  amount,  with 
even  greater  lo.s.ses  intangible  and  incalculable. 

Not  even  i-areless  .America,  which  will  soon  Ix' 
facing  similar  holoi'an.sts.  can  make  more  than 
a  fiH'ble  guess  at  the  deslrui'tion  and  misery  at 
tendant  uiK)n  fires  which  .swept  from  the  lumber 
mills  in  the  back  country  down  to  the  seashore, 
at  times  pre.senting  a  '200-mile  front.  .As  ably  as 
photography  and  gixxl  writing  c'onid  do  it.  I  hi- 
Melbourne  Sun  published  the  daily  ri'i'ord  of 
traged.v  and  then  a.s.sembled  the  mo.st  striking  pic¬ 
tures  for  its  .\eirs  I'irtorial.  More  than  109,000 
copies  were  .sold,  at  Hd  jM'r  I'opy.  and  the  entire 
priK'ceds  were  transferred  to  the  relief  fund. 

What  other  new.spapers  in  MellMHirne  and  other 
Australian  c'ities  did.  we  do  not  now  know.  It 
can  Ik*  a.ssnmed  that  they  hit  the  fire  story  with 
all  the  enterpri.se  for  which  Australian  journalism 
is  noted  and  that  they  put  their  weight  Ix'hind 
the  relief  fund. 

GihxI  journalism  is  taken  for  granted  when  the 
course  of  life  runs  smiKithly:  its  value  l)ecomev 
startlingl.v  evident  when  di.saster  strikes.  It  allays 
panic  by  substituting  verified  news  for  rumor. 
It  |K*rinits  the  communit.v  to  appraise  its  losses 
qnii'kly.  without  long  inu'ertainty.  .And  it  mobil¬ 
izes  the  re.sonrces  of  the  community  without  de¬ 
lay  for  the  replai'ement  of  lost  profX'rt.v  and  the 
restoration  of  civilization’s  fundamentals  to  the 
homeless  and  stricken. 


CAUSE  FOR  OPTIMISM 

THE  NEW  DE.AL  is  now  Wnt  on  c'onvincing 

.American  business  of  its  l>enevolent  intentions. 
President  Roo.sevelt  has  promi.sed  no  new  taxe.s. 
Secretary  Hopkins  reiterates  that  pledge  and  add.« 
words  of  em'ouragement  to  private  enterjmse. 
Se<'retary  Morgenthau  emphasizes  his  anxiety  to 
remove  undue  tax  burdens  from  the  business 
structure.  Pre.sident  Roosevelt  calls  upon  the 
heads  of  the  two  great  labor  faitions  to 
shake  hands  and  move  forward  to  prosjM'ritv  for 
all. 

Call  that  political  opportunism,  if  you  want  to. 
Call  it,  as  Mr.  Lippmann  does,  a  belated  reading 
of  the  19.88  election  returns.  Bellyache  all  you 
care  to  alHiut  political  insini'erity.  but  don’t  over 
lcM)k  this  piei'c  of  news: 

The  I’nited  States  Supreme  Court,  in  rapid 
succession  to  the  events  noted  alxive.  confirnit'd 
the  yi'ar-old  deci.sion  of  popular  opinion  that  the 
lawless  conihicl  of  labor  unions  iniisl  slop.  Two 
wrongs  don’t  mak«'  a  right,  and  tlu'  fact  that  eni- 
ploy<'rs  had  rnlhh'ssly  sought  to  ('rush  lalxir  or¬ 
ganization  in  th('  past  dix-s  not  justify  lalatr  in 
lln'  ns('  of  ilh'gal  fori'i'. 

Th)'  public  long  ago  ri'achi'd  that  I'oix'lii.sion 
Oi'gaiiizi'd  lalior.  by  a  large'  majority,  .si-i'nis  to 
hav('  tac'itly  agrt't'd.  Th»'  Supreme  Court’s  tlircv 
il<'cisions  make'  it  oflie'ial.  They  outlaw  the  sit 
down  strike',  without  in  an.vway  aflee'ting  the 
right  of  the  working  man  to  strike-  for  re-inedy  of 
just  grievane-e's.  They  do  not  pe-rmit  him  to  .se-ize 
the-  pro|M*rty  of  his  employer  as  a  e-eK-re-ive  ine-a- 
siii')'.  Eventually  ,  the-y  ma.v  1m*  e-xtende-d  to  pro¬ 
hibit  attempts  to  destroy  the-  prope-rty  of  the  em 
ploye-r  by  indin-e-t  metheMls  like  the  see-ondary 
boycott . 

I'he'  whole*  picture-  looks  giMiil  for  the*  fntiire  of 
biisine-ss.  Taxe-s  are-  high  and  multifarious,  hut 
the-y  can  Im'  iMirm-  if  Air.  ReMisevelt  is  e-nahled  to 
fulfill  his  pronii.se-  of  no  new  taxation.  They  can 
Im-  Ixtriie'  the  Ix-tter  if  bn.sine.ss  volume  re-turns  to 
a  le-ve-l  which  will  pe-rmit  the-ir  payme-nl  without 
elrastic  re-dnctioii  of  working  e-osts.  ine-hiding  pay¬ 
rolls. 

LalMU'  troubles  are  generally  se-e-onelary 
and  not  primary,  bu.siness  disturbance.s.  They 
can  Ik-  e'omjM>se*d.  perhaps  altogether  firevented 
if  the-  well-intentioned  machinery  of  the  Wagner 
Act  is  amended  and  administered  acerording  to  our 
own  exi»eriene'e  and  that  of  other  lands.  There 
seems  to  be  a  disiMisition  to  end  its  care-er  of 
IM'tt.v  tyrannies. 

We  should  say  that  the  e-ountry  as  a  whole-  is 
fired  of  radie-al  jumper-uppers,  or  .starry-eyed 
Savonarolas,  and  of  schemers  who  have-  crawled 
into  government  and  lalxrr  movements  for  pur 
|K>.se.s  more  sus|K*e'te(l  than  revealed.  The  e-oun- 
try.  organized  lalxir  included,  wants  a  e-hane-e  to 
work,  to  use-  the  money  that  is  glutting  the-  hanks, 
to  get  iH'yond  the  shadow  of  an  ever-inereasing 
debt,  to  make  it  po.ssible  that  all  p('o|)l('  living 
under  the  flag  1h*  elee-ently  paid,  hou.sed.  fed,  and 
e-lothed  without  any  stigma  of  public  alms. 

It  can  1m‘  done,  if  the  bu.siness  comnnniit.v  will 
fake  the  .Administration  and  the  Snjire-me  Court 
prononne-ements  at  fae-e  value,  .se?c  that  they  an' 
made  gexHl,  and  obtain  all  the  gains  that  they 
imply  .  The  alternative  is  not  plea-sant. 

THE  CAREER  DIFHCULT 

IT  IS  EASY  in  the  world  to  live  after  the  world- 

iqrinion:  it  is  ea.sy  in<solitnde  to  live  after  our 
ow  n:  but  the  great  man  is  he  who  in  the  midst  of 
the-  crowd  keeps  with  jM-rfect  .sweH*tn('s.s  tlK 
inelependene-e  of  solitude. 

R  M.pn  Waum)  Emkicsox. 

in  “Self-Reliane-e.” 
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of  the  most 
popular  features 
of  The  ciournal^s 
editorial  page^^ 

— JOHN  PASCHAIAj.  managinf! 
Thv  Atlanta  Journal. 
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KNOWING 


personal 

mention 


harry  chandler,  publisher.  Los 
Angelen  Times,  was  paid  high  tribute 


,,  ,,  lyiiusnviiiff  oun/iffT 

Harry  Chandler 

ident,  addres-sed  the  annual  meeting 
and  banquet  of  the  Lonesome  Pine 
Council,  Boy  Scouts  of  America  at 
Norton,  Va.,  March  3.  Mr.  Stahlman 
b  an  international  trustee  and  one  of 
4e  active  lay  leaders  in  the  Boy 
Scout  movement. 

Tracey  McCraken.  publisher, 
Cheyene  Wyoming  State  Tribune  and 
ihe  Wyoming  Eagle,  was  banquet  host 
to  80  carriers,  all  members  of  the  cir¬ 
culation  department,  March  3,  in  honor 
of  their  passing  a  circulation  goal. 
Victor  Tede  is  circulation  manager. 

W.  N.  Burkhardt,  editor,  San  Frau- 
iiseo  News,  and  George  Morell,  pres¬ 
ident,  Palo  Alto  (Cal.)  Times,  Red- 
irood  City  Tribune  and  Burlingame 
Advance,  were  inducted  into  associate 
membership  of  the  Northern  Califor¬ 
nia  alumni  Sigma  Delta  Chi  chapter  in 
San  Francisco  Feb.  24. 

David  Lawrence,  editor  and  pub¬ 
lisher,  United  States  News,  Washing¬ 
ton,  was  the  recipient  of  the  Chancel¬ 
lor’s  medal  at  the  39th  annual  Uni¬ 
versity  of  Buffalo  convocation,  Feb. 
22  in  recognition  of  his  “eminent  con¬ 
tributions  to  journalism.”  The  presen¬ 
tation  marked  its  first  bestowal  on  a 
representative  of  the  press. 

H.  C.  Hendee,  editor.  Pacific  Coast 
edition.  Wall  Street  Journal,  is  newly- 
elected  president  of  the  Northern  Cali¬ 
fornia  Alumni  chapter.  Sigma  Delta 


- - - -  boy  he  was  a  carrier  in  his  native  ' 

FRANK  S.  NEWELL,  vice-president  city.  Later  he  was  employed  in  the  ! 

and  circulation  director,  Toledo  circulation  department  of  the  old 
Blade,  has  returned  to  work  after  an  Elkhart  Review,  becoming  a  reporter 
illness  of  influ-  on  that  paper  in  1908.  Five  years 
enza.  later  he  became  city  editor  of  the  | 

Robert  P.  Hab-  Truth  and,  in  1917,  managing  editor.  ; 
good,  Sr.,  vice-  in  1920  he  was  instrumental  in  hav- 
V  president  and  ing  the  Truth  Publishing  Co.  purchase 

B  general  man-  assets  of  the  Review,  making  Elkart 

lUm  ager,  Bradford  a  one-paper  town.  This  dominance  ^ 

(Pa.)  Era,  has  was  accepted  by  Mr.  Keene  and  his  | 

llte  been  elected  associates  as  an  obligation. 

president  of  the  -  j  j  .  j  . 

Past  PvalfoH  He  conceived  and  promoted  a; 

Rulers  Associa-  “Heart  of  Elkhart”  campaign  which  j 
later  became  the  Elkhart  Community  ! 
^  Chest.  Likewise,  he  originated  the  | 

^  ^  annual  Music  Fiesta,  now  under  other 

Frank  S.  Newell  Rex  Justus,  ad-  management.  Proceeds  from  the  fiesta 
vertising  man-  go  to  charity.  Mr.  Keene  proposed 
ager,  Tulsa  World  and  Victor  Barnett,  helped  to  develop  a  system  of  j 

national  advertising  manager,  Tulsa  local  unemployment  relief  in  1931. 

Tribune,  have  been  named  to  the  Through  vigorous  editorial  efforts,  Mr. 

waterways  committee  of  Tulsa  Cham-  Keene  and  his  newspaper  were  able 

ber  of  Commerce.  F.  O.  Larson,  vice-  curb  gambling  and  other  public  i 
piesident  and  general  manager,  Tulsa  offenses.  In  1935  he  was  awarded  a  I 
World  and  E.  IGappenbach,  advertis-  community  service  medal  by  the  local  ’ 
ing  manager.  Oil  &  Gas  Journal,  were  American  Legion, 

appointed  to  the  railroads  committee  ,  r.-  i 

and  N.  G.  Henthome,  World  editor  “  member  of  Sigma  | 

and  Jenkins  Lloyd  Jones,  Tribune  edi-  Delta  Chi  and  has  been  a  director  of 
tor,  were  named  to  the  highways  com-  Associated  Press  Managmg  Edi-  j 

tors  Association.  He  served  as  presi-  ' 
_  '  „  „  ,  dent  of  the  Indiana  Associated  Press 

Roy  C.  Holhss,  secretary.  New  York  years 

Daily  News,  is  on  vacation  in  Florida.  ^^il- 

Alvah  C.  Blanchard  has  been  pro-  dren,  a  daughter,  Jean,  graduate  of 
moted  from  national  ad  manager  of  Northwestern  University,  and  a  son,  i 
the  Christian  Science  Monitor  to  as-  Tom,  now  at  Cornell  University.  Mr.  ' 
sistant  ad  manager,  succeeding  Hud-  Keene  spends  his  leisure  time  on  his  I 
(Continued  on  page  24)  37-acre  suburban  farm  near  Elkhart.  , 


^You  havo  not  font 
tho  zest  of  a  ^ood 
reporter** 

-NELSON  HOY \TEK,  ^t-nvral 
manager.  The  St.  Petersburg 
Times. 


Chi.  Phil  Sinnott,  NEA  Service,  was 
elected  first  vice-president  with  Jack 
Hodges,  Pacific  Baker,  second  vice- 
president;  John  Rice,  NEA  Service, 
secretary,  and  Allen  Oppenheim. 
Western  Advertising,  treasurer. 

Jack  Lait,  editor.  New  York  Daily 
Mirror,  returned  to  New  York  this 
week  after  a  three-week  trip  to  the 
West  Coast.  While  in  San  Francisco 
he  attended  the  opening  of  the  Golden 
Gate  International  Exposition  and 
trade  preliminary  arrangements  for  a 
special  travel  edition  on  the  fair 
to  be  published  in  April  by  the 
Mirror. 

L.  J.  Miner,  publisher,  Mangunt 
•Okla.)  Star,  has  been  appointed  by 
Gov.  Leon  C.  Philips  to  the  Oklahoma 
Public  Welfare  Commission. 

0-  B.  Campbell  and  L.  W.  High¬ 
tower  have  purchased  the  Vinita 
(Okla.)  Daily  Journal  from  I.  H.  Nak- 
uimen,  president  of  the  City  National 
Hank,  Fort  Smith,  and  owner  of  sev¬ 
eral  Oklahoma  newspapers.  The  new 
owners  will  continue  publication  as  a 
daily. 

Paris  C.  Munroe,  publisher  and  vice- 
President.  Menominee  (Mich.)  Herald- 
t^ader,  is  recovering  in  an  Oshkosh. 
Wis.  hospital  after  a  three-month  ill- 
ttoss  following  an  appendectomy  and 
attendant  complications.  It  is  ex¬ 
pected  that  he  will  return  to  his  home 
tometime  in  March. 

Ernest  L.  Finley,  publisher,  Santa 
aosa  (Cal.)  Press  Democrat,  was  re- 


I’hese  are  two  ree«-iil  Irilnitet' 
I  roiii  editors  puldishing  his  Vi  ash- 
ington  eoliiiiin  to 


DRISCOLL  WINS  AGAIN 


B.  Driscoll  s  .\K\\  VDKk 
<1  to  a  certain  Broadwav 
Paducah.  Kv..  Sun-ltemo- 


By  a  J  to  1  margin  (diarle 
DAV  BY  DAY  is  preferi 
column  hy  readers  of  the 
erat. 


Headers  like  (.la|>|*er  first  heeaus«* 
h<-  keeps  his  eyes  and  mind  open, 
his  t«‘niper  steady.  They  keep  on 
liking  him  iH-eaiise  thev  trust  him. 


The  result  of  tin*  Paducah  poll 
definitely  that  Driseo  II  is  twice 
columnist  in  the  entire  field. 


If  vour  territory 


Ine. 

Greenwich,  Conn. 

V.  V.  McNlTT  CHAS.  V.  McADAM 

Chairman  President 
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son  C.  Burr,  who  has  been  given  other 
executive  duties  on  the  pap)er. 

John  T.  Russ  was  elected  treasurer 
and  general  manager  of  Haverhill 
(Mass.)  Gazette  Feb.  27  to  succeed 
the  late  R.  L.  Wright.  William  J. 
Page  was  elected  assistant  treasurer 
and  business  manager. 

Clem  J.  Randau,  United  Press,  vice- 
president  and  business  manager  who 
has  been  on  a  South  American  tour 
since  Jan.  15,  accompanied  by  Mrs. 
Randau,  will  arrive  in  New  York  on 
the  Grace  liner  Santa  Lucia,  March  7. 
While  in  Peru  Mr.  Randau  was  guest 
of  honor  Feb.  22  at  a  limcheon  given 
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by  Ricardo  Leon  P.,  U.P.  Peru  man¬ 
ager,  at  the  Countrj-  Club  of  Lima. 
Peru. 

Arthur  M.  Wood,  local  advertising 
manager  of  Milwaukee  Sentinel,  has 
acquired  an  interest  in  W.  A.  Krueger 
Co.,  printers  in  the  same  city,  and  will 
become  its  sales  manager,  effective 
March  15.  Prior  to  joining  the  Sen¬ 
tinel.  Mr.  Wood  served  as  advertising 
and  sales  director  of  several  large  de¬ 
partment  stores,  and  for  four  years 
was  vice-president  of  the  Geo.  W. 
Reese  Advertising  Agency. 

John  R.  Newman,  business  man¬ 
ager,  Harrison  (Ark.)  Times,  was 
named  Feb.  22  by  Gov.  Carl  E.  Bailey 
to  the  Arkansas  Board  of  Public  Wel¬ 
fare. 

Harry  Butler,  general  manager,  San 
Mateo  (Cal.)  Times,  has  assumed 
presidency  of  the  San  Mateo  County 
Press  Association.  Logan  Franklin. 
South  San  Francisco  Enterprise,  is 
vice-president  and  George  McQueen. 
Burlingame  Advance,  has  been  re¬ 
elected  secretary. 

William  Ahlrich  and  Arthur  Lentz, 
of  the  Madison  (Wis.)  Capital  News 
advertising  staff  each  won  $5  prizes 
in  the  newspaper  and  magazine  divi¬ 
sion  of  a  recent  contest  sponsored  by 
the  Wisconsin  Department  of  Agri¬ 
culture  and  Markets,  for  newspaper 
and  magazine  ad  suggestions  to  pro¬ 
mote  the  sale  of  dairy  products.  Ahl¬ 
rich  also  won  a  $5  prize  in  the  bill¬ 
board  division. 

James  G.  Wallace,  of  the  advertis¬ 
ing  department  of  the  Corning  (N.  Y.) 
Evening  Leader,  has  been  appointed 
advertising  manager  of  the  Bern 
Store.s,  Eastern  chain  of  furniture 
stores. 
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FRANK  CARSON,  assistant  managing 
editor.  New  York  Daily  News,  is  on 
vacation  in  Miami.  Russ  Symon- 
towne,  reporter,  is  on  vacation  in 
Italy,  and  Fred  Fletcher,  rod  and  gun 
columnist,  has  returned  from  a  fish¬ 
ing  tour  of  southern  waters. 

Selig  Adler,  city  editor.  New  York 
Mirror,  hi.s  brother,  Mike  Adler,  as¬ 
sistant  city  editor,  and  their  wives 
have  returned  to  New  York  after  a 
month’s  vacation  in  Miami.  Clif¬ 
ford  Meredith,  news  editor,  is  at  the 
resort  for  three  weeks. 

Irene  Delmar.  New  York  World- 
Telegram  writer,  left  Feb.  25  for  a 
month’s  vacation  in  Europe.  She  will 
visit  Paris.  Switzerland  and  southern 
France. 

Frank  L.  Dennis,  news  editor,  Okla¬ 
homa  City  Times,  will  speak  on  laws 
governing  the  publication  of  news  pic¬ 
tures,  at  the  third  annual  news  pho¬ 
tography  short  course  at  the  Uni¬ 
versity  of  Oklahoma  April  13. 

Ray  Tucker,  McClure  Syndicate; 
Erwin  D.  Canham.  Christian  Science 


40c  {>er  agate  line  three  times  (count  six  words  to 

the  line). _ 

Subscription  rates:  Ky  mail  payable  in  advance 
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subscriptions  to  separate  addresses  for  one  year 
each  or  one  subscription  for  thre<‘  years.  $10;  five 
subscriptions  to  different  addresses  for  one  year 
each  or  one  subscription  for  five  years.  $15;  ten 
subscriptions  one  year  each  or  one  ft»r  ten  years, 
$25.  Member  Associated  Business  Pai>ers. 


Monitor;  Ernest  Lindley,  columnist; 
and  Marquis  Childs.  St.  Louis  Post- 
Dispatch,  comprising  a  team  of  four 
Washington  newspapermen,  on  Feb. 
25  bested  a  quartet  of  members  of 
Congress  in  a  quiz  contest  which 
featured  “Congressional  Night”  at  the 
National  Press  Club.  General  Hugh 
S.  Johnson,  who  asked  the  questions 
and  also  was  judge  of  the  results,  an- 


Charter  Member  of  the  Audit  Bureau  of  ('ircula- 
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11.105 

1928 . 

8,982 

10.223 

nounced  a  final  score  of  13  to  11  in 
favor  of  the  press.  The  vanquished 
legislators  were:  Senator  Thomas  of 
Utah,  Senator  Austin  of  Vermont. 
Representative  Rayburn  of  Texas,  and 
Repre.sentative  Luce  of  Massachu¬ 
setts. 

Richard  M.  Caldwell,  managing  edi¬ 
tor,  Sapulpa  (Okla.)  Herald,  is  author 
of  a  30- minute  radio  play  broadcast 
over  KTUL,  Tulsa.  Okla..  as  the  sec¬ 
ond  of  a  series  of  dramatizations 


called  “Famous  Women  of  the  Amer¬ 
ican  Revolution.” 

Roy  Newberry,  managing  editor, 
Coldwater  (Mich.)  Evening  Reporter, 
has  been  elected  to  the  Republican 
state  central  committee. 

James  T.  Sullivan,  automobile  editor, 
Boston  Globe,  has  been  appointed  to 
the  advisory  board  of  the  American 
Automobile  Association  for  its  Boston 
Automobile  Club  division. 

Edward  S.  Snover,  Jr.,  city  editor. 
Port  Huron  (Mich.)  Times  Herald. 
has  donated  60  acres  of  his  family  farm 
near  Romeo,  Mich.,  for  a  permanent 
Boy  Scout  camp. 

Dennis  McEvoy,  21-year-old  son  of 
J.  P.  McEvoy,  noted  writer,  is  now 
with  the  United  Press  Tokyo  bureau. 
Youngest  member  of  the  active  cor¬ 
respondent  corps  in  Japan,  Denni.s 
speaks  six  languages.  He  started  re¬ 
porting  with  the  San  Francisco  Ex¬ 
aminer  and  joined  the  U.P.  Tokyo 
bureau  last  September. 

Alphia  Hart,  chief  photographer, 
Oklahoma  City  Daily  Oklahoman,  is 
writing  a  series  of  Sunday  articles  en¬ 
titled.  “Lens  Lore,”  giving  amateur 
photographers  helpful  hints  toward 
better  picture-taking.  Each  article  is 
illustrated  with  “right  and  wrong” 
photographs. 

Fred  O.  Seibel,  Richmond  (Va.) 
Times-Dispatch  editorial  page  car¬ 
toonist,  is  represented  in  an  exhibi¬ 
tion  of  famous  cartoons  now  showing 
at  the  Art  Institute  of  Chicago.  He 
is  exhibiting  the  well-known  “Sep¬ 
tember  Morn,”  published  in  the  Times- 
Dispatch  last  September,  which  de¬ 
picts  the  Democratic  donkey  standing 
forlornly  in  a  chilly  sea,  accompanied 
by  the  Seibel  crow,  both  in  the  atti¬ 
tude  of  the  “September  Mom”  nude 
which  shocked  America  several  dec¬ 
ades  ago. 

Morris  Mogelever,  political  column¬ 
ist,  Newark  (N.  J.)  Ledger,  spoke 
March  1  on  “Politics.  Government 
and  Newspaper  Work”  opening  the 
March  program  for  Seton  Hall  Col¬ 
lege  journalism  classes.  Others  on 
the  March  program  are;  William  Bow¬ 
man,  executive  editor,  Newark  Star- 
Eagle,  March  8.  “Advertising,  Finance 
and  Newspaper  Publishing,”  and 
Robert  Lane,  editorial  writer,  Newark 
Evening  News,  March  15  “Reminis¬ 
cences  of  35  Years  in  Journalism.” 

Tom  Revell,  former  Spartanburg 
(S.  C.)  Journal  city  editor  and  now 
with  Charlotte  (N.  C.)  News  news 
staff,  has  been  elected  president  of  the 
Virginia-Carolinas  Dog  Circuit  Assn. 
Mr.  Revell  writes  a  column  for  dog 
lovers. 

Claude  S.  Ramsey,  Asheville  (N.  C.) 
Citizen-Times  political  writer,  has 
begun  his  annual  general  assembly 
assignment  at  Raleigh,  N.  C.,  where 
the  Citizen-Times  maintains  a  news 
bureau.  Hilliard  Henson  has  been 
placed  in  charge  of  the  Hendersonville. 
N.  C.  Citizen-Times  bureau,  replac¬ 
ing  Jimmy  Fain  of  the  Hendersonville 
Times-Neu's. 

Edith  Snyder  Evans,  former  New 
York  Post  reporter,  has  been  named 
assistant  director  of  publicity  for  the 
New  York  City  Housing  Authority. 
Miss  Evans  also  worked  on  the 
Knoxville  News-Sentinel,  and  Cin¬ 
cinnati  Tinies-Star. 

Richard  Frankhauser,  of  the 
Marshall  (Mich.)  Evening  Chronicle 
staff,  has  joined  the  Jackson  (Mich.) 
Citizen  Patriot. 

Hal  Eaton,  Broadway  columnist  for 
S.  I.  Newhouse’s  newspapers,  left 
New  York  this  week  on  the  Bermuda 
Clipper  for  a  two-week  vacation.  For 
the  last  six  weeks  he  has  been  ill  but 
managed  to  do  his  column  daily,  fre¬ 
quently  dictating  it  from  his  bed. 
Martin  Sheridan.  Boston  Sunday 


Herald  feature  writer,  is  writing 
stories  behind  the  news  for  an  NBC 
program,  “The  Inside  Story.” 

Robert  Price,  recently  named  sports 
editor  of  Norwood  (Mass.)  Daily  Mes¬ 
senger,  was  honored  at  a  testimonial 
banquet  in  Plainville,  Mass.,  March 
4  in  honor  of  his  promotion  and  his 
approaching  marriage. 

Charles  French,  Toledo  Blade  copy- 
reader.  and  Mrs.  French  are  parents 
of  a  daughter,  born  recently  in  St. 
Vincent’s  Hospital,  Toledo. 

Louise  Hemphill,  for  four  years  so¬ 
ciety  editor,  Wewoka  (Okla.)  Tinies- 
Democrat.  has  resigned  to  take  a 
similar  position  with  the  Carlsbod 
(N.  M.)  Current-Argns.  Lavona  Or- 
wig  succeeds  her. 

A.  S.  Hall,  of  Philadelphia,  veteran 
newspaperman  who  was  forced  to  re¬ 
tire  from  active  work  last  fall  on  ac¬ 
count  of  his  health,  has  been  removed 
from  Misericordia  Hospital.  New  York, 
to  his  home.  He  was  with  the  Stern 
newspapers  for  a  number  of  years 
and  was  managing  editor  of  the 
Bayonne  (N.  J.)  Times  at  the  time 
of  his  retirement. 

Clarence  Cozby,  formerly  with  the 
NEA  Los  Angeles  bureau,  .succeeded 
Allen  C.  Campbell  at  the  San  Fran¬ 
cisco  bureau  following  Mr.  Campbell’s 
resignation  to  return  to  Hawaii  as  a 
free  lance  operator. 

J.  Allison  Bors.  formerly  with  the 
Cleveland  Neics  and  Central  Pres.s 
Assn..  Cleveland,  has  joined  the  Co¬ 
lumbus  INS  .staff. 

John  Wickland,  reporter.  Madison 
Wisconsin  State  Journal  broke  even 
in  an  encounter  with  a  lie  detector 
recently  when  he  served  as  the  sub¬ 
ject  for  the  te.st  during  the  mid¬ 
winter  conference  of  the  Wisconsin 
District  Attorneys’  Assn.,  in  Madison 
Wickland  wrote  10  girl.s’  given  names, 
one  of  which  was  his  current  heart 
throb.  The  machine  attempted  to 
identify  the  name  but  the  reporter’s 
blood  graph  showed  no  noticeable  re¬ 
action  when  Prof.  Matthew  repeated 
the  name. 

Joe  Stocker,  state  capital  reporter. 
Oklahoma  City  Times,  was  recently 
a.ssaulted  by  Fred  McCabe,  a  house 
member,  when  he  refused  to  promise 
to  refrain  from  printing  the  proceed¬ 
ings  of  an  open  committee  meeting 
When  Stocker  refused,  McCabe  picked 
up  his  notes  and  tore  them  up.  When 
the  reporter  protested  McCabe  swung 
a  right  to  his  nose.  Reporters  and 
politicians  .separated  the  two. 

Nancy  Brown,  who  conducts  the  Ex¬ 
perience  Column  for  the  Detroit  News. 
and  Edgar  A.  Guest,  poet,  Detroit 
Free  Press,  were  honored  recently 
when  they  were  named  among  the 
city’s  10  most  u.seful  citizens. 

Ray  Learner,  former  Nashville 
newspaperman,  is  now  managing  edi¬ 
tor  of  Clarksville  (Tenn.)  Daily  Star 
Other  personnel  members  include  Tom 
White,  advertising  manager  and  Am¬ 
brose  Powers,  circulation  manager. 

A1  Papas,  artist.  Minneapolis  Star. 
and  Mrs.  Papas  are  parents  of  a  .son 
born  recently. 


THOMAS  PROMOTED 

G.  Albert  Stewart,  publisher  of  the 
Clearfield  (Pa.)  Progress,  who  re¬ 
cently  was  appointed  to  the  Cabinet 
of  Governor  Arthur  James,  has  plac^ 
William  J.  Thomas,  35,  in  “full  e4t' 
torial  authority,”  he  aimounced  re¬ 
cently.  Mr.  Thomas,  a  Peiuisylvanian 
was  city  editor  of  the  Philipsburg 
(Pa.)  Daily  Journal  for  three  year? 
before  joining  the  Progress  a 
ago.  William  C.  Plummer,  Progres 
advertising  manager  for  the  last  five 
years,  was  given  the  additional  dutief 
of  business  manager. 
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which  speeds  up  magazine  changes 


Intkrtype  Mat-Traffic  Light  in  operation. 

hen  the  traffic  light  is  shining,  as  shown  at 
left,  the  operator  knows  that  there  are  still 
some  matrices  in  his  distributor;  but  the  in¬ 
stant  the  light  goes  out  he  knows  that  his  dis¬ 
tributor  box  and  bars  are  clear  and  that  he 
ran  go  ahead  and  shift  magazines. 


Line  composinq  madiine  workers  GvcpqwfiGPe  —  and  tfieip  emploqeps  —  qpg  talLnq 
about  tile  Intepiqpe  Mat-Tpaffic  Liqfit.  Lop  tliis  novel  Inteptijpe  featuPG  is  mope 
tban  mepelij  a  qpeat  convenience  fop  tbe  opepatop:  it  is  a  peal  time-savep.  Because 
it  shows  the  opepatop,  at  a  qlance,  wlietliep  op  not  a  II  If.  G  matpicGS  lie  has  been  usinq 
bave  cleapcd  bis  dist  pibutop  box  and  baps,  tbe  Mat-T  paffic  Liqbt  eliminates  need¬ 
less  waitinq  and  thus  accelepates  maqazine  cbanqes.  It  makes  Inteptqpe  s  S-Second 
Shift  moPG  efficient  than  evep;  and  it  banishes  a  common  cause  of  vvponq  fonts  ami 
damaqe  to  maqazines  op  matpices.  W'  pite  to  Inteptqpe  Coppopation,  360  L  upman 
Slpeet,  BpooUqn,  op  the  neapest  bpancb,  fop  mope  infopmation  about  this  exclusive 
Intertqpc  feature,  which  is  now  standard  equipment  on  all  Streamlined  Intertqpes 


Step  Ahead  with  INTERTYPE 

PARISIAN  WITH  BOOONI  FAMILY 
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New  Flash  Bulbs  Adapted 
To  Speedy  News  Work 


By  JACK  PRICE 

SEVERAL  NEW  TYPES  of  flash  bulbs  giving  an  exhibition  of  his  skill  when 

have  been  introduced  recently.  Sisto  had  a  bright  idea. 

The  General  Electric  Co.  offers  an  He  had  heard  Peterson  tell  about 
all  wire  filled  lamp  in  two  sizes.  The  balancing  three  billiard  balls  one  upon 

Wabash  Co.,  makers  of  the  Super-  the  other  without  any  outside  brac- 

Flash  bulbs,  is  in  production  on  the  ing.  So  he  asked  him  to  do  the  trick, 
new  2A  Super  lamp  employed  in  per-  It  took  Peterson  almost  four  hours 
fecting  the  speed  flash  synchronizer 
for  the  focal  plane  shutter. 

The  two  wire  filled  lamps  of  the 
General  Electric  Co.  are  known  as  the 
Synchro  No.  11  and  No.  16.  Incor¬ 
porating  a  broader  peak  of  flash  they 
are  adapted  to  the  speed  needs  of 
news  cameramen.  Another  advance 
for  which  the  claim  of  additional  pro¬ 
tection  is  made  is  an  exterior  coating 
of  lacquer  designed  to  prevent  chip¬ 
ping  and  scratching  when  lamps  are 
packed  loosely  in  the  photographer’s 
bag.  All  these  lamps  are  likewise 
coated  on  the  inside. 

Higher  Luminosity  Output 

The  No.  11  bulb  is  a  companion  in 
size  to  the  former  No.  21,  and  is  said 
to  have  an  output  of  from  18,000  to 
22.000  lumen-seconds.  The  No.  16  is 
slightly  larger  with  a  rated  luminosity 
output  of  from  40,000  to  45,000  lumen-  After  four  hours  of  effort,  Charles  Peterson 
seconds.  'The  manufacturer  says  it  balances  three  billiard  balls  on  each  other 
has  stepped  up  the  ignition  of  the  to  please  photographer  Ernie  Sisto  of 
primer  to  in.sure  better  synchroniza-  Times  Wide  World, 

tion. 

The  new  No.  2A  Super  flash  is  the  of  nerve  racking  balancing  before  he 
lamp  adopted  by  many  cameramen  accomplished  the  feat,  and  during  the 
as  the  ideal  for  focal  plane  synchroni-  entire  time  Sisto  had  an  opportunity 
zation.  The  demand  for  it  has  in-  for  but  one  shot  as  the  success  of  the 
creased  to  a  degree  where  its  manu-  act  depended  entirely  upon  the  ab- 
facturer  has  been  required  to  install  sence  of  all  vibration.  At  its  conclu- 
additional  machines  to  supply  the  sion  Peterson  was  a  nervous  wreck, 
call  for  it.  So  was  Sisto. 

Development  of  this  new  bulb 

marks  another  step  in  the  progress  of  Photography  Standards  Move 
the  mechanizations  employed  by  press  a  BEGINNING  in  the  creation  of  na- 
photographers.  Incidentally  it  poses  tional  standards  for  photography 
the  purely  academic  question:  Does  -was  made  Feb.  21  when  a  committee 
the  news  cameraman  set  the  styles  in  foj.  pui-pose  in  the  Engineer- 
■snapshot  photography?  Obviously  he  j^g  Societies  Building  in  New  York 


Wire  vs.  Foil 


City  and  elected  as  its  chairman  Dr. 
Lloyd  A.  Jones  of  the  Eastman  Kodak 


Many  photographers  are  curious  to  Co.  The  committee  was  organized  by 
know  why  wire  has  been  substituted  the  American  Standards  Association 
for  foil  as  the  lamp  flash  element.  A  with  the  Optical  Society  of  America 
practical  as  well  as  technical  consid-  assuming  responsibility  for  the  tech- 
cration  determined  the  substitution  nical  work. 

when  it  was  discovered  that  the  filling  Better  interchangeability  of  parts, 
of  the  bulb  with  the  required  quantity  and  standards  for  defining  the  per- 
of  wire  was  more  easily  controlled  formance  of  cameras,  light  meters, 
than  when  foil  is  employed.  Foil  film  developing  materials  and  photo- 
comes  in  sheets  which  vary  in  thick-  graphic  equipment  generally  are  ex- 
ness  and  is  particularly  susceptible  to  pected  to  result  from  the  researches 
atmospheric  changes.  It  is  packed  by  of  this  committee, 
hand  and  therefore  is  not  manipulated  Plans  were  made  for  the  creation  of 
as  easily  as  the  machine-fed  wire,  sub-committees  to  consider  such  sub- 
Furthermore,  wire  provides  a  much  jects  as  the  physical  dimensions  of 
more  definite  point  of  illumination.  sensitive  materials  and  holders;  char- 
The  lamps  made  by  the  Wabash  Co.  acteristics  of  sensitive  materials;  the 
the  General  Electric  Co.  are  similar  in  finished  photographic  product;  cam- 
construction  but  incorpKjrate  different  eras;  lenses;  shutters;  diaphragms; 
properties  for  producing  the  illumi-  view  finders;  sizes  and  amounts  of 
nation.  Wabash  lamps  are  packed  light  filters  and  dimensions  of  safe 
with  hydronalium  whereas  the  G-E  lights;  artificial  illuminants;  process- 
lamps  use  an  aluminum  drawn  wire,  ing  equipment;  and  projectors  and 
G-E  bulbs  may  be  fired  by  contacting  printers. 

each  other,  but  the  Wabash  bulbs  Virtually  all  technical  societies  and 


must  be  fired  independently.  manufacturers  engaged  in  photo- 

graphic  research  and  production  are 
Put  Up  or  Shut  Upl  represented  in  the  group  that  has  un- 

PHOTOGRAPHERS  are  always  look-  dertaken  to  bring  about  this  much 
ing  for  the  unusual  in  pictures  for  ^®®ded  standardization, 
use  by  the  various  departments  of 
their  papers.  Recently  Ernie  Sisto,  ^  Correction 

Times  Wide  World  cameraman,  while  IN  THE  FEB.  11  edition  of  Editor  & 
covering  the  preliminaries  for  a  bil-  Publisher  this  department,  refer- 
liard  tournament,  became  bored  with  ring  to  the  Agfa  Ansco  Corporation, 
the  routine  of  the  story  and  the  tall  inadvertently  stated  that  it  was  lo- 
tales  that  politeness  compelled  him  to  cated  in  Rochester,  N.  Y.,  instead  of 
listen  to.  Charlie  Peterson  of  St.  Binghamton.  Our  apology  for  the 
Louis,  Mo.,  a  trick  shot  billiardist  was  error. 


,  ...S' 


iXm  '/A 


ouessimo: 

A  highly  competent  special  writer  on  a  great  newspaper 
was  assigned  to  prepare  a  feature  .•‘tory  about  American 
Indians.  Forty-eight  out  of  fifty  persons  interviewed  were 
positive  that  this  country's  Indian  population  was  slowly 
hut  surely  decreasing.  He  himself  was  of  that  impression 
.  .  .  based  on  something  he  had  read  .  .  .  and  thought  he 
remembered  accurately. 

.4s  a  matter  of  fact,  in  1865  there  were  about  294.574 
Indians  in  the  U.  S.  Today  there  are  5.54.613. 

So  it  might  well  he  eoneerning  your  recollections  of 
what  appears  in  Editor  &  Pi  bi.ishkr. 

During  any  six-months'  period.  Editor  &  Pibusher 
prints  literally  thousands  of  vitally  important  facts,  statis¬ 
tics.  news-features,  ami  other  data  eoneerning  advertising 
campaigns — invaluable  information  relative  to  every  de¬ 
partment  of  the  newspaper  business  and  its  allied  topics. 
Don't  attempt  to  rememher  them  .  .  .  recall  them  when 
needed.  Refresh  your  memory  with  fmd-jiroof  originals. 

A  marvelous  Topical  Index  to  Editor  &  Pibi.isiier  is 
now  ready,  Julv  to  December.  1938.  Data  that  NE4  ER 
grow  OLD  hut  DO  grow  HAZY  in  your  memory  have 
been  simply  assembled  for  a  quick  eye-approach.  Ibis 
Index  is  a  complete  summary  of  the  data  you  MUST  want, 
as  reference,  at  frequent  intervals.  It  costs  one  dollar- 
can  he  worth  fifty  times  that  in  an  emergency.  Also, 
copies  of  the  PREVIOUS  six-month  Janiiary-to-June  Index 
are  available. 

This  TOP1C.4L  INDEX  is  also  included  in 
ihe  semi-annual  Imund  volume,  priced  at  $7.50. 

Your  personal  file  of  weekly  issues  may  be 
kept  intact,  with  the  INDEX  serving  as  a  price¬ 
less  reference  work,  SEND  F'OR  .LN  INDEX 
before  the  printing  is  depleted. 
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MftZDA  PHOTOFUSH  LAMPS 


join  Synchro-Press  No.  21  to  give  you 


better  synchronized  ElASH 


fl&N  ^ 


look  to' 


More  light . . .  smaller  bulb  size . . .  extra  long  flash 

mXCEUlD  UNIFORMITY  Of  TIMING 


New  G-E  Synchro-Press  No,  7 and 
16  have  these  extra  advantages: 

*  new  wider  fiash  peak  ...  thanks  to  new  alumi¬ 
num  wire. 

tuniformiy  dense  negatives  with  synchronizer 
set  "fast”  or  "slow,”  w'ithin  the  limits  likely  to 
be  encountered  in  service  . . .  and  verified  by 
thousands  of  pictures  taken. 

•  double  safe  for  you  and  for  subjects.  Maxi¬ 
mum  protection  from  bulb  breakage . .  because 
of  new  protective  jackets  outside  and  inside 
the  bulb,  which  act  like  safety  glass.  Thus, 
when  bulbs  are  carried  loose,  glass  surfaces 
cannot  rub  together  and  weaken. 

•  uniform  flashing,  even  with  weakened  batter- 
|c$ . . .  thanks  to  quick-break  filament  and  new 
■gniting  element.  Also  permits  several  lamps  to 
he  Bashed  simultaneously. 

*  focal  plane  synchronization?  Although  not 
designed  for  this  service,  tests  indicate  that 


No.  7  and  16  may  be  used  w'ith  some  types  of 
curtain  shutter  cameras. 

For  general  flash  photography  new  G-E 
Synchro-Press  No.  11 

A  companion  lamp  to  synchro-press  No.  21. 
Made  with  specially  treated  foil.  Long  flash  and 
uniform  timing.  Quick  break  filament  makes  for 
more  uniform  synchronizer  operation.  Like  No. 
21  can  be  flashed  in  groups,  by  contact. 

Synchro-Press  No.  21 

Thelamp  with"that  extrapunch”of  light, which  is 
getting  better  pictures  for  press  photographers  all 
over  the  country.  Long  flash.Very  uniform  timing. 
Filled  with  specially  treated  aluminum  foil.  20c  list. 


. . .  the  flash  bulbs  filled  with  aluminum  for 

BRIGHTER,  WHITER  LIGHT 


GENERAL^ELECTRIC 

MAZDA  PHOTOFLASH  LAMPS 
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HOW  NEWSPAPER 

ADVERTISING  WORKS 

Each  week  an  advertising  classification  will  be  analyzed  In 
these  columns.  Since  practically  all  advertising  finally  centers 
on  a  retail  outlet,  these  studies  should  be  of  equal  Interest 
to  national  as  well  as  local  advertisers. 

By  FRANK  E.  FEHLMAN 

No.  106.  Kitchen  Engineers 

“KITCHEN  EXPERTS”  tell  us  that  in  dividual  campaigns  for  dealers  who 
spite  of  all  their  booklets,  lectures,  carry  a  line  of  kitchen  accessories, 
advertisements  and  house  to  house  and  (B)  a  joint  campaign  sponsored 
selUng,  fully  70%  of  all  kitchens,  in  by  from  5  to  25  dealers,  who  contrib- 
all  homes  in  the  U.  S.  are  just  as  ute  each  week  a  few  dollars  to  a 
primitive  and  old-fashioned  in  their  year’s  campaign  of  large  ads  run  at 
operations  as  they  were  50  to  100  years  least  once  a  week.  All  ads  to  carry 
ago,  the  exceptions  being  gas  or  electric  the  sponsors’  names,  phone  numbers 
ranges  a  kitchen  cabinet  and  me-  and  addresses. 

chanical  regrigerators.  These  improve-  Copy  themes  for  these  campaigns 
ments,  however,  have  little  or  nothing  are  endless,  but  inasmuch  as  the  copy 
to  do  with  the  actual  “foot  work”  of  is  to  be  directed  at  95%  of  our  mar- 
a  servant,  or  the  housewife.  Women  kets,  to  women  who  do  their  own 
continue  to  use  twice  as  many  steps  as  work,  it  is  best  to  pound  two  ideas 
necessary  and  spend  needless  hours  in  constantly. 

olpaninff  1st.  Make  time  studies  of  a  woman 


Carter  Becomes 
Editor  Emeritus 
In  Wilmington 

Executive  of  Delaware 
Paper  Since  1912  .  .  . 

E.  L  Priest  Editor 

Wilmington,  Del.,  March  1 — After 
more  than  60  years  of  active  news¬ 
paper  work,  George  Carter,  editor  of 

_  the  Wilmington 

Journal  -  Every 
Evening,  today 
assumed  the  in¬ 
active  relation  of 
editor  emeritus 
of  the  daily. 
With  the  excep¬ 
tion  of  14  years, 
when  he  was  on 
the  staff  of  the 
New  York  Press, 
all  of  that  work 
was  in  Delaware. 
George  Carter  He  is  73  years 
■  old. 

Mr.  Carter  is  succeeded  as  editor  by 


cleaning.  1st.  Make  time  studies  of  a  woman  Carter  is  succeeded  as  editor  by 

Those  families  who  can  afford  a  full  operating  in  an  old-fashioned  kitchen,  g^nest  L.  Priest,  who  has  been  in 

time  servant  are,  of  course,  not  so  Then  show  the  time  saving  when  the  charge  of  the  library  of  the  News- 

much  interested  in  saving  steps  or  kitchen  is  laid  out  to  save  steps.  Journal  Co. 

reducing  the  hours  consumed,  in  just  2nd.  Show  how  much  easier  it  is  to  Four  Editors  Listed 

“cleaning  up.”  keep  a  modern  kitchen  clean.  This  ^ 

theme  to  cover  floors,  walls,  stoves,  Following  the  retirement  of  Mr, 
How  Many  Have  Servants?  refrigerators,  kitchen  cabinets,  etc.  Carter  the  four  editors  of  the  Morn- 

IN  A  RECENT  BULLETIN  from  the  a  city  of  less  than  80,000  one  News  and  Journal-Every  Even- 

IXN  A  irom  uie  ,  ,  ,  ,  ,  increased  ing,  two  papers  of  the  News-Journal 

Department  of  Commerce,  we  learn  dealer  nas  m  tne  last  year  increased  s,  editors  of  both  na- 

that  95.22%  of  a  total  of  29,400,000  Jis  sales  by  offering  to  inspect  any  a^^^^ 

famUies  have  incomes  from  $3,500  kitchen,  draw  up  a  simple  p  an  and  ^h  °  were  n^^^ 

down.  (Only  3.74%  of  the  total  have  submit  it  without  cost  or  obligation.  ^air  as  finow^ 

incomes  from  $3,000  to  $3,500).  An  To  make  it  easy  for  pros^ts  to  do  Arfer  Mar^n  A  Wawr 

average  full  time-  servant  today  calls  somejmg  about  thmr  old  kitchens,  he  ^ees^  and  Erlmst  L 

for,  demands  and  gets,  from  $40  to  pS  edJtore” 

Sfin  a  month  Add  the  cost  of  her  food  Call  0000  ask  for  Miss  So  &  So  for  rriest,  editors.  .  „  ^  , 

pi  a  month.  Add  the  cost  ot  ner  1^,  r  .u  j  ,,  Mr.  Carter,  bom  in  Smyrna,  Del., 

her  rent,  and  the  mevitable  wastage  lurtner  aeiaiis.  newspaper 

The  National  Picture  career  at  the  age  of  13.  He  learned 

$50  to  $75.  From  $600  to  $^  a  year  the  printing  trade  on  the  Smyrna 

IS  her  total  cost  to  the  family.  It  like  it  or  not,  the  He  began  his  writing  career 

doesn’t  take  an  economist  to  figure  hnage  figures  covering  kitchen  ma-  .  „  »  Sentinel  and  also 

what  the  family  has  left  for  itself.  Jerials  continue  to  wobble  and  sink,  worked  on  the  Donfr  /ndei  Devel- 

So  even  though  famUies  in  the  upper  Can  anything  be  done  to  st^t  the  j^tg^est  in  politics,  he 

brackets-$3,000  to  $3,500-may  have  |nage  up?  Yes  Get  oi«,  two  or  ^ 

a  full  time  servant,  the  facts  remains  three  stores  started  on  an  educational  ^^iter,  which  served  him  well  in 
that  she  is  a  luxury  item,  a  thing  that  ^  half  dozen  stores  Delaware, 

few  families  can  afford.  Families  with  the  idea  of  a  co-operative  campaign.  From  the  Dover  Index  he  went  to 

incomes  imder  $3,000  simply  cannot  It  s  the  only  way  to  prove  to  toe  man-  ^Umington  and  joined  the  Delaware 

afford  toe  luxury  of  a  full  time  servant.  ^  weekly,  later  going 

Based  on  interviews  in  many  cities,  d  f a  to  the  Wilmington  Evening  Journal, 

it  is  our  condition  that  not  over  ..  which  he  served  as  reporter,  legisla- 

5%  of  all  American  families  have  a  ■  tive  correspondent  and  political 

full  time  servant.  True,  you  will  find  ■  writer. 

the  percentage  higher  in  toe  south,  nROPS  MONDAY  EDITION  Whiie  serving  as  legislative  corre- 
but  even  toe  least  expensive  servant  JYlUiNUAI  tUlllUJN  3  ,  .  «  « 


Mr.  Carter,  bom  in  Smyrna,  Del., 
July  31,  1865,  began  his  newspaper 
career  at  the  age  of  13.  He  learned 


meetings  were  confidential  and  were 
left  in  possession  of  the  secretary. 
Later  the  Legislature  ceased  to  handle 
divorce  cases,  and  that  work  was  dele¬ 
gated  to  the  courts.  The  only  records 
of  these  hearings  have  remained  in¬ 
violate  in  the  hands  of  Mr.  Carter. 
Most  of  them  are  in  shorthand  notes. 

In  1898  Mr.  Carter  went  to  the  New 
York  Press.  While  on  that  paper  he 
covered  many  important  stories  and 
also  held  the  posts  of  New  Jersey  edi¬ 
tor,  real  estate  editor,  Brooklyn,  Wall 
Street  and  ship  news  editor.  . 

When  the  Wilmington  Evening 
Journal  had  passed  into  Republican 
control,  Mr.  Carter  was  invited  to 
return  to  Wilmington  and  become  its 
editor  and  managing  editor.  He  ac¬ 
cepted  and  in  1912  asumed  those 
offices. 

When  the  Evening  Journal,  Every 
Evening  and  Morning  News  were 
merged  in  the  News-Journal  Co.,  Jan. 
2,  1933,  Mr.  Carter,  in  association  with 
A.  O.  H.  Grier,  editor-in-chief  of 
Every  Evening,  became  the  editors 
of  the  Journal-Every  Evening,  offices 
which  they  have  held  up  to  this  time. 

Mr.  Carter  is  in  good  health.  He 
says  he  will  devote  his  time  to  his 
farm,  near  Smyrna,  Del.,  where  he 
lives.  Mr.  and  Mrs.  Carter  have  three 
children.  There  are  two  sons,  Bayard 
and  Gray  Carter,  both  physicians,  and 
both  Rhodes  scholars.  There  is  a 
daughter,  Mrs.  Bayard  Briggs. 

At  the  close  of  his  last  day  of  active 
duty  Mr.  Carter  was  presented  an 
easy  chair  by  his  fellow-workers. 

interstate' AD  MEET 

The  Spring  meeting  of  toe  Inter¬ 
state  Advertising  Managers’  Associa¬ 
tion  will  be  held  at  toe  Necho-Allen 
Hotel,  Pottsville,  Pa.,  May  5-6. 
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Sell  one  dealer-get  him  started  and  ^  thf  W.lmmgton  Evemy  Journal, 
e  rest  will  follo^  “  reporter,  legisla- 

tive  correspondent  and  political 
writer. 

*ROPS  MONDAY  EDITION  while  serving  as  legislative  corre- 

T  .•  r  A  c  j  7  spondent  in  Dover  he  was  steno- 

Institution  of  toe  five-day  week  is  graphic  secretary  of  toe  divorce  com- 


with  but  $10  a  month,  plus  her  food  Instituhon  of  the  five-day  week  is  graphic  secretary  of  the  divorce  com- 
and  shelter,  is  a  luxury  to  toe  low  m-  annomced  by  toe  Napa  (Cal.)  Jour-  of  the  Delaware  Legislature, 

come  group.  jwl  by  Theodore  Marew,  manager.  At  that  time  the  Legislature  granted 

From  these  figures  it  is  easy  to  see  The  action  ehminates  toe  Monday  divorces.  The  committee  met  behind 
that  most  women— about  nine  out  of  morning  edition.  closed  doors.  The  records  of  the 

ten  housewives — are  compelled  to  do  ■  _ 

their  own  work,  especially  toe  prep-  pnpnrppc  DT  fllM 

aration  of  meals.  It  is  to  toese  women  irit/LiN 

that  toe  “Kitchen  Engineer”  should  Carriers  and  newspaper  boys  of  the  < 


ineir  own  worx,  especially  me  prep-  pnpprppc  DT  fllM 

aration  of  meals.  It  is  to  toese  women  1  irlt/LiN 

that  toe  “Kitchen  Engineer”  should  Carriers  and  newspaper  boys  of  the 
address  his  advertising.  Here  is  a  Menominee  (Mich.)  Herald-Leader 
market.  on  Feb.  20  started  operating  on  toe 

“Little  Merchant”  plan,  which  was 
What  Do  They  Need?  unanimously  adopted  by  36  carriers 

WELL,  toe  National  Electrical  Man-  at  a  dinner  given  by  the  daily  Feb.  13. 


What  Do  They  Need? 

WELL,  toe  National  Electrical  Man¬ 
ufacturers  Association  says  there 
is  a  potential  market  for  15,900,000 
grills  and  hot  plates.  A  total  of  10,- 
850,000  electric  clocks,  2,000,000  flat 
irons,  10,060,000  vacuum  cleaners, 
7,083,000  electric  washers,  2,870,000 
ironers  and  8,458,000  refrigerators. 
Add  to  this  about  $50,000,000  worth  of 
new  kitchen  furniture,  another  $10,- 
000,000  worth  of  new  linoleum,  and 
several  million  new  shades,  ventilators 
and  a  dozen  other  items  used  by 
“Kitchen  Engineers.”  and  you  have  a 
fair  picture  of  the  size  of  this  market. 

How  to  Start  a  Campaign 

TWO  WAYS  as  suggested.  (A)  In- 
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I  NEWSPAPERS 

I  Bought  and  Sold 

B  Confidential  Co-operation 

I  NEWSPAPER 

I  APPRAISAL  CORPH. 

^  L.  Parker  Likely,  Prea. 

W.  Times  Building,  New  York 


closed  doors.  The  records  of  the 
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N  March  2,  International  News  Service 
told  the  waiting  world,  ahead  of  all  other  agencies, 
that  a  new  Pope  had  been  selected.  This  news  con¬ 
firmed  the  accurate  and  exclusive  forecast  of  INS  the 
day  before. 

On  February  9,  INS  had  flashed  the  first  news  of  the 
death  of  His  Holiness  Pope  Pius  XI. 

In  the  succeeding  days,  INS  furnished  brilliant  cover¬ 
age  of  the  funeral  and  its  pageantry  by  such  noted 
correspondents  and  writers  as  Frank  Gervasi,  William 
Hillman,  Cecil  Brown  and  Hugh  Walpole.  One  of  the 
most  outstanding  of  all  features  in  connection  with 
the  Vatican  ceremonies  was  Alfred  Noyes'  vivid 
sonnet  in  tribute  to  the  dead  Pope, 

Thus,  again,  INS  maintains  its  tradition  of  achievement. 


INTERNATIONAL  NEWS  SERVICE 
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Dailies  Need  Public 
Relations  Program 

continued  from  page  3 

tomer-public,  just  as  there  are  stories 
about  other  businesses  and  their  em¬ 
ployes  which  constantly  find  their  way 
into  print. 

Many  industrial  plants  hold  "open 
house” — showing  the  workers,  the 
workers’  families,  and  the  public  at 
large  the  complete  operation.  They 
are  greeted  enthusiastically  and  suc¬ 
ceed  in  building  a  great  amount  of 
good  will.  Some  newspapers,  it  is 
true,  have  group  tours,  but  in  many 
cases  these  are  the  result  of  the  i;ii- 
tiative  of  some  local  high  school 
teacher  who  wants  to  take  his  class 
through.  At  any  rate,  there  is  much 
to  be  desired  of  all  papers  in  this  re¬ 
spect. 

Romantic  Institution 

The  newspaper  is  a  colorful,  roman¬ 
tic,  highly  interesting  institution.  Its 
daily  operation,  its  history,  and  its 
happenings  have  a  wide  general  ap¬ 
peal.  Witness  the  avid  acceptance  of 
moving  pictures,  books,  and  magazine 
articles  about  newspapers  and  news¬ 
papermen. 

Each  industrial  plant,  each  retail 
store,  each  personality  of  prominence 
in  your  city,  is  a  story  potentially  in¬ 
teresting  to  the  people  comprising  the 
community.  Why  exclude  the  news¬ 
paper  and  the  newspaper  family  from 
this  category? 

A  fertile  source  of  inspiration  for 
public  relations  activities  is  your  own 
news  columns.  Analyze  the  stories 
(and  advertisements)  that  you  would 
be  inclined  to  pass  off  as  run-of-the- 
mill  and  see  if  there  isn’t  some  public 
relations  purpose  behind  them. 

Look  particularly  at  stories  of  asso¬ 


ciations  and  larger  corporations.  Al-  | 
most  every  trade  group  has  discussed  1 
public  relations  recently.  Some  of 
these  include  the  National  Retail  Dry  ( 
Goods  Association,  National  Restau¬ 
rant  Association,  National  Association 
of  Food  Chains,  National  Association 
of  Meat  Dealers,  National  Association 
of  Direct  Selling  Companies,  Amer¬ 
ican  Management  Association,  Finan¬ 
cial  Advertisers  Association,  Amer¬ 
ican  Bankers  Association,  &c.  To¬ 
gether  these  organizations  represent 
hundreds  of  thousands  of  units  of  our 
business  system. 

Public  Relations  Programs 

Look  at  prominent  companies  ac¬ 
tively  conducting  public  relations  pro¬ 
grams:  General  Motors,  U.  S.  Steel. 
Du  Pont,  Goodyear,  International 
Business  Machines,  Johns-Manville, 
American  Telephone  &  Telegraph, 
Standard  Oil. 

Bear  in  mind  that  each  of  these 
corporations  is  directly  connected  with 
many  of  the  businesses  in  your  city. 

It  is  part  of  your  job  to  understand 
what  they  are  doing — and  it  may  be  a 
good  idea  to  learn  more  about  it  with 
the  view  toward  suggesting  or  solicit¬ 
ing  a  larger  share  of  public  relations 
advertising. 

It  is  generally  agreed  that  a  great 
many  of  the  criticisms  of  newspapers, 
and  of  business,  are  based  upon  mis¬ 
information  and  lack  of  facts.  Since 
our  system  provides  more  necessities 
and  luxuries  for  more  people  than  any 
other  system  yet  devised,  there  is 
every  reason  to  believe  that  the  setting 
forth  of  facts  would  be  a  powerful 
force  in  favor  of  newspapers  and  busi¬ 
ness. 

From  all  the  foregoing,  it  is  obvious 
that  public  relations  is  no  fad,  no 
flash  in  the  pan.  It  is,  rather,  a  logical 
development  of  our  business  system, 
and  as  such  it  is  as  applicable  to  news¬ 


paper  use  as  it  is  to  use  by  any  other 
business. 

As  Paul  Garrett,  public  relations 
director  of  General  Motors,  has  pointed 
out,  the  story  of  any  business’  growth 
falls  into  several  distinct  chapters.  In 
his  own  business — and  undoubtedly  in 
countless  others — these  include  (1) 
financing;  (2)  mass  production;  (3) 
distribution  and  merchandising;  and 
(4)  the  present  stage  in  which  the 
human  relationships  and  social  re¬ 
sponsibilities  of  the  business  are  most 
important. 

TTie  newspaper’s  story  is  not  far 
different. 

The  story  of  the  newspapers,  as  well 
as  the  story  of  each  individual  news¬ 
paper,  needs  telling.  It  could  be  told 
easily  and  forcefully  with  the  facil¬ 
ities  that  are  at  the  command  of  every 
publisher.  Editors,  publishers,  and 
other  newspapermen  understand  pub¬ 
lic  opinion.  They  know,  too,  the  scat¬ 
tered  facts  about  their  newspapers, 
and  about  business. 

If  they  don’t  know  them,  they  can 
easily  get  them. 

Public  relations  as  a  permanent  pro¬ 
gram  would  seem  to  be  much  in  order 
for  every  newspaper,  large  and  small. 
It  would  consist  of  gathering  the  facts, 
first  of  all,  and  of  determining  what 
needs  to  be  told  and  why — what  weak 
points  need  strengthening,  what 
points  of  friction  need  oiling,  what 
abases  need  eliminating. 

It  would  consist,  then,  of  doing  those 
things.  And  it  would  consist,  finally, 
of  telling  everybody  about  them — and 
about  what  a  valuable  asset  to  the 
community  and  to  the  nation  is  its 
newspaper. 

COLORADO  DAILY  SOLD 

L.  L.  Thompson,  former  publisher 
of  Clutla  Vista  (Cal.)  Star,  has  pur¬ 
chased  the  Delta  (Colo.)  Independent. 


STARBUCK  HONORED 

Three  hundred  employes  and  friends 
of  the  Racine  (Wis.)  Journal-Times 
and  its  publisher,  Frank  R.  Starbuck. 
attended  a  testimonial  dinner  at  Hotel 
Racine,  Feb.  22,  honoring  Mr.  Star- 
buck’s  41  years  of  association  with 
the  daily,  which  is  also  marking  its 
83rd  anniversary.  The  dinner  was  the 
first  of  a  series  of  events  celebrating 
the  daily’s  birthday  anniversary  and 
completion  of  a  $100,000  expansion 
and  modernization  program.  The  gen¬ 
eral  public  took  part  in  a  two-day 
“house  warming”  of  the  newly  en¬ 
larged  Journal-Times  Building.  Feb. 
24  and  25.  The  testimonial  dinner  was 
highlighted  by  presentation  of  an  oil 
portrait  of  Mr.  Starbuck  by  employes. 
The  portrait  now  hangs  in  the  recep¬ 
tion  lobby  of  the  executive  offices. 
Harry  R.  LePoidevin,  secretary-treas¬ 
urer  and  business  manager  of  the 
Journal-Times,  was  toastmaster. 

WOODS  JOINS  LAW  FIRM 

Edward  G.  Woods,  general  counsel 
for  Hearst  interests  in  Chicago  since 
1930  and  recently  counsel  for  all 
Hearst  enterprises,  has  entered  into 
partnership  with  three  other  attor¬ 
neys  as  a  member  of  the  law  firm  of 
Woods,  Woods.  Brown  &  Salter,  with 
offices  at  10  S.  LaSalle  St.,  Chicago. 
Mr.  Woods  will  continue  to  represent 
the  Hearst  newspapers  in  Chicago. 
The  claim  department  of  the  Chicago 
Hearst  newspapers  will  be  main¬ 
tained  under  his  supervision. 

GAINES  SUCCEEDS  ELLIS 

Marion  T.  Gaines,  city  editor  of  the 
Pensacola  (Fla.)  Joiirnal,  was  recently 
named  editor  of  the  Journal  and  its 
companion  paper,  the  afternoon  News. 
He  succeeds  Sam  Ellis,  who  is  now 
on  a  special  assignment  for  the  John 
H.  Perry  Florida  papers. 
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OUR  OWN  WORLD 
OF  LETTERS _ 

PIERRE  VAN  PAASSEN’S  “Days  of  forth  not  only  recent  technical  ad- 
Our  Years"  (Hillman-Curl,  $3.50)  is  vances  but  showing  sample  adver- 
exceptionally  good  reading  for  those  tisements,  booklet  designs,  specimen 
newspapermen,  beginners  and  veter-  alphabets,  book  jackets  and  text  illus- 
ans  both,  who  find  a  thrill  in  the  stir-  trations,  magazine  covers  and  posters, 
ring  march  of  history  since  the  turn  The  material  is  interestingly  pre- 
of  the  century.  For  that  matter,  it’s  sented,  good  looking  and  shows  every 
also  recommended  reading  for  any  evidence  of  thoroughness. 


Linage  Records 
Are  Index  of 
Possible  Revenue 

W.  D.  Nugent  Tells 
N.  Y.  Advertising 
Managers  Bureau 

Syracuse,  N.  Y.,  Feb.  28 — That  pub¬ 
lishers  who  are  making  maximum  use 


Ujm™.  Perusing  its  more  than  500  One  article,  “The^  Signilicanee  of  oT'revtnuf  otoinaSe'’ramS 


pages  is  a  pleasant  experience.  Auto-  American  Periodicals,”  by  James  ^n  m  ex  o  f  rr  rf  rmanpp 

Wography,  it  is  flavored  with  a  large  shand,  says  that  our  magazines  “ -  f 

1...  ♦kft  oiifVtr^r’c  liKfirfarian  nViilns-  i:i _ u _ i.  fbc  part  of  tneiF  salesmen  was  the 


dose  of  the  author’s  libertarian  philos-  \]]^q  buck-wheat  cakes  and  corn-on-  ^  ®  w^/r  nf 

ophy.  The  writer,  a  former  foreign  the-cob,  are  native  products,  edible  “f  "tJo 

correspondent  for  leading  American  ^hen  exported,  but  insipid  when  imi-  AH rnmnetition" 

and  Canadian  newspapers,  was  reared  tated  far  from  home.”  The  writer  n/ 

in  the  old  Dutch  atmosphere  of  Cal-  follows  his  general  remarks  with  short  ^  Ptnroan  of  Now 

vinist  intellectual  theocracy:  that  a  case  histories  of  the  Saturday  Evening  ^  wbicb  wa<; 

man’s  individual  beliefs  were  his  in-  p^st.  Collier's,  Life,  The  New  Yorker, 

alienable  birthright.  Time,  Ladies'  Home  Journal  and  ^  rMiKii<=Ko.-c  ov^ 

Few  of  the  many  subjects  he  dis-  Fortune.  The  piece  is  illustrated  with  ,  .  ^  oarrio/fco  mnoVi  Honart- 

cusses  escape  this  stamp.  Under  his  stunning  offset  reproductions  of  the  ^  ^irne  .  f.  .  ..  e  ? 

microscope,  events  in  France,  Ger-  covers  of  the  aforesaid  publications. 


microscope,  events  in  France,  Ger-  covers  of  the  aforesaid  publications.  store  linage,  they  now  first  ask 

many,  Morocco,  Syria,  Palestine,  Ethi-  Another  story,  devoted  to  “The  tjiemsdves  the  question.  How  much 
opia,  Spain  and  in  Canada,  where  he  Typophiles  of  New  York,”  was  writ-  car'^v’^’^'said^^^'  ^Nueent^^  “In  the 

covered  stories,  all  are  viewed  through  ^en  by  Paul  Standard,  press  repre-  Te  "  thinkinu  thl  °uSer  is  ^ot  a^ 

a  troubled  humanitarians  eyes,  sentative  of  the  Canadian  Pacific  thinking  the  publisher  is  not  al 

fcthe,  he  writce  ot  the  tranquility  RmllJ  Co.  There  is  brief  mention  rdTJourthHlorrucToTr™^^^^^^ 
of  life  in  a  small  French  village  or  of  gigQ  ^ew  zinc  alloy  discovered  #  discount  the  importance  ot  le 

the  Italian  invasion  of  Ethiopia  (very  by  Singmas"^  Td  Breyer  ^  from  a\\  other  retail  classifications, 

Graphically  described),  he  brings  to  Srk  of  the  G?afa-tone  screen  d^^^  especially  from  those  that  directly 
his  material  a  deep  compassion  and  veloped  by  the  Graphic  Photo-En- 

love  for  mankind.  He  believes  in  the  graving  Co.  of  New  York,  and  of  the  ^an  Sneaks 

fundamental  dignity  of  man:  his  “conspicuous  success”  of  the  Stern  t.o-  u  i  u 

right  to  worship  and  believe.  His  Company’s  use  of  Aquatone.  Photo-  Since  he  now  knows  exactly  how 
conclusions  on  Fascism  and  the  totali-  offset  comes  in  for  a  good  share  of  at-  s^cialty  stores  are  rneeting  then 

larian  state,  as  would  be  expected,  jpotion,  both  from  the  standpoint  of  dpartment  s  ore  compe  ition,  he  is 
are  that  it  is  the  greatest  threat  the  information  and  from  actual  use  in  Planning  a  balanced  retail  pressure  in 
democratic  countries  have  had  to  face  the  volume.  The  method  of  headline  h>s  paper,  based  on  known  ratios  of 
since  the  World  War,  in  which  he  getting  promoted  by  the  Fototype  each  line  of  business  against  the  field, 
saw  action.  Company  is  discus.sed,  also  the  Vari-  ^Iso,  if  he  has  a  deficiency  of  linage 

Optimistic  on  Future  Typer.  Other  articles  in  which  Amer-  ^  nows 

_ ovx.  fi  T  whcthcr  this  dcficiency  IS  compen- 


IS  compen- 


Optimistic  on  Future  Typer.  Other  articles  in  which  Amer-  i_  ,,1  j  ^  •  ’• 

„  .  ,  ,  ,  ,  .  ,  .  au  j  •  *•  r  whether  this  denciency  is  compen- 

His  book  pleads  a  cause,  asking  the  ican  methods  receive  notice  are  G.  L.  ,  ,  corresnondine  surnlus 

world  to  pause  and  reconsider  its  de-  Riddell’s  piece,  “Printing  Research  ^  department  stores  ” 

cisions.  Nationalist  greed  that  culmi-  Overseas”  and  Gravure  Developments  _ ,  „  P  .  .  ,  ;.  j  . 

..rfi„,hoMuuichP.c.isU.ebach-  by  J.  S,  Marti.  The  Utter  article  ”Blus,'‘Sel 

drop  of  his  observations.  Yet,  they  carries  an  inserted  copy  of  the  special  ,  co-ooera- 

do  not  leave  him  bitter  He  believes  Kentucky  Derby  Pictorial  Section  of  .  ^  ii-  ^  +1,  ^ 

uu  Iioi  itdve  nun  ouier.  ne  oeueves  i  •  ii  /-  r  it  tion  m  space  selling  and  m  the  prep- 

ihat  out  of  the  mess  will  come  a  bet-  the  ^uismlle  Courier-Journal  for  ^^ation  of  market  Lalyses  and  other 

ter  world.  He  especially  sympathizes  May  8,  1938.  newhinaner  advertkine  studies  as  a 


paigns  was  considered.  The  group 
would  use  tested  copy  in  local  cam¬ 
paigns  for  the  purpose  of  creating  suc¬ 
cess  stories  which  might  be  used  to 
sell  manufacturers  on  national  news¬ 
paper  campaigns.  A  meeting  of  pub¬ 
lishers  will  be  held  within  a  month 
to  consider  the  plan  more  fully. 

Two  Groups  Merge 

Other  speakers  at  the  opening-day 
sessions  of  the  meeting  and  their 
topics  were  Wilder  Breckenridge, 
sales  manager.  Bureau  of  Advertising, 
“Selling  Newspaper  Advertising”  and 
John  Flack,  president.  Flack  Adver¬ 
tising  Agency,  “The  Townsend  Plan 
and  How  It  Works.” 

Roundtables  which  featured  the 
meeting  today  were  lead  by: 

John  OsiKirn,  advertising  manager.  Coining 
Lt'adt'y.  and  James  J.  Burnett,  advertising 
manager.  Binghamton  I'rrss  on  “Presentations 
on  Newspaper  -Advert ising’ ' ;  hy  E.  R.  Gamble, 
.mlvertising  m.Tuager.  Batavia  Daily  .W-irs  on 
“A  Promoticjii  Calendar";  and  by  Robert 
Sharkey,  advertising  manager,  Lockport 
Lnion  Sun  and  Journal  on  “.Maimgeraent  of 
Promotu  ms." 

First  place  in  a  competition  for  the 
best  advertising  department  office 
forms  was  won  by  the  Binghamton 
Press.  The  Oswego  Palladium-Times 
won  the  competition  for  the  best  dis¬ 
play  of  advertising  promotion. 

The  meeting  effected  a  merger  of 
the  Advertising  Department  of  the 
New  York  Publi-shers'  Association  and 
the  Advertising  Bureau  of  New  York 
State  Dailies.  The  resultant  organi¬ 
zation  will  be  know-n  as  the  Advertis¬ 
ing  Managers  Bureau  of  New  York 
State  Dailies. 

Officers  elected  for  the  coming  year 
were:  president,  Roy  W.  Andrews. 
Syracuse  Post-Standard;  vice-presi¬ 
dent,  Arthur  Saunders,  Mt.  Vernon 
Argus:  secretary-treasurer,  Russell  C. 
Harris,  Buffalo  Courier-Express. 


Riddell’s  piece,  “Printing  Research  ^  corresponding  surplus 

Overseas”  and  Gravure  Developments  ^ 

by  J.  S.  Mertle.  The  latter  article  Edgar  Small  of  the  rnedia  depart- 
.  .  J  ,  ,,  .1  ment  of  Benton  and  Bowles,  New 


with  the  struggle  of  the  Jews  for  a 
national  home  in  Palestine.  His  in¬ 
terview  with  the  Arabian  Grand 
Mufti  on  this  subject  is  an  assign¬ 
ment  any  newspaperman  will  relish 
reading.  Intimate  sidelights  on 
France’s  Marshal  Luyatey,  Clemen- 
ceau,  Mussolini,  Hitler  and  other  fig¬ 
ures  who  make  front  page  news, 
round  out  his  reminiscences.  “Days  of 
Our  Years”  is  far  and  away  the  best 


"Personal  History.” — S.  J.  M. 

■ 

R.  E.  WOLSELEY,  instructor  in  the 
Medill  School  of  Journalism,  North- 
''■estem  University,  Evanston,  Ill.,  has 
compiled  a  bibliography  of  American 
journalism  recently  issued  by  the  Bur¬ 
gess  Publishing  Co.,  Minneapolis.  It 
is  entitled,  “The  Journalist’s  Book- 
^elf;  A  Bibliography  of  American 
Journalism.”  ($1.40) 


^  '  newspaper  advertising  studies  as  a 

"  means  of  bettering  the  newspaper  fu- 

...  Tj  •  J-  1  ture  which  he  described  as  “not  par- 

In  the  Periodicals  ticularly  bright  from  the  standpoint  of 

.Svvvn  drawings  by  Denys  Wortinan,  United  general  advertising.” 

Feature  Syndicate  artist,  are  included  in  Feb.  ®  j  .  , 

27th  I.ifr.  The  short  article  accompanying  the  Newspapers  have  done  nothing  col- 
sketches  says  tJiat  the  artist  has  published  Isctively  to  better  their  national  ad- 
more  than  5,000  cartoons  and  announces  that  vertising  situation,  Mr.  Small  COn- 
he  will  have  a  one-man  show  this  month  at  tended,  pointing  to  bickering  and  jeal- 

«>-Gy  ot  mdmdual  manaBomeots  as  an 
iVfltt  ^fcrcury  was  written  by  William  Cham*  outstanding  fault. 

berlin.  Far  Eastern  repre.sentative  of  Christian  “The  dog  eat  dog  attitude”  in  news- 
Sciencr  Monitor.  The  same  writer  is  repre  paper  space  Selling  has  failed  tO  pre- 
Mnted  in  March  Asia^  Magazine  with  “Don  t  audience  picture 


New  V'ork's  American  School  of  Design. 

“Hands  Off  Japan!”  in  the  current  Anier. 
ican  Mercury  was  written  hy  William  Cham* 
berlin,  Far  Eastern  representative  of  Chri.titian 


newspaperman’s  autobiography  that  Science  Monitor.  The  same  writer  is  repre- 
has  appeared  since  Vincent  Sheean's  sented  in  March  Asia  Magazine  with  “Don’t 


Underestimate  Japan.”  r  -i  ■'  -  ,  -  i.  u 

Columnist  Eleanor  Roosevelt  is  a  contributor  press  or  to  explain  how  or  why 

to  th»'  current  I’irginia  Quarterly  Review.  Her  papers  are  read,  he  insisted. 


article  is  titled.  “Keepers  of  Democracy.” 


Defending  the  newspaper  repre - 


March  *  Collier^  contains  an  article  by  Drew  ggntative  as  useful  and  economical  in 
rtarson.  Who  (boosts  Our  Wars?  ikir  n  j  a 

An  explanatory  subtitle,  “Another  Forgot-  Space  selling,  Mr.  Small  urged  that 
ten  .Man  that  Enfant  Terrible  of  Otir  Era  of  publishers  select  their  representatives 
Xonsense,"  aptiear.s  below  the  title,  “Mencken  with  greater  care. 

'-o-  iviinneapons.  ll  Twilight”  in  the  current  Xorth  American  Re-  ®  Ch.et  L AH 

>  entitled.  The  Journalist  s  Book-  7  iVm.  The  author,  Charles  Angoff,  was  one  ot  Says  Check  Local  Ad  Education 

Relf:  A  Bibliography  of  American  ditors  who  succeeded  the  brilliant  reign  Stephen  Toadvine  of  the  Better 

oumalism.”  ($1.40)  'tencken  as  head  of  the  .■imcrican  Mer-  Business  Bureau,  a  member  of  the 

■nils  is  the  first  comprehensive  Syracuse  University’s  Col- 

1  .  .  .  -  jggg  Business  Administration,  told 

the  group  that  the  number  of  skeptics 
nPD^^nTQ  T  ^CC  their  reaction  to  advertising  had 

nwCi  IiEUrVi/Ilia  IjV./00  increased  50  per  cent  in  the  last  four 

For  the  fiscal  year  ended  Sept.  30,  years  among  women  in  the  group  un- 
1938,  the  company  suffered  a  net  con-  der  30.  The  increasing  questioning 


i 


bibliography  issued  in  15  years  and  ‘  c''c».  ^£  g^gjj^pgg  Administration,  told 

“vers  all  books  on  the  main  phases  the  group  that  the  number  of  skeptics 

of  journalism  as  well  as  on  several  IfOP  BPDf^^RTQ  T  their  reaction  to  advertising  had 

f^lated  subjects,  such  as  publicity,  ricUrV,/I\10  IjV./Oa  increased  50  per  cent  in  the  last  four 

promotion,  and  propaganda.  For  the  fiscal  year  ended  Sept.  30,  years  among  women  in  the  group  un- 

.  ■  1938,  the  company  suffered  a  net  con-  der  30.  The  increasing  questioning 

M®ICAN  CONTRIBUTIONS  to  solidated  loss  of  $669,971.09  as  com-  of  advertising  he  blamed  largely  on 
ihe  graphic  arts  have  received  lib-  pared  with  a  net  consolidated  profit  of  consumer  education  in  the  public 
in  the  1939  number  of  $328,594.35  for  the  previous  year,  or  a  schools  and  urged  publishers  and  ad- 
Annual,”  just  received  decrease  of  $998,565.44,  the  annual  re-  vertising  managers  to  check  on  what 
'"'h' country.  This  latest  issue,  port  of  R.  Hoe  &  Co.,  Inc.,  released  re-  is  taught  concerning  advertising  in 
jvhich  is  number  41,  was  published  in  cently,  shows.  The  report  also  deals  their  local  schools. 

by  Lund  Humphries  and  Co.,  with  the  status  of  R.  H.  C.,  Ltd.,  the  Following  a  talk  by  Frank  E.  Fehl- 
W  -  and  was  edited  by  R.  B.  Fish-  printing  machinery  company’s  English  man,  newspaper  advertising  counsel,  on 
^naen.  The  book  might  be  called  an  subsidiary.  The  report  notes  that  the  “The  Easy  Way  to  Sell  National  Ad- 
■Jitemational  clearing  house  for  fiscal  year  “was  one  of  the  worst  vertising,”  possibility  of  forming  a 
Sraphic  arts  ideas.  It  contains  numer-  years  in  the  printing  equipment  in-  group  of  up-state  dailies  to  co-operate 
ous  articles  and  illustrations,  setting  dustry.”  with  him  in  developing  national  cam- 


More  BusinessThrough 
Better  Production 

“Look  what  your  competitor  is 
doing  with  pictures,”  urged  the 
smart  space  man  to  the  home 
appliance  dealer.  “Real  pictures, 
too.  You  can  do  the  same.” 

As  a  result  of  creative  selling, 
he  walked  out  with  a  quarter 
page  instead  of  the  usual  10 
inches.  And  he  mentally 
thanked  the  better  production, 
with  Certified  Mats,  which 
made  this  kind  of  selling  so 
productive  for  advertiser  and 
medium. 

For  dtptndsblt  stortotyping,  rely  om 
Ctrtifitd  Alert/  mec/t  in  tho  U.  S.  A. 

CERIIFIED  DRY  MAT  CORPORAIiON 

9  Rockefeller  Plaza,  Dept  P 
_  New  York,  N.  Y. 


group  of  up-state  dailies  to  co-operate 
with  him  in  developing  national  cam- 
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EDITOR  &  PUBLISHER 


NEWSPAPER  PROMOTION 
REVIEW 

By  T.  S.  mVIN 


Public  Understanding 

FOR  SEVERAL  YEARS  business  has 

been  told  by  virtually  everyone  in¬ 
terested  in  its  welfare  that,  to  survive 
and  prosper,  it  must  not  only  sell  its 
products  and  services  to  the  public, 
it  must  also  sell  itself  and  its  place 
in  the  American  scheme.  Business 
leaders,  publicists,  advertising  men — 
all  have  joined  in  urging  public  rela¬ 
tions  advertising  to  create  better  un¬ 
derstanding  of  business  and  its  prob¬ 
lems  and  to  combat  the  anti-business 
feeling  aroused  by  politicians,  dema¬ 
gogues  and  others  sound  of  wind  but 
short  of  vision. 

Few  ideas  concerning  business  have 
met  with  such  general  approval  and 
agreement.  Many  business  organiza¬ 
tions  have  moved  with  alacrity,  and 
much  public  relations  advertising  has 
resulted  that  we  think  is  effective  and 
will  ultimately  prove  profitable.  But 
the  job  to  be  done  is  so  great  and  the 
need  for  doing  it  so  apparent,  it  seems 
to  us,  that  what  has  been  done  is  still 
precious  little.  It  may  be  we  are  un¬ 
duly  impatient — ^but  business  seems 
to  be  moving  too  slowly  toward  a 
highly  desirable  objective. 

Something  of  this  seems  to  be  in 
the  mind  of  the  New  York  World- 
Telegram  in  sending  out  a  book  de¬ 
voted  to  the  theme  that  “Business — 
not  politics — developed  America”  and 
that  business  ought  to  do  something 
about  getting  its  message  across  to 
the  public.  It  strikes  us  an  all-around 
splendid  job,  from  the  cartoon  cover 
to  the  signature  on  the  last  page,  and 
one  that  should  help  point  the  thinking 
of  business  toward  public  relations 
advertising  in  general  and  toward 
newspapers  as  the  ideal  medium  for 
such  adWrtising  in  particular. 

This  is  the  kind  of  promotion  we 
enjoy  seeing.  It  does  a  good  job  not 
only  for  the  newspaper  whose  signa¬ 
ture  it  carries,  but  for  all  newspapers. 
This  book,  we  understand,  is  the  first 
of  a  series  of  efforts  the  World-Tele¬ 
gram  will  make  to  promote  what  Lee 
Tracy,  promotion  manager,  calls  “pub¬ 
lic  understanding”  advertising.  We 
awaist  the  rest  of  the  series  with  keen 
interest.  Meanwhile,  congratulations 
on  a  fine  job! 

An  Example 

RIGHT  on  this  very  question  of  public 

relations  advertising  comes  a  copy 
of  Swift  &  Company’s  1938  report  to 
employes.  Albert  W.  Bates,  who  sends 
the  broklet,  calls  it  a  “streamlined” 


report,  the  first  of  its  kind  the  com¬ 
pany  has  ever  issued.  “It  represents,” 
he  explains,  “a  further  effort  to  sim¬ 
plify  and  make  both  understandable 
and  readable  the  annual  statement  of 
the  results  and  activities  of  the  com¬ 
pany.”  In  our  opinion,  it  is  a  highly 
commendable  and  successful  effort. 
No  employe  reading  it  could  fail  to 
gain  a  new  appreciation  of  his  com¬ 
pany’s  problems,  or  fail  to  see  how 
its  interest  in  doing  a  profitable  busi¬ 
ness  is  his  own  interest  too.  This  is 
just  the  kind  of  story  that  business 
can  tell  with  profit  to  itself  in  public 
relations  advertising.  We  think  Swift 
&  Co.  is  missing  a  bet  if  the  material 
in  this  booklet  isn’t  used  in  some 
fashion  in  its  advertising  addressed  to 
the  general  consuming  and  investing 
public. 

Happy  Dollar  Day 

GOOD  PLAYS,  somebody  is  supposed 
to  have  said,  are  not  written,  they 
are  rewritten.  It’s  the  same  with 


good  advertisements.  Mary  Rice  An¬ 
derson,  promotion  manager  of  the 
Banner  and  the  Tennessean  in  Nash¬ 
ville,  has  a  story  that  proves  the  point. 

As  one  of  an  institutional  series 
promoting  Dollar  Days  for  Nashville 
merchants,  the  Tennessean  prepared 
a  page  advertisement  with  the  theme, 
“Happy  Days  Are  Here  Again.”  The 
first  several  lines  of  the  song  were 
blown  up  and  reproduced  as  headline 
and  illustration,  with  dollar  marks 
taking  the  place  of  music  jiotes. 


AN 

ADVERTISING  AGENCY  SERVI 
FOR  NEWSPAPERS 


CE 


Here  is  a  NEW  serviee  ... 
based  on  twenty  years  of  selling  and  writing 
...  LO€"AL  accounts 

We’ll  help  you  sell  MORE  local  advertising  WITH  local  advertising.  In 
your  columns,  we’ll  help  you  to  teach  your  local  advertisers  how  to  PLAN 
their  advertising,  how  to  tcrite  it,  when  to  find  and  keep  a  good  agency, 
how  to  use  SMALL  advertisements,  how  to  use  LARGE  advertisements, 
how  to  SELL  with  advertising  in  YOUR  newspaper. 

OREN  ARBOGUST 

30  N.  MICHIGAN  AVE. 

CHICAGO 


Before  it  ran,  of  course,  Miss  An¬ 
derson  asked  permission  of  the  copy¬ 
right  owners.  This  was  gladly  forth¬ 
coming — for  a  fee  of  $250.  Fran¬ 
tically,  she  confides,  the  ad  was  re¬ 
vised.  “Happy  Days”  became  “Dollar 
Days.”  “Which,”  she  says,  “made  it 
even  stronger — and,  since  no  copy¬ 
right  was  involved,  a  lot  cheaper.  The 
merchants  did  a  swell  business,  had 
the  best  dollar  day  in  ages.” 

So  everybody  was  happy,  it  seems, 
except  the  copyright  owners. 

Trip  Tease 

CLEVER  GAG  the  Chicago  Evening 

American  and  Sunday  Herald  Ex¬ 
aminer  are  pulling  as  want  ad  pro¬ 
motion  is  a  vacation  contest  which 
Robert  L.  Shless,  classified  advertis¬ 
ing  manager,  calls  a  “trip  tease.” 
Every  day  for  seven  consecutive  days, 
the  papers  publish  two  distorted 
“funny  mirror”  pictures  of  movie 
stars.  Readers  are  supposed  to  iden¬ 
tify  them  and  then  answer  five  ques¬ 
tions  that  appear  in  the  want  ad  pages. 
Prizes  are  trips  to  the  World’s  Fairs. 
The  whole  idea  is  promoted  for  ad¬ 
vertisers  in  a  four-page  newsprint 
broadside,  the  front  cover  of  which 
is  a  giant  blow-up  of  a  “memo  from 
the  desk  of”  Mr.  Shless.  It  might 
interest  Grover  Whalen  to  know  that 
the  first  prize  is  a  trip  to  the  San 
Francisco  fair;  the  lesser  prizes  are 
trips  to  his  New  York  show. 


Round  Up 

THE  Oil  City  (Pa.)  Derriek  has  issued 

a  standard  market  data  folder  which 
puts  together  concisely  and  well  es¬ 
sential  information  space  buyers  want 
to  know  about  Oil  City  and  the  Der¬ 
rick. 

The  Indianapolis  Star  sends  out  a 
folder  reprinting  six  newspaper  ad¬ 
vertisements  they  will  run  this  spring 
“to  acquaint  Indiana  housewives  with 
the  conveniences  of  modern  refrigera¬ 
tion.”  An  interesting  effort.  It  seems 
regrettable,  however,  that  the  adver¬ 
tisements  don't  have  a  more  pro¬ 
fessional  touch. 

They  could  stand  a  lot  of  improve¬ 
ment  in  copy,  layout  and  art.  Closer 
study  of  the  advertising  done  by  the 
refrigerator  manufacturers  this  pro¬ 
motion  is  supposed  to  benefit  might 
have  helped. 

An  interesting  weekly  feature  cur¬ 
rently  appearing  Sundays  in  the 
Phoenix  Arizona  Republic  is  a  full 
page  cartoon  layout,  “Reg  Man¬ 
ning’s  Big  Parade.”  It  is  entirely  a 
local  feature.  Reg  Manning  is  a  staff 
member  and  his  weekly  page  is  de¬ 
voted  to  cartooning  highlights  of  local 
news.  It’s  a  well-done  feature  and 
well  worth  promoting.  John  Jantz 
of  the  paper  wants  to  know  whether 
any  other  newspaper  is  using  a  similar 
feature.  Frankly,  we  don’t  know  of 
any.  Can  anybody  else  tell  him? 
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PROMOTION  CHART 


TERMINAL  JOBS 

PROFESSIONAL  LEVEL 

Printing  engineer 

Owner -opera  tor 
timall  newspaper 
Production  superintendent 

Advertising  salesmanager 
Composing  room  foreman 

Ad  room  foreman 

INTERMEDIATE  JOBS 

Make-up 

Proofreader 

Linotype  and 

Intertype  machinist 

Copy  cutter 

.411-around  country  printer 
Stcreotyper 

Ad  compositor 

Linotype  and 

Intertype  operator 
Monotype  caster 
Teletypesetter 

Passman 

IMMEDIATE  OBJECTIVES 

Make-up  assistant 
Copyholder 

Assistant  Linotype  and 
Intertype  machinist 
Ludlow-APL  operator 

Elrod  operator 

Stereotyper’s  helper 

Bank  man 

Pressman’s  helper 
All-around  helper 

This  chart  shows  the  promotional  route  by  which  students 
are  trained  to  progress  upward  through  industry  to  a 
selected  career  objective. 

The  curriculum  is  scientifically  planned  in  accordance 
with  the  promotional  idea. 

DEPARTMENT  OF  PUBLISHING  AND  PRINTING 

A  PRIVATELY  ENDOWED  NON-PROFIT-MAKING  INSTITUTION 

ROCHESTER  ATHENAEUM  &  MECHANICS  INSTITUTE 
ROCHESTER,  NEW  YORK 
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fOR  MARCH  4,  1939 

General  Ruling 
On  Boy  Merchants  S 
Held  Impossible 


Social  Security  Tax  Unit 
Says  Each  Case  Must  Be 
Decided  on  Own  Merits 

Washington.  D.  C.,  March  2 — Carrier 
boys  of  the  Everett  (Wash.)  Daily 
Herold  perform  their  services  under 
an  agreement  which  establishes  them 
as  mdependent  contractors,  therefore 
rot  employes  of  the  publisher  for  pur¬ 
poses  of  social  security  taxation,  the 
Bureau  of  Internal  Revenue  has  ruled, 
but  the  advice  is  added  that  this  de¬ 
cision  does  not  govern  publisher-car¬ 
rier  relations  under  any  and  all  cir¬ 
cumstances. 

No  General  Ruling 

It  is  impossible,  according  to  the 
Social  Security  Tax  unit  of  the  Bu¬ 
reau,  to  make  one  general  ruling  cov¬ 
ering  all  “little  merchant”  contracts. 
Each  situation  must  be  decided  upon 
its  own  facts.  In  numerous  instances, 
local  collectors  of  internal  revenue 
have  approved  as  independent  con¬ 
tractor  arrangements,  the  contracts 
held  by  carriers,  only  to  have  their 
holdings  reversed  in  Washington. 

The  explanation  offered  here  is  that 
the  local  collectors’  findings  are  not 
binding  upon  the  Bureau.  Reversals 
have  resulted  from  the  discovery  that 
one  or  more  elements  necessary  to  re¬ 
move  a  carrier  from  the  category  of 
■‘employe”  have  been  missing  from  the 
little  merchant”  agreements. 

While  not  relaxing  the  rule  against 
general  interpretations,  the  Bureau 
advises  that  any  agreement  that  does 
not  differ  “in  any  material  respect” 
from  the  Everett  Herald  form,  is  very 
likely  to  be  accepted  in  Washington. 

Herald  Plan  Given 
Under  the  Herald  plan,  the  carrier 
agrees  that  he  will  sell  and  deliver, 
regularly  and  promptly,  the  news¬ 
paper,  collecting  for  it  at  an  estab¬ 
lished  rate;  that  he  will  deliver  no 
other  newspaper  without  Herald  con¬ 
sent;  that  he  will  endeavor  to  build 
circulation;  will  not  turn  over  his 
subscriber  list  to  any  other  person, 
or  sell  it;  that  he  will  not  collect  in 
advance,  but  in  the  event  that  he  does 
his  cash  bond  will  become  responsible 
for  the  amount  collected. 

He  exercises  his  own  judgment  in 
otaking  sales,  employs  his  own  meth¬ 
ods,  provides  a  substitute  at  his  own 
expense  when  he  is  unable  to  make 
regular  deliveries.  He  may,  but  is 
not  required,  to  attend  sales  meetings. 
He  is  responsible  for  the  cost  of 
newspapers  furnished  him,  whether 


1/  you  need 
circulation 
men — 


Competent  to  take  charge  of 
your  entire  department,  or 
to  fill  important  posts  in  the 
department,  the  Welfare 
Committee  of  the  Interna- 
fional  Circulation  Managers 
Association  can  provide  you 
with  men  of  capacity  and 
ability. 

Address:  Secretary  -  Treas¬ 
urer,  c/o  The  Tulsa  World, 
Tulsa,  Oklahoma. 


or  not  his  customers  pay  him.  He 
receives  no  salary  or  guaranteed  mini¬ 
mum  of  earnings;  his  profit  consists 
of  the  difference  between  the  amount 
he  pays  for  the  newspapers  and  the 
amount  he  collects  from  his  customers. 

■ 

Blackwell  Tribune 
Answer  Not  Filed 

A  30-day  period  in  which  to  file  an 
amended  petition  in  its  suit  seeking 
$600,000  from  the  Blackwell  (Okla.) 
Journal  ended  Feb.  26  for  the  Black- 
well  (Okla.)  Tribune. 

Federal  Judge  Edgar  S.  Vaught,  in 
federal  district  court  in  Oklahoma 
City,  on  Jan.  26  ordered  dismissal 
of  the  suit  unless  the  original  peti¬ 
tion  is  amended  to  make  more  definite 
and  certain  allegations  of  conspiracy 
on  the  part  of  the  Journal  to  obtain 
a  monopoly  of  the  morning  daily 
newspaper  business  in  Blackwell. 
Vaught  stated  in  his  order  that  the 
Tribune’s  petition  does  not  allege  a 
single  specific  overt  act  to  show  a 
conspiracy  on  the  part  of  the  Journal. 

The  original  suit  of  the  Tribune  was 
filed  in  October,  1936,  against  the 
Journal  Publishing  Co.  and  Lew  H. 
Wentz,  Ponca  City,  Okla.,  oil  man;  Carl 
B.  Haun,  Blackwell;  and  E.  M.  Mc¬ 
Intyre,  now  of  Guthrie,  Okla.  The 
Tribune  petition  charged  violation  of 
the  Sherman  anti-trust  act.  The  pe¬ 
tition  further  alleged  that  Wentz  had 
advanced  the  Journal  $94,500  during 
two  years  to  cover  operating  losses 
and  that  rumors  had  been  circulated 
that  the  oil  man  had  “acquired  a  mort¬ 
gage  upon  the  plaintiff’s  newspaper.” 

The  federal  court  suit  charging  vio¬ 
lation  of  the  Sherman  anti-trust  act 
was  one  of  several  filed  in  the  news¬ 
paper  war  which  began  with  the  es¬ 
tablishment  of  the  Journal  in  1933. 


VERTICAL 

MAGAZINE 

CHANGE 

For  changing  magazines 
more  quickly  without 
dangerous  body 
strain  to  the  changer. 

Another  important 
advantage  exclusive  on 
the  Linotype. 


LINOTYPE 


Set  in  Memphis  Family 


Things 

ARE  LOOKING 


UP 


No  doubt  about  it,  tilings  are  looking  UP 
in  tbe  newspaper  field.  That's  our 
experience  here  in  the  Personnel  Service, 
where  we  have  placed  more  people  in  the 
last  two  months  than  for  some  time. 
What’s  more,  replies  to  Situation  Wanted 
notices  on  the  classified  page  have  doubled 
in  the  same  period. 


When  the 


NUMBER  OF 


JOBS 


Publishers  and  department  heads  have 
called  or  written  the  Personnel  Service 
seeking  men  and  women  for  immediate 
placement.  Within  the  past  two  weeks  we 
have  had  calls  for  two  reporters,  publicity 
writer,  phone  room  supervisor,  three 
advertising  solicitors,  circulation  manager, 
two  classified  managers,  editor,  and 
French  translator  in  Paris. 


On  File 


EXCEEDS  THE 


MEN 


We  have  had  great  difficulty  in  filling 
these  jobs  from  our  personnel  files.  Be¬ 
cause  the  Personnel  Service  is  so  new,  and 
because  so  few  are  registered,  we  could 
not  fill  a  number  of  these  requests  satis¬ 
factorily.  The  number  of  jobs  available 
actually  has  exceeded  the  number  of  men 
registered.  There  is  urgent  need  for 
applications  from  high-class  men  in  all 
branches  of  newspaper  and  allied  fields. 


PERSONNEL  SERVICE 

Editor  &  Publisher 

Times  Building  New  York  City 


If  interested  in  securing  a  newspaper  job  or  changing 
position,  draft  a  three-time  Situation  Wanted  classified 
advertisement.  Semi  this  with  payment  to  the  Classified 
Department,  when  an  application  blank  will  be  sent  you. 
This  trill  put  your  name  ami  qttalifications  on  our 
personnel  file.  Turn  to  the  Classified  ( p.  38)  for  rates. 
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N.  E.  A.  Fashion  Reporter 
Writes  of  Paris  Coverage 


By  MARLEN  E.  PEW.  JR. 

ROSETTE  HARGROVE.  Paris  fashion 
reporter  for  NEA  Service,  has  writ¬ 
ten  a  description  of  the  task  of  cov¬ 
ering  the  style 
capital  during 
the  busy  season 
which  is  just 
opening.  Miss  ■ 

Hargrove,  who  is  ^  ^ 

of  French  par- 

entage,  although  t 

she  was  born  on  W 

the  Jersey 

Islands  off  the 

French  coast, 

has  lived  in  the 

United  States  - 

long  enough  to  Rosette  Hargrove 
have  an  appreci¬ 
ation  of  women’s  wardrobe  wants  in 
this  country.  Her  column  goes  to 
more  than  700  papers  under  the  NEA 
budget  plan. 

She  writes: 

"Paris:  During  the  busy  season  a 
fashion  reporter’s  day  seldom  ends 
before  midnight.  By  that  time  her 
head  is  full  of  clothes,  fabrics,  names 
and  numbers  that  she  has  been  view¬ 
ing  from  her  perch  on  a  hard  golden 
chair  in  the  magnificent  shops.  Her 
chair  is  close  to  the  front  where  she 
may  handle  the  fabrics,  ask  questions 
of  the  mannequins  and  even  call  them 
back  for  a  second  look  if  she  is  par¬ 
ticularly  interested  in  any  single 
model. 

"In  an  advertising  day  during  the 
seasonal  opening  the  fashion  re¬ 
porter  views  as  many  as  five  different 
shows.  This  means  she  must  view 
and  note  as  many  as  1,000  different 
gowns,  cloaks  and  ensembles.  She 
must  know  the  fabrics,  the  colors,  the 
gadgets  and  she  must  establish  a  di¬ 
viding  line  between  the  possible,  the 
probable  and  the  impossible  styles. 
Her  job  is  to  decide  what  may  be 
wearable  out  of  the  vast  number  she 
views  and  to  report  her  findings  as 
accurately  as  she  would  a  news  event. 

"Among  other  things  to  be  noted 
during  the  showing  are  the  different 
models  which  she  will  want  to  pre¬ 
sent  in  pictures  and  sketches  in  her 
newspaper.  These  numbers  must  be 
noted  on  little  slips  and  turned  over  to 
the  designer  who  obtains  the  photo¬ 
graphs  and  sketches. 

"Seasonal  shows  last  from  five  to 
ten  days  and  during  that  time  a 
fashion  reporter  may  attend  as  many 
as  fifty  openings  of  different  dress¬ 
making  houses.  The  smaller  houses 
have  the  first  showing  and  gradually 
the  larger  and  more  established  houses 
unveil  their  creations  for  the  buyers 
and  reporters.  Fashion  pirates  con¬ 
tinue  to  be  the  plague  of  couturiers. 
This  is  one  reason  that  the  newcomer 
in  the  ranks  of  the  fashion  reporters 
is  required  to  present  her  credentials 
and  have  them  formally  approved 
long  before  the  fashion  shows  are 
held. 

"Until  recently  the  more  important 
houses  gave  formal  evening  parties 
at  which  their  creations  were  shown 
for  the  first  time.  Everyone  wore 
formal  evening  dress.  Refreshments, 
usually  champagne  and  a  buffet  sup¬ 
per  were  served.  Drinks  are  still 
served  but  evening  showings  have 
been  stopped. 

"Each  collection  today  includes  a 
stunt  of  some  kind.  It  may  be  a 
revolutionary  change  in  line  or  color. 


These  stunts  are  taken  in  full  stride 
by  the  experienced  fashion  reporter 
but  the  neophytes  are  likely  to  take 
them  too  seriously  which  explains  the 
headlines  which  irritate  the  Paris 
couturier  who  intends  only  that  his 
stunt  shall  be  taken  as  a  joke. 

"Fairly  recently  Paris  has  become 
publicity  minded.  The  great  houses 
now  have  their  own  press  directors 
but  they  are  still  resentful  of  too 
much  publicity.  My  own  experience 
in  becoming  an  accredited  fashion  re¬ 
porter  included  a  demonstration  of 
the  power  of  clippings. 

"Representing  more  than  700  news¬ 
papers  I  suggested  to  one  designer 
that  he  subscribe  to  a  clipping  bureau 
to  determine  that  I  was  a  legitimate 
newspaper  reporter.  A  few  weeks 
later  he  called  in  utter  bewilderment. 
More  than  200  clippings  of  one  story 
had  been  sent  him.  He  accepted  me 
as  genuine  and  stopped  his  clipping 


Race  Horse  Strip 

WESLEY  DENNIS,  famed  for  his 
drawings  of  horses,  has  been  signed 
by  Consolidated  News  Features.  Inc., 
to  draw  a  daily  comic  strip  on  race 
track  life  to  be  released  soon.  Mr. 
Dennis  unquestionably  is  familiar 
with  his  subject.  Homes  of  such  lead¬ 
ing  stable  owners  as  Col.  E.  R.  Brad¬ 
ley,  Bing  Crosby,  A.  G.  Vanderbilt 
and  Mrs.  John  Hay  Whitney  contain 
his  drawings  of  their  favorite  horses. 

The  name  of  the  strip  will  be  "The 
Pennypockets.”  It  will  feature  Tip 
Pennypocket.  head  of  the  family  and 
an  irresponsible,  sport-loving  old 
gentleman;  his  daughter  Penny  who 
is  the  brains  of  the  family;  a  son, 
Peeker,  a  jockey;  a  race  horse  named 
Comet,  and  a  pet  parrot,  Irma.  The 
strip  will  have  nothing  to  do  with 
race  tipping. 

Kauiman  Syndicated 

OTIS  F.  WOOD  NEWSPAPER  SYN¬ 
DICATE,  INC.,  has  been  organized 
to  distribute  the  editorials  of  Her¬ 
bert  Kaufman,  noted  writer,  it  was 
announced  this  week.  The  editorials, 
in  big  type,  will  occupy  a  half-page 
of  space.  Officers  of  the  syndicate 
are:  Otis  F.  Wood,  chairman;  H.  R. 
Kaufman,  president;  William  Carlisle, 
vice-president;  Francis  J.  Kaus,  trea¬ 
surer,  and  Clyde  S.  Thompson,  secre¬ 
tary. 

Released  from  Spanish  Jail 

JOSEPH  M.  ESCUDER,  former  Latin- 
American  editor  of  North  Ameri¬ 
can  Newspaper  Alliance,  returned  to 
New  York  this  week  after  having 
served  16  months  in  Loyalist  prisons 
in  Spain.  Arrested  in  connection  with 
the  uprising  of  May,  1937,  in  Barce¬ 
lona.  he  was  confined  to  “chekas," 
private  houses  converted  into  jails. 
He  denied  stories  of  atrocities,  saying 
that  the  only  suffering  he  experienced 
was  a  lack  of  any  coloring  upon  which 
to  rest  the  eyes.  He  will  write  a 
series  on  his  experiences,  the  first  of 
which  was  released  this  week. 

Register-Tribune  Serial 
THE  Des  Moines  Register  and  Trib¬ 
une  Syndicate  announced  this  week 
a  new  first-run  serial  "Sold  for  a 
Song’’  by  Rob  Eden  for  immediate  re¬ 
lease.  The  32-part  story  will  be  illus¬ 
trated  by  18  photographs. 


Personals 

MILTON  CANIFF,  creator  of  "Terry 

and  the  Pirates”  for  the  Chicago 
Tribune-New  York  News  Syndicate. 
has  had  many  of  his  newspaper  draw¬ 
ings  placed  on  permanent  exhibition 
by  the  Dayton,  O.,  Art  Institute.  He 
is  believed  to  be  the  first  comic  artist 
to  have  his  work  thus  displayed  by  a 
recognized  art  museum.  Dayton  is 
his  home  town.  .  .  .  Arthur  Crawford, 
general  manager  of  the  syndicate,  has 
been  named  to  the  advisory  board  of 
the  New  York  World’s  Fair  Commis¬ 
sion — State  of  Illinois — by  Gov.  Henry 
Horner.  .  .  .  Carl  Ed,  creator  of  "Har¬ 
old  Teen”  is  reported  to  be  rapidly 
regaining  his  strength  following  an 
appendectomy.  .  .  .  Burns  Mantle, 
drama  critic,  is  making  a  .swing 
through  the  west  lecturing  on  "Best 
Plays”  and  "Romance  of  the  Theatre.” 

Harry  Grayson,  sports  editor  of 
NEA  Service,  left  Cleveland  by  plane 
last  week  for  a  six-week  tour  of  major 
league  training  camps.  .  .  .  Marian 
Young,  women’s  page  editor,  made 
two  radio  broadcasts  during  her  re¬ 
cent  trip  to  the  west  coast.  She  spoke 
on  spring  fashions  and  the  best  wom¬ 
en’s  clothes  for  those  traveling  to 
either  of  the  big  Fairs  of  the  year.  .  .  . 
Ruth  Millett.  author  of  NEA’s  "We, 
the  Women.”  also  was  on  the  air  last 
week.  She  was  a  contestant  on 
N.B.C.’s  "The  Battle  of  the  Sexes.” 

Walter  Winchell,  "On  Broadway” 
columnist  for  King  Features,  thinks 
■SO  much  of  John  L.  Spivak’s  new  book 
"Secret  Armies”  that  he  has  sent  a 
copy  to  each  of  the  531  members  of 
Congre.ss.  His  bill  was  $159.30  sans 
postage. 

■ 

GODWIN  RE-ELECTED 

Washington,  D.  C.,  Feb.  27 — Earl 
Godwin  of  the  Washim/ton  Times- 
Herald  was  re-elected  president  of  the 
White  House  Correspondents’  Asso¬ 
ciation  today.  Other  officers  chosen, 
all  re-elected,  are;  John  C.  O’Brien. 
Netv  York  Herald  Tribune,  vice-pres¬ 
ident;  Robert  E.  Henderson,  Central 
News  of  America,  secretary-treasurer. 
Executive  committee  members  are: 
D.  Harold  Oliver,  Associated  Press; 
William  C.  Murphy,  Philadelphia  In- 
flitirer;  Claude  A.  Mahoney,  Wall 
Street  Journal. 

m 

ICMA  MEETS  JUNE  20-22 

The  International  Circulation  Man¬ 
agers  Association  will  hold  its  annual 
convention  in  Indianapolis  June  20-22 
at  the  Claypool  Hotel.  Arrangements 
are  being  made  by  Charles  Payne, 
circulation  manager,  Indianapolis  Star; 
Ray  South,  circulation  manager,  In¬ 
dianapolis  Neu's,  and  James  Allio,  cir¬ 
culation  manager,  Indianapolis  Times. 


Masaryk  Lauds  Press 
On  Crisis  Stories 

Amazement  at  the  accuracy  and 
detailed  information  on  European 
events  available  in  American  news¬ 
papers  was  expressed  in  an  informal 
talk  recently  before  the  Association 
of  Foreign  Press  Correspondents  by 
Jan  Masaryk.  former  Minister  of 
Czechoslovakia  at  the  Court  of  St. 
James.  Masaryk  who  is  the  son  of 
the  late  Thomas  Masaryk,  founder  and 
first  president  of  Czchoslovakia  is  now 
lecturing  in  this  country. 

Addressing  the  foreign  correspon¬ 
dents  as  "fellow  disseminators  of 
truth”  he  stre.ssed  the  surprising 
amount  of  European  news  which  he 
learned  from  the  American  news¬ 
papers  during  the  September  crisis. 
At  that  time  when  Masaryk  as  his 
country’s  envoy  to  London  was  one 
of  the  key  figures  in  the  political 
drama  which  eventually  resulted  in 
the  dismemberment  of  the  Czech  re¬ 
public  he  was  “astounded  again  and 
again  to  see  from  the  newspapers 
which  arrived  from  the  United  States 
all  the  things  which  were  not  in  the 
European  papers.” 

The  former  diplomat  also  paid  trib¬ 
ute  to  American  correspondents 
abroad  and  foreign  correspondents  in 
the  U.  S.  for  their  "fearless  and  im¬ 
partial  reporting  of  political  events 
abroad.”  As  a  result,  he  stated,  the 
American  public  was  better  informed 
on  what  is  going  on  inside  Europe 
than  the  people  overseas.  He  also 
stressed  the  fact  frequently  important 
European  news  only  became  public 
when  cabled  back  by  foreign  corres¬ 
pondents  here  and  in  this  connection 
pos:ed  the  question  of  how  much  of 
such  copy  was  blue-penciled  for  rea¬ 
sons  of  one  sort  or  another  when  it 
l  eached  European  cable  desks. 


Challenge 

You! 

Oeorge  Matthew  Adame  apeaking  for 
the  widely  famoae  feature  YOU’D 
BE  SUBPBISED  by  Oeorge  W. 
Stlmpson,  and  he  challenges  any 
newspaper  editor  to  test  this  feature 
against  any  In  their  newspaper  for 
interest,  reliability,  nnlque  informa¬ 
tion,  and  np-to-date-ness.  Write  for 
samples. 

The  George  Matthew  Adams 
Service 

444  Madison  Ave.  New  York,  N.  Y. 
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COVERS  BUSINESS 

the  same  way  a  news¬ 
paper  covers  its  city 
—by  assignments  to 
its  staff  of  63  editors, 
writers,  researchers 
and  assistants. 
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Favors  Compact 
Coverage  for 
Small  Daily 

Philip  Adler  Tells  of 
Plan  Used  by  Kewanee 
(Dl.)  Star-Courier 
By  GEORGE  A.  BRANDENBURG 

Describing  circulation  work  today 
as  “a  hard-hitting  job  for  young  men 
who  can  do  the  best  collective  bar- 


ing  wliicli  routi-s  he  is  working  we  know  which 
suhurhan  carrier  towns  he  will  check  each 
iiiKht.  Our  t>laii  is  to  have  a  silicitor  clean 
up  his  mail  pros|M*cts  hy  3  o’clt»ck  and  S{H‘nd 
from  3  till  5  workitiR  with  carriers  in  one  or 
two  communities  in  the  area  he  is  working  that 
day. 

Revamps  Rural  Methods 

“Part  of  (»iir  stca<ly  increase  in  mail  suh* 
scriptions  has  licen  due  to  the  type  of  solicitor 
we  have  used  as  much  as  to  thorough  check¬ 
ing.  We  used  to  think  it  lo(»k  a  farmer  to 
sell  a  farmer.  These  <iKl-timers  were  gfK)d 
visit«>rs  hut  ]NHir  salesiiun.  When  wc  had  an 
(iplK)rtunity  to  change  several  years  ago  we 
trained  two  young  men  who  knew  their  wny 
a!x)ut  on  a  farm  hut  were  all  husitiess.  They 
weren’t  the  kiiu!  to  speinl  the  morning  chewing 
the  fat  with  a  farmer  for  a  three  months’  rc- 

saining  in  the  face  of  hard-hitting  T'lcy  and  »e  went  ..n  the  assumption 

®  *  _  1  that  the  farmer  is  a  hnsituss  man  tf>day  and 

is  to  »  husy  with  held  w«irk  to  gah  w  ith  tu  v>s 
paper  solicitors. 

“In  this  ctmneetioM  we  changed  our  mail 
renewal  follow -tips  from  jx^rsonal  call<  to  mail 
solieitation,  with  succ«  s,..  'l  oday  oiir 

solicitors  work  new  business  tndy.  If  seven 
renewal  letters  do  ni»l  c«>a\  tht  c  .sh  out  of  a 
farmer,  we  stop  the  iiajH'r  ami  try  some  other 
ireatineiit.  Mail  stops  atnl  holdouts  are  given 
to  our  circiilatitni  manager.  lie  uses  his  morn¬ 
ings  Itl  days  ;i  month  to  cheek  reiuw.iU  anti, 
incident  illy,  check  the  wtirk  t»f  other  solicitors. 
I'jir  years  we  maintained  a  swivel  chair  cir¬ 
culation  manager.  That  s«irt  of  joh  may  he  a 
necessity  for  hig  newspapers,  hut  for  a  small 
ilaily  a  Wi»rking  cirr.!l'iti«»n  managt  r  who  isn't 
afraid  to  soil  his  hands  with  country  soliciting 
is  a  l)etter  bet. 

Call-Back  System 

“W«  have  discovered  that  farm  suhscrihers 
like  ail  invitation  to  conu  into  your  plant  and 
see  what  m.'ikes  a  m  wsp  p*  r  tick.  There  is  a 
natural  curiosity  to  s«t  what  makes  the  wheels 
go  round.  We  haven't  a  melrop<ilitan  plant  to 
demonstrate,  hut  we  ask  any  farm  suhscriher 
who  comes  to  the  counter  or  whom  we  meet 
soliciting  to  come  in  and  got  acquainted.  The 
few  minutes  it  takes  to  exfilain  the  workings 
of  a  newspaper  cost  nothing  and  arc  a  pain- 
hss  methotl  of  gaining  giKid  will.  Once  John 
ami  Mary  and  Jimmy  come  in  and  look  you 
over,  when  they  renew  their  subscriptions,  they 
are  suhscrilurs  for  life. 

“In  carrier  W(*rk  we  conclmletl  long  ago  that 
we  Could  not  compete  with  major  league  news 
papers  in  underw riling  accident  insuianci . 
IXfddling  silverware  or  distributing  steam  cook¬ 
ers.  Instead  we  began  using  the  *call-b.ack 
system.*  The  ‘call  back  system*  is  simply  a 
routine  of  checking  .iinl  rechecking  carrier 
calls  ami  district  managers'  work.  I'lie  idea  is 
based  on  |K‘rsona1  interviews  with  every  car¬ 
rier.  rather  than  hurrah  cotUi-ts  and  t*roim»- 
lions.*’ 


rompetition,”  Philip  D.  Adler,  pub¬ 
lisher,  Kewanee  (Ill.)  Star-Courier, 
presented  a  circulation  prescription 
for  small  dailies  that  attracted  con¬ 
siderable  attention  at  the  recent  In¬ 
land  convention. 

Aids  ''Circulation  Poor"  Papers 

Too  many  newspapers  are  circula¬ 
tion  poor  and  don't  know  it,”  declared 
Mr.  Adler,  who  asserted  that  many 
papers  are  trying  to  support  circula¬ 
tion  lists  that  are  10^  larger  than 
1929  on  an  advertising  income  which 
is  less.  Tapping  the  subscriber 
for  more  money,  he  said,  is  a  danger¬ 
ous  temptation.  “It  is  strong  medi¬ 
cine.”  he  warned,  "unless  taken  in 
small  doses,  it  may  backfire.” 

Mr.  Adler  advocates  a  compact  and 
profitable  circulation  coverage  that 
meets  the  needs  of  advertisers.  He 
outlined  his  paper’s  experience  as 
follows; 

“In  our  field  we  are  squeezed  hy  Hip  I..eague 
crmiwtitiiin  uti  four  siiles.  We  decided  over 
a  year  ago  that  circulation  had  to  begin  paying 
its  own  way.  So  we  dug  in  our  heels  for  a 
<uburl)an  carrier  raise  of  3  cetits  a  week.  We 
didn't  hotlier  snhscrilKTs  with  any  amhitious 
appeals  or  long  arguments.  We  simply  made 
'snown  our  intentions  and  started  colleeting 
'.lie  following  week.  Our  resulting  loss  was 

of  ntir  suhurhan  carrier  list.  Half  of  this 
loss  is  hick  in  the  fold  now. 

“A  small  newspaper  tosl.iy  has  to  take  a  lib- 
fral  dose  of  ‘ap|>e:iscmetit,’  or  lose  money  as 
a  lone  wolf.  For  years  wc  took  great  delight 
:n  mrilliiig  onr  hig  city  competitors  on  news 
breaks.  Our  po  prescription  was  to  repro- 
diice  in  iKige  one  lioves  the  various  banner 
lines  on  comiieting  painrs  when  we  played  .i 
big  news  break  after  they  had  gone  to  press. 
This  mushrooineil  our  circul.ation  from  3,000 
to  9.5MO.  hut  this  knifing  didn't  get  luii  iiaper 
anywhere  ;is  a  policy.  We  soon  discovered 
there  was  no  need  of  us  crowing  about  lieing 
‘First  with  the  News’  when  radio  was  hours 
ahead  of  all  newspapers. 

Cooperate  With  Competitors 

"Now  we  have  reversed  oiir  field.  Wc  co- 
sperate  with  our  competitors  in  deliveries  and 
MW'S  protection,  which  seems  lietter  than  fore- 
tog  a  price  increase  on  farm  suhscrihers  in  a 
recession  year.  We  have  teamed  up  with  our 
competitors  on  automobile  deliveries  and  news 
coverage  in  snburh.in  towns  wherever  possible. 

In  one  county  we  handle  carrier  htimlles  and 
throwoffs  for  the  Peoria  newspapers  while  the 
Feoria  driver  takes  onr  deliveries  in  another 
county. 

“It  represents  a  delivery  system  savings  of 
over  $1,0011  a  year  for  each  of  ns,  and  neither 
iwper  is  penalized. 

“Circulatii  »n  stratcKies  on  a  small  iicwspapi  r 
Jfe  larjffly  those  metho<ls  which  have  proven 
^<>51  effective  in  your  own  field.  Circul.ation 
'"rk  is  a  process  of  trial  and  error — but  not 
■*  shotgun  prescription.  The  b.acklxme  of  our 
Jirculatii.n  >>sTcm  is  a  sliding  scale  bonus 

discar.lrd  fixed  salaries  and  commissions 
time  ago  for  siep-up  1>onus  plan  wages, 
^•^rict  managers  in  our  suburban  towns  have 
haiary  for  their  minimum  carrier  draw. 
Ix'ir  salary  is  based  on  the  total  over  this 
Mse.  For  example,  the  circulation  ba«ie  for 
w  district  manager  in  Princeton,  a  town  (*f 
is  550  copies.  For  every  increase  of  15 
'^bpies.  thiH  man's  salary  steps  up  $I  over  his 
‘^ular  salary.  |t  drops  the  same  way — 
^^k  by  Thus  a  district  nianagt  r's 

i-^  not  a  weekly  present,  hut  an  in- 
c^titixf  to  keep  up  the  circniation  fight  every 
f)ur  district  managers  in  fiair  key 
^  'uIkuj  tii\Mis  handle  news  a  part  of  their 

''>rk. 

They  ‘'•iMtt*  samples  each  night  for  solici- 
^  ton  names  arc  published  in  their  news, 
.follow  up. 

-  1  '*Pply  the  s;iine  sliding  scale  salary 
JJie  to  coTintry  solicitor'-.  K,aeli  Ini',  a  hast* 
'Sure  territory  ami  for  sii|K'rvising 

*1*^^'*^  in  his  area.  Wc  regulate  a  solici¬ 

ts  day  w,  >\nrk,  so  that  in  atiditioii  to  kimw- 


Don  Waldron 


Lists  Carrier's  Benefits 

Expressing  his  sincere  gratefulness 
for  the  experience  and  training  gained 
through  newspaper  carrier  boy  sales¬ 
manship,  Don 
Waldron,  16- 
year-old  carrier- 
salesman  for  the 
Newton  (Kans.) 
Kansan  -  Repub¬ 
lican,  won  first 
honors  i  n  the 
public  speaking 
contest  staged  at 
the  recent  Mid¬ 
west  Circulation 
Managers  Asso¬ 
ciation  annual 
convention  a  t 
Kansas  City,  Mo. 
Young  Waldron  and  three  other  car¬ 
riers  participated  in  the  contest,  each 
speaking  on  the  subject.  ‘‘What  My 
Experience  as  a  Carrier-Salesman 
Means  to  Me.”  Following  is  the  text 
of  the  winning  talk: 

“The  ways  in  which  my  newspaper 
route  helps  me  might  be  termed  in  the 
same  way  which  Benjamin  Franklin 
termed  his  wise  saying.  In  other 
words,  it  helps  me  to  become  healthy, 
wealthy  and  wise. 

“The  term  ‘wealthy’  must  and  does 
mean  money.  The  money  I  earn  de¬ 
livering  newspapers  helps  me  as  well 
as  it  helps  my  parents.  With  the 
money  I  earn  I  make  my  education 
possible,  and  it  also  enables  me  to 
buy  my  clothing,  which  in  the  same 
way  teaches  me  to  help  .support  my¬ 
self,  something  which  I  will  have  to  do 
in  later  life.  It  teaches  me  to  be 
thrifty  and,  while  opposite  that,  it 
gives  me  my  spending  money. 

“Most  important  of  the  three,  is  the 
term  ‘wise,’  or  in  other  words  men¬ 
tally.  My  newspaper  route  helps  me 


to  learn  co-operation.  First,  with  my 
employer.  Second,  with  my  fellow 
carriers.  Third,  with  the  customers 
on  my  route. 

“The  newspaper  teaches  me  to  ren¬ 
der  service  to  others,  a  thing  which  I 
will  have  to  do  if  I  ever  expect  to  be  in 
business  for  myself.” 

VAN  BENTHUYSEN  FIRM 

A.  S.  Van  Benthuysen,  for  many 
years  treasurer,  controller  and  a  di- 
lector  of  the  New  York  World  and 
other  Pulitzer  properties,  has  or¬ 
ganized  the  firm  of  Hodenpyl,  Van 
Benthuysen.  Henry  &  Co.,  with  offices 
at  70  Pine  Street,  New  York.  Asso¬ 
ciated  with  him  are  Eugene  Hodenpyl. 
well  known  in  financial  and  indus¬ 
trial  circles  and  for  many  years  with 
Hayden,  Stone  &  Co.;  Robert  F.  Henry, 
who  for  more  than  17  years  was 
connected  with  the  U.  S.  Treasury 
Department,  engaged  in  tax  investi¬ 
gations  and  before  that  with  the  New 
York  State  Tax  Department;  and 
Norman  Crystall,  formerly  with  the 
New  York  American,  New  York 
Times,  New  York  World,  Brooklyn 
Daily  Eagle  and  other  papers.  Mr 
V’an  Benthuysen  is  the  author  ot 
‘Newspaper  Organization  and  Ac¬ 
counting”  and  many  articles  on  va¬ 
rious  phases  of  the  newspaper  busi¬ 
ness.  The  firm  will  specialize  in  mat¬ 
ters  relating  to  the  newspaper  busi¬ 
ness — valuations,  taxes,  financing, 
mergers,  reorganizations,  systems,  ac¬ 
counting  and  consultation  on  news¬ 
paper  problems. 

TRANSCRIPT  HEARING 

Proceedings  for  the  reorganization 
of  the  Boston  Transcript  will  be  heard 
in  the  U.  S.  District  Court.  Federal 
Bldg.,  Boston.  March  6,  Elias  Field, 
trustee  has  announced. 


Raises  Carrier  Rates 

CHATTANOCXjA  Free  Press  recently 
increased  its  weekly  carrier  rate 
from  15  to  20  cents  for  six-day  eve¬ 
ning  and  Sunday  morning  editions. 
The  rate  continues  at  15  cents  for 
six-day  evening  only. 

Marks  160th  Year 

THE  Elizabeth  (N.  J.)  Journal  cele¬ 
brated  its  160th  anniversary  Feb.  16. 
It  was  founded  as  the  New  Jersey 
Journal,  a  weekly,  on  Feb.  16,  1779. 
On  July  20,  1871,  it  became  a  daily, 
assuming  its  present  title.  Fred  L. 
Crane  is  publisher  and  president. 
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EDITOR  &  PUBLISHER 


Capt.  Fauntleroy 
Dies  at  50 
In  Memphis 


JOURNAUSM  CONGRESS  (©faltUatP 

The  Southwestern  Journalism  Con-  ^ 

gress  will  meet  at  Stillwater,  Okla., 

March  17  and  18.  Victor  E.  Murdock,  WILLIAM  REMICK  COLE,  65,  vet- 


editor-in-chief,  Wichita  Eagle,  heads 
a  group  of  prominent  editors  who  will 


eran  Washington  newspaperman. 


ter  known  throughout  Mississippi  and 
adjoining  states  as  the  “Wandering 
Jew,”  died  Feb.  21  at  Holly  Springs, 
Miss.,  after  an  extended  illness.  He 
started  his  career  at  14  and  filled  with 


died  at  his  home  there  Feb.  22  after  wanderlust  travelled  until  his  death. 


Commercial  Appeal  Chief 
Editorial  Writer 
Was  Self-Educated 


appear  on  the  program.  Dean  Ken-  several  weeks  illness.  He  had  been  Charles  Molesphini,  former  real 
neth  E.  Olson,  Northwestern  Univers-  with  the  Associated  Press,  Washington  estate  editor  of  New  Yovh  Post  and 


ity,  will  speak.  About  200  teachers  Herald,  United  Press,  and  the  Phila—  treasurer  of  the  Post  Alumni  Assn., 
and  students  of  journalism  will  attend,  delphia  Public  Ledger  Washington  died  Feb.  28  of  a  heart  attack  while 


Captain  Thomas  Fauntleroy,  50, 
chief  editorial  writer.  Memphis  Com¬ 
mercial  Appeal,  and  for  28  years  a 
member  of  its 


staff,  died  Feb. 
26  at  the  Baptist 
Hospital  there  of 
pernicious  ane¬ 
mia.  He  had  been 
critically  ill  for 
some  time.  He 
entered  the  hos¬ 
pital  Jan.  16. 


Edward  Flicker,  69, 
Conn.  Publisher, 
Dies  In  Bridgeport 


Bureau.  Since  its  creation  in  1934,  attending  the  Post  Alumni  Assn,  din- 
Mr.  Cole  had  been  chief  of  the  FHA  ner  at  Keen’s  Chop  House,  72  W.  36th 


press  information  service. 

Charles  B.  Carson,  48,  church  edi- 


street. 

Dwight  Thacher  Harris,  5G.  Kansas 


tor,  Youngstown  (O.)  Vindicator,  died  newspaperman  died  Feb.  21  at  Wads- 
at  the  Aspinwall  Veterans’  Hospital,  worth  Veterans’  Hospital.  Leaven- 


«  n  A  Aspinwall,  Pa.,  Feb.  19  of  a  heart  worth,  after  a  one-year  illness.  He 

js  In  Dridgeport  ailment  worked  in  various  sections  of  the 

,  James  Patton  Tucker,  74,  pub-  country  and  in  1929  became  court 

Former  Manager  of  McLean  Usher,  Parkville  (Mo.)  Platte  County  reporter  of  the  Topeka  State 

Properties,  He  Negotiated  Gazette  and  a  past  president  of  Mis-  Journal,  residing  in  1936  to  become 
properties,  ne  iNegoiiatea  at  ^  federal  probation  officer. 

bale  ol  UollY  to  tlearst  Parkville  after  a  two-year  illness.  Herbert  McDonald  Aitken,  65,  Bos- 


Sale  of  Daily  to  Hearst 


Herbert  McDonald  Aitken,  65,  Bos- 


Edward  Flicker,  69,  president  of  the  Several  years  ago  he  received  a  Uni-  ton  Globe  book  critto,  ^ed  recently  at 


:  Born  on  a  farm  Po^TubliS  Co  plaque  for  distin-  his  home  in  Melrose,  Mass. 


John  J.  Moynahan,  62,  newspaper 


i  n  McCracken  Bridgeport  (Coiin.)  Post-Telegram  guished  service  to  journalism.  John  J.  Moynahan,  62,  newspaper 

county  near  Pa-  Sunday  Post  since  December,  1918,  Edward  S.  Brantner,  68,  of  Indian-  artist  for  39  years,  28  of  which  were 
ducah.  Ky.,  Sept,  home  in  that  city  March  1.  ajjolis  News  circulation  department  spent  on  the  Boston  Evening  Amer- 

Capi.  Fauntleroy  1888,  his  Flicker  had  been  in  failing  health  for  22  years,  died  there,  Feb.  19.  ican,  died  at  his  Brookline,  Mass., 

u  **  J  schooling  was  during  the  past  year  and  had  been  Maurice  Rosenfeld,  70,  former  music  home  recently.  Mr.  Moynahan  worked 
meager.  He  attended  grammar  ^hool  confined  to  his  home  for  about  three  critic  of  Chicago  Examiner  and  the  ^e  Denver  Rocky  Mountain  Neuis, 


Capt.  Fauntleroy 


Edward  S.  Brantner,  68,  of  Indian-  artist  for  39  years,  28  of  which  were 
anolis  News  circulation  department  spent  on  the  Boston  Evening  Amer- 

-  -  —  .  • _  -.A  -o _ I-I: _ n/r _ 


r  22  years,  died  there,  Feb.  19.  ican,  died  at  his  Brookline,  Mass., 

Maurice  Rosenfeld,  70,  former  music  borne  recently.  Mr  Moynahan  worked 


and  later  a  ^iness  college  in  Val^-  ^^g^s  before  his  death.  Funeral  serv-  Chicago  Daily  News,  died  Feb.  25  of  Chicago  Evening  American,  New  York 


.  •  «  .W  .  •.•11  aaao  u^cavaa.  a.  WAAACACAA  < 

became  an  insatiable  ^ggg  ^g^g  held  privately  Friday. 


heart  attack.  During  his  22  years  Daily  News  and  New  York  Mirror, 


i^eader  of  books  on  political  economy,  gg^n  in  Cincinnati,  O.,  June  4,  1869,  as  music  editor  he  served  the  Ex-  Cleveland  papers. 


W  be  was  educated  in  public  schools  aminer  from  1907  to  1915  and  the  Chi 

gave  him  his  remarkable  background  there,  was  graduated  from  the  Cincin-  cago  Daily  News  from  1917  to  1931. 
in  his  coverage  of  politics  and  edi-  t  . 


in  his  coverage  ot  politics  and 
torial  writing. 

Started  Career  with  Weekly 


niner  from  1907  to  1915  and  the  Chi-  Mrs.  Mabel  Moore  Parmenteh,  54, 
go  Daily  News  from  1917  to  1931.  wife  of  George  E.  Parmenter,  head  of 
Edward  A.  Cremer,  63,  former  editor  the  Los  Angeles  Examiner  art  depart- 


nati  Law  School  and  was  admitted  to  Edward  A.  Cremer,  63,  former  editor  the  Los  Angeles  Examiner  art  depart- 
the  bar  of  Ohio.  However,  he  never  g£  Q^eenshurg  ’  (Pa.)  Press  and  ment,  and  prior  to  her  marriage  a  fea- 

practiced  law  as  immediately  upon  jgter  city  editor  of  Greensburg  Tri-  ture  writer  on  the  San  Francisco  Call, 


He  started  his  career  with  the  the  conclusion  of  his  schooling  he  ^  j:  j  p  u  20  in  the  Westmore-  died  recently  in  Los  Angeles. 

Springfield  (Tenn  )  Herald-News  a  entered  ffie  newspaper  business  and  land  ’  Hospital,  ‘  Greensburg,  after  a  William  A.  Dill,  57  associate  pro¬ 


weekly.  His  work  as  correspondent  made  it  thereafter  his  life  work. 


for  nearby  papers  attracted  the  at¬ 
tention  of  W.  E.  Beard,  city  editor. 


long  illness. 


fessor  of  journalism  and  University 


Long  Associatod  with  J.  R.  McLean  L  Underwood,  81,  veteran  of  Kansas  publicity  director,  died 


Na<ihni1lt>  Arntyrirnn  ur>inc<>  nancr  tie  ^bcker  began  his  newspaper  newspaper  woman  and  member  of  the  recently  at  Lawrence,  Kan.,  of  a  heart 

joined  in  1907  Because  of  hJ^anti  ®  printer’s  devil  on  the  old  Plymouth  (Ind.)  Daily  Pilot  repor-  attack. 

joined  in  1307.  Because  of  his  apti-  Cincinnati  Volksblatt,  a  German-  -"-1  -•-«  - - - 


tude  and  likine  for  nolitira  he  wac  Cincinnati  Volksblatt,  a  German-  torial  staff  since  1914,  died  Feb.  18  of 
IsstnS  J  S.  Unyag.  newspaper.  Next  he  wort^  .  hear.  alUck. 


He  formed  many  friendships  with  po-  CHARlkS  A.  Reinhart,  48.  financial 


hHekT^s-eV^hraar™  ll"  Sh'^rSnSrSj-hfrs  ConH^-Wna. 


Cordell  Hull,  now  Secretary  of  State.  .  j  .  .  i-  _  i  ea..e.a  .amp  oa  a. 

He  later  returned  to  Springfield.  Tenn.,  ®  °  ^  esman.  n  jjazej^ood  Sanatorium,  Louisville, 

and  bought  the  Robertson  County  acquain  e  wi  Reinhart  had  been  on  the  Courier- 

Neuis  and  remained  a  year  before  re-  John  R.  McLean,  owner  of  the  Cm-  jg^^nal  or  the  Louisville  Times  37 


until  last  December,  died  Feb.  25  at 


latcd  pt 


Journal  or  the  Louisville  Times  37 


AvtrtL/o  aiiu  xciitctuicti  <t  ycdl  UCIUIC  wrt  ••!_  V  1  «AJL*AiiaA  wx  i-aa^  X  AriAvo 

turning  to  NashviUe.  In  the  Summer  f  T  "‘S  Pears,  since  he  became  Henry  Watter- 


TELEMATS 


AUAAillAK  LLX  X^dailVXIXC.  All  Lilt;  OUllllJltfX  4.  u  •  X  J  r  o'?  V^CAAO,  OAAIVC  AAC  A^VA^CIAAIC;  XXC^AAA  V  »»CAViCX  — 

of  1911  he  returned  to  Springfield  ^  tu  at  son’s  office  boy.  Successively  he  be- 

when  he  received  a  telegram  from  ''Jon  Mr,  McLean  sold  the  New  came  a  police  reporter  for  the  Times, 

the  Memphis  Commercial  Appeal  of-  ourna  o  ounia  -  covered  bowling  for  years,  and 

fering  him  a  job  as  reporter  ^  iv/r  lotor  became  financial  editor  for  the 

Wa,  C.  P.  J.  Mooney.  Confidante  Hearst  in  the  late  1890  s,  Mr.  Flicker  Courier-Journal  and  then  exchange 

w.  r.  4,.  mooney  i  wonnaanre  negotiated  the  deal.  He  was  generally 

C.  P.  J.  Mooney,  who  had  just  re-  in  charge  of  McLean’s  real  estate  and  HArricnn  PnhrrtKnn  oHitnr  nf 

turned  to  the  Commercial  Appeal  as  railroad  holdings,  banks  and  other  ..  Pniiripr-Tnnrnal  anH  Tmn  Wat 

managing  editor,  took  a  liking  to  him  enterprises.  On  the  Enquirer  he  rose  1  ariitnr  nt  itio  T  mac 

and  made  him  his  ennfidante  Mr  4a  eUa  w.„a:4:„„e.  af  l^Ce,  editor  of  the  Times. 


2  ,.\u  1  *  r»Qn-  Tv/r  T  later  became  financial  editor  for  the 

Hearst  in  the  late  1890  s,  Mr.  Flicker  Courier-Journal  and  then  exchange 


ate 


negotiated  Je  deal.  He  was  generally  Honorary  pallbearers  in- 

in  charge  of  McLean  s  real  estate  and  Harrison  Robertson,  editor  of 


and  made  him  his  confidante.  Mr.  to  the  positions  of  business  manager 
Fauntleroy  received  the  political  as-  and  general  manager. 


signment  and  covered  the  Tennessee 


id  general  manager.  Halbert  O.  Crews.  59,  director  of 

He  had  been  directing  manager  of  relations,  Chicago  Surface 


the  ^aAed 
in  the 


Legislature  from  1911  to  1917.  When  the  Washington  Post  and  the  old  Ciii-  Lines,  and  former  managing  editor  of 
the  U.  S.  entered  the  World  War  he  cinnati  Commercial  Tribune  and  had  Springfield  (Ill.)  News-Record,  died 
enlisted  and  was  commissioned  a  also  worked  for  Mr.  McLean  on  news-  home  in  Wilmette,  Ill.,  Feb.  20, 


WORLD 


at  his  home  in  Wilmette,  Ill.,  Feb.  20, 


captain  and  went  across  and  saw  ser-  papers  in  Dayton,  Columbus  and  Tol-  trouble. 


vice  in  three  areas.  Upon  his  return  edo,  Ohio;  Salt  Lake  City,  New  York  Abe  Blumenthal,  one  of  the  last  of 
he  soon  became  news  editor  and  then  and  Baltimore.  When  Mr.  McLean  died  tramp  printers  and  a  colorful  charac- 

managing  editor,  remaining  in  that  in  1916  he  specified  in  his  will  that  _ 

capacity  until  he  was  named  chief  Mr.  Flicker  should  be  trustee  of  his 

editorial  writer.  properties.  After  two  years,  he  gave  VtffcWT 

His  wife  and  two  daughters  survive,  this  up.  however,  when  he  acquired  read  Editor  & 

urvemTHT  Hrk  control  of  the  Bridgeport  papers.  He  Publisher  and  profit  by  your 

V^/\Ivni£iU  11  Valor  mill  AU  also  acquired  the  Bridgeport  Stand-  reading. 


Abe  Blumenthal,  one  of  the  last  of 


editorial  writer. 

His  wife  and  two  daughters  survive, 


CARRIED  HOSPITAL  AD 


The  Merced  (Cal.)  Egress,  a  ard-American  which  he  discontinued 
weekly,  with  the  publication  of  its  in  1919. 


YOU 

read  Editor  & 
Publisher  and  profit  by  your 
reading. 


iewsPAPER  NEWS 


“Better  Babies”  edition  which  ran  He  was  one  of  the  originators  of  the 


16-tabloid  pages  recently,  is  believed  Old  Daily  Club,  conceived  in  Cin- 
to  have  set  a  precedent  for  this  type  cinnati  by  news  and  advertising  men 


YOU  would  also  profit  by 
reading  The  Newspaper  World 
&  Advertising  Review,  Great 


of  special  edition  when  it  carried  a  and  out  of  which  eventually  came 


three-column  ad  for  the  Mercy  Hos¬ 
pital,  Merced.  Carl  A.  Winther,  ad¬ 
vertising  manager,  said  the  weekly  ob¬ 
tained  approvals  of  the  edition  from 
the  county  medical  association  and 
the  county  health  officer.  With  these. 


the  International  Advertising  Clubs 
of  the  world. 


Britain's  fellow  weekly  journal 
to  EUlitor  and  Publisher.  Cost 
$5  per  annum. 


TOLEDO  WEEKLY  QUITS 

The  Toledo  Mirror,  weekly  tabloid 


Dr.  J.  S.  Mudd,  head  of  the  hospital,  established  last  fall  following  suspen- 
was  approached  with  a  completely  sion  of  the  daily  Toledo  News-Bee, 


prepared  advertisement  on  the  ad-  and  which  at  various  times  employed 
vantages  of  confinement  in  a  modern  former  members  of  the  News-Bee 


hospital.  The  copy  was  prepared  from 


suspended  publication. 


notes  taken  during  the  interview  with  George  Yakobian,  editor  and  pub- 
the  county  health  officer.  The  edition  lisher,  said  he  would  return  to  the 


lines  of  advertising,  advertising  business. 


WE  will  send  you  post  free, 
specimen  copies  with  pleasure. 
Please  write  the  Manager 

The  Newspaper 
World 

and  Advertising  Review, 

154  Fleet  Street,  London. 


SYDNEY,  AUSTRALIA 

The  only  journal  giving 
the  news  of  advertisers, 
advertising,  publishing, 
printing  and  commercial 
broadcasting  in  Australia 
and  New  Zealand. 

If  you  are  planning  sales 
campaigns  or  are  interested 
in  these  territories  read 


“NEWSPAPER  NEWS.” 

Published  Monthly 
Subscription  rate  7/-  per  year 
post  free 

Warwick  Bldg.,  Hamilton,  St., 
SYDNEY,  AUSTRALIA 
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WHAT  OUR 

readers  say 


Says  Newspaper  Guild 
Is  Misrepresented 


been  no  time  since  the  Guild  was  trate  a  story.  To  call  attention  to  it,  not  only  up  to  the  photo-engraver’s 
founded  when  they  haven’t  domin-  certainly;  to  supplement  it,  absolutely,  standard  of  pictures  which  will  re- 
ated.  1937  was  just  a  demonstration  But  to  carry  the  load  of  informing  the  produce  clearly  and  with  lots  of  detail, 
that  their  steam-roller  was  working,  public — nonsense!  but  up  to  new  standards  of  content 

The  prize  offering  of  that  feast  of  soul  I  have  no  quarrel  with  Photo-  and  originality. 

and  flow  of  wit  was  the  convention’s  Engraver  Louis  P.  Hess’s  outstanding  Let’s  be  news-gatherers  and  de¬ 
refusal  to  include  Communism  in  its  piece  in  a  recent  Editor  &  Publisher  votees  of  the  trenchant  phrase  once 
resolution  denouncing  the  other  to-  vs.  the  Jukes  &  Kallikaks  of  the  edi-  again.  Let’s  give  the  readers  NEWS- 
talitarians.  torial  department.  I  took  fright,  how-  papers,  not  peepshows. 


To  Editor  &  Publisher:  May  I  have  You  say,  “The  Communist  idea  of  ever,  at  his  very  first  clause: 


some  of  your  space  to  protest  against  ‘take  what  you  can  get  now  and  keep  “In  view  of  the  increasing  demand 
your  latest  batch  of  inaccuracies  and  after  the  rest,’  ...”  If  that  is  Com-  for  more  pictures  in  the  daily  news 
misrepresentations  of  the  American  munistic,  or  even  Socialistic,  then  so  columns.  ...” 

Newspaper  Guild?  is  the  president  of  the  American  Really,  the  reader  is  not  demanding 

As  a  matter  of  record  and  identifi-  Bankers’  Association.  more.  He’s  demanding  less,  and  better. 


Walter  F.  Morse, 
Indianapolis  Star 


Newspaper  Guild? 

As  a  matter  of  record  and  identifi¬ 
cation,  I  am  and  have  been  a  mem- 


Really,  the  reader  is  not  demanding 
more.  He’s  demanding  less,  and  better. 


ber  of  the  Guild  almost  from  the  in  dues  is  unhealthy 


You  say,  “The  Guild’s  arrears  total  He’d  like  a  little  relief  from  the  daily 


start,  a  local  officer  most  of  the  time  Guild)  is  a  makeshift  now.  .  .  .” 
and  sometime  delegate  to  the  national  You  wouldn’t  be  hoping,  would 


convention  (Cleveland,  1935) ;  I  re¬ 
ceive  the  Guild  Reporter,  I  subscribe 
for  Editor  &  Publisher;  I  am  an  edi¬ 
torial  employe  of  the  St.  Louis  Post- 


You  advise  publishers  to  lose  no 
opportunity  “to  neutralize  trouble¬ 
making  qualities  of  the  Guild  by  care- 


It  (the  parade  of  one-column  “head”  cuts. 
•  •  •”  two-column  studies  of  citizens  around 
would  a  desk  and  three-column  groups  of 
members  of  the  committee, 
lose  no  Let’s  give  the  really  great  news- 
trouble-  pictures  a  chance,  with,  of  course,  the 
jy  care-  best  pictures  that  our  own  cameramen 


Doubts  Truth  Is  Best 
Libel  Defense 


Dispatch.  Your  own  files  will  show  ful  selection  of  their  employes  and  make  in  our  own  cities.  Many  that 


you  that  I  have  seldom  seen 
eye  to  eye  with  the  Guild  leader¬ 
ship,  but — 

Green's  Dislike  Slow  to  Develop 


by  relationships  with  them  which  are  swell  in  three  columns  are  superb 


Washington,  D.  C. 

To  Editor  &  Publisher:  Might  one 
who  “used  to  be  a  newspaperman 
himself”  challenge  the  assertion  cred¬ 
ited  to  Mr.  Harry  H.  Van  Aken  in 
a  recent  issue  of  Editor  &  Pub¬ 
lisher  in  which  he  is  quoted  as  say- 


would  make  union  organization  un¬ 
necessary.”  How  do  you  square  this 
counsel  with  the  fact  that  the  more 


“The  best  defense  to  a  civil  suit  to 


Give  these  a  chance!  Don’t  expose  recover  money  damages  for  libel  is 
the  long-suffering  reader  to  acres  of  ‘truth,’  for  truth  is  always  a  complete 


It  is  not  true,  as  you  say  (E.  &  P.,  advantageous  Guild  contracts  have  halftones  in  which  one  nugget  of  force  defense  to  such  an  action.” 

Feb.  25),  that  “Conservative  union  been  negotiated  on  the  papers  where  brilliance  is  four-fifths  buried.  in  manv 

_ „„„„  one  would  think  Guild  organization  _ j _ _ _ j  _  Reliance  on  that  assertion  in  many 


Bear  down  on  the  good  pictures  as 
they  come  along.  Put  white  space 


if  not  most  jurisdictions  may  well  get 
an  editor  into  trouble,  if  behind  and, 'or 


around  them.  This  should  be  a  good  truthful’ assertion  malice 

device  to  borrow  from  the  astute  ad-  r. 


leadership  didn’t  care  much  for  the  would  Guild  organization  B^^r  down  on  the  good  pictures  as  -r  a  iiiriqHirtion*;  mav 

newcomer  among  newspaper  organi-  necessaiy  ^ban  anyvvhere  e  se,  ^hey  come  along.  Put  white  space  pHitnr  into  trmihlp  if  behin 

zations  (the  Guild),  but  the  radical  St.  Louis  Post-Dispatch  among  ground  them.  This  should  be  a  good  .  r  tmthfnl  a<5i!f>rtin 

element  in  several  big  cities  was  them.  device  to  borrow  from  the  astute  ad-  P 

ready  with  advice  and  organization  My  very  dear  sir,  I  do  not  apolo-  vertising  layout  experts.  ah  b’l  T’  fb  1 

help.”  William  Green  ought  to  be  gize  for  anything  I  have  said  or  done  The  time  is  ripe  to  build  a  dam  ^  t 

conservative  enough,  in  your  sense  about  the  Guild  in  the  Guild  or  out  across  the  stream  of  photographs  and  ^  .  % 

of  the  word,  but  his  dislike  of  the  of  it.  It  is  fairly  well  known  that  I  buUd  it  so  high  that  only  the  best  hbels  are  per  se  criminal? 
Guild  developed  long  after  the  Guild  think  the  Guild  would  be  much  better  illustrations  get  over  the  top  and  into  Inquisitively, 

had  ceased  to  be  a  “newcomer”;  in  off  without  Broun,  Eddy  &  Company  the  public  gaze.  Let’s  see  that  they’re  John  J.  Le/ 

fact,  it  developed  chiefly  after  of  Stooges  and  that,  as  a  newspapier- 

the  Guild  had  developed  a  dislike  man,  I  sicken  at  the  thought  of  the  ^  _i:r  -  !!  !“  -- 

of  him.  Guild  Reporter,  which  could  and  I. 


conservative  enough,  in  your  sense  about  the  Guild  in  the  Guild  or  out 
of  the  word,  but  his  dislike  of  the  of  it.  It  is  fairly  well  known  that  I 


vertising  layout  experts.  ‘"aT  while  I’m  on  the  subject,  I'd 

The  time  IS  ripe  to  build  a  dam 


had  ceased  to  be  a  “newcomer”;  in 
fact,  it  developed  chiefly  after 
the  Guild  had  developed  a  dislike 
of  him. 


the  public  gaze.  Let’s  see  that  they’re 


Inquisitively. 

John  J.  Leary,  Jr. 


It  is  not  true,  within  the  range  of  ought  to  be  the  “newspaper  man  s 


my  experience,  that,  as  you  say,  “the 


but  I’ll  take  my  stand 


majority  of  experienced  news  work-  even  with  Broun,  Eddy  and  the  Re- 
ers  expected  the  new  movement  to  porter  against  the  mercenary  pap  you 


UUhere  to  go-and  UJhy 


have  the  usual  short  life  of  newspa-  feed  publishers  merely  because  some 


per  industrial  groups.”  When,  if  ever,  of  them  like  it.  Frankly,  you  are 
did  such  a  “majority”  view  obtain,  worse. 


and  where?  What  do  you  mean  “the 
usual  short  life  of  newspaper  indus¬ 
trial  groups?”  You  either  don’t  mean 
to  include  the  established  craft  unions 
in  the  term  “newspaper  industrial 
groups’’ — they  are  not  short-lived,  re¬ 
member — or  you  imply  that  industrial 
organization  of  newspapers  had 
been  tried  before  and  failed,  in 
either  of  w'hich  cases  you  are 
weasel  ing. 

You  say,  “Strikes  ensued,  marked 
by  tactics  fairly  new  to  American 
unionism.  They  were  Communist  tac- 


Harold  Tecumseh  Meek, 
St.  Louis  Post-Dispatch. 


You  have  something  to  sell.  You  want  to 
place  that  something  where  there  is  a  demand 
for  it. 


Overdose  of  Poor 
Pictures  in  Press 


To  Editor  &  Publisher:  American 
newspapers  suffer  from  a  severe  over¬ 
dose  of  pictures.  There’s  too  much  art. 
The  public  has  begun  to  yawn  out 
loud  at  it. 

Pictures  are  space-eaters.  Seven  out 
of  ten  are  meaningless.  The  glut  of 


EDITOR  &  PUBLISHER 
mflRKET  GUIDE  FOR  1939 


Please  cite  ch^ter  and  wasted  enough  paper,  zinc, 

lerse  of  any  new  thing  the  Guild  has  chemicals  and  man-hours  to  pay  8% 


done  in  prosecuting  strikes,  unless  by  dividends  and  high  wages  in  the  in- 
new  you  mean  effective.  Elabo-  4:11  lofin 


rate,  please,  on  the  Communist  red 
herring.  T^ere  is  nothing  “new” 


dustry  till  1960. 

Newspapermen  have  let  themselves 
be  stampeded  by  the  shallow  old 


winning  slogan:  ^ne  picture  is  worth  10.000 
You  say  that,  “Out  of  all  this  de-  1. 


veloped  an  atmosphere  of  hostility 
between  employe  and  proprietor  ab- 


words.” 

Turning  the  Clock  Back 

To  whom,  in  Heaven’s  name?  Only 


solutely  unknown  in  99';i  of  Ameri-  to  a  congenital  idiot.  What  picture 
can  ncwsoaner  offices  to  1934.”  This  ever  told  us  much  as  100  well-chosen 


gives  you  up-to-the-minute  data  about  more 
than  1,500  markets — local  markets.  Population 
— location — transportation — wholesale  distrib¬ 
utors — retail  distributors — factories — workers 
— their  earnings — all  that  is  necessary  for  care¬ 
ful  and  intelligent  planning  of  sales  and  adver¬ 
tising  campaigns. 


can  newspaper  offices  to  1934.”  This  ever  told  us  much  as  100  well-chosen 
isn’t  true,  either.  It  isn’t  true  in  any  words?  What  photograph,  moreover, 
general  sense  that  employer-employe  can  tell  a  story — even  the  simplest— 


relations  prior  to  1934  were  99?o  (or  without  words  beneath  it? 


any  other  substantial  percentage)  har-  We  who  produce  newspapers  seem 


monious  or  that  after  1934,  because  tn  be  trying  to  turn  the  clock  back 
of  the  Guild,  hostility  developed  in  to  the  age  of  picture  writing.  It  can’t 


any  spots  where  it  had  not  existed  be  done,  and  it  isn’t  worth  doing, 
before.  It  is  true  that  editorial  em-  anyway. 


ployes  hadn’t  much  say  about  their  How,  for  example,  could  five  pages 


^ages,  hours  or  working  conditions  of  pictures  tell  as  much  as  five  sticks 
prior  to  1934,  but  don’t  say  out  loud,  of  tjrpe  about  the  late  Sudeten  crisis? 


Keep  this  valuable  compilation  of  vital  statis¬ 
tics  close  at  hand.  Consult  often.  It  is  one  of 
the  many  services  rendered  by  EDITOR  & 
PUBLISHER  and  furnished  free  to  subscrib¬ 
ers  to  this  important  business  publication. 


please,  that  they  ever  liked  what  they  To  be  sure,  pictures  of  a  disaster  such 


bad  to  take. 

Stoom  Roller  Wot  Working 


as  the  New  England  hurricane  do  tell 
a  lot,  but  only  long  columns  of  pure 


You  say,  ‘The  left-wingers  have  reading  matter  tell  the  anguished 
definitely  dominated  Guild  strategy  reader  whether  Aunt  Nelly  herself  or 
since  the  1937  convention  at  St.  Louis  ^unt  Nelly’s  bam  was  blown 


•  ”  You  write  more  class- consciously  *rito  Narragansett  Bay 


a  Marxist.  If  by  “left-wingers”  Despite  radio,  television,  straphanger 


you  mean  the  Messrs.  Broim  and  newspaper  readers  and  crowded  hours, 
^dy,  with  perchance  a  sprinkling  of  the  primary  purpose  of  a  photograph 


For  additional  information  on  any  one  of  these  news¬ 
paper  markets — Write  or  phone — The  Service  Manager 
— EDITOR  &  PUBLISHER — 1700  Times  Building — 
1475  Broadway,  New  York  City — Phone  BRyant  9-3052. 


^ndau  and  some  others,  there  has  published  in  a  newspaper  is  to  illus- 
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EDITOR  6c  PUBLISHER 


CLASSIFIED 

ADVERTISING 

RATES 

"SITUATIONS  WANTED"  ADS 
(Cash  with  Ordar) 

I  Time  — ^  per  tine 

3  Times  —  .40  per  line 

HELP  WANTED"  ADS  AND  ALL  OTHER 
CLASSIFICATIONS— 

(Cash  with  Order  I 
I  Time  —  .85  per  line 

4  Times  —  .70  per  line 

Count  sii  words  to  the  line  when  sending 
cash  with  order.  Box  number  or  your  own 
address  to  be  counted  as  three  words. 
Ads  charged  to  established  accounts  will 
be  billed  for  the  counted  number  of  lines. 

FORWS  CLOSE  THURS.  NOON 
Minimum  space,  three  lines.  The  Editor 
&  Publisher  reserves  the  right  to  classify, 
edit  or  reject  any  copy. 

Busiaest  Opportanitics 

A  PRINTING  AND  PUBLISHING 

BUSINKSS  FOR  SALK 

Berausp  of  ill  hpalth  and  advancini;  a|;p. 
rnntrollini;  owner  wikIips  to  dispose  of 
his  intereat  in  a  modern  printiiif;  and 
publishing;  buaineas  located  in  Washing¬ 
ton.  D.  C. 

Plant  is  row  doing  a  business  averag¬ 
ing  $60,000  per  year,  and  is  capable  of 
handling  $300,000  i)er  year. 

Kqnipment  is  all  modern  and  consists 
of  Hoe  Rotary  newspaper  press,  Mergen- 
t  haler  linotypes,  Ludlow,  Elrod,  Babcock 
and  Kelly  cylinders  with  several  platen 
job  presses. 

This  is  a  real  opportunity  for  some 
line  who  wishes  to  take  over  an  estab¬ 
lished  business. 

For  further  information  address  JOHN 
PAUL  JONES,  Atty.,  1339  Wisconsin 
Avenue  Northwest,  Washington,  D.  C. 

$3,000  will  buy  one-fourth  interest  in  3 
Tennessee  weeklies  with  two  plants. 
Present  owner  is  silent  and  inactive 
partner.  Will  accept  only  a  reliable 
man  who  has  practical  shop  experience 
and  will  serve  as  working  foreman. 
Wonderful  location — lakes,  mountains, 
fishing,  hunting,  etc.,  in  the  growing  TVA 
area.  Do  not  reply  unless  you  have  the 
cash  to  deal  promptly.  Give  references 
and  full  details  of  experience.  Box  5,330, 
Editor  &  Publisher. 

Experienced  and  desirable  party  with  some 
tinanciul  backing  and  social  standing, 
wanted  us  associate  for  weekly  publi 
ration  devoted  to  foreign  exhibits  at 
the  N.  Y.  World's  Fair — Hotel  Bociety. 
Dramatic  News  and  other  toiiies.  Box 
.■>:t04.  Editor  A  Publisher. 


Pablic  Notictt 


AN  AUXILIARY  SERVICE  I 

"EDITOR  AND  PUBLISHER”  is  a  ser 
vice  station  on  the  Journalistic  highways 
of  the  world.  On  our  permanent  library 
and  museum  files  will  be  found,  easily 
available,  important  basic  data  anent 
newspaper  markets,  ownership,  adminis¬ 
tration,  management,  personnel,  features, 
circulations,  advertising  rates,  linage  sta¬ 
tistics  and  mechanics  of  production,  as 
well  as  a  wealth  of  informative  material 
regarding  national  advertiser  and  agency 
•service.  A  specialist  on  the  daily  news¬ 
paper,  "EDITOR  &  PUBLISHER."  now 
in  its  fifty-fifth  year,  occupies  an  exclu 
sive  field.  Subscribers,  without  financial 
obligation  of  any  sort,  are  earnestly  urged 
to  call  upon  us  for  any  service  they  feel 
we  may  be  able  to  render. 

Manager.  Reader  Service 

Will  Oscar  Shelly,  who  was  in  New  York 
City  several  weeks  ago,  communicate  with 
the  Classified  Department  of  EDITOR  & 
PUBLISHER.  Several  replies  to  his 
"Situations  Wanted”  advertisement  await 
him  here. 


Advertising — Home  Study 

The  advertising  minded  newspaper  man  is 
qualified  to  make  the  mo.st  money.  Many 
have  graduated  from  this  long  established 
school.  Common  school  education  siifli- 
ciont.  .Send  for  free  booklet  outlining 
home  study  course  and  requirements. 
Page-Davis  School  of  Advertising.  3601 
Michigan  Ave..  Dejd.  ‘J9'J3.  Chicago.  111. 


Agents  &  Advertisers 

Any  time  you  need  highly  specialized 
checking  or  surveying  service  in 
any  city  or  town  in  the  United 
States  and  Canada  having  a  daily 
newspaper — and  there  are  more 
than  1500  such  markets — phone. 
Manager.  Reader  Service.  Bryant 
9-3052  and  we  will  be  glad  to 
assign  one  of  our  correspondents 
to  the  task  of  getting  for  you 
the  information  you  desire  and 
on  a  fee  basis. 


Circulatieu  Premetiea 

For  good  newspapers,  this  27  year  old  insti¬ 
tution  continues  to  add  sound,  substantial 
rirculatioii  on  a  self-financing  plan.  The 
CHARLES  PARTIAIWE  CO..  Occidental 
Building,  Indianapolis,  Indiana. 


NEWSPAPERS  BOUGHT  &  SOLD 


Frop^tiet  listed  belott  are  o§ered  hy  reliable 
newspaper  brokers  or  the  actutU  owners. 
Write  to  the  brokers  for  newspapers  not 
listed  here. 


Diract-Mail  Survic* 

NELCO  TYPED  LETTERS 
The  personal,  effective  means  of  aelling 
more  prospects  by  mail — inexpensively. 
NEW  ERA  LETTER  COMPANY,  INC., 
47  West  Street,  New  York.  DIgby  4-9100. 

Our  Process  letters  are  taken  for  personal 
communications.  Try  us.  Complete  mail¬ 
ing  service.  Perfect  Letter  Co..  30  E. 
2lHt  St.,  N.  Y.  C. 


N*w  York  Nowi  Covorogo 

For  exclusive  New  York  news,  features, 
interviews,  photos;  general,  technical; 
write  Anglopress,  672  Lorimer,  Brooklyn, 
New  York. 


Nowspopors  For  Solo 

California  Weekly — On  coast;  ideal  climate; 
$10,000  cash;  terms;  Well  Flquipped. 
A.  W.  Stypes,  Mills  Bldg.,  .San  Francisco. 

For  Sale:  Thriving  small  daily  in  prosper¬ 
ous,  beautiful  Southern  town.  $25,000 
gross,  overhead  under  $9,000.  Owner 
retiring.  Will  sell  for  $20,000  cash. 
$25,000  terms.  Address  Owner,  care 
Box  5288,  Editor  &  Publisher. 

Newspaper  Brokers 

We  can  sell  your  newspaper.  Can  refer  to 
many  iiatioiially  known  publi.shers  served 
past  30  years.  Consolidations  effected. 
HARWELL  &  FELL,  2026  4tb  Ave., 
Birmiiigliaiii.  Ala._  _ 

Capable  handling,  buying,  selling,  mergers. 
No  lenses  or  trades.  Highest  references. 
LEN  FEIGHNER  AGENCY,  Nashville. 
Mich. _ 

Daily  newspapers,  iiingnzines.  trade  publica¬ 
tions  bought,  sold,  consolidated,  and  a)>- 
praised  Confidential  negotiations. 

NEWSPAPER  APPRAISAL  CORPN 
Times  Bldg.  Times  Square  New  York 

N.  Y.  World'«  Fair  News  Service 

THE  NEW  YORK  END 
The  New  York  World’s  Fair  opens 
Aiiril  30,  next.  It  is  expected  that  more 
than  fifty  million  people  will  pass  thru 
the  gates  from  May  to  Oetober.  Many 
oceasioiis  will  arise  no  doubt  when  the 
Editors  of  Anu-rica's  newspapers  will 
desire  to  interview  some  of  the  holm 
town  folks  who  will  be  visiting  New-  York 
We  will  be  glad  to  serve  yon  in 
securing  exclusive  interviews  with  these 
home  town  people  and  on  a  very  reason 
able  fee  basis.  Best  referenees  Wire 
Home  Town  Folks  Serviee,  1706  Tinier 
Building.  1475  Broailway.  New  York  City 

New  York  World’s  Fair — Pull  newa  and 
picture  coverage  daily,  weekly,  trade  pa¬ 
pers,  state  capitals,  metropoll,  indnetrial 
and  college  centers  before  and  after  open¬ 
ing  to  meet  special  regional  require¬ 
ments.  Exhibits  completion,  advance 
representation  states,  eitiet,  localities, 
industries.  Attendance  from  epecifle  areas 
fnlly  reported.  Interviews  with  promi¬ 
nent  visitors,  delegations.  Daily  or  weekly 
column  or  letter  and  fall  photo  aervice 

Sereonallv  directed  by  editor-reporter 
ew  York,  Boston,  Washington  nawtpa- 
pera,  magazines,  trade  papers,  corres¬ 
pondent  European,  South  American,  Afri¬ 
can  centers.  Box  6190,  Editor  A  Publiaher. 

Trad*  Sckool 

Learn  Linotype  —  Write  for  free  booklet 
•E.’  N.  Y.  MERQENTHALER  UNO- 
TYPE  SCHOOL,  344  West  23rd  St.,  New 
York. 


Equipment  and  Supplies 


HOFS 


ROUTERS 

flat  and  curved 

SAW  TARLE-TRIMMER 
JIG  SAW-DRILL 

are  described  in  an  illustrated 
bulletin.  Write  for  it  today. 

R.  HOE  &  CO.,  Inc. 

910  East  138th  St. 

(at  East  River),  New  York,  N.  Y. 


STEREO 

EQUIPMENT 

Complete  Line  for  Every 
Operation  from 
Lock-up  to  Press 


THE  GOSS  PRINTING  PRESS  CO. 
PILSEN  STATION.  CHICAGO,  ILL. 


Halp  WokHd 

Advertising  solicitor,  copy  man,  cntorpris 
ing,  resourceful,  sober;  send  .-lainple  laj 
outs,  references.  Good  opening  daily 
paper.  Box  5305,  Editor  &  Publisher. 

Assistant  to  publisher.  Experienced  versa 
tile  man,  advertising,  promotion  ability; 
news  background,  editorial  exiierience 
Must  have  general  experienoe,  executive 
ability,  sobriety,  know  cost.s.  Box  5320. 

_  Editor  k  I’nblisher.  _ 

HARD  HITfiNG  ADVERTISING  SABLES 
MEN,  personally  acquainted  willi  East 
ern.  Sonihern,  East  Central  and  Midwe.sl 
stales  Newspaper  Publishers,  capable 
closing  order  first  call,  wanted  by  -Ad 
vertising-Sale.s  ProinotioM  Agency,  cstab 
lisbed  since  1916.  to  forcefully  preseiil 
New,  Timely  Sales  Promotion  plan  of¬ 
fering  immediate  NEW  business  foi- 
newspapers.  This  eampaign  will  easily 
sell  to  the  infrequent  as  well  as  bread 
and  butter  advertisers.  Former  news¬ 
paper  advertising  managers,  salesmen 
and  Agency  executives,  or  those  seeking 
larger  immediate  money  opportunity,  will 
find  proposition  attractive.  Snbstantisl 
earnings  and  front  money  to  proven 
producers  with  clean  records.  Write 
Arthur  Crninriiie  &  Company,  Hartman 
Building.  Coinnibns.  Ohio,  for  personal 
interview-. 

Wanted — Salesman  for  human  interest  daily 
and  weekly  newspaper  column  now  be¬ 
ing  syndicated. 

WICKE8  WAMBOLDT,  ASHEVILLE.  N.  0. 

Wanted— Working  foreman  with  executive 
ability  for  small  daily.  Handle  small 
composing  room  and  job  shop.  Must 
have  ability  to  obtain  production. 
Pleasant  working  conditions.  Good  posi¬ 
tion  for  right  man.  Write,  stating  age. 
experience,  qualifications  and  references 
to  Box  5300,  Editor  &  Publisher. 

Wanted — young  experienced  local  display- 
advertising  salesman  who  can  make  lay¬ 
outs  and  service  accounts  for  paper, 
southern  city.  50.000  population.  Per 
inanent  work,  salary.  Send  complete  in¬ 
formation.  references  and  photo.  Box 
5325.  Editor  &  Publisher. 


Nawtpopar  Sarvict 

Associated  Newspaper  Engineers 
509  Fifth  Ave.,  New  York 

Proven,  modern  methods  instituted  i,, 
all  departments  from  National  Advertis 
ing  to  Home  Delivery. 

Kindly  address  all  correspondence  to 
P.  O.  Box  573.  Grand  Central  Annex 
New  York,  N.  Y. 


SitvatioRt  Waattd 

Adverlisinf 

Advertising — Business-Promotion  Manager ' 
salesman  extraordinary.  Metropolitan' 
small-city  experience.  Now-  East.  Seeking 
better  opportunity ;  immediate  remunera 
tion  secondary.  Result  arrangement  pre 
ferred.  Married:  responsible:  confiden¬ 
tial.  Box  5208.  Editor  &  Publisher. 

Advertising  executive.  Now  advertising 
manager  city  12,000.  .Seek  better  oppor 
tunity.  Prefer  national  field.  Outstand 
ing  record.  Box  5294.  Editor  &  Publisher 

Advertising  Man — Eight  years  publishing 
field,  2  years  big  league  department 
■store  advertising.  2  years  minor  league 
retail  merchandising  and  advertising 
Qualified  for  executive,  contact,  creative 
responsibility — excei)tioiial  idea,  copy 
layouts.  Good  personality,  energetic,  nni- 
vorsity  education,  married,  age  37.  Kiii 
ployed.  Box  5200.  Editor  &  Publisher. 

Advertising  and  promotion  mean  ideas,  art. 
copy,  production.  Extensive  experience 
in  all  four  in  4A  agency  and  big  time 
New  Y'ork  newspaper  now.  Seek  South 
ern  or  Pacific  Coast  posilicm  Young 
single.  $50.  Box  5292.  Editor  k  Pub 
lisher. 

Advertising  man,  bniiness  getter,  excellent 
record,  experienced  salesman,  creative 
ideas,  copywriter,  manager.  Age  40.  Boi 
5199,  Editor  &  Publisher. 

Advertising  Manager,  15  years  experience 
selling  second  paper  in  highly  competi¬ 
tive  field.  Successful  in  building  or 
ganization.  Age  42.  Now  employed.  Boi 
5260,  Editor  &  Publisher. 

Aggressive  Advertising  Manager,  seeks 
change.  Twelve  years’  experience,  33.  • 
w-orker.  Box  5310,  Editor  &  Publisher. 

Am  making  no  wild  claims  in  u  clasaifird 
advertisement.  Prefer  to  talk  to  a  pub¬ 
lisher  interested  in  the  services  of  « 
thoroughly  trained  newspaper  ssles  ex 
ecutive.  Box  .517.'»,  Editor  k  Publisher 

Classified  Manager  available  married  man. 
34  years  old:  fourteen  years  exiierienf 
in  building  classified  linage  on  second 
and  third  papers,  with  unbroken  record 
An  organizer,  who  is  alert  to  the  prob 
lems  and  possibilities  of  classified:  can 
gel  maximum  production  from  street  and 
telephone  staffs.  Ten  years  with  Hesrsi 
organization  in  competitive  cities;  three 
years  as  classified  manager  on  two  large 
mid-western  papers,  with  successful  rer 
ord  as  builder:  only  department  on  last 
paper  to  show  a  revenue  gain  during 
1938,  and  perliaps  one  of  the  few  in  the 
entire  country.  Want  to  meet  a  pub 
lisher  who  has  a  diflieiilt  classified  pmb 
lent  to  solve,  and  who  will  appreciate 
hard  work  and  results.  R.-ply,  in  con 
Hdenee.  to: 

George  T.  Pappas 
c  o  EDITOR  k  PUBLI 811 KK 

Classified  Advertising  Manager — Eighteen 
years  newspaper  experience.  Desire- 
change.  Now-  employed.  Dnistiiiiding 
record  for  iirodncing.  Box  .-1298.  Kditni 
k  Publisher.  _ 

Newspaper  Executive,  ten  years  Business 
Manager  Metropolitan  newspaper;  also 
ten  years  salesman  and  sales  manager 
tangibles  and  intangibles.  Direct, 
dealer  and  distributor  specialty  sale* 
experience.  Earnings  last  15 
averaged  about  $5,000  annually. 
travel  or  start  as  subordinate.  Box  5340. 
Editor  &  Publisher. 

Wanted:  classified  managership,  solicitor 
real  estatt*  section  or  any  combination 
classified  disitlay.  Box  5211.  Editor  * 
Publisher. 

Situations  Wanted 

Circulation 

Capable  circulation  manager  for  fifteen 
years  wants  connection.  Can  meet  all 
quirements.  Age  42.  Box  5105,  Editor  • 
Publisher. 

Circulation  Manager— Thoroughly 

all  phases  Circulation  work.  Young  (»»)■ 
Aggressive,  College  education,  continuous^ 
ly  employed.  15  years  3  Metropolit*® 
newspapers;  morning,  evening  and  Bun' 
day.  Excellent  references.  Good  besltn 
Married.  Trained  under  best  men  in  coun 
try.  Salary  reasonable.  Photo  on  request 
Box  5245,  Editor  &  Publisher. 

Competent  reliable  circulation  man  sect' 
greater  possibilities;  now  employed.  Tn«t 
nnghly  familiar  in  all  phases  of  e'tcul* 
tion  work;  adequate  reference-.  B® 
5178.  Editor  k  Publisher. 


fOR  MARCH  4,  1939 


Situations  Wanted 
CircaUtioii  (Cont’d) 


Circslstion  Manager's  Assistant  on  M&K 
diyy  with  20,000  circulation,  thoroughly 
ripericnced,  proven  ability,  progressive, 
^itious,  wants  opportunity  as  Circ. 
]|(r.  to  earn  salary  or  commission  com- 
mensurate  with  results.  Box  5318,  Edi- 

tor  i  Publisher, _ 

TJJtict  wanted  with  publisher  seeking 
TOing.  aggressive  CIRCULATION  MAN 
jtOER  or  ASSISTANT.  Good  organizer, 
rtpible.  conscientious.  Fifteen  years  on 
leading  state  daily.  Wealth  of  experience. 
Character,  references,  excellent.  Box 
5242,  Editor  &  Publisher. 


SacctHful  District  Manager,  ten  years  ex 
perienre  on  metropolitan  dailies.  Excel¬ 
lent  references.  Would  like  district  large 
daily  or  Circulation  Manager  small  daily. 
Harold  J.  Schumann,  716  Pelham  St., 
St.  Paul.  Minnesota. 


Situatioas  Waatud 

Editorial 


Ability  proven  or  wages  refunded.  Young 
man  college  grad,  former  editor  commun¬ 
ity  weekly,  desires  reporter's  position 
on  daily  tinywliere.  Salary  seeonilary. 
1.1.522  N\‘\vbern.  Detroit.  Mieliigiin. 


Ai  Editor,  weekly  paper;  thorough  and 
varied  experience.  Age  26,  college  gradu¬ 
ate.  Salary,  location  secondary.  Box 
5278,  Editor  &  Publisher. 


General  news  man  varied  experience,  on 
mediinn  sized  dailies.  Available  .Mareh 
1.  Cull  handle  local.  Sports.  Desk.  Prefer 
Snuth.  Box  521.5.  Editor  A  Pnltlisher. 


ticeptlonal  Feature  Writer.  Age  30,  go 
anywhere.  Ex-Kansas  City  Star  man. 
Has  been  front  page  editor,  sports  col- 
iiimint,  straight  reporter.  Made  200  fac- 
tnal.  fiction  sales  to  national  magazines. 
Send  for  newswriting  samples.  Box  5258, 
Editor  &  Publisher. 


OPPORTUNITY 

It  hire  editorial  writer  for  full  or  part 
time  Trained  under  tliree  great  pub- 
litkerg,  Detroit,  Buffalo  &  Boston.  10 
veers  in  Washington,  reporting.  Up-to- 
date  copy  with  color  and  "life."  Samples 
on  request. 

Russell  McFarland. 

Adrian,  Michigan. 


flitogiapber,  24,  newspaper  experience, 
leekn  opening  on  Metropolitan,  Eastern 
newapsper.  Also,  reporter  routine  as- 
lifnments,  Albany  area.  Arthur  Inman, 
5>6  Viseber  Avenue,  Schenectady,  New 
York. 


Sitaationt  Wanted 
Edilortal  (Cont’d) 


Reporter-advertising  man,  28.  Three  years’ 
experience  on  metropolitan  daily.  New 
Jersey  newsman  for  five  suburban  pa¬ 
pers.  Will  go  anywhere.  Salary  $30.00. 

Box  5312.  Editor  &  Publisher. _ 

Three  language  young  man,  English,  French. 
German.  .School  of  Journalism,  slight 
newspaper  experience,  educated  U.  S. 
and  abroad,  seeks  editorial  job  anywhere. 
Very  low  salary  in  the  beginning.  Box 
5302.  Editor  &  Publisher. 


YOUNG  FACT  FINDER 
Persistent — personable — 25;  Hair  for  re¬ 
search  and  making  friends;  varied  busi¬ 
ness  experience.  I  believe  I  belong  in 
the  newspaper  business  and  want  at 
least  two  years  to  find  out  if  I’m  right. 
Box  5308,  Editor  &  Publisher. 


Photoirapher,  age  21,  two  years  experi 
race,  can  do  street,  inside,  or  commer- 
fiil  work.  Go  anywhere.  Box  5060, 

Editor  A-  Piildisher.  _  _  _ 

Picture  Editor  —  30,  married.  National 
mugaiine  experience.  Now  employed 
high  class  roto  plant.  Professional  re- 
tuucher  and  layout  man.  Nine  years' 
metropolitan  reportoriul  experience.  Will 
JO  reasonable  distance  for  interview. 
A-1  references.  Box  5354,  Editor  & 

PubliBher, _ 

Etpocter,  rewrite,  deskman;  28,  8  years 
i»rge,  small  dailies;  selfstarter,  copy 
curries  punch,  worth  trial  anywhere. 

bo«  5191.  Editor  A  Publisher. _ 

Stporter-rewrlte,  21.  Completed  rounded 
•■xperience  New  York  dailies.  United 
Press.  References.  Anywhere.  small 
imlary.  Box  5214,  Editor  A'  Publisher, 
kepotter — Two  years  iiew.s  editor  national 
Methodist  weekly,  cireiilatioii  80,000; 
'till  employed,  but  seeks  advantages  of 
employment  on  medium  or  large  daily. 
Master's  degree  economics:  24,  single. 
.  Hiix  .5:114.  Editor  A-  Publisher. 


PERSONNEL  SERVICE 


editor  a  PUBUSHEB  service. 
gjSL^es  Bldg.,  Times  Square,  N.  T.  C. 
After  you  register,  notify  us  prompt- 
ly  of  any  change  of  address. 


Situations  Wanted 

General  &  Administrative 


Seasoned  newspaper  man  with  seventeen 
years  experience  in  all  phases  of  busi¬ 
ness  office  operation,  desires  a  connection, 
as  accountant,  office  or  credit  manager. 

Thirteen  years  on  metropolitan  news¬ 
paper  in  Southeast  and  during  this  period, 
supervised  credit  and  collection  policy; 
general  office  personnel;  traffic;  pur 
chases ;  finances  and  accounting. 

Possess  unusual  background  to  handle 
or  supervise  most  any  combination  of 
business  assignments.  Age  36,  married, 
one  child.  Box  5270,  Editor  &  Publisher. 


SOME  PUBLISHER  WILL  WANT 
TO  TALK  TO  THIS  MAN 


SitnatioRi  Waited 

MccEaoical 


ENLIST  OUR  AID 

When  seeking  a  position,  whether 
advertising  magazine  RADIO 
CIRCULATION  MANAGEMENT 

editorial  or  PUBLICITY 

Utilize  These  Services 
^  Ki-cistration  with  our  I’ersonnel  .Service 
katil  a  .suitable  job  has  been  secured. 

•  Place  a  three-time  "Situation"  ad  in 
editor  &  PUBLISHER,  and  thus 
bring  about  jiossible  leads,  wherein 
will  negotiate  with  the  prospective 
employer  and  advise  you  of  the  steps 
'akeii  in  your  behalf. 

^  Ask  f(,r  our  ciiiiiloyment  regi.^tralion 
blank.  With  this  filled  out  completely. 
*'6  will  be  able  to  present  your  qiiali- 
firatioiis  ill  an  inlelligent  manner, 
there  is  no  charge. 

Me  frequently  receive  requests  to  fill 
openings  for  all  departments  of  a 
Pewspaper  and  kindred  field,  so  if  you 
Are  seeking  a  connection  or  wish  to 
make  a  change,  draft  a  three-time  ail 
and  send  it  to  us  with  your  cheek  or 
Boney  order  at  regular  rates  shown 
in  the  classified  rate  schedule.  The  ad 
*ill  start  in  the  next  available  i.ssue 
apd  a  registration  card  will  he  sent 
IPu  immediately. 


Photo-Engraving  Equipmtnt  For  Sal* 


THE  EQUIPMENT  MART 


The  used-equipment  and  supplies  listed 
below  are  offered  by  leaders  in  the 
field. 


Mechanical  Equipment  Wanted 


Material  For  Salt 


DRYING  TABLE  FOR  SALE 
Newspaper  now  using  dry  mats  exclusively, 
will  sacrifice  dependable  Scott,  electric, 
pneumatic  table  for  drying  wet  mats. 
This  table  is  double  page  size,  has  quick 
heating  230  volt  elements,  automatic  heat 
regulators  and  is  in  excellent  condition. 
Write  for  money-saving  price.  Address, 
Box  5290,  Editor  &  Publisher. 


Giant  Castor  Mats  for  sale.  Caslon.  Chelten¬ 
ham,  Gothic  and  many  other  faces.  Send 
for  complete  list  and  prices.  R.  J.  Heus- 
lein  Company,  13  South  Meridian  Street, 
Indianapolis.  Indiana. 


Forty,  married,  non-drinker  but  no  groiiml- 
hog. 

Twenty-two  years  newspaper,  adver 
tising.  eonimerrial  printing  experience. 
He  call  shoulder  resiionsihilily.  Not  a 
wizard,  however. 

Knows  editorial  side  from  leg  mao  to 
managing  editor;  fifteen  years  on  dailios. 
Knows  weekly  field  also,  and  Sunday 
side. 

Advertising  experience:  promotion, 

layout,  sales — both  classified  and  dis¬ 
play.  Good  knowledge  typography.  Ex 
cellent  special  page  and  feature  idea 
man.  Circulation  promotion  experience. 

Commercial  printing  exiierience  in 
eludes  selling,  writing,  designing  special 
pieces  such  as  broadside.s.  house  organs. 
Knows  engraving  and  printing  coals. 

Interested  in  a  daily  or  weekly  pro 
perty  that  needs  hard  work,  honesty, 
loyalty  and  ability. 

Available  for  interview  N.  Y.  City. 

Box  5315,  Editor  &  Publisher. 


First-classified  Duplex  Tubular  Pressman 
and  stereotyper,  wants  job  on  daily. 
Varied  color  experience.  High  ideals, 
good  habits,  married.  Consider  part- 
time  press-stereo  and  outside  soliciting. 
Go  anywhere,  but  South  and  midwest 
preferred.  Box  5346,  Editor  &  Pub¬ 
lisher. 


Working  Forenuin  or  Mechanical  Supt.  Six¬ 
teen  years  as  executive,  now  open  for 
situation.  Daily  or  combination  daily- 
job  shop.  Know  makeup,  floor,  all  ma¬ 
chines,  good  machinist,  rotary  and  flat¬ 
bed  webb  newspaper  presses,  jobbers, 
stereo,  etc.  Sober,  reliable,  loyal,  ther- 
ough  executive,  printer-operator-pressman. 
Handle  help.  State  salary,  conditions. 
Box  5282,  Editor  &  Publisher. 


Wanted:  Cutler-Hammer  newspaper  dis¬ 
patch  conveyors.  Give  full  description, 
f.o.b.  point.  Box  5280,  Editor  Ss  Pub¬ 
lisher. 


3  McKee  non-pulsating  blowers — Maximum 
capacity  17,690  cubic  feet  of  air  an  hour, 
without  motors. 


For  Further  Information,  write 


Mechanical  Superintendent 


BUFFALO  EVENING  NEWS 


BiifTalo.  New  York. 


St  Macklutry  Far  Sol# 


For  Sale — Emerson  Linotype  AO  motor 
geared  Y  220  cy.  60  HP  1/3  Ph  2,  S  HP 
motor  reversible,  induction  type,  Ph  2 
RPM  1800  amp  7.1  cy  60.  SUNDAY 
COURIER,  47  Cannon  St.,  Poughkeep- 

sie,  N.  Y. _ 

Goss  48  page  straight  line  Sextuple  Press 
23  9/16  inch  page  cut  off  equipped  with 
two  folders  and  electric  paper  hoist.  Semi 
automatic  A.  C.  control.  Two  ton  Hoe 
metal  pot  with  pump.  Hoe  hand  casting 
box  and  Hoe  finishing  machine.  Priced 
for  quick  sale  at  $5,000  as  is  at  OB- 
SERVER  DISPATCH.  Utica.  New  York, 
where  it  is  onw  in  use.  Come  see  it  in 

operation.  _  _ _ 

Goss  Cox-O-Type  press  with  double  folder, 
double  delivery.  Fine  for  8-page  news¬ 
paper,  le-page  tabloid,  32-page  magazine, 
or  circular  work  2  colors.  Machine  is 
practically  new.  Cost  $8,700.00.  Will 
sell  delivered  and  erected  for  $4,800.00 
on  terms.  Graphic  Machinery  Exchange. 
30  W.  24th  St.,  New  York  City,  N.  Y. 


1  J.  V.  Cemer — For  matrix  forming. 

1  Clayboum  ganging  machine — 16 
bearer  diameter — 7/16"  plate  thickness. 

1  3-ton  lead  pot  with  4  G.  E.  heating 
units,  10  KW,  240  V. 

8  G.  E.  heating  units.  10  KW,  240  V. 

1  Scorcher,  Wood  Flong  Co.,  3  KW. 
110  V. 

13  Mergenthaler  Linotype  Pot  control 
boxes,  1500  Watt,  115  V.,  DC. 

2  Emerson  Linotype  Motors  with  gears, 
110  V..  DC. 

1  500  Ampere,  13,200  volt  Primary 
Entrance  Panel — with  3 — 300  Amp.  2200 
V.  disconnecting  switches  and  1  Type 
P3  Westinghouse  two  coil  trip  and  over¬ 
load  coils — Potential  and  current  trans¬ 
formers. 

1  Westinghouse  Synchronous  Starting 
Panel  complete — 150  KW. 

1  2200  Volt  Primary  transfer  switch. 

1  750  HP,  25  Cycle  starting  trans¬ 
former. 

1  175  Ampere  G.E.  Magnetic  Contac¬ 
tor — mounted  in  box  GE  4383819  G5,  3 
pole,  60  cycle  with  1043F31  overload 
relay  and  hold  in  relay. 

1  250  KW,  125  Volt  DC  Generator, 
40  degree  rating  connected  to  2200  Volt 
3  Phase  25  cycle  synchronous  motor  of 
suitable  capacity. 

1  Starting  Panel  of  Allis  Chalmers 
make — with  G.E.  type  H  A  start  and  run 
oil  switch;  Field  Ammeter;  A.C.  Amme¬ 
ter;  Field  rheostat  handle  A  switch; 
Starting  transformer;  D.C.  end  control; 
ITE  circuit  breaker,  3,000  Amp.  ca¬ 
pacity;  Field  rheostat  Ammeter;  3  Pole 
Knife  switch. 


Tasope’,  world’s  largest  builders  of  com¬ 
plete  photo-engraving  plants.  Precision 
built.  low-cost  equipment  for  daily  or 
weekly.  Complete  instruction.  Cash  or 
terms.  Catalogs  free.  Dept.  A,  TASOPE’ 
Bldg.,  Aurora,  Mo. 


Complete  Photo  Engravers  Equipment 
chemicals  and  supplies,  m.-iniifacturers 
and  distriliutors.  Send  for  eatalogue, 

THE  DOUTHITT  CORPORATION 
650  W.  Baltimore  Ave.,  Detroit,  Mich. 


Photo-engraving  Equipment  and  Metals 
E.  T.  SULLEBARGER  CO. 

116  John  St.  538  S.  Clark  St. 

New  York,  N.  Y.  Chicago,  HI. 


Model  14  or  other  display  Linotype.  aLo 
straight  iiiacliine.  Hoe  easting  box  or 
used  iiony  aiito|iIute.  Give  lowest  iirice-. 
Box  529.5.  Editor  &  Piililislier. 


WORLD  PUBLISHING  CO. 
Omaha,  Nebraska 


Wanted;  One  used  *4 -page  folder  suitable 
for  attaching  to  a  standard  Duplex  Ro 
tary  unit  tyiie  jiress — addres.s  reply  to 
Editor  &  Publisher,  Box  5162. 


Ntwspapar  Machinist 


Will  buy  for  cash.  Model  8  Linotypes  or 
Model  C  Intertypes.  Box  5285,  Editor  A 
Publisher. 


Linotypes,  Intertypes,  Monotypes.  Cylinder 
and  Job  Presses,  Saw  Trimmers,  Casting 
Boxes,  etc.  Plants  completely  equipped. 
Terms.  PAYNE  A  WALSH  CORPORA¬ 
TION,  82  Beekman  St.,  New  York. 


Linotypes  Model  8,  Serial  Numbers  from 
32464  to  32755.  complete  with  molds, 
magazine.s.  5'/i  and  7  Pt.  Excelsior  mats. 
Electric  pots,  Margaeh  feeder.  Emerson 
motor  $1,500  to  $1,750  cash.  South 
Bend  News-Times.  South  Bend,  Indiana. 


MONTOTYPE  EQUIPMENT  AT 
SACRIFICE 


GIANT  CASTER  with  motor,  electric 
pot,  42-48  60  and  72  pt.  mold,  102 
full  fonts  of  Giant  mats  including 
such  up-to-date  faces  as  KABEL 
and  STYMIE,  and  6  swash  fonts. $3400 


SORTS  CASTER  WITH  MOTOR, 
electric  pot.  14-18-24-30-36  pt. 
molds.  308  full  fonts  of  display 
mats,  including  such  up-to-date 
faces  as  KABEL  and  STYMIE,  38 
swash  fonts  and  27  cap  fonts. ..  .$3700 


KEYBOARD,  COMPOSITION  CAST 
er  with  18  pt.  attachment,  motor, 
electric  pot,  14  and  18  pt.  molds, 
and  21  fonts  of  mats . $1950 


OR  WILL  SELL  all  of  above  for... $8000 


PRICES  F.  O.  B  Cleveland 
CLEVELAND  SHOPPING  NEWS 
5309  Hamilton  Avenue, 
Cleveland,  Ohio. 


Monotype  Material  Caster  with  7  molds 
and  30  matrices  for  all  types  of  material 
and  borders  with  Margaeh  feeder,  motor, 
etc.,  complete  $1,500.00  cash.  South 
Bend  News  Times,  South  Bend,  Indiana. 


TRADE-IN  VALUES 


Linotype  Mold  Dl.sks  now  rebuilt  by  pat 
ented  process  using  steel  rini.  Disks 
loaned  and  exchanged.  Sent  on  a|i|>roYal 
basis.  Only  $30.  We  buy.  .sell  and 
trade  in  new,  used  and  rebuilt  type¬ 
setting  macliine  equipment.  .Montgomery 
A:  Bacon.  Towanda.  Penna. 


Linotype  Machines  Are  Rebuilt  much  more 
economically  thru  our  specialized  service. 
Modernization  possible  only  thru  STAR 
improved  parts.  Ask  for  details.  Linotype 
Parts  Co.,  203  Lafayette  St.,  New  York 
City. 


Monotype  Material  Making  Machines  (2)  ; 
with  five  molds;  each.  $500.00.  Mats 
42  Pt.  to  72  Pt.  per  font,  $20;  14  Pt. 
to  36  Pt.,  $10. 

Makeup  Tables:  12  Ft.  steel  top,  overhead 
hank,  .$350.  6  Ft,  steel  top.  overhead 

hank,  $175;  6  Ft.  steel  top,  without 
overhead  b.ink.  $150. 

Reid  Split  Magazine  Riick.  $50.00. 

Proofreader  Desk,  ail  steel.  $35.00. 

72  Channel  Intertype  Split  Magazines,  each 
$50.00. 

7  Ton  Stereotype  Pot,  automatic  oil  burner, 
$650.00. 

2  Ton  Remelt  Pot,  2  Pig  Margaeh  Mold, 
$400.00. 

Hoe  Curved  Plate  Double-Cooled  Casting 
Box,  $275.00. 

Prices  F.O.B.,  as  is  on  floor. 


Due  to  our  moving  to  our  new  plant  all 
iiiachinery  taken  in  trade  during  the  past 
few  months  has  been  left  on  the  premises 
of  former  owners.  We  are  ready  to  dis 
pose  of  at  bargain  prices  and  terms  to 
save  moving  expense. 

Model  1  Linotypes  . $450 

Model  K  Linotype  .  450 

Model  3  Linotype  .  450 

Model  5  Linotype  .  5.50 

All  the  above  machines  offered  recon 
ditioned  e.icli ,  with  over  $100  worth  of 
new  genuine  linotype  parts. 

$125  Down  and  $20  Monthly. 
Campbell  N4-w  Model  8  page  Rotary 
I»ress  with  complete  stereotyi>e  and 

AC  motor  equiiiment  . .$'2500 

Duplex  8  page  weh  press  .  20Oii 

Goss  8-page  well  press  .  ‘20011 

.Special  Terms.  Your  present  equipment 
accepted  in  trade. 

Casting  boxes,  saws,  cabinets  and  many 
other  items  too  mimcrons  to  mention. 


PA.TAY 

Graphic  Arts  Engineering  Co. 
Belhpage . New  York 


Proof  Press  —  Challenge  Potter  No.  3  — 
Proofs  full  page  in  cha.se.  Good  condition. 
Bargain  price.  Box  5120,  Editor  A  Pub¬ 
lisher. 


NEWSPAPER 

PROPERTIES 


Bought,  Sold  and  Appraised 


Rebuilt  printing,  typesetting,  binding  equip¬ 
ment  and  supplies.  Large  Stock  Bargains. 
Terms.  Shakun  Printing  Machinery  Co., 
129  W.  24th  St.,  New  York. 


All  ney:olMtions  confidential 


Palmer,  Su+er  &  Palmer 


Moving,  erecting,  dismantling  —  pressroom 
and  stereotype  equipment.  Call  BEelcman 
3-5967.  H.  Ammon  &  Co.,  136  Lafayette 
St„  N.  Y.  C. 


350  Madison  Avo. 


New  York 


ilusincsH  Kstablished  in  1800 
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EDITOR  &  PUBLISHER 


CIMOD  TQT  F  QT  TWTRTY 

L  J 11 V  VX  1  II  I  ilX  iJ.  1  11  I  I  i  11  1  propaganda  were  discovered.  With  a 

■*"  *  ^  ^ar  on,  you  don’t  need  propaganda  to 

n„  HDTUTTO  nrtnn  victory,  and  propaganda  alono 

Dy  /mi nun  nV^DD  wont  compensate  for  a  series  of  de¬ 

feats,  or  for  fundamental  militan 

TWO  “WAR”  STORIES  made  head-  a  show  of  force  looked  like  the  win-  their  communiques  in  the  early  w^kness.  , 

lines  on  Washington’s  Birthday.  One  ning  play,  but  in  their  recent  careers  months  of  the  war;  so  many  that  their  I'ropag^aa,  as  a  matter  of  fact,  cos 

concerned  a  mysterious  SOS  from  a  there  is  nothing  to  indicate  that  a  claims  were  heavily  discounted  by  all  >"any  a  eritisn  me  in  the  twc 
ship  in  mid-Atlantic  ship  flying  either  flag  would  snap  a  but  their  ardent  partisans  after  the  years  of  the  war,  and  Northcliffe  is 
Two  "War"  identified  only  by  its  torpedo  at  an  unarmed  fisherman.  No  first  year.  generally  cr^ited  with  his  bigges. 

.  wireless  code  letters  possible  gain  would  compensate  for  That  ought  to  be  remembered  if  the  victory,  not  over  the  Germans,  bu 

Stories  PECC  — which  didn’t  that  waste  of  a  single  torpedo,  and  world  goes  war-crazy  again.  After  the  over  the  military  fat-heads  who  didn’i 
Debunked  listed  in  the  consequences  of  proven  piracy  last  war,  we  read  millions  of  words  believe  in  machine-guns  or  high  ex. 

any  maritime  regis-  would  be  disastrous.  about  the  destruction  of  German  mo-  P  abimd^w 

try.  The  ghost  ship  was  identified  in  Hindsight  proves  that  the  story  rale  by  Allied  propaganda,  especially  Northcliffe  s  greatest  boon  to  Englani 
late  editions  tentatively  as  a  Dutch  wasn’t  worth  setting  in  type,  but  that  engineered  by  Lord  Northcliffe 

trawler  of  less  than  150  tons  burden,  hindsight  isn’t  a  quality  for  a  news  and  the  American  agencies.  Most  of  his  straight  reportmg  of  what  wa 
Next  day’s  papers  told  that  searching  editor  with  a  deadline  to  make.  It  those  millions  of  words  were  bunk,  wrong  on  the  western  front 
vessels  found  no  trace  of  wreckage  at  isn’t  a  desirable  quality  in  a  foreign  So  is  the  theory  that  the  German  The  recruiting  campaigns  in  Britaii 
the  site  of  the  supposed  torpedoing  by  correspondent,  dealing  with  the  poten-  armies  were  not  beaten  in  the  field,  and  Canada  in  late  1916  and  1917  wen 
an  unknown  submarine,  hazarded  the  tial  drama  of  an  SOS  after  a  supposed  but  by  collapse  of  morale  at  home,  marvels  of  propaganda,  but  they  didn’ 
guess  that  a  floating  mine  might  have  torpedoing  in  midocean.  This  much  So  is  the  theory  cherished  by  some  get  many  new  soldiers.  The  reasoi 
done  the  destructive  job,  and  dropped  the  correspondents  knew — that  an  SOS  military  experts  that  a  victory  can  be  was  elementary  practically  ever 
the  story  into  oblivion.  had  been  received  and  repeated.  The  won  by  bombing  great  cities,  another  able-bodied  man  who  would  respon; 

The  Minneapolis  Star  did  something  rest  they  carefully  wrapped  in  the  form  of  “propaganda.”  Propaganda  to  such  an  appeal  was  already  in  uni- 
else.  On  its  first  world  news  page  of  doubt  that  surrounds  so  much  of  the  has  a  place  in  warfare,  we  suppose,  form.  Uncle  Sam  didn’t  dally  witi 

Feb.  23.  it  carried  this  note  above  news  from  diplomatic  and  government  but  extensive  reading  has  never  con-  any  such  methods.  He  had  a  draft  ii 

the  SOS  yarn:  soiu-ces  abroad.  Then  they  looked,  in  vinced  us  that  its  final  effects  are  good  motion  before  the  war  was  two  month] 

“A  WORD  OF  CAUTION  vain,  for  confirmation  that  did  not  either  for  destroying  enemy  morale  old  for  this  country,  and  he  didn' 

“A  jittery  world  is  filled  with  wild  exist.  The  SOS  was  probably  a  fake,  or  sustaining  the  home  front.  bother  much  with  propaganda  in  sell 

rumors  these  days,  many  of  which  but  it  fooled  the  masters  of  at  least  The  plain  fact  is  that  the  Germans,  ing  that  ^  idea.  It  was  smashed  inti 
afterwards  prove  to  be  false.  two  ships,  it  puzzled  the  shipping  after  three  and  one-half  years  of  war,  law  and  it  was  obeyed  better  than  th 

“Propaganda  agents  everywhere  are  experts  of  several  nations,  and  it  gave  including  Northcliffe’s  expert  propa-  majority  of  our  statutes. 


By  ARTHUR  ROBB 


Two  "War"  identmed  only  ny  us 
wireless  code  letters 

«  L  L.  j  PECC  —  which  didn’t 

Debunked 

any  maritime  regis¬ 
try.  The  ghost  ship  was  identified  in 


Maybe  propaganda  was  effective  ii 


working  overtime.  newspapiers  around  the  world  head-  ganda,  were  on  the  verge  of  complete  Maybe  propaganda  was  effective  ii 

“It  is  often  difficult  for  newspaper-  lines  that  didn’t  stand  up.  It  would  be  victory  in  France  when  the  tremen-  selling  the  successive  Liberty  Bondi 
men  and  newspapers  to  separate  the  interesting  to  find  out  why  it  was  sent  dous  American  infantry  weight  began  Our  own  opinion  must  be  based  oi 
truth  from  the  untruth.  Officials  who  and  by  whom.  to  make  itself  felt  in  the  Allied  lines,  hearsay  and  reading,  since  our  job  wa 

in  the  past  have  been  reliable  now  The  Tunisian  battle  story  carried  If  the  July  assault  on  the  Marne  had  to  help  bum  up  the  Liberty  Bor 
either  deliberately  or  under  the  duress  its  own  grains  of  salt.  Like  the  SOS  been  directed  against  the  same  tired  money  faster  than  it  was  raised.  Bui 
of  enthusiasm  for  a  cause  often  mis-  yarn,  it  won  headlines,  we  suppose,  troops  who  had  borne  the  fights  and  20  years  afterward,  it  looks  as  thoug; 
inform  the  reporter.  Even  ‘official’  only  because  the  day  was  February  the  routs  of  March  and  April,  it  is  straight  American  methods  of  selliri 
government  communiques  cannot  al-  22,  a  holiday  with  offices  generally  probable  that  the  end  of  July,  1918,  and  advertising,  rather  than  niOT 
ways  be  relied  on  as  truth.  closed,  and  no  domestic  news  worth  would  have  seen  the  German  army  subtle  schemes,  did  that  business.  Th 

“These  are  facts  to  keep  in  mind  a  top-head.  The  “battle”  was  highly  at  the  gates  of  Paris  and  the  war  over,  rest  of  our  propaganda  produced 
when  reading  foreign  news  these  important,  if  true,  especially  if  it  was  The  German  army  was  not  stopped  airplanes  on  newsprint,  but  might; 
days.”  on  a  scale  indicated  by  the  casualties,  and  turned  by  the  leaflets  dropped  few  for  use  in  France;  thousands  o 

The  other  holiday  scare  was  the  re-  but  all  internal  evidence  indicated  along  the  Rhine  by  Allied  planes  ships  that  never  carried  cargo.  It  ir. 


days.”  on  a  scale  indicated  by  the  casualties,  and  turned  by  the  learlets  dropped  lew  lor  use  in  r  ranee;  inousanos  c 

The  other  holiday  scare  was  the  re-  but  all  internal  evidence  indicated  along  the  Rhine  by  Allied  planes  ships  that  never  carried  c^go.  It  ir. 
port  of  a  pitched  batle  between  French  that  it  had  no  sounder  basis  than  they  were  stopped  by  bigger  armies  duced  people  to  go  without  mea 


and  Italian  troops  on  the  Tunisian  desert  rumor, 
border,  with  84  killed  on  both  sides.  Newspapers 
’The  tale  was  generally  headlined,  on  both  stor: 


Newspapers  which  set  caution  lights  romantic  notions  of  war  that  the  Al- 
on  both  stories  did  a  good  job  for  liod  soldiers  had  long  since  lost.  They 


of  fresh  men,  better  armed  and  with  sugar,  and  coal,  and  by  that  fact,  m 
romantic  notions  of  war  that  the  Al-  have  killed  more  undernourished  fol 
lied  soldiers  had  long  since  lost.  They  by  influenza  than  perished  under  Ger 


even  though  the  dispatches  plainly  themselves  and  for  the  public.  We  were  conquered  because  a  large  part  man  fire  in  France, 

stated  that  the  report  was  not  only  wonder  if  a  better  result  could  not  of  the  1,200,000  Americans  who  went  We  can’t  hand  propaganda  much 

scouted,  but  denied,  in  both  Paris  and  have  been  had  all  around  if  the  stories  through  the  Argonne  battle  believed  a  war-time  weapon.  And  despite  tl 

Rome.  had  been  used  with  smaller  heads  and  that  they  were  fighting  for  democracy  development  of  many  smooth  expef 

In  Louisville,  Ky.,  the  alert  Times  the  same  discounting  comments.  The  against  tyranny,  and  kept  on  pushing  in  the  past  20  years,  we  can  hand 
went  to  U.  S.  Army  officers  stationed  few  papers  that  were  sold  by  banner  when  older  and  wiser  armies  would  still  less  as  a  tool  for  peace-time  b 
in  the  city  for  comment  on  the  report,  lines  in  metropolitan  centers  don’t  have  been  licking  their  wounds.  The  ness.  It  can  do  tricks.  It  has  to 
The  officers  didn’t  believe  it.  Major  compensate  for  the  chance  given  the  deciding  factors  in  the  World  War  tricks,  or  it  isn’t  propaganda. 

W.  H.  (“Gappy”)  Wells,  in  charge  of  scoffers  to  shout  again,  “you  can’t  be-  were  the  Allied  blockade  that  cut  off  quote  from  Professor  Lumley’s  d 
Fifth  Corps  Area  publicity,  explained  lieve  anything  you  see  in  the  papers.”  vital  food  and  munitions  from  Ger-  nition  of  the  word  in  its  modem  us 


the  skepticism  by  referring  to  the  *  *  ♦  many  and  throttled  German  submarine  as  the  best  we  have  seen: 

Army’s  “expectancy”  tables.  IT  IS  DIFFICULT  to  impute  propa-  warfare,  and  the  striking  power  of  the  “A  form  of  promotion  which 

With  84  men  killed,  the  Times’  story  ganda  intent  to  the  sources  of  either  American  divisions.  Propaganda  veiled,  in  one  way  or  another,  as 

paraphrased  what  the  Army  told  it,  story.  International  propaganda  is  was  scarcely  more  than  a  straw  on  (i)  its  origin  or  sources;  (2)  the  ii 

there  would  probably  be  from  375  to  usually  put  out  with  that  scale.  terests  involved;  (3)  the  methods  ei 

500  wounded.  The  variation  would  Propaganda  some  definite  gain,  ♦  ♦  •  ployed;  (4)  the  content  spread;  ( 

depend  upon  the  nature  of  the  engage-  Substitute  future,  in  BRITISH  PROPAGANDA  may  have  the  results  accruing  to  the  victina 

ment,  defensive  or  offensive.  That  the  mind  of  its  origi-  been  more  than  a  minor  factor  in  The  presence  of  any  one  of  th« 

number  of  casualties  would  indicate  '®'’  Artillery  nators.  There  could  rousing  American  sentiment  in  1916 

that  from  3.250  to  5,000  men  would  have  been  no  possible  and  1917,  but  even  in 


Propaganda 
No  Substitute 
for  Artillery 


that  from  3.250  to  5,000  men  would  have  been  no  possible 

have  been  engaged  on  each  side —  gain  to  any  European  faction  in 
about  10,000  soldiers  in  battle.  No  either  falsehood,  since  the  total 
battle  of  such  magnitude  could  have  lack  of  confirmation  would  discredit 
been  fought,  the  officers  believed,  them  in  a  few  hours  at  most,  as  it  did. 
without  making  available  consider-  Some  reason  could  be  cited  for  the 


usually  put  out  with  that  scale.  terests  involved;  (3)  the  methods 

some  definite  gain,  ♦  ♦  *  ployed;  (4)  the  content  spread;  ( 

present  or  future,  in  BRITISH  PROPAGANDA  may  have  the  results  accruing  to  the  victim 
the  mind  of  its  origi-  been  more  than  a  minor  factor  in  The  presence  of  any  one  of  th 
nators.  There  could  rousing  American  sentiment  in  1915  elements,  or  of  any  number  or  coB 


A  Greatly 
Overestimated 
Weapon 


and  1917,  but  even  in  bination  of  the  five,  stamps  the  p 
that  quarter,  we  sus-  motion  process  as  propaganda,  in  Pi 
pect  that  its  influence  Lumley’s  opinion, 
was  overestimated.  Nothing  on  this  page  should  be  ii 
Germany’s  ineptitude,  terpreted  as  indicating  that  we  b 
rather  than  British  lieve  propaganda  can  be  ignored 


ably  more  detail  than  was  carried  in  Spanish  government’s  communiques  expertness,  should  get  the  credit  for  by-passed.  It  can’t.  It’s  a  two-edj 
the  Feb.  22  dispatches.  announcing  victories  in  Southwest  putting  the  U.  S.  A.  into  France  and  chisel,  just  as  like  to  take  a  thu” 

*  *  *  Spain  at  the  same  time  that  Franco  thereby  assuring  German  defeat  be-  off  as  to  carve  the  wood,  but  wi 

THAT  IS  GOOD  newspaper  work.  It  was  driving  relentlessly  for  Barcelona,  fore  a  soldier  landed  at  St.  Nazaire.  expert  handling  and  timing  (which 
is  barely  possible  that  an  unidenti-  Those  highly  optimistic  claims  of  vie-  Britain  capitalized  the  “Hunnishness”  seldom  gets)  it  can  be  a  terrific  fo 
fled  ship  was  hit  by  a  drifting  mine  tory  hooked  up  with  the  clamor  in  and  the  “schrecklichkeit”  of  the  sub-  under  democratic  institutions. 

in  the  middle  of  the  this  country  for  lifting  of  the  embargo;  marine  sinkings  and  the  execution  of  have  to  find  some  means  of  disbi 
Was  Thi*  Atlantic  wastes,  but  their  substantiation  by  events  might  Edith  Cavell,  and  Germany  capped  guishing  between  open,  legiti 
a  Piece  of  nothing  to  bet  have  had  some  such  effect.  Their  each  British  propaganda  triumph  with  means  of  influencing  public  opin 

p  .  ,  the  week’s  pay  on.  net  result,  however,  seems  to  have  a  new  folly.  British  propaganda  mini-  as  usually  on  newspaper  edito 

P  90"  o  ^  submarine  attack  been  intensified  concentration  o  f  mized  the  injuries  inflicted  by  White-  pages,  and  the  subtle,  tricky,  hi® 
in  mid-ocean  is  much  Franco’s  drive  through  Catalonia,  with  hall  on  Americans,  and  Germany  methods  by  which  ideas  are  plaJ’ 
less  probable.  If  the  latter  were  true,  the  object  of  ending  the  war  and  found  no  way  to  exploit  them  here,  by  unseen  hands  for  undisclosed  p 

it  might  indicate  that  Spain’s  fading  shutting  off  any  new  intervention  on  Neither  British  nor  Americans,  nor  poses.  To  date  there  has  been  mn 

war  was  coming  to  a  new  illegitimate  the  Loyalist  side.  Franco  had  the  for  that  matter  any  other  people,  need  confusion  of  thought,  over-stuffinj 
phase  along  the  shipping  lanes.  The  troops  and  the  equipment,  and  as  this  much  steaming  up  when  a  war  gets  the  propaganda  classification,  •! 
finger  would  point  straight  at  the  page  has  remarked  in  the  past,  mili-  started.  Patriotism,  despite  all  the  probably  exaggeration  of  the 
Fascist  powers,  despite  the  fact  that  tary  victories  are  won  by  superiority  abuses  in  its  name  and  all  the  sneers  of  propaganda,  both  in  the  do 
neither  Germany  nor  Italy  has  shown  in  the  field  and  not  by  phantom  vie-  of  the  internationalists,  is  a  deep  and  and  international  areas.  When  p 
any  inclination  to  suicidal  insanity,  tories  in  foreign  newspapers.  The  a  sacred  emotion  for  millions  of  every  ganda  is  correctly  recognized, 
Both  have  bulged  big  muscles  when  Loyalists  won  many  battles  with  country.  Every  war  is  a  defensive  perils  are  at  minimum. 


Was  This 
a  Piece  of 
Propaganda? 
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